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l. Lesn v 32724 TUCHMIIMHBI (MOYJIs1):
Hean:
1. ¢opmupoBanue y oOy4yaroImIMXCsl HMHOS3BIYHOM JIMHI'BOCOLMOKYJIBTYPHOW KOMIIETEHIUH,
JOCTaTO4YHOM a1 3((PEeKTUBHOrO B3aUMOJCHCTBUS C TMPEACTABUTENSIMH HHBIX KYyJIbTYp B
poeCCHOHATbHOM KOMMYHUKATUBHOM MTPOCTPAHCTBE;
2. pa3BUTHE U COBEPIICHCTBOBAHHE PEUEBBIX, YU€OHO-TIO3HABATEIBHBIX M MPO(eCcCHOHAIBHO-
OPUEHTUPOBAHHBIX YMEHHUH Ul PELIeHUs COLUATbHO-KOMMYHMKATHBHBIX 3a/1a4 B Pa3JIMYHBIX
o0acTsx OBITOBOM, KyJIbTYpHOH U IIPO(ECCHOHAIBHON AEATEIbHOCTH;
3. pacummpeHue Kpyrosopa, MOBBIIICHHE OOMIEH KyIbTYpbl MBIIUICHHS, OOIICHUS M PEeYH B
aCIIeKTe YBAXUTEIHHOTO OTHOLICHHUS K JYXOBHBIM IIEHHOCTSIM JIPYTHX CTPAaH U HAPOJIOB.
3agauu:
1. <¢opmupoBaHHE U COBEPLICHCTBOBAHUE S3bIKOBBIX HABBIKOB B 00J1aCTH (POHETUKH, JICKCUKH,
rpaMMAaTHUKH;
2. pa3BUTHE PEUYEBBIX YMECHHH (ayAMpOBaHUE, TOBOPEHHE, YTEHUE, MMChMO) Ha aHTIUICKOM
SI3bIKE B Pa3HBIX cepax U cuTyarusx (YCTHas M MHChbMEHHAs 1eJI0Basi KOMMYHHKAIHs);
3. pacuMpeHHe Kpyro3opa, MoBbIlLIEHHE O0IIEH KyIbTYpbl MBIILIICHUS, OOILEHUS U PEUH;
4. mnpuobpereHHe OOIIEKYIbTYPHBIX M KYJbTYpPHO-CIEHIM(PUUECKUX 3HAHUH B acHeKTe
YBKUTEIHOTO OTHOIIEHHSI K JIyXOBHBIM ILIEHHOCTSIM IIPYTMX CTpaH W HApOJOB Ui Ooee
YCHENIHOM coluan3alyy B MOJUKYIbTYPHOM OOIIECTBE;
5. YIOBIETBOPEHHME  MO3HABATENbHBIX  HHTEPECOB  OOy4alOIIUMXCS  MpU  HU3Y4YEHUH
npoeCCHOHATbHO BOCTPEOOBAaHHOHN CHELMANbHOM JUTepaTypbl Ha AaHIVIMHCKOM SI3bIKE W
TBOPYECKOM OCMBICIICHUH 3apy0eKHOTO OIBITA B MPOPHINPYIOMIEH U CMEKHBIX 00JIACTIX HAYKH
Y TEXHHKH,
6. pa3BUTHE HaBBIKOB CaMOCTOSITENbHOW pPabOTBI W CTUMYJIHPOBaHHME CTPEMIICHUS

CaMOCTOATCIIBHO MMOBLIIATE YPOBCHB SI3BIKOBOM U pequoﬁ KOMIICTCHIIUH.

II. MECTO JUCHUIIVIMHBI B CTPYKTYPE OIIOII BO

VYyeOnas aucuurmmHa (Monyns) B1.B.JIB.06.02  HWuocTpaHHblii _s3blk B cdepe

npod)ecCHOHAJbHBIX KOMMYHHMKAIMA OTHOCUTCA K 4YacTH MporpamMmsl, (opMupyemoit

y4aCTHUKaMH 00pa30BaTEIbHBIX OTHOLICHHH.
Jucuunnuna «HOCTpaHHBIHN A3BIK B cpepe nMpodeccuoHANbHBIX KOMMYHHUKAIIMM) JIOTHYECKU U
coJiepKaTesIbHO-MeToANYecku cBs3aHa ¢ jgucuumnuHamMu b1.B.JIB.06.01 «IloaroroBka k

MEXIYHApOAHOMY TECTUPOBAaHUIO HAa YpPOBEHb BIAACHMS aHIVIMHCKUM si3bikoM» U b1.0.05
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«lHOCTpaHHBIA SI3BIK», TaK KakK HampaBiieHa Ha (OPMHPOBAHHE W COBEPIICHCTBOBAHUE

WHOSI3BIYHON JIMHTBOCOIMOKYJIBTYPHOW KOMIIETCHIIMA, B TO JK€ BpeMs (OKyCHPYSICh Ha

HpO(beCCI/IOHaJ'IBHO'OpI/IeHTI/IPOBaHHOM KOHTCHTC,

o0yJaronmxcs.

HeoOXoauMoM st Oyaymeld  paboThl

TpeboBaHMs K BXOAHBIM 3HAHUSAM: YPOBEHb BJIAJICHUS aHTIMHCKUM SI3BIKOM B 00beMe HE HUKE

A2 (Elementary).

I11. TPEBOBAHMUA K PE3YJIBTATAM OCBOEHUSA JUCHUIIJINHBI

Hpouecc OCBOCHHA OUCHUILUIMHBI HAIIPABJICH Ha (1)OpMI/Ip0BaHI/Ie OJIEMCHTOB CJICAYIOMIUX

komnereHMit B coorBerctBun ¢ ®I'OC BO u OIl BO no naHHOMYy HampaBi€HHMIO MOJATOTOBKHU

(cnermanbHoCcTH) 27.03.05 UHHOBATHKA:

IlepeyeHb MUIAHUPYEMBIX Pe3yJbTATOB 00YUYEHUs 10 JUCHHUILIMHE (MOAYJII0),

COOTHECCHHBIX ¢ HHAUKATOPAMHU JO0CTUKCHUS KOMIIeTeHIIMii

Komnerenuus

HNuagukaropbl
KOMIIeTeHIMH

Pe3yabTarsl 00yueHus

YK-4
Crioco6eH ocyIecTBISITh
JIEJIOBYI0O KOMMYHHKALIUIO B
YCTHOW U MUCbMEHHOM
¢dopmax Ha
TrOCYJapCTBEHHOM SI3BIKE
Poccuitckoit denepanuu u
MHOCTPaHHOM(BIX)
S3bIKe(ax)

VYK-4.2
JeMoHCTpHpYyeT yYMEHHE
BECTM  OOMEH  JIeJO0BOM
uH(popMalel B YCTHOH U
NUCbMEHHOW (Qopmax He
MEHee 4YeM Ha OJIHOM
MHOCTPAaHHOM SI3bIKE

3HaTh:
— JIEKCUYECKUH u
rpaMMaTH4eCKHUil MUHHUMYM,
HEO0XOAUMBIH YCTHOU U
UCbMEHHOU bopm
npohecCHOHANBEHOTO O0IIeHNUs

YMers:
— JIOCTHUTraTh

JUTSL

MOCTaBJICHHBIC
KOMMYHHKATHBHBIC eIy,
a/IeKBaTHO TPUMEHSIS
JMHTBOKYJIHTYPOJIOTHIECKHE
3HAHUS,

— BecTH Oecelly Ha MMOBCETHEBHbBIE
U NpoeccCUOHANbHBIE  TEMBI,
coOmoas  MpaBujia  JIJIOBOTO
ITHKETA;

— OCYHIICCTBJISITh  TEPENHCKY U
y4acTBOBATh B PA3IMYHBIX YCTHBIX
JIEITOBBIX BCTpEYax

Bianers:

— HaBBIKAMU YCTHOH  peud,
MOHOJIOTHYECKOM (B TOM 4YHCIE
nyOoJM4YHON) W AMaIOrHMYecKOU
peun B pamMKax  Oymymei
podecCHOHANTLHOM IS TENILHOCTH,
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— HaBbIKAMM M3JI0)KEHUS HIeH B
[IMCbMEHHOM BUJIC " ux
opopMiIeHHsT B COOTBETCTBHM C
TpeOOBaHUSAMHU MPO(HECCHOHATBEHO
BOCTpPeOOBaHHBIX KaHPOB
IIICbMEHHOU peuy;

— PUTOPHUYECKUMH HABBIKAMU;

— HaBBIKaMM apryMEHTallNH;

—— HaBBbIKaMH KPUTUYECKOTO
a”HaJn3a JaHHBIX.
VK-4.3 3HaTh:
Bre16upaeT cTHIIb OOIICHHS B | — OCHOBBI MEXIYHApOIHOTO
3aBUCMMOCTH OT HCIM H | O1eJIOBOI'O 3THUKETa A
YCIOBUI MapTHEPCTBA; | OJHOICHHON TPOQECCHOHATBHON
aanTupyer pedb, CTUIIb | KOMMYHHUKALUU
OOIIEHNsT U A3BIK JKECTOB K VMeTh:
CUTYyaLusIM —TrubKo pearupoBars Ha
B3aHMO/ICUCTBUS U3MEHEHUS B KOMMYHUKATHBHOMN

CUTYyaluu;
— aJlalTUPOBATHCS K
KOMMYHHUKaTUBHBIM CTHIAM
IIPEACTABUTENIEH UHBIX KYJIBTYD
Bnagers:

— 0COOEHHOCTSIMH pa3IuYHBIX
KAHPOB IHMCBMEHHOM M YCTHOM
peud U CBA3AaHHBIMU C HUMU
IIpaBUIaMU MEXIYHAPOJAHOTO
JIeJI0BOT'0 DTHUKETA




IV. COILEPXAHHUE U CTPYKTYPA JUCIIUIIJTINHBI

O0beM TUCHHMILIMHBI COCTABJIAET 5 3aueTHBIX equuu, 180 yacos,
B TOM YHCJIe 35 4aCOB HA MPOMEKYTOUYHYI0 ATTECTAIHIO.

dopma NpoMeKyTOUHOI aTTecTalMu: 1 ceMecTp — 3a4eT C OIIEHKOI, 2 ceMecTp - IK3aMeH

4.1 CopepxaHue JUCHHUILINHBI, CTPYKTYPHMPOBAHHOE 10 TEMaM, ¢ YKa3aHMeM BH/0B Y4eOHBIX 3aHATHII U OTBEJIEHHOr0 Ha HUX
KOJINYEeCTBA aKaJeMUYeCKHX YaCOB

Ne | Pa3gen aucHMILINHBI/ TeMAa ®opma TeKYLIero
n/H Bunel yueGHOI paboThl, KOHTPOJIA
BKJIIOYAsl CAMOCTOSITENIbHYIO pa0oTy 00ydaroumxcs , ycneBaemMocTu/
MPaKTUYECKYIO MOJATOTOBKY U TPYJIOEMKOCTh dopmMa NMPOMEKYTOUHOM
(B yacax) aTrecTaluu
(mo cemectpam)
3
KonrtakTHas paboTa npemnogaBares ¢ =
oOydJarmumMucs =
=
[
£ 5
[P}
& S g
S = o
9 ]
e ? Jlekuust | Ipakruueckoe, | KoncyabTamus, @)
g e 3aHsITHE KCP
= 3
5] 2]
O M
1 2 3 4 5 6 7 8 9
1 | Companies and Sustainable | 1 36 - 8 1 23 Tecr, yCTHBIH ompoc
Business Innovations
2 | Working Life and Workplace | 1 36 - 8 1 23 Tecr, ycTHBIH ompoc
Innovations




