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l. ean u 3a0a4u JMCUMILVIMHBI (MOYJIs1):

Henu: aucnumiamna «IlpakTuyeckasi CTHJIMCTHKA AHIVIMHCKOIO SI3BIKA» CTaBUT
CBOCH TIIeNbI0 (OPMHUPOBAHUE Yy CTYIECHTOB YMEHUU MpodeccHoHaTbLHO-OPUESHTHPOBAHHON
MEXKYIbTYPHOW KOMMYHUKAIIMH B €€ SI3BIKOBOW (hopMe, MpUHUMAas BO BHUMAHUE CTEPEOTHIIHI
MBIIJICHHUA W IMOBCACHHA B KYJIbBTYPEC HU3y4aCMOI'O A3bIKA.. I[I/ICLII/IHJII/IHa 3aHUMAacT OJHO U3
BOXHBIX MECT B peajlu3alu 3a7ad OCHOBHOW TmpodeccroHambHON 00pa3oBaTelIbHON
IporpamMmal u B obOecnieueHun O6p330BaTeJH)HI)IX HHTCPCCOB JIMYHOCTHU CTYACHTA,
00yJaronierocs 1mo HarpaBJICHHOCTH «MeKIyHapoaHasl ;KyPHAJIUCTHKA». B pamkax u3ydeHus
muciuiuinHbl «[IpakTHYeckasi CTHWJIMCTHKA AHTJIHICKOTO SI3BIKA» CTYACHT JIOJDKCH HMETh
0a30BbIe 3HAHUS 110 AHTIUICKOMY SI3BIKY.

3apaum:

e BJAAeTh CTPATETHSMH YCIENIHOTO YCTAaHOBJICHHUS W TOJUICPKaHHSI KOHTAKTa C
MIPEJICTAaBUTEISIMH PA3JIUNYHBIX KYJIBTYP B TPOPECCHOHATBHOM OOIICHHH.

e COBEpPIIEHCTBOBATH KOTHUTHUBHBIC U HCCIIECIOBATEILCKHE YMEHHUS (CBOOOHO
YUTAaTh M TMOHUMATh 3apyOC)KHBIC TIEPBOMCTOYHHKHU IO CBOCH CIEIUATBHOCTH H
M3BJIEKATh U3 HUX HEOOXOIUMBIE CBEICHMS);

e BJaAeTh  S3BIKOBBIMH  cpeAcTBaMH  A((EKTHBHOW  KOMMYHUKAllMd B
npodeccuoHaNbHOW cdepe Ha HHOCTPAHHOM SI3BIKE: BEACHHE KYPHATMCTCKON
JESTeILHOCTH, TIPOBEACHHUE TIPE3CHTAIINH, IEPETOBOPOB € pa3pelIcHueM TPYIHBIX U
CIIOPHBIX CHUTyalWii, oOIeHne ¢ 3apyOeXHBIMH TApTHEpaMH B TIpoliecce
dhopmanbHOrOo/HE(HOPMATBHOTO OOIIEHHUS, HUCIOJIBb3YS CHEIUATbHBIE TEPMHUHBI B
00JacTH KYpHATMCTUKU U HOBBIX ME/INA;

¢ [OHMMATH YCTHYIO pe€Yb HOCHTENeHd H3y4yaeMoro s3blka Ha CIyX, BKIIOUas
BOCIIPUSITHE PEUH, NIepeaBaeMoi uepe3 Meana-HOCUTeNH (BUIEo, ayanuo, KodepeHiy
CBSI3b U T.JI.);

e BJaJeTh T'PaMMaTHUYECKUMU HOPMaMHU aHTJIMHCKOTO S3bIKa, HEOOXOAMMBIMHU IS
IPaMOTHOTO  OCYHIECTBJIIEHHUS YCTHBIX UM  IMHUCHBMEHHBIX KOMMYHUKALIUA C
WHOCTpaHHBIMU [apTHEpaMH, YMEHHE YWUTaTh U TMOHUMATh JOKYMEHTAIMIO U
nH(pOpMaLlMOHHBIE MaTepUasbl HA AHTJIUHCKOM SI3bIKE;

Il. MECTO JUCHUIIJIMHBI B CTPYKTYPE OIIOII

2.1. YueOnas mucruruinHa «I[IpakTuyeckasi CTHIMCTHKA aHIVIMHCKOTO» (aHTIUICKU)
(mayee — JMCUUIUIMHA) OTHOCUTCS K YacTH MPOrpaMMbl, (QOPMHUPYEMOW y4aCTHUKaMU
00pa3oBaTeNbHBIX OTHOIICHUH (IUCUUIUIHHEI 0 BBIOODPY).