HUTOI'O 3A CEMECTP 1 72 - 16 2 46 3ader c oneHkoi - 8
4acoB, B TOM yucJje 8
yacoB KO
3 | New Ideas: Products and| 2 27 - 8 0,5 11 Tecr, yCTHBIH ompoc
Services
4 | Business Travel 2 27 - 8 0,5 11 Tecrt, YCTHBIH Ompoc
5 | Business Communication 2 27 - 8 1 11 Tecr, YCTHBIH Ompoc
6 | Working Across Cultures 2 27 - 10 1 11 Tecrt, YCTHBIH Ompoc
HUTOI'O 3A CEMECTP 2 108 - 34 3 44 Jk3aMeH — 27 4yacos, B
TOM qucje 17 u.
KOHTpPOJIb, 10 4. KO
4.2. I1;1aH BHeayIMTOPHO# caMOCTOSITe/ILHON PadoThI 00y4YarouXcs M0 JUCIUIITIHHE
CamocrositenbHas pabora o0ydaromuxcs VuebHO-METOIUYECKOE 00ECTICUCHHE
Bun OlLIeHOYHOE CaMOCTOSITENILHON paboThI
CemecTtp HasBanue paznena, TeMbl . Cpoxku TpyaoeMKkocTh
CaMOCTOATEJIbHOM CpPEACTBO
BBITIOJTHCHUS (uac.)
paboThI
1. Companies and Tect CwmupHoBa, H. B. AHrnuniickuit si3bIK 115
Sustainable Business MmenemkepoB (B1—B2) : yueGuuk mist By308B /
. H. B. Cmupnoga, A. B. Cokonosa,
Innovations Hsyaenue 10. A. lyrnac. — Mocksa : 3naTenscTBO
MaTcpHajioB 110 FOpaiir, 2022. — 185 c.
T€ME, BHIIIOJTHEHHUE
1 i 8-1 Henmens 23

YIPA)KHEHUN U
MIOATOTOBKA K
TECTYy

VBapos, B. 1. AHrnuiickuil si3bIk 1715
skoHomucToB (A2-B2). English for Business +
ayIU03aITUCH : YUYCOHUK U IPAKTHKYM LIS
By30B / B. 1. YBapoB. — 2-¢ u3f., nepepad. u
norn. — Mocksa : M3natensctBo HOpaiir,
2022. — 393 c.




CamocrosTenpHas paboTa 00y4aronmxcs

Y‘Ie6HO-MeTOILI/I'-ICCKOC obecreueHne

Bun OreHoYHOE CaMOCTOSITEITEHOM pabOTHI
Cemectp Hazpanmue pasaciia, TEMBI o Cpoxku TpyaoeMkocTh
CaMOCTOATCIIbHOU CpEACTBO
BBITIOJTHEHHS (uac.)
paboThl
2. Working Life and Tect Crorauesa, O. H. AHMIHIHCKHI SI3BIK I
Workplace Innovations sxonomucros (B1-B2). English for Business
NavueHe Studies in Higher Education : yae6Hoe mocobue
¥y s By3oB / O. H. CroraneBa. — Mockaa :
MaTCpHAJIOB ITO UznarensctBo IOpaiir, 2022. — 197 ¢
TeMe, BhIIoJIHeHHE |16-5 23
YOPaXHEHUU U Heaensa SAxymesa, . B. Anrnuiickuii s3e1k (B1).
HOJIrOTOBKA K Introduction Into Professional English :
y4eOHHUK U MIPAKTUKYM TS BY30B /
TECTy
U. B. Sxymesa, O. A. [lemuenkoBa. — 3-€ U31.,
uctp. u gon. — Mocksa : U3narenscTBo
Opaiit, 2022. — 148 c.
Bcero 3a 1 cemectp 46
3. New Ideas: Products and |M3y4enue Tecr Cwmuprosa, H. B. AHruifckuif s3bIk st
Services MaTepUAIIOB 110 MmenemkepoB (B1—B2) : yueGuuk mis By3oB /
H. B. Cmupnoga, A. B. Cokonosa,
Teme, BHHOJ‘IJHGHHG 4-g genens 11 10. A. lyrnac. — Mocksa : 3naTenscTBO
YIPa)KHCHUMN 1 IOpaiir, 2022. — 185 c.
NOArOoTOBKA K
TECTy
4. Business Travel Nzydenne Tect Crorauepa, O. H. AHrmicKuil A3BIK 171
MAaTEepHaoB MO skoHomuctoB (B1-B2). English for Business
TeMe. BLITOTHEHIE Studies in Higher Education : yae6Hoe mocobue
2 i J‘I, 8-1 Henens 11 ans By3oB / O. H. Ctorauesa. — MockBa
YIPaXHCHUH U Wznarensctio IOpaiit, 2022. — 197 ¢
NOArOoTOBKA K
TECTy
5. Business Communication [M3y4enue Tect YBapos, B. Y. AHIIHIICKHi S3BIK U1
MaTephasIoB 1o skoHomucToB (A2—-B2). English for Business +
12- ayIU03aITUCH : yIeOHUK M MIPAKTHKYM JUIS
Teme, BHHOJ\I,HeHHe & 11 By30B / B. 1. YBapoB. — 2-¢ u3f., nepepad. u
YIIpa’)KHCHUHU U HEacs

IIOATrOTOBKA K
TECTy

norr. — Mockaa : MzgarenscTBo FOpaiir,
2022. — 393 c.




CamocrosTenpHas paboTa 00y4aronmxcs

Y‘Ie6HO-MeTOILI/I'-ICCKOC obecreueHne

By OLIEHOYHOE CaMOCTOSITENIbHOM padoTEhI
Cemectp Hazpanmue pasaciia, TEMBI o Cpoxku TpyaoeMkocTh
CaMOCTOSITCILHOU CpEACTBO
BBITIOJTHEHUS (uac.)
paboThl
6. Working Across Cultures |M3yucnue Tect Slkymesa, U. B. Anrmutickuii s3bik (B1).
MAaTEpHaoB 110 Introduction Into Professional English :
TeMe. BLITIONHEHHE |16-5 y4eOHUK U TIPAKTUKYM JUIS BY30B /
> . 11 U. B. SIxymesa, O. A. [lemuerkoBa. — 3-€ U31.,
YIPa)XHCHUA U Heaens ucnp. ¥ goi. — Mocksa : M3narensctso
OArOTOBKA K HOpaiir, 2022. — 148 c.
TECTY
Bcero 3a 2 cemecTp 44
OO0t 00beM CaMOCTOSATEIHLHOM PA0OTHI O JUCIHILTUHE (Yac) 90




4.3.Coneprxanue y4eOHOr0 MaTepuaja

o copeprxkanuto JaHHAs JUCLMIUIMHA COCTOMT U3 6 pa3esioB — 0JI0KOB MaTepUaJIOB IO TEMaM,
CBSI3aHHBIM C JEJIOBBIM M TMPO()ECCHOHAIBHBIM OOIIEHHEM OYyIyHIMX MEHEIKEPOB IMPOEKTOB U
CIELMAIKCTOB [0 MHHOBALIMOHHOMY pa3BUTHIO. B mepBoM cemecTpe mpennoiaraeTcs u3ydeHue 2
paszesnos, BO BTOpoM — 4 pa3ziesnoB. Pa3siensl, B CBOIO ouepesib, COCTOAT U3 Oojiee crnenu(puIHbIX TEM,
B paMKax KOTOPBIX M3Y4arOTCsl OTHEJIbHbIE acIEKThl pasnena. Kaxnmas TemMa cOCTOUT M3 3aJaHMA,
HaIPaBJICHHBIX HAa Pa3BUTUE PA3HbIX PEUEBBIX HABBIKOB: YTEHMS, Ay IUPOBAHUS, TOBOPEHUS, IUCbMA.
Bo Bcex pasgenax Takke COIAEPIKUTCS JIEKCMKO-TPaMMAaTH4ECKUI U JIMHIBOKYJIBTYPOJIOIMUECKUN
MaTepua.

Pa3nenbl u TeMbl AUCHUILIMHBI CIIETYIOINE:

1.Companies and Sustainable Business Innovations
1.1. Company types and structures
1.2. Innovative ideas and their impact
1.3. Innovations in the manufacturing sector and the service sector
2.Working Life and Workplace Innovations
2.1. Types of work
2.2. Describing your workplace
2.3. Working conditions: remote work, flexible schedules, automation and Al
3.New Ideas: Products and Services
3.1. Sustainable and eco-friendly products
3.2. Al-powered innovations in products and services
3.3. Problems and solutions
4.Business Travel
4.1. Flights and travel
4.2. Hotels
4.3. Business conferences and exhibitions
5.Business Communication
5.1.Telephoning and business correspondence: new trends
5.2.Video conferencing
6.Working Across Cultures
6.1. Cultural awareness in business
6.2. Networking

4.3.1. IlepeyeHb CEMHHAPCKHUX, MPAKTHYECKUX 3aHATHH U JJAa00OPATOPHBIX padoT

Ne Ne HaunmeHnoBanme TpynoemkocThb Ouenounsbie | @opmupyembie
I/H | pa3aena CeMHHAPOB, (uac.) cpeacrsa KOMIIETeHIUHU
U TeMbl | mpakTuyeckux u | Bcero | U3 nux (MHAUKATOPBI)*
JIa00pPaTOPHBIX | YACOB | MPpaKTHYeCKAasl
padot MOJATr0TOBKA
1 2 3 4 5 6 7
1 |1 Companies and| 23 -
Sustainable
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Business

Innovations
1.1 Company types and 8 Tecr, YK-4.2, VK-4.3
structures YCTHBIN
OIIpocC
1.2 Innovative  ideas 8 Tecr, VK-4.2, YK-4.3
and their impact YCTHBIH
onpoc
1.3 Innovations in the 7 Tecr, VK-4.2, YK-4.3
manufacturing YCTHBIM
sector and the orpoc
service sector
2. Working Life and 23
Workplace
Innovations
2.1 Types of work 8 Tecr, VYK-4.2, YK-4.3
YCTHBIN
OIpoc
2.2 Describing  your 8 Tecr, YK-4.2, VK-4.3
workplace YCTHBIN
onpoc
2.3 Working 7 Tecr, VK-4.2, YK-4.3
conditions: remote YCTHBIH
work, flexible orpoc
schedules,
automation and Al
3. New Ideas: 11
Products and
Services
3.1 Sustainable and 4 Tecr, VK-4.2, YK-4.3
eco-friendly YCTHBIH
products oIpoc
3.2 Al-powered 4 Tecr, VK-4.2, YK-4.3
innovations in YCTHBIH
products and orpoc
services
3.3 Problems and 3 Tecr, VK-4.2, YK-4.3
solutions YCTHBIN
OIpocC
4. Business Travel 11
4.1 Flights and travel 4 Tecr, YK-4.2, YK-4.3
YCTHBIN
OIpocC
4.2 Hotels 4 Tecr, VYK-4.2, YK-4.3
YCTHBIN
OIpocC
4.3 Business 3 Tecr, VK-4.2, YK-4.3
conferences  and YCTHBIH
exhibitions orpoc
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5 | 5. Business 11 -
Communication
5.1 Telephoning  and 5 - Tecr, YK-4.2, YK-4.3
business YCTHBIH
correspondence: oIpoc
new trends
5.2 Video conferencing 6 - Tecr, VK-4.2, YK-4.3
YCTHBIN
OIpocC
6 |6. Working Across | 11 -
Cultures
6.1 Cultural awareness 7 - Tecr, VK-4.2, YK-4.3
in business YCTHBIH
onpoc
6.2 Networking 4 - Tecr, VK-4.2, YK-4.3
YCTHBIN
OIpoc
Hroro 90

4.3.2. TlepeyeHb TeM (BONPOCOB), BBLIHOCHMBIX Ha
CTYJACHTAMM B PaMKax camocTosiTeJbHoil padorsl (CPC)

CaMOCTOATEJIBHOC H3YYCHHUE

Ne Tema 3ananue DopMmupyemasi NAK
n/n KOMITETEHIUS
1 2 3 4 5
1 | Companies and N3yunth MaTepHrasbl O TeMe s YK-4 YK-4.2,
Sustainable Business | moAroToBKH K TECTY U BBITOJHHUTH VK-4.3
Innovations yIpasKHEHHSI
2 | Working Life and | U3yuuts marepuaisl Mo Teme Jyis YK-4 YK-4.2,
Workplace MOATOTOBKHU K TECTY U BBINOJIHUTH VK-4.3
Innovations yIIpasKHEHHSI
3 | New Ideas: Products | U3yuuts mMaTepuaibl Mo TeMe s VK-4 VK-4.2,
and Services MOJITOTOBKH K TECTY U BBIITOJIHHUTH YK-4.3
yIPaKHEHHUSI
4 | Business Travel W3yunTh MaTepHalbl IO TEMeE IS YK-4 YK-4.2,
MOJITOTOBKH K TECTY U BBIITOJIHUTH VK-4.3
yIIPasKHEHHSI
5 | Business N3yuuTh MaTepHaibl Mo TemMe s VK-4 VK-4.2,
Communication MOATOTOBKHU K TECTY U BBHINOJIHUTH VK-4.3
yIIPasKHEHHSI
6 | Working Across | Usyunth MaTepuasbl IO TeMe IS VK-4 YK-4.2,
Cultures IIOATOTOBKHU K TECTY U BBIIIOJIHUTH YK-4.3

yIIpasKHEHHSI
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4.4. MeTonnuyecKue YKa3aHUs M0 OPraHU3aIlUN CAMOCTOSITE/IbHOI padoThl CTYJIEHTOB

CamocrosTenbHas paboTa CTYAEHTOB IpeAcTaBiIsieT co00il  yuyeOHO-II03HABaTEIbHYIO
JESTEIbHOCTh U HAIPaBJIeHA HA 3aKPEIUIEHUE U COBEPIIEHCTBOBAHNE KOMMYHUKATUBHBIX YMEHHUH U
HaBBIKOB, IIOJYYCHHBIX BO BpeMs ayIUTOPHBIX 3aHATHHA. 3aJaHusl CHHXPOHU3UPOBAHBI C
M3y4aeMbIMH pa3JielaMu Kypca U IPeJCTaBISI0T OO0 paboTy ¢ JONOIHUTENbHBIMUA AyTEHTUYHBIMU
1 y4eOHBIMU MaTepUaTaMu.

CamocrosTenbHas paboTa MO JAaHHOW AMCUUIUIMHE MPEAINojiaracT M3yuyeHHe MaTepHalioB U
MOJITOTOBKY K TECTY KaK K OCHOBHOM (hOpMe TEKYILEro 1 3aTeM MPOMEKYTOYHOTO KOHTPOJIS.

CamocrosTenbHas pabora 0O0y4aroLIMXCA MPOBOAUTCA C MPUMEHEHHEM 3JIEKTPOHHOIO
0o0y4YeHMs M AMCTAHIIMOHHBIX 00pa30BaTEIbHBIX TEXHOJOIHH. YUeOHO-METOAMUYECKHE MaTepHasbl
IIPU CAMOCTOSITETIHHOM MOJIrOTOBKE JOCTYITHBI 00yYaroInuMCs Yepe3 AJIEKTPOHHBIE OUOIHMOTEUHBIC
CHCTEMBI U CHCTEMY HHTEPHET-00y4eHus «I ekazgem», B KOTOPOH MpeICTaBICHb MaTepHAIIbI JIEKIIUI
U TPaKTUYECKUX 3a/JaHuil, MHTEpPAaKTUBHbIE (GOpMBI 00ydeHus, npumepbl 3anaHuil. Kaxmabii
o0yyaroIuiicss MOJTy4aeT aBTOPU30BaHHBIA JOCTyn B cucreMy. CucremMa HMHTEpHET-00y4deHHUs
«[examem» sBisieTcsl TIATGOPMON TUCTAHIIMOHHOTO OOYYeHHUS W OOYyYeHHUsS C HCIOJIb30BAHUEM
1 poBBIX TeXHOJOTHH baiikansckoil MmexxayHapoHoii OuzHec-mkosnsl @I'BOY BO «UT'Y». Pexum
nocryma: https://edu.buk.irk.ru.

Tectel B pamkax CP HampaBieHbl Ha KOHTPOJb Pa3HbIX BHUAOB PEUYEBOM J1€ATENBHOCTH!
ayqupoBaHUE, 4YTEHHME, MHCbMO, a TaKKe Ha KOHTPOJb C(HOPMHUPOBAHHOCTH JIEKCHUKO-
rpaMMaTHYECKUX HABBIKOB B PAMKaX M3y4aeMOil TEMBI.

Kaaccnduxannsa ¢popm TecToBbIX 3a1aHUH

1) TecroBbie 3ananust (T3) MHOXKECTBEHHOTO BHIOOpA C OHUM HJIHM HECKOJIBKHMH HPABHIbHBIMU
OTBETaMH U3 MPENJI0KEHHOT0 Habopa OTBETOB;
2) T3 MHOXECTBEHHOT'O BHIOOpA HA YCTAHOBJICHUE COOTBETCTBHS;
3) T3 MHOXECTBEHHOTO BHIOOpA HA YCTAHOBJICHHE MOCIIEI0BATEIBHOCTH;
4) T3 ¢ KOHCTpYUpyEeMbIM O0TBETOM: T3 ¢ KpaTKuM periaMmeHTupyeMbiM oTBeToM (T3 nononaHeHus);
T3 cB06OHOTO M3JI0KEHNUS (C pa3BEpHYTHIM OTBETOM B MPOU3BOJIBHOM opMe).

Kaxnoe TecroBoe 3ajaHue co3/1aeTcs Ha OCHOBE!
— TeKCTa JJIsl KOHTPOJISI HAaBBIKOB UTEHHUS,
—aynuodaiiia 111 KOHTPOJIsI HABBIKOB ayTUPOBaHUS,
—TekcTta / (parMeHTa TekcTa / NPEUIOKEHHS [UIsi KOHTPOJIS 3HAHMUS JIEKCHYECKHX WU
rpaMMaTUYECKHUX €TUHHII,
— TEKCTa-CTUMYJIa, OIMCBHIBAIOLIETO 33JaHUE IO NHCbMY s IPOBEPKH CHOPMHUPOBAHHOCTHU

HaBBIKOB ITHCHhMEHHOMN pcyun.



V. YYEBHO-METOJUNYECKOE U TH®OPMAIIUOHHOE OBECIIEUEHUE
JUCHUIIJIMHBI (MOAYJISA)

a) [lepeuyeHnb auTEPATYPHI:

1. CmupuoBa, H.B. Awnraumiickuii s3pIk i MeHemkepoB (B1—B2) : yuebuuk mast By30B /
H. B. CmupnoBa, A. B. Coxonosa, FO. A. [lyrnac. — Mocksa : U3parensctBo HOpaiit, 2022. —
185 c. — (Bricmiee oGpazoBanue). — ISBN 978-5-534-08395-8. — Tekct : snekTpoHHBIN //
OopasoBarenbHas iathopma HOpaiir [caiit]. — URL: https://urait.ru/bcode/494530

2. Crorumesa, O. H. Anrmuiickuii s3pik 11t 9koHoMucToB (B1-B2). English for Business Studies in
Higher Education : yue6Hoe mocodue mius By3oB/ O. H. CroraueBa. — MockBa : M3aarenbeTBo
Opaiir, 2022. — 197 c.— (Bpicmiee oOpazoBanue). — ISBN 978-5-534-10008-2. — Tekcer :
ANEKTPOHHBIN // OO6pazoBarenbpHast mwiaropma KOpaiit [caiiT]. — URL:
https://urait.ru/bcode/475072

3. YBapoB, B.W. Amnrmmiickuii s3bik i dxoHomuctoB (A2-B2). English for Business +
ayJMO3aIiCH | YUeOHUK U MPAKTUKYM JUIsl By30B / B. W. YBapoB. — 2-¢ u3j., nepepad. u aon. —
Mockga : M3narensctBo HOpaiit, 2022. — 393 ¢. — (Bsicmiee oopazoBanue). — ISBN 978-5-534-
09049-9. — Tekcr : snexTponHblid // OOpasoBarenbHas miatdopma IOpaiit [caiit]. — URL:
https://urait.ru/bcode/489547

4. Skymesa, U. B. Aurawmiickuii s3pik (B1). Introduction Into Professional English : yueOnuk u
npakTuKyM s By3oB / . B. flkymesa, O. A. JlemuenkoBa. — 3-€ u31., Hctp. u 101 — Mocksa :
WznarensctBo FOpaiit, 2022. — 148 c¢. — (Bricuiee o6pazosanue). — ISBN 978-5-534-07026-2. —
Texkct : onexrtponnsii // OOpa3oBarenbHas 1uiarpopma IOpaiit [caiir]. — URL:
https://urait.ru/bcode/490159

Taxxke pexomMeHayem:

1. Clarke S. In Company 3.0. B1: Pre-Intermediate Student’s Book Pack. — McMillan, 2019.

2. Duckworth M., Hughes J., Turner R. Business Result. Upper-intermediate Student’s Book. — 2™
edition. Oxford University Press, 2018.

3. Grant D., Hudson J., Hughes J. Business Result. Pre-Intermediate Student’s Book. — 2" edition.
— Oxford University Press, 2018.

4. Hughes J., Naunton J. Business Result. Intermediate Student’s Book. — 2" edition. — Oxford
University Press, 2018.

5. Mascull B. Business Vocabulary in Use: Self-Study and Classroom Use. Third Edition.
Intermediate. — Cambridge University Press, 2017.

6. O’Keefe M., Lansford L., Wright R., Frendo E., Wright L. Business Partner. B1 Coursebook. —
Pearson, FT Publishing. — 2018.