2.2. JlaHHas IMCUMILTAHA U3ydaeTcs Ha 6 ceMecTpe 3 Kypca U OTMPAETCsl Ha TUCIMILIHHBI
«MHOCTpaHHBIH A3bIK», «ITHOCTpaHHBIH A3bIK B IPO(PECCHOHATBHON KOMMYHHUKAIIHI.

2.3. IucumumHa  «[IpakThyeckas  CTWIIMCTHKA  AHTJMICKOTO — SI3bIKa»  SIBISIETCS
MPEIIECTBYIOMEH sl TMOCHEAYIOIUX Y4eOHBIX AUCHUIUINH, AT KOTOPBIX HEOOXOAUMBI
3HAHUS, YMEHUS U HABBIKW, GOpMUpPYyEMbIe JAaHHON y4eOHON AUCHUIUIMHON: «MeXayHapoaHas
MOJIUTUYECKass KOMMYHUKaIUs», «MeTo bl paboThl JKYpPHATUCTA-MEXKTyHAPOTHUKAY.

Hucuunnuna «IIpakTHyeckasi CTHIMCTHKA AHIJIMHCKOrO $I3bIKa» BCTPaWBaeTCS B
ctpykTypy OIl U mocnemoBaTenbHOCTh AMCHUIUIMH B y4eOHOM IUIaHE) KaK C TOYKU 3pEHUs
MPEEeMCTBEHHOCTH COJEp)KaHUsA, TaK M C TOUYKM 3PEHHsS HENpPEepBhIBHOCTH Ipoliecca
dbopMupoBaHHS ~ KOMIETCHIIMA  BBIMYCKHUKAa. B pe3yiabTare OCBOCHUS  JUCIUTUIHHBI
0OyJaronuiicss J0KEH OBJIANECTh 3HAHHMSIMHU, YMEHHUSMH U HABBIKAMHU B IIENIAX MPUOOpETCHUS
cnenyromux komnerennuii YK-4, IIK-1, ITK-2.



TPEBOBAHMUSA K PE3YJIbTATAM OCBOEHMUSA JUCIIAIIJIMHBI
IIponecc ocBOEHUS AUCLMILIAHBI

«MHOCTpaHHBIH HA3BIK B MPOodecCHOHATLHOU

KOMMYHHMKAaIMU» HamnpasjieH Ha GpopMupoBanue komrereHuuid B coorserctBur ¢ @I'OC BO un

OIIOoII BO

110

HaIpPaBJICHUIO

«OKypHanucTHKa U HOBBIE MEUA»:

noarotoBgkn  42.03.02

(Kypnanuctuka), npoQuib

Ilepeuens mIaHUpyeMbIX pe3yJIbTATOB 00yUYeHHS N0 JMCHUILINHE (MOAYJIIO),
COOTHECEHHBIX C HHAMKATOPAMM JOCTHKEHHS] KOMIIeTeHIUH