7. Powell M. In Company 3.0. B1+: Intermediate Student’s Book Pack. — McMillan, 2019.

0) ba3bl 1aHHBIX, HHPOPMALIMOHHO-CIIPABOYHbIE U MOMCKOBbIE CHCTEMbI

1. OBC 243 «bubnuorex». I'ocynapcrBennbiii koHTpakt Ne 019 or 22.02.2011 r. OO0
«bubnmumorex». Jlunensmonnoe cormamenne Ne 31 or 22.02.2011 r. Agpec nmocryna:
https://isu.bibliotech.ru/ Cpoxk nevictus: ¢ 22.11.2011 r. 6eccpodHbIii.

2. OBC «PykonT» Kontpakt Ne 98 ot 13.11.2020 r.; Axt Ne 6K-5415 ot 14.11.20 r. Cpox
nevictBus no 13.11.2021r. moctym: http://rucont.ru/

3. OBC «M3narensctBo Jlaub». OO0 «M3aarensctBo Jlanby. MHpopManmonHoe nucbMo Ne
128 o1 09.10.2017 1. Cpok aeticTBus: Oeccpounbiii. Aapec mpocryma: http://e.lanbook.com/
4. ObC «HaumonaneHsiit nudpooit pecype «Pykont». LIKb «bubkom». Kontpakt Ne 04-E-
0343 ot 12.11.2021 r. Aapec pocryma: http://rucont.ru/
5. 9BC «Aiibykc.py/ibooks.run. OO0 «Aibyke». Kontpakt Ne 04-E-0344 ot 12.11.2021 r;
Axrt ot 14.11.2021 r. Axgpec nocryma: http://ibooks.ru
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https://urait.ru/bcode/475072
https://urait.ru/bcode/490159
http://rucont.ru/
http://e.lanbook.com/
http://rucont.ru/
http://ibooks.ru/

6. DnekTponHO-6ubaMoTeuHas cucremMa «9bC I0paitty. OO0 «3neKTpOHHOE H3IATEIHCTBO
IOpaiit». Kortpakr Ne 04-E-0258 ot 20.09.2021r. Anpec nocryma: https://urait.ru/

VI.
(MOJIYJIS)

MATEPUAJIBHO-TEXHUYECKOE OBECIHEYEHUE JIUCHUIIJIMHBI

6.1. YuedHo-1a00paTopHOE 000py/0BaHUE:

HaumenoBanmue
crenuaJdbHbIX
noMelueHuu u

NnoMeleHuH 1J1s

OcCHALEHHOCTh CENUAIbHBIX
NOMeEIIeHUH ¥ MoMeleHUu i IS
CaMOCTOSITEIbHOI PadoThI

IlepeyeHb JIMUEH3HOHHOTO IPOrPAMMHOI0 O0ecreYeHusl.
PexBU3MTHI NOATBEPIKIAIOIIET0 JOKYMEHTA

000pyIOBaHUS BKITIOYACT:
1.TIK HP Elite 8300 SFF i5
3470/4Gb/1Th/DVDRV/kb/
m/DOS/Solenoid Lock and
Hood Sensor (RUS)

2. Monutop Viewsonic TFT
20" VA2014WM glossy-
black 5ms 20 00:1 250cd
M/M

3. Ilpoextop Epson EB-1830
4. KooHKH aKTHBHBIS
Genius SP-S110 uepHbie

5. Pa3BerBUTEND
Buneocurdaiga Aten VS92A
2- port VGA

OcHariena yyeOHo-
HATJSITHBIMA TTOCOOUSME U
JIEKTPOHHBIMHU
MIPE3CHTAIMSIMH,
o0ecrneurnBaIIUMU
TEMATHYECKHE UILTIOCTPAIUH
0 BCEM T€MaM, yKa3aHHbBIM B
paboueit mporpamme
JUCIUATUTAHBI

CaMOCTOATEC/IbHO
il paboThl s s
YueOHas Aynautopus 000pynoBaHa BA30BbIM YCTAHOBOYHBIN KOMIUIEKT
ayJAuTOpPUs CHEeLUAaIU3UPOBAHHON I10:
A (yucOHoit) mebenbio Ha 48 Office 2019 1o NMHIIEH3UOHHBIM [IPOrPaMMaM
MpPOBeIEeHHS CTYJICHTOB U TEXHUYECKUMHU OEM: mporpamue
. - IpeyCTaHOBKH ; IpOTp _

JaHITHH CPE/ICTBAMH 0DYH ’ aKaJeMHUYECKOTO COTPYAHMYECTBa ¢ Russian
JICKIMOHHOTO | CIy2KAILMMI JUIA o Microsoft Desktop Education AllLng
" HpeﬂCTaBHeHHg yHcoHou License/Software Assurance Pack Academic OLV
CEMMHAPCKOTo | HH(OpMALHH BOILIIONH 1License LevelE Enterprise 1Year— Jloroop Ne
fumna Ay AUTOPHH. 03-K-1131 o1 29.11.2021

Kommnekr

JEMOHCTPAIIMOHHOTO PrOjeCt Standard 2019, Access 2019 — IToamnucka

WI'Y Azure Dev Tools for Teaching subscription
(Visio, Projekt) 1 Year. Microsoft Corporation,
One Microsoft Way, Redmond, WA 98052.

Onepanunonnsie cuctembl Windows’7,
Windows’10 mo Jau1IeH3MOHHBIM ITpOrpaMMamM
npenycranoBku OEM, nmporpamme
aKaJeMHUYECKOro COTpyAHMUecTBa ¢ Russian
Microsoft Desktop Education AllLng
License/Software Assurance Pack Academic OLV
1License LevelE Enterprise 1Year— JloroBop Ne
03-K-1131 or 29.11.2021

Onepannonusie cuctemsl AnbT O0pa3oBaHue.
s crynentoB (becninatnas) LlenTpanu3oBanHas
moctaBka UI'Y. JIunenszus NeAAO.0323.00.

Jns BMBII UT'Y Beigeneno 90 nuiieH3uid.

Oneparmonusie cucteMmbl AnbT Pabouast cTaHIus.
HenTpanu3oBannas 3akynka UI'Y. Jluuensus
NeAOB.1223.00.

Jns BMBII UT'Y Beigeneno 15 nuieH3uid.

P7-Odwuc.IIpodeccuonanpusiii ([eckronHas
BepcHsl), A1 00pa30BaTeNbHBIX YUPEKICHHUH apT.
R7DT1YO0O01E peectponast 3ammchk Ne5256 ot
26.02.2019 Homep ceprudurara Ne0610/1343. J{yis
BMBII Beineneno 100 gumeH3miA.
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AHTHBHpYCHBIE TIporpaMmsbl - Dr.Web npoaienue
Horosop Ne 25/01/29UT'Y ot 12 deBpans 2025 .
cuet Ne Pr000046322 ot 15 despans 2025 .

Apxusatopsl WINRAR: 3.x: Standard Licence -
st topuaundeckux i 100-199 nuuensuii -
npuinox Nel k mor. Ne15422/IRK11 3A0
"CodrJlaita Tpeiin" ot 05.02.2010 beccpounas
JUICH3US

CereBas kimeHTcKas yactb [IpaBa Ha mporpaMMsbl
s OBM Windows Server CAL 2012 Russian
OLP NL Akademic Edition Device CAL 120
munensuit - cuet Tr000051059 3A0 "CodrJlaitn
Tpeita" ot 27.10.2015 1. beccpounas nuiieH3ust

MesxcereBoit akpaH, ¢pynkiuonan Proxy - [Ipaso
UCII0JIb30BaHus porpamm it DBM Traffic
Inspector GOLD nbrotuas cuet Tr005456 3A0
"Co¢rJlaita Tpeiin" ot 27.08.2013 r.

Traffic Inspector GOLD Special* na 5 mner
Jorosop PC3-0000276 ot 16.11.2021.

6.2. IlporpammHoOe oGecrieyeHue:

VYHuBepcuTeT obecredeH HEeOOXOAUMbBIM KOMIUIEKTOM JIMLEH3MOHHONO U  CBOOOJIHO
pacrpoCcTpaHsIeMOro MPOrPaMMHOTO 00ECTICYSHHSI, B TOM YHCIIE OTEYECTBEHHOTO IIPOU3BOICTBA.

1. Office 2019 no nuueH3nOHHBIM porpamMmam npeaycranoBkun OEM; nmporpamme
akaJeMH4Ieckoro cotpyaauuectsa ¢ Russian Microsoft Desktop Education AllLng
License/Software Assurance Pack Academic OLV 1License LevelE Enterprise 1Year— Jloroop Ne
03-K-1131 o1 29.11.2021

2. Project Standard 2019, Access 2019 — IMoamnucka UT'Y Azure Dev Tools for
Teaching subscription (Visio, Projekt) 1 Year. Microsoft Corporation, One Microsoft Way,
Redmond, WA 98052.

3. Omnepaunonnsie cuctembl Windows’7, Windows’ 10 1o TM1IeH3MOHHBIM ITPOTpaMMaM
npenycraHoBku OEM, nporpamme akagemMudeckoro cotpyanudectsa ¢ Russian Microsoft Desktop
Education AllLng License/Software Assurance Pack Academic OLV 1License LevelE Enterprise
1Year— Horoeop Ne 03-K-1131 ot 29.11.2021

4, Omneparmonnsie cuctembl AinbT ObpaszoBanue. Jis crynentos (becmiathas)
HentpanuzoBannas mocraBka UI'Y. Jlunensus NeAAO.0323.00. st BMBII UT'Y Beineneno 90
TUTICH3HH.

S. Onepannonnsie cucrembl AnbT Pabouas cranuus. LleHTpanu3oBanHast 3aKyrka
UI'Y. JIunensus NeAOB.1223.00. Ins BMBII UI'Y Beigeneno 15 numeH3ui.
6. P7-Odwuc.IIpodeccnonanphsiii ([leckromnas Bepcus), 1ist 00pa3oBaTEIbHBIX

yupexnaenuit apt. R7DT1YO001E peectpoBas 3anmuck Ne5256 ot 26.02.2019 Homep ceptudukara
Ne0610/1343. Ins BMBIL Beineneno 100 mumeH3um.

7. AnTHUBHpYCHBIE TporpaMMsbl - Dr.Web npoanenne Jorosop Ne 25/01/29UT'Y ot 12
despaisa 2025 r. cuet Ne Pr000046322 ot 15 denpans 2025 r.

8. Apxusatopsl WINRAR: 3.x: Standard Licence - as ropuaudeckux jui 100-199
nunensuit - npuiox Nel k mor. Nel15422/IRK11 3A0 "CodrJlaita Tpeiin" ot 05.02.2010
beccpounas nuneHsus
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9. CereBas kueHTCKas 9acthb [IpaBa Ha mporpammsl 1t DBM Windows Server CAL
2012 Russian OLP NL Akademic Edition Device CAL 120 muuenswuii - cuer Tr000051059 3A0
"Co¢rJlaita Tpeiin" ot 27.10.2015 r. beccpounas nuneH3us

10.  MexcereBoii 3kpaH, pyHkuroHan Proxy - IIpaBo ncnosap30BaHus IPOTPaMM JIJIst
OBM Traffic Inspector GOLD snbrotras cuet Tr005456 3A0 "CodrJlaiin Tpeitn" ot 27.08.2013 1.