KoMmneren HNuauxaropsl Pe3yabTaTsl 00yyeHus
nus KOMIeTeH Uil
YK-4. NKyk4.1 3HaTh: doHoIorHYecKueE, rpaMMaTHYeCKHe,
Crniocoben JleMoHCTpHp | JIEKCUYECKUE, CTHJINCTUYECKHE 0COOEHHOCTH
OCYILIECTBIISITh yeT yMEHHME BECTHU | U3y4aeMOro s3blka (B CpaBHEHMM C PpOJHBIM
JIEJIOBYIO oOMeH JIEJIOBOM | SI3BIKOM), PEajui, 0COOEHHOCTU KYJIbTYpPbI, UCTOPUH
KOMMYHHKAIMIO B | HHGopManuen B | 4 reorpaduu CTpaHbl U3y4aeMOTI0 SI3bIKa; pEeUYEeBbIE U
YCTHOM U | yCTHOM U | IOBEJCHYECKUE MOJEeNH, TIPHUHSTHIC B
MHUCbMEHHOM MHUCHbMEHHOU COOTBETCTBYIOUIEN KYJIBTYpE
dhopmax Ha | popmax Ha | YMeThb: aJeKBaTHO BOCIHPUHUMATh W KOPPEKTHO
roCy/IlapCTBEHHOM | FOCY/IapCTBEHHOM UCIIOJIb30BaTh €IUHUIIBI PEUYd Ha OCHOBE 3HAHWH O
sa3pike Poccuiickoii | 3plke ¢ y4eToM | (POHOJIOTMUYECKUX, TpaMMaTHUYECKUX, JIEKCUUYECKUX,
denepannn U | ocobeHHoCTEM CTHJINCTUYECKMX OCOOEHHOCTAX H3y4yaeMOTO S3bIKa
WHOCTPAHHOM(BIX) | CTHJIMCTHKH (B CpaBHEHMHM C POJHBIM SI3BIKOM); aJ€KBaTHO
s3bIKe(ax) 0(hUIIHATTEHBIX W | HCTIOJIb30BaTh, (OHOBBIE  3HAHWSA, CHTYaTUBHO
Heo (hUIHaTBHBIX oOycnoBieHHbIe (HOPMBI  OOIICHMS; BCTYyNMaTh B
nrceM U | KOHTAaKT C HOCHUTENSIMU SI3bIKa; OCYIIECTBIATH
COLIMOKYJIbTYPHBIX KOMMYHHUKAIIMIO C  yY4€TOM  HMHOKYJIBTYPHOIO
pa3Iuyuui. KOHTEKCTa; TMPUMEHATh pas3Hble CTpaTerud s
NOHMMAHMSI YCTHBIX W TNHCbMEHHBIX TEKCTOB,
NOJJEP)KAHUSL  YCHEIIHOTO B3aUMOJEUCTBUS TMpU
YCTHOM U MMCHbMEHHOM JEJTIOBOM OOILIIEHUU
Baapners: HaBbIKaMU u HEOOXOTUMBIMU
CTpaTerusiMu Ui B3aUMOJIECUCTBUS C ApTHEPAMHU 10
OOILIEHUIO; TOHUMAHUS U MOPOXKACHUS UHOA3BIYHOTO
JTUCKypca C YYeTOM KYJIbTYPHO OOYCIOBJICHHBIX
pazInuuit
NKyk4.2 3HaTh: NPOPEeCcCCUOHANBHO 3HAYUMYIO YCTHYIO U
JleMoHCTpHp | MUCbMEHHYIO (POPMY KOMMYHUKALIUU CIEIUATNCTOM
yer yMmeHue BecTd | B oonactu CMI Ha HHOCTPAHHOM SI3BIKE;
oOMeH JIENIOBOM | YMeTh: CBOOOJHO TMOJb30BAaThCSl MHOCTPAHHBIM
uHpopmanuei B | A3BIKOM KaK CpPE/ICTBOM JIEJIOBOTO OOIIEHMS;
YCTHOU u | Baagerb:  JTUHTBUCTMYECKMMM  HaBBIKAMH U
NUCbMEHHOM OPUMEHATh UX AJS  PEeJaKkTHUpPOBaHHUA, MEepeBoJa U
dbopmax He MeHee | CO3AaHUsl MEIUMHBIX TEKCTOB C  LENBI0
YyeM Ha  OJHOM | JaJlibHEHIIero UCroJib30BaHUs  HMH(OpMAaIlMM B
MHOCTPaHHOM CUTYallUAX MEXKYJIbTYPHOTO OOIIEHUS C KOJleraMu
SI3BIKE; U3 3apyOeXKHBIX CTPaH.
NKyk4.4 3HaTh: COBPEMEHHBIE UH(POPMALMOHHO-
Hcnonp3yeT | KOMMYHUKaTHBHBIE CPEJICTBA JUIsI KOMMYHHUKAIIUU;
COBPEMEHHBIE YMmern: MICII0JIb30BaTh COBPEMEHHBIE WH-
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nH(pOPMAIIMOHHO-