11.  Traffic Inspector GOLD Special* na 5 ner JJorosop PC3-0000276 ot 16.11.2021.

12. 1C: Ilpennpusitue 8. KoMIuiekT a1 00yueHus B BBICIIUX U CPENHUX YUEOHBIX
3aBeACHUSAX. DICKTPOHHAS MMOCTaBKa. 25 JINICH3UH.

6.3. TexHn4yeckue H 3JIEKTPOHHbIE CPeICTBA 00yYeHU s :

MynbTUMEANITHBIE CPEACTBA U ApyTas TEXHHUKA JIJIS TIPE3CHTAMH y4eOHOTO MaTepraa:

1. Kommnsiorep HP EliteDesk 800 G4 SFF/ Core i5-8500/ 8GB/ 256GB SSD/ DVD-RW/
Win10Pro (4QC39EA#ACB)

2. Monutop 20" ViewSonic VA2013Wm (16:9HD), 1600x900, 5ms, 300cd/m2, 1000:1
(16000:1DCR), 170/160, w/Spk, TCO-07

3. IIpoekTop Casio XJ-V1

4. PazsetBuTens Bunaeocurnaia Aten VS92A 2- port VGA

5. Komonku aktuBHbie Genius SP-S110 uepHbie

IlepeyeHb HC0/1b3YeMOTr0 JIMIEH3HOHHOTO IPOrPAMMHOI0 00ecTeYeH s :

1.0ffice 2019 mno nuueH3noHHBIM mporpammam mnpeaycraHoBku OEM; mporpamme
akamemMudeckoro cotpyaaudectsa ¢ Russian Microsoft Desktop Education AllLng License/Software
Assurance Pack Academic OLV 1License LevelE Enterprise 1Year— [dorosop Ne 03-K-1131 ot
29.11.2021

2.Project Standard 2019, Access 2019 — Tloamucka UI'Y Azure Dev Tools for Teaching
subscription (Visio, Projekt) 1 Year. Microsoft Corporation, One Microsoft Way, Redmond, WA
98052.

3. Microsoft Project Professional 2010, Microsoft Visio Professional 2010 mo mporpamme
akajeMuueckoro corpyanuuectsa ¢ Microsoft Imagine Standart Electronic Software Delivery npu
conericteuu [{THUT UT'Y.

Vil. OBPA3OBATEJ/IBHBIE TEXHOJIOT U

B yueOGHOM mpolecce B paMKax pealu3alliyd KOMIIETEHTHOCTHOIO IOAXOJA HCHOJb3YHOTCA
aKTHUBHBIE M MHTEPAaKTUBHBIE ()OPMBI MPOBEACHUS MPAKTUYECKUX 3aHATUH C TPUMEHEHUEM
MYJIbTUMEIUHHBIX CPEICTB U CAaMOCTOSTEIbHOI paboThI.

OO6pa3zoBaTebHBIE TEXHOJOTUH, WCIOJB3yeMbIe TIPH TPENOJaBaHUU JTaHHOW IUCIMIUIAHBI,
ClIeAYIOLINE:

IIpo6.1emHoe 00yueHue - oOyueHue, MpeIycMaTpUBAIOIIee CO3/1aHue Ha YPOKE MPOOIEMHBIX
CUTyalluid U OOCYXJIeHHE BO3MOXKHBIX MOJXOJOB K MX PELICHHIO, B XOA€ KOTOPOro olOyyaemble
y4aTtcCda MPpUMCHATE paHEC YCBOCHHBIC 3HAHUA U HpI/IO6peTeHHI)Ie HAaBBIKKM U YMCHHUA U OBJIAACBAIOT
OTBITOM (croco0amu) TBOPUECKON JesTeNbHOCTH. OpraHM30BaHHBIA IpernojaBaTelieM Crocod
aKTUBHOTO B3aUMOJICHCTBUS yJalerocs ¢ mpoOJIeMHO MpeJICTaBIeHHBIM COo/Iep:KaHueM 00yUueHHsl, B
X04€ KOTOPOTro OH Hpno6maeTc;1 K OOBbEKTHBHBIM MMPOTUBOPCUUAM HAYUYHOI'O 3HAHUA U crocodaM ux

paspCi€Husd, YYUTCA MBICIIMTh, TBOPUCCKHU YCBAaHMBATh 3HAHUA. B X0ae COBMECTHOM JCATCIIBHOCTH
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yuyaluiicss He MpOCTO MepepadaTbiBaeT MH(OpPMAIMIO; yCBauBas HOBOE, OH MEPEKUBAET STOT
nporecc Kak CyObeKTUBHOE OTKPBITUE, KaK MIOCTHKEHUE U TOHUMAaHKUE HOBBIX (DAKTOB, IPUHIIMIIOB,
KaK JINYHOCTHYIO IIEHHOCTb, 0OYCIIOBIMBAIONIYIO PAa3BUTHE TIO3HABATEIILHOW MOTHBAILIUU, HHTEpECa
K COJIep>KaHuIo mpeamera. B nmpoOieMHOM 00ydeHUN MOAETUPYIOTCS YCIOBUS HCCIIEI0BATEIbCKOM
NeSITeIbHOCTH M Pa3BUTHUSL TBOPUECKOTO MbIIUIEHUS ydaiierocsi. B xoxe mpoGieMHoro odyueHus
NPUMEHSIOTCSI  TMPOOJIEMHO-TIOUCKOBBIE METO/Abl OOYYEHHs, TPEAINoJaralone MnpodieMHoe
M3JI0KEeHHE y4eOHOro MaTepuala u ero 3aKperuieHne, BOBJICUCHHUE YUAIlUXCsl B AKTUBHYIO PEUYEBYIO
JeSITeNIbHOCTh C MCIOJIB30BAaHUEM Pa3IMYHBIX MPUEMOB. [laHHAs TexXHOJIOrus crocoOcTByeT Oolee
OCMBICIICGHHOMY M CaMOCTOSITEJIbHOMY OBJIQJICHUIO 3HAHHUSIMH, IO 3TOW MpPUYMHE Takoe oOydeHue
yalle BCEro MNPUMEHSIOT C LEJIbI0 Pa3BUTUS HAaBBIKOB TBOPUYECKOH YyueOHO-IIO3HABATEIbHOU
nestenpHOCTH. Ha 3aHATHAX 1O sI3bIKYy MpoOjeMHOe OOydeHHE IMOJIyYMJIO PAacIpOCTpPaHEHUE B
KauecTBE CPEJCTBA aKTUBU3AIMHM TBOPUECKUX BO3MOKHOCTEH ydaluXcs Kak Ha CTaJUU BBEICHUS
yuyeOHOro Martepuana, Tak U Ha CTaJuM €ro 3aKpeluieHus B Mpollecce peueBoil mpakTtuku. Ha
3aHATHUSAX MO S3BIKY HUJCH MPOOJIEMHOr0 O0yUYSHHS PEaTu3yI0TCs B XOJI€ MCIOJIB30BAHUS POJIEBBIX
UTp, UMHTUPYIOIIMX W BOCCO3JAIOIIMX pPA3JIMYHBIE CUTyallMd OOIICHUS, NpU OOyuYeHHH B

COTPYAHHUUCCTBEC, IIPHU OIIOPE Ha I.IeHTpI/IpOBaHHHﬁ Ha YYCHUKE ITOAXO K O6y‘~IeHI/IIO.

KonrekcTHoe o0yuenue — 00y4deHUE, NMPU KOTOPOM 3aHATHS IO SI3bIKY OPUEHTHUPOBAHBI HA
KOHKPETHBIA BHUJ PEUEBON NIEATEILHOCTH WU chepy obmieHus (ObITOBYIO, TPOPECCHOHATIBHYIO U
np.). JlaHHas TEXHOIOTHS OMUpAaeTCsd Ha TEOPHIO JEATEIBHOCTH, B COOTBETCTBUU C KOTOPOH,
YCBOEHUE COLMAJIBHOTO OIbITA OCYIIECTBISETCS B peE3ylbTaTe aKTUBHOM, IPUCTPACTHOU
NEeSATETPHOCTH CyOBhekTa. B HEM MOJydarOT BOIUIONIEHWE CIEAYIOIINE TMPUHIUIBI: aKTHBHOCTH
JUYHOCTH; TPOOIEMHOCTH;, €IMHCTBA 00YUEHUS U BOCITUTAHUS; IOCIIE0BATEILHOTO MOICITUPOBAHMS
B (Qopmax ydeOHON NeATENHHOCTH CIyIIaTeNe coAep aHus M YCIOBHH NpoQeccHOHANbHON
JesTenbHOCTH crnenuanuctoB. Ocoboe BHUMaHHE oOpallaeTcs Ha peamu3allhio MOCTENEeHHOTO,
MO3TAITHOTO Iepexo/a CTYACHTOB K 0a30BbIM (opMaM JeSTEIbHOCTH 0oJjiee BBICOKOTO paHra: oT
y4eOHOMU JeATETPHOCTH aKaJeMHUIECKOTO THIIA K KBA3UMPO(EeCCUOHATBHOM IEATeTLHOCTH (JIeTTOBBIC

N ITUJAKTHYICCKHEC I/IPpBI) H, IIOTOM, K qu6HO-HpO(I)eCCHOHaHLHOﬁ JACATCIIBHOCTH.

HNuTepakTHBHOE 00yueHHe - 00yueHHE, TOCTPOEHHOE Ha B3aMMOJECHCTBUM O0Y4aromerocs ¢
yueOHOM cpenol, KOTopasl CIY)KUT HCTOYHUKOM YycBauBaeMmoro ombita. CTyAeHT CTaHOBHUTCS
MOJTHONIPABHBIM YYaCTHUKOM Y4eOHOIo mpoliecca, COAep)KaHuEe KOTOPOro SIBISETCS OCHOBHBIM
HUCTOYHUKOM (OPMUPYEMBIX 3HAHUH, HABBIKOB, yMeHUN. DYHKIINS Mearora mpu 3TOM CBOAUTCS K
MOOYKJIEHUIO YyYalllUXCS K CaMOCTOATENbHOMY TMOHMCKY. [lo cpaBHEHUIO C TpaagULMOHHBIM

oOyueHHeM B MHTEPAaKTUBHOM OOYyUYE€HHUHU MHOM XapakTep MpHoOpeTaeT B3auMOAeHCTBYE Mefarora u
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yyalerocsi: akTUBHOCTh I€Jlarora YCTYyNaeT MECTO aKTHBHOCTU CTYJIEHTOB, a 3ajJadell Iejarora
CTAHOBUTCS CO3/IaHUE YCIOBUH JUIsl UX UHUITMATUBBI. Ha 3aHATHSX IO HHOCTPAHHBIM SI3bIKAM TaKOE
oOydeHue MOJTY4YWIO MUPOKOE NMPUMEHEHHWE B paMKax TaK Ha3bIBAEMOTO IICHTPUPOBAHHOTO HA
yuenuke moxaxoze (Student-centred approach), cyTh KOTOpOro 3akiO4YaeTcsi B MaKCHMAabHOM

nepeaadyc MHUIUATHUBbI YYCHUA CaMOMY CTYACHTY, a TaAKXKC B O6y‘IeHI/II/I B COTPYAHUYCCTBE.

TexHo0rMs KPUTHYECKOT0 MBIILICHHS

TexHonorus oOyueHusl, KOTOpasi CTaBUT 3a/a4y HAYYUTb KPUTUYECKU MBICIUTh — OOCYX/aTh,
OLIEHUBATh, BBIABIATH U PELIATh IPOOIEMBI.

3 cTaauy TEXHOJIOTHH:

1) BBI30B, 2) OCMBICIICHHE COJCPKAHUS, PEAIU3allUsA CMbICIA, 3) pedaeKcus.

IlepBast cragust — BBI30B, APYIMMHU CIIOBAMM, MO3TOBOHM IITYpPM — HMCIIOJIB3YyeTCs Kak CIOco0
IPOAYLIMPOBAHUS HOBBIX MJEH AJIs pellleHus] HaydHbIX U IpakThyeckux npobuem. IlpenonaBarens
3aJjaeT CTyACHTaM NPOOJEMHYIO CHUTYaIMIo, KOTOpas CTPOMUTCS W3 MPEAMETHBIX 3HAYCHHH, U
y4almecs CO3HATEJIbHO BBIOMPAIOT CHOCO0 TPAKTUYECKOTO JCWCTBUS B COOTBETCTBYIOIIMX
obcrosTenscTBax. I 1aBHas 3a1aua BTOPOM cTajuy 00y4eHUsl U yUYEHHs TEXHOJIOTUU — OCMBICICHUS
COJIep KaHUs WM peasln3alisl CMbIca — COCTOUT B TOM, YTOOBI IOJI€P’KaTh AaKTUBHOCTh yJaIIHXCH,
UX UHTEPEC, COOTHECTU HOBYIO MH(POPMAIUIO C YK€ U3BECTHON (MCHOIb30BaTh B PEILICHUHU TEX WU
MHBIX MPOOJIEM CBOM JKU3HEHHBIN omnbIT). TpeTbell cragueil mo3HaBaTeNbHON EATEIbHOCTH B ITOU
TEXHOJIOTUH sBJIsieTCs cTaaus pediekcun. IMEHHO Ha cTainu pedieKCuu MPOUCXOIUT 3aKperieHne
IIOJIYYE€HHBIX 3HAHUH yJalllUMHCS, YTO TIO3BOJISIET UM IIEPECTPAUBATH CBOM IIPEIKHUE NPEICTABICHUS

O IpEeAMETE, BKIIIOYATh B HUX HOBBIC ITOHATHA U 3HAHUA.

TexHonorus o6ydyenus “Case Study” 3akimouaercs B TOM, YTO 00ydaroLIMMCs BbIIAETCS HA0OP
y4eOHBIX MaTepUanoB (KeHc) U MpeJyiaraeTcs B pe3ybTaTe 3HAKOMCTBA C MaTepHallaMl OCMBICIHUTD
CoJIepKaHue 3aKJIIFOUEHHOM B HUX MPOOJIEMBbI, KaK MpaBUIo, HE UMEIOIIEH 0JTHO3HAYHOIO PEIICHNUs,
U MIPEJIOKUTh CBOE PELICHHE C HCIOIb30BaHUEM PUOOPETEHHBIX 3HaHUN U ymMeHuil. Ha 3ansTusx
10 SI3bIKY paboTa ¢ KeiC-TeXHOJIOTUAM IIpeInoaraeT TakKe COBEpIICHCTBOBAHNE PEUEBhIX HABBIKOB
Y YMEHHMH ydaluxcs B pe3ysibTaTe 00CyxIeHUs MPoOIIEMHON CUTYalluH, COJIep KaIleics B 3aJaHHH.

Mopenp opraHu3anyy 3aHATHH HAa OCHOBE 3TOM TEXHOJIOTHMM BKJIIOYAET HECKOJBKO JTAroB.
OpranuzallioHHasl CTaaus: KOMMEHTapUil IMpernojaBaTesisi O XapakKTepe NpeAcTOosed pabdoThl ¢
MaTepuajaMHM Keiica, 3HAKOMCTBO Yydalluxcs ¢ y4dyeOHbIMM Marepuanamu. Pabodas craaus:
JETAJIbHOE 3HAKOMCTBO YUaIllUXCs ¢ MaTeprallaMu Kelica, BHIIIOJHEHUE 3aJaHUM, IPUHATHE PELICHUS
o mpoobJieMe, KOTOPYIO TPEACTOMT OOCYIWTh. 3aBepIIaroias CTaaus: OOCYXACHHE MPOOJIeMBI,

KOMMEHTApUH TIPETO0/IaBaTeis, OLIEHKA padOThl yJaluxcs, MUCbMEHHOE 3aJlaHre TI0 00CYXKIaeMon
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npobieme.

HaumeHoBaHue TeM 3aHATHI ¢ YKazaHueM (popM/ MeTO0B/ TEXHOJIOTHI 00YUeHMS

Ne Tema 3ausaTus
n/n

Buj zanarus

dopma /
MeTo1bl/TeXHOIOTHI
JIMCTAHIMOHHOIO,
WHTEPAKTHUBHOTO
00yJeHus

KoanuyecTBO
yacoB

1 2

3

4

1 | Companies and
Sustainable Business
Innovations

[IpakTnueckoe
3ansitue u CPC

[Tpobnemuoe
oOyueHue,
KOHTEKCTHOE
oOy4eHue,
UHTECPAKTHUBHOE
obyuenue, case study

2 | Working Life and
Workplace Innovations

IIpakTrueckoe
saustue u CPC

Case Study,
UHTECPAKTHUBHOE
o0ydeHue

36

3 New ldeas: Products and
Services

[IpakTuyeckoe
3ansitue u CPC

KonTekctHOE
o0yueHwue,
WHTEPAKTUBHOE
obyuenue, case study

27

4 Business Travel

[IpakTuyeckoe
3anstue u CPC

TexHonorus
KPUTUYECKOTO
MBIIICHUSA,
WHTEPAKTUBHOE
o0OyueHue

27

5 Business Communication

IIpakTrHueckoe
sauste u CPC

[Ipo6nemuoe
oOyueHue,
KOHTEKCTHO®
oOy4eHue,
HHTCPAKTUBHOC
o0OyueHue

27

6 | Working Across Cultures

IIpakTHueckoe
s3austue u CPC

Texuomorus
KPUTHYECKOTO
MEINIJICHUS, CasSe
study,
WHTEPAKTUBHOE
o0OyueHue

27

HUTtoro yacos:

180

VIIl. OOEHOYHBIE MATEPHUAJIBI VIS TEKYIHEI'O KOHTPOJIA U
MPOMEXYTOYHOM ATTECTALIMA

I[J'DI TCKYIICTO U MPOMCIKYTOYHOI'O KOHTPOJIA 11O I[aHHOI>'I AUCTUIUIUHBI IIPEAYCMATPUBACTCA

TeCTHPOBaHHE KaK Haubojee YHMBEpPCATbHBIA W Pa3sHOOOPa3HBIM MO (opMaTy M COAEPKAHUIO
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BUJ KOHTpouId. TecToBble MaTepuaibl HalpaBJIeHbl HA IPOBEPKY c(HOPMUPOBAHHOCTH HABBIKOB U
YMEHUM, CBA3aHHBIX KaK C PELENTUBHBIMU, TaK MU C MHPOAYKTHBHBIMM BHUAAMHU pPEUEBOU
nesTenbHoCcTH. KpoMe Toro, OHM BKJIIOYAIOT U JIMHTBOKYJIBTYPOJIOTMYECKUN KOMIIOHEHT, TaKOM,
KaK, HallpuMep, MEeX1yHApOJHbIN OM3HEC-3TUKET NPH BEACHUHU AEI0BOI EePENUCKH.

Jig Tekymero KOHTPOJS IO ONPEAEICHHOW TeME MOI'YT TEeCTHPOBAThCS KaK OTAEIbHBIC
HAaBbIKU (HAIpUMep, MOHUMAaHUE IMPOYMTAHHOIO C MCIOJIb30BAHUEM OIPEIEICHHBIX CTpaTerui
YTEHHUSI), TaK U L€l KOMIUIEKC 3HAaHUM, YMEHUI U HaBBIKOB.

Kpome TecTupoBaHus, TEKYLIMI KOHTPOJb OCYILIECTBIISAETCS C MOMOLIbIO YCTHOIO ONpOcCa,
IIPU KOTOPOM KOTOPOT'O OLIEHMBAETCSI KaK YPOBEHb BIIAJICHUs (PaKTHUECKUM MaTepHalioM, TaKk U
cTereHb  C(OPMHPOBAHHOCTH  JIMHTBUCTUYECKOH W KOMMYHHKAaTHBHOH  KOMIIETEHIIMH,
HEOO0XOAUMOI JIJIsl TOTO, YTOOBI 00CYKAATh H3y4aeMble TEMbI M BOIIPOCHI HA HHOCTPAHHOM SI3BIKE.

Jl1g IpoMeKyTOYHOrO0 KOHTPOJIS IOCIE U3ydeHus 4 pas3zienoB IHUCLUIUIMHBI IPOBOJUTCS
KOMILICKCHBIN TecT. PalmoHanbHO NMPOBOJUTH TECT B JBa dTala: Ha IEPBOM HCIIOJb3YIOTCS
peLenTUBHbIE BUJIbI PEUEBON JEATENILHOCTH (YTEHUE M ayAMPOBAHUE C BKIIOUYEHUEM KOHTPOJIS
JIEKCUKO-TPAaMMaTHUECKUX U KYJIbTYPOJIOIMUECKUX 3HAHUI), HA BTOPOM — MPOJYKTUBHBIE BUIbI

peUeBO AeATeIbHOCTH (TOBOPEHUE U MUCHMO).

Ne Bun xonTposs KonTtponupyemsie Tembl (pa3aeibl) Komnerenuu,
n\i KOMITIOHEHTHI KOTOPBIX
KOHTPOJHMPYIOTCS
1 Konrtponshbie pabotsl | Bee Tembl YK-4.2
(Tecr) YK-4.3
2 DK3aMeHalMOHHbII Bce Tembl YK-4.2
TECT YK-4.3

6.1. OneHovHble cpeacrea AJisi MpOBEACHUSA l'lpOMe)KyTO‘-IHOﬁ aTrTreCcTalumn

JIeMOHCTPALIMOHHBINH BAPHAHT TECTA K JK3aMEHY

Final Test
2"d semester

Part 1
Reading Comprehension

Companies adapt to local African markets
By Katrina Manson in Nairobi
A. Big companies are beginning to tailor their marketing messages for global contexts. As a
result, they are increasingly choosing local models, languages, music and food to reach target
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audiences. In addition, some companies are beginning to adapt their products to the tastes of
local markets.

B. This can be seen in Africa, where manufacturers of soft drinks and confectionery typically
sweeten products aimed at home markets, while South Korea’s Samsung recently brought out
extra-loud stereos to appeal to Nigerian consumers. Other examples include fridges that can
be used where electricity is unreliable due to power cuts and fluctuations in the electricity
supply.

C. One European corporate executive remarks that in the past, companies had a habit of
introducing universal products to the African market as they had not bothered to do market
research. But that is changing now with the arrival of competition, particularly from
homegrown African companies.