q)OpMaI_II/IOHHO- KOMMYHHUKATUBHBIC CpCACTBA JIA

KOMMYHUKAaTHBHBIE | KOMMYHUKAallMM B  paMKax MpodecCHOHATbHON
CpeacTBa Ui | 1EeATENbHOCTH;
KOMMYHUKAIUU Baanern: HaBbIKaMU COBPEMEHHBIX
UH(POPMALMOHHO-KOMMYHUKATHBHBIX  CPENCTB IS
KOMMYHUKAIUH
IIK-1. Cnocoben UK IIK-1.7. | 3name:
OCYILIECTBJIATh T'oroBuT K Ocobennoctu KaHaJloB KOMMYHUKAIUU
ABTOPCKYIO nyOJIuKaIuu coBpemMenubix CMW wu peasmzanuu B HUX
JEeSITENILHOCTD C | )KYpHaJIUCTCKUI KYPHAIUCTCKOMN JESITETbHOCTH
YYETOM TEKCT (WJIH) TPOIYKT Ymemy:
crenupuKu c y4eToM - CO3/11aBaTh " nepepadbaTbIBaTh
pa3HbIX TUIOB | TpeOOBaHUI KYPHQINCTCKAE TEKCThl Ha AaHIVIMHCKOM SI3BIKE C
CMU u papyrux | pepakuuu CMU unm | yuetom YCIIOBUI COBPEMEHHBIX KaHaJIoB
Meana U | Ipyroro mMeaua KOMMYHUKAIIUM U MOTPEOUTENBCKUX OCOOEHHOCTEN
MMEIOLIErocs aynmutopuu.  Hcmonb3oBath  ayauo-BU3yaJbHbIE
MHPOBOTO " cpeacTBa mojauyd HMHGOpManmuu M 00pabOTKU
OTEUYECTBEHHOTO TEKCTOB,
OTIbITa Bnagerh: HaBblKaMM — IUIAHUPOBAaHUSA U
MOJrOTOBKU JKYPHAJIMCTCKUX MaTEpPHUAaIOB Ha Pa3HBIX
MeauaraThopmax.

K-2 — HUAK IIK 2.2 3HaThb: MHOrooOpa3ue BHJIOB, >KaHPOB H
CrocoOeH KoHTponupy | METOZOB JKYpHaJUCTHKH, pEKIaMbl M CBsA3El C
OCYIIIECTBIISTh erT coOmrosieHne | OOIIECTBEHHOCTRIO M MX CIENU(PUKY B 3aBUCHMOCTH
PEeAaKIIMOHHYIO PEeAaKIIMOHHBIX OT KaHaJla KOMMYHUKAIIUU U LEJIH COOOIIeHUs
NeSITENbHOCTD B CTaH/IapTOB, YMeTh: onpeeniaTh Ha3HAUYEeHUE MPOAYKTa U
COOTBETCTBUHU C (¢hopmMarToB, KaHPOB, | yUUTHIBasi OCOOEHHOCTH LENEBON ayAUTOPUH U LENU
SI3BIKOBBIMU CTHIIEH B | coOOLIEHNsT a Tak e KaHajla KOMMYHHKAIUH
HOpMaMu, KYPHAIUCTCKOM CO3/aBaTh LI€JIEBbIE TEKCTHI.

CTaHJIapTaMU, TEKCTE WIH Baapners:

dbopmaramu, POJIYKTE. HaBbikamu peIaKTUPOBAHUS
KaHpaMU, KYPHAJIUCTCKOTO, PEKJIaMHOTO W NHap-TeKCTa Ha
CTHJISIMU, AHTJIMHCKOM SI3bIKE C YYETOM