D. Swedish beauty company Oriflame set up in East Africa last year, but could only introduce
300 products from its full range of 1,500. Some of its make-up was developed for the Indian
market, but the company plans to introduce darker shades of foundation for an African range
soon.

E. Often, the cosmetic products are so entirely new to local markets that customers are confused.
‘Some of our customers try to put black mascara on their lips — they don’t know what it’s for,’
says Tracy Wanjiru, at East Africa’s largest supermarket chain Nakumatt.

The company set up free nail bars and makeovers to spread the word and tempt new custom
for more expensive Western brands entering the market, including Revlon and L’Oréal’s
Maybelline.

I. Which summary matches the content of the article? (1 point)

1) Large companies agree that marketing campaigns should be adapted to local markets.
Some companies have found that cosmetics are more difficult to promote than other products.

2) Some global companies are making changes to their product range to reject what local
customers prefer. They are also considering the differing requirements of individual geographic areas.

3) Universal products are generally cheaper to produce compared to adapting goods to a
specific market. Many Western brands will only adapt their range to local needs if research shows
that they will be guaranteed to make a profit.

I1. Match the information (1-5) with the paragraph it appears in (A-E). (5 points)
1. company extends product range
2. what’s happening as a result of competition
3. examples of changes to marketing message
4. strategy company used to demonstrate product
5. three types of products changed

I11. Decide if the statements are true (T) or false (F). (6 points)
1. Companies are starting to use models and music from the local area in their marketing.
2. Quiet stereos were introduced to one African market.
3. In some areas, products need to adapt to power supplies that are not always steady.
4. In the past, poor research meant that products were not adapted for the local market.
5. Oriflame introduced everything in its product range to the African market.
6. Local supermarket chains are in competition with Western cosmetic brands.

Vocabulary and Grammar
I. Choose the correct option a, b or c. (10 points)
ReedYew is a furniture (1) and is therefore in the (2) sector. However, because it sells

products worldwide to consumers, it is also part of the (3) industry. The raw materials it uses
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come from suppliers in the (4) sector all over South America. This sector is concerned with the
%) of materials, such as coal and oil. However, there have been problems with wood supplies
because of poor weather conditions. These conditions have affected ReedYew’s furniture (6)

so the company is now looking for new suppliers. In addition, ReedYew plans to expand overseas,
so the supply situation is a big worry. And it is not their only concern: due to problems in the (7)
services industry, ReedYew cannot get a loan to expand. The services sector, or (8) sector as it
is also known, is currently going through a very difficult time due to other global issues. However,
there is some good news. ReedYew has negotiated a big contract in the (9) industry to supply
furniture to a major hotel (10) :

(1) a builder b maker ¢ consumer

(2) a primary b secondary c tertiary

(3) a retail b services ¢ manufacturing

(4) a secondary b tertiary c primary

(5) a construction b production ¢ extraction
(6) a production b building ¢ construction

(7) a financial b commercial ¢ insurance

(8) a primary b secondary c tertiary

(9) a manufacturing b tourism c transportation
(10) a line b agent c chain

I1. Write one word which best fits each space. (5 points)

Hello, (1)___ is Stan Lucknow from Lucky Services. | got a message from Karl. He (2) me to
call him as soon as possible about the new order. Could he call me back (3) my mobile? There’s
a problem with the order we need to discuss. Also, could he (4) back to me before 4 p.m.? I've
got to attend a meeting, so I’m not available after that. I (5) to hear from him soon.

I11. Write one word which best fits each space. (5 points)

Hi John,

As you (1) , we are looking for a new supplier as our current one can no longer supply the
required quantities. So, we had a meeting to decide what we need to do. (2) are the key action
points which resulted (3) our discussion this morning:

» identify supply requirements

*(4) for suitable suppliers asap

* arrange visits to suppliers

Finally, we need to email customers about delays — (5) tomorrow latest.

Listening Comprehension

. Listen to a radio interview with Gina Velas, an expert in project management.
Choose the correct option a, b or c. (7 points)

1 What does the interviewer say about failure?
a It’s a good way to learn.

b You can’t afford to fail.

c It’s caused by a lack of experience.

2 What does Gina say about experience and skills?
a Project managers must train their teams.

b Teams must evaluate their own skills.

¢ Project managers should have relevant training.
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3 Project managers should set goals that are
a challenging.

b clearly defined.

c simple.

4 Why does Gina say about changing goals?
a Clients are unable to assess them.

b It often affects the budget.

¢ Project managers like making changes.

5 What can poor communication skills lead to?
a project failure

b team disappointment

¢ weak managers

6 What else can demotivate a team?
a pressure from other staff

b not having enough resources

¢ losing control

7 What does Gina say about unexpected problems?
a Risk assessment predicts all problems.

b Allow extra time for them.

¢ Schedules are always flexible.

Il. Look at the notes from the management meeting from Coolaids Ltd. Some information is
missing. Listen to the Managing Director’s update to the heads of department and complete
the meeting notes with one or two words. (7 points)

MD messages:

Overall, very happy with efforts to find (1) :
Departments need to offer staff more (2) .

The majority of staff travel to work by (3) :
Need to research giving staff (4) .

Sales this year are (5) above the yearly average.
There will be (6) adverts next month.

The summer party will be in August at (7) .

Kpurepun ouenkmn:

3a kaxablii IPaBUJILHBINA OTBET 3aCUMTHIBAETCS OJAMH 0aJ1.

MakcumajibHoe KoJudecTBo 6a10B (100 %) — 46 6a10B

OIIEHKA «OTJIMYHOY BBICTABJISIETCSI CTYICHTY, €CJTU TeCT BbinoyHeH Ha 86-100 % (40 6astoB u BhIiIe);
OLICHKA «XOPOIII0Y, €CIH TECT BhINoIHEH Ha 71-85 % (33-39 Gamios);

OIIEHKA «yIOBJICTBOPUTEIBHOY, €CITU TECT BhIMOIHEH Ha 61-70 % (28-32 Gaios);
OLICHKA «HEYIOBJIECTBOPUTEILHOY, €CIIH TECT BBIMONHEH Ha 60 % 1 MeHbIue (27 0aJUIOB M MEHBIIIE).
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1.

JleMOHCTPAUMOHHBIA BAPHAHT TECTA K 324YeTy C OLEHKOM

Credit Test
1stsemester
Part 1

Vocabulary and Grammar

Choose the correct option a, b, ¢, or d. (10 points)

For 10 years, | had a (1) job as an accountant. The company had about 250 (2) and
I liked being a(n) (3) of a large company. My working (4) was very traditional. | started
at 9 am. , had a lunch break at 1 p.m. and finished at 6 p.m. One day, | decided | wanted to do
something with a more (5) schedule. Now I have my own company and I’'m (6) . I'sell
music equipment online. My working (7) is very different now. | work (8) - in the
mornings only. I have a(n) (9) for the next six weeks. She’s helping me make a new website

for my business. | want to be (10) when | am about fifty years old.

3.

(1) a permanent b temporary c fixed d self-employed
(2) a employers b interns c jobs d staff

(3) a retired b employee c staff d employer

(4) a patterns b job c day d hours

(5) a fixed b flexible ¢ set d permanent

(6) a temporary b retired c staff d self-employed

(7) a life b job c hours d patterns

(8) a temporary b retired c staff d self-employed

(9) a employer b worker c staff d intern

(10) a staff b retired ¢ fixed d temporary

. Choose the correct option a, b, ¢, or d. (5 points)

1) Thanks for being so .

A flexible b busy c convenient d sorry

2) Do you want to our meeting until next week?
A fix b check ¢ bring d postpone

3) Canwe the date forward?

A confirm b bring c set d fix

4) Let me just my schedule.

A check b bother ¢ appreciate d call

5) Do you mind if we another time?

A confirm b fix ¢ suit d set

Choose the correct option a, b or c. (5 points)

Dear Ms Sharma,

1) thanks for your email. I am (2) to confirm that I can (3) the meeting at
your office next Wednesday morning. | will send you some information about our new products
before. Fell (4) to call me if you have any questions.

| very much look forward to (5) you next week.

Kind regards,
Alma Fernandes

(1) a This b Much ¢ Many
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(2) adelighted b meeting c sorry

(3) acontact b attend c stay

(4) afree b delighted c able

(5) a attending b confirming ¢ meeting

Listening Comprehension
4. You will hear five short sentences. Write the sentences. (5 points)
Reading Comprehension
5. Read the text below and choose the correct answer for each question. (7 points)
Making Better Offices

People spend a lot of time at work and companies spend a lot of money providing workplaces.
Workplaces have changed a lot in the past fifty years. We can now see more relaxing spaces
and open desk spaces in many offices but could this change more in the future? One company,
WeWork, have been collecting data to do just that.

WeWork is a co-working supplier that have offices around the world. They provide self-
employed people or small businesses a flexible space to work in. People can pay for an office
or just use the facilities and a desk. They have offices worldwide and they have become central
London’s biggest office occupiers.

They have learnt a lot from having office spaces in many different countries. In their offices,
they observe the daily routines of everybody who is working there. For example, they can see
how many people are using conference rooms, and how often these rooms are booked. They
can watch how people are using the group spaces and how they walk around the offices. They
have also conducted surveys asking staff what they think of the spaces.

With all this information, WeWork is now offering office design services to businesses. They
want to make sure companies are only renting the space they need and are using that space in
the best way possible. The overall aim for companies is to save money by a clever design of the
workplace.

David Fano of WeWork explained that one problem is how much space people really use at
work. An example is people who send out meeting invites with RSVPs for three people, but
they have booked an eight-person room. Using ideas like smaller conversation areas can help
people work better and then businesses save money.

However, it isn’t all about saving money; the environment of a work space can improve the
way people work and this can change depending on the focus of a meeting. Data has shown that
for a sales meeting it can be a good idea to have bright lights and some music in the background
because this gives energy to the participants and makes them feel positive. With more and more
data on working habits, WeWork may continue to make work spaces more effective for
companies and employees in the future.

1. What does the writer say about past workplaces in paragraph one?
a They were bad.

b They were more relaxed.

¢ They were different to now.
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2. What does WeWork do?

a It provides flexible workspaces.
b It helps start up small businesses.
c It supplies office equipment.

3. How do WeWork learn about office space?

a by studying how workers use their office space
b by having conferences in different countries

¢ by changing workers’ routines

4. What do WeWork ask workers about?
a their weekly work schedules

b their opinions on where they work

c their reasons for doing their job

5. What is WeWork’s new goal?

a to rent more office spaces

b to help designers create smaller office space
c to help businesses use office space better

6. What does David Fano think is one problem for businesses?
a They have many cancelled meetings.

b They waste meeting space.

¢ They don’t have enough meeting rooms.

7. The last paragraph explains how WeWork can make work spaces more ...
a relaxing.

b productive.

C money saving.

Kputepun onenkmn:
3a KasKAbIil NPABWJIBHBIN OTBET 3aCYUTHIBACTCH OJMH 0aJLI.

MaxkcuMajibHoe KoJnuecTBo 0amioB, 100 %, — 32 6aia

OIIEHKA «OTJUYHOY» BBICTABIISIETCS CTYAEHTY, €Clii TecT BhimosiHeH Ha 86-100 %, (28 GamnoB u
BBIIIIE);

OLIEHKA «XOPOIII0Y», €CIM TECT BhINOIHEH Ha 71-85 % (23-27 Gamios);

OLICHKA «yJIOBJICTBOPUTEIBHO», €CIIU TECT BBINIOJIHEH Ha 61-70 % (20-22 6ana);

OLIEHKA «HEYIOBJIETBOPUTEIILHO», €CIIH TECT BBHIMOJHEH MeHee yeM Ha 61 %, (Menee yem Ha 20
0amioB)

6.2. OueHoYHBIE CPEICTBA /1JIsl IPOBEIeHUS TeKyllell aTTecTaluu

JleMOHCTPALMOHHBIH BapuaHT TecTa Nel

Test
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. Use the words from the box to complete the sentences. There are TWO words that you do
NOT need. (10 points)

follow  rejected economize seasonal chain wholesaler
expansion tuition  fortunate  boosted business operates

1. They  the candidate because he didn’t have enough experience.

2. There aren’t many employees in a small

3. Our company istryingto __ , so we do not spend much money on business trips.
4. What rules do franchisors and franchisees  ?

5. Small businesses become big businesses through

6. Not many students can pay the  of $12,000 a semester.

7. The successful branding and marketing of the new beer has already
sales and increased profits.

8. Hewas __ to have such a good job.

9. A Dbuys large quantity of goods from various producers and resells the products to
retailers.

10. Wal-Mart is a well-known __ store.

I1. Put the words in the correct order to make sentences. (5 points)

a year / earns / over a million dollars / is / a top manager, / and / Tom/ he
the off-season / the ski / in / resort / closes

decade / this / growing / the economy / is / fast

changed / our factory / last year / the output / of / hasn’t / since

very / now / food / demand / is / for / organic / high

a s wnh e

I11. Fill in the gaps with the prepositions. (5 points)

1) Your meeting overlaps ___ my meeting.

2) Local bus drivers went _ strike last week.

3) She bought a business __ her old friend.

4) How much do they charge  aticket?

5) If you want to play this game, you have to stick __ the rules.

IV. Match the halves to complete phrases. (8 points)

1. an economy a) plans

2. to pay b) the fact

3. to acknowledge c) resident

4. to abandon someone’s d) within a budget

5. to live e) size product

6. to persuade someone f) of earnings

7. a percentage g) not to sell the business
8. alocal h) staff high salaries

Kpurepum oueHku:
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https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/successful
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/branding
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/marketing
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/beer
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/sales
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/increase
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/profit

MaxkcumaJjibHoe koudecTBo 6a/10B (100 %) — 28 6anoB

OLICHKA «OTIIMYHOY BBICTABIISICTCS CTYICHTY, €CJIH TeCT BbinoyHeH Ha 86-100 % (24 Ganuia u BbIle);
OLIEHKA «XOPOIII0Y», €CIH TECT BhINOIHEH Ha 71-85 % (20-23 6amna);

OLICHKA «yOBJICTBOPUTEIBHO», €CIIH TECT BhINoHEH Ha 61-70 % (17-19 GamoB);

OIICHKA «HEYOBJICTBOPUTEIILHOY, €CIIM TECT BBIMOIHEH MeHee YeM Ha 61 % (16 0asioB u MeHbIIIE).

JleMOHCTPALMOHHBIH NepevYeHb BONPOCOB sl yCTHOro onpoca (Pazgen Ne 1)

1.

2.

o oA

Explain the differences between the following types of companies: a partnership, a private
company, a corporation. Give examples to support your answer.

What is limited liability? Explain what the abbreviations PLC, LLP, Plc, and Inc stand for.
What kind of organizations are they? Give examples to support your answer.

Give an example of a not-for-profit organization and describe its main activities. Explain why
such organizations important.

What are some departments that a typical company have? What are their responsibilities?
What is a board of directors (the Board)? What functions does it perform?

What is an organigram? What are the job titles of people in charge within a company? Explain
what the abbreviations CEO, CFO, and CMO stand for.

Kpurtepun oneHkn ycTHOro orsera (MakcumMaibHo 10 6a/10B)

«OoTJIM4HO0»/ 10- 9 6a/JI0B CTaBUTCS, €CJIU CTY/ICHT:

1. JleMoHCTpUpYeT Ii1y00OKOE 3HaHUE MaTepHralla ¥ IOHKMaHue BOIpOca.

2. YMeeT cocTaBUTh TOJHBIA M TPaBUIBHBIA OTBET HAa OCHOBE H3YYEHHOTO MaTepuana,
OTJIMYAET OCHOBHBIE (DAKTHI OT JeTaliell, CAMOCTOSATEIbHO MOATBEPKIAET OTBET KOHKPETHBIMU
pUMepaMu, apryMEHTHPOBAHO JIeaeT aHAINU3, 0000IIeHNE U BBIBOIBI.

3. 'paMoTHO, YeTKO, CBSI3HO W3JaraeT yd4eOHBIH MaTepwal: JaeT OTBET B JIOTHYECKOH
MOCJIEI0BATEIbHOCTH C UCTIOJIb30BaHUEM PUHATON TEPMUHOJIOTHU.

4. Bnageer HEOOXOJUMBIMU SI3BIKOBBIMU  CPEJICTBAMHU, MOXET JIOMYCTUTh OJHY-IBE
HE3HAYUTENbHbIE TpaMMaThyeckue, (OHETUYECKHUE WM JIEKCUYECKHe HETOYHOCTH, He
MPEMSTCTBYIOUINE TOHUMAHHUIO U3J1araéMoro Marepuaina.

«X0pomo»/8 — 7 6aJIJI0B CTaBUTCS, €CIIH CTY/IEHT:

1. JlemoHCTpUpYET HOCTATOYHOE 3HAHKE MaTepraia U MOHUMaHHUE BOIIpOca.

2. YMeeT COCTaBUTh JEeTalbHBII MpPaBUIBHBIA OTBET HAa OCHOBE H3YYEHHOTO MaTepuana,
WHOTJAa HE OTIMYaeT OCHOBHOE OT HECYIECTBEHHBIX JeTalel, NOJKpEIUIsIeT OTBET
KOHKPETHBIMH TpHUMEpaMH, KOrja 5TO Tpedyercs, apryMEHTHPOBAHO JeNaeT aHalu3,
000011IeHNE U BBIBOEI.

3. JlocTaTOYHO TPAMOTHO U CBSI3HO H3J1araeT yueOHBIA MaTepuall: JaeT OTBET B JIOTHUECKOM
MOCJIEZIOBATEIBHOCTU C HCIIOJIb30BAHUEM NIPUHATON TEPMHUHOJOTHH, MPH 3TOM JOIYCKaeT
OJIUH HEJIOYET UM HETOUYHOCTb.

4. Bnageer HEOOXOJMMBIMU SI3BIKOBBIMH CPEJCTBAMHU, MOXET JOIMYCTUTh TPHU-YETHIPE
HE3HAYUTENIbHbIE TpaMMaTHyecKue, (OHETHUYECKHUE WM JIEKCMYECKWe HETOYHOCTH, He
MPEMSATCTBYIOUINE 00IIeMy TOHUMaHUIO U3JIaraéMoro Marepuarna.
«YAOBJIETBOPUTEIbHO0»/5-6 6aJ1JI0B CTaBUTCS, €CIIH CTY/ICHT:

1. JlemoHCTpUpyeT NpoOesbl B yCBOEHUU MaTepuaa, XOTs ¥ MIOHUMAEeT BOMPOC B LIEJOM; JAaeT
HETIOJHBIA OTBET.

2. Marepuan uzjaraet 6ecCHCTeMHO, PparMeHTapHO, HE BCETJIa IMOCIICIOBATEIILHO; YITYCKAeT
TJIABHOE.

3. IlokasbIBaeT HEJOCTATOUYHYIO CHOPMHUPOBAHHOCTH OTAEIBHBIX 3HAHUM U YMEHHI1; BHIBOIBI
1 0000IIIeHUS ApTYMEHTHPYET cl1a00, TOMYCKAeT B HUX (PAKTUIECKHE OMTHOKHU, KOTOPHIE MOXKET
HCIPABUTh C MTOMOIIBIO IPENOAaBaTeIs.
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4. VcnpIThIBAaCT 3aTPyIHEHUS B HMCHOJB30BAaHWM TEPMUHOJOTHH, HE BIIAJIEET SI3BIKOBBHIMH
CpeAcTBaMH B JIOCTaTOYHOM Mepe, JOMyCKaeT OJHYy-IBe TpyOble TIpaMMaTH4yecKHe,
(oHeTHYECKNE WM JIEKCHUECKHE OIIMOKM WK Oojiee 4eThIpeX HEJOYETOB, YTO 3aTPYIAHSCT
BOCIIPHSITHE OTBETA.

«HEY/I0BJIETBOPUTEIbHO»/MeHee 5 6a/IJ10B CTaBUTCS, €CIIU CTY/CHT:

1. JleMOHCTpUpYeT cepbe3Hble MpOoOEasl B YCBOCHHM MaTepuana W IPAKTHUYECKH HE
packpbIBaeT COAEp)KaHWs Marepuana, JM00 HE MOHMMAeT CYTH BONPOCA U JaeT OTBET, HE
MMEIOIINI OTHOLICHHUS K BOIIPOCY, INOO 3aTpyIHSAETCS AaTh OTBET.

2. Matepuan u3naraer 6eCCHCTEMHO, OTBEYAET HE MO CYIIECTBY, HE MOXKET CAMOCTOSATEIILHO
C/IeTIaTh BBIBOJBI WIIH 0000IIECHUSI.

3. Nmeer cnabo chopMUpOBaHHBIE U HEIOIHBIE 3HAHUS, HO YMEET IPUMEHSATh UX K PELICHUIO
KOHKPETHBIX BOIIPOCOB.

4. He ncnonb3yeT HEOOXOIUMYIO TEPMHHOJIOTHIO, HE BIIAJICET SI3BIKOBBIMH CPEICTBaMH B
JOCTaTOYHOM Mepe, IOIMycKaeT Oojiee TpexX IpyObIX IpaMMaTHYeCKHX, (POHETHUECKUX HWIIH
JIEKCUYECKUX OIIMOOK U HEOYETOB, YTO 3aTPYAHSIET BOCIIPUATHE OTBETA.
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Pa3zpabdorunkm:

y
nouent kadeapsl ['Auldsd Konbsuiosa H.B.

(mmoarucs) (3aHMMaeMast TOJHKHOCTD) (®.1.0))

[Iporpamma coctaBieHa B cooTBeTcTBUU ¢ TpeOoBanusiMu PI'OC BO mo HampaBieHUro
noarotoBku 27.03.05 MHHOBaTHKA, TPO(UITIO TOATOTOBKU «Y IPaBICHUE WHHOBAITMOHHBIME 1 UT-
MIPOEKTaMHU U MPOAYKTAMU».

[TporpamMmma paccMoTpeHa Ha 3acelaHuu Kadeaphl TYMAaHUTAPHBIX TUCIUILUINH U MHOCTPAHHBIX
sa3bIKk0B 19 mapra 2025 r., nporokon Ne 7.
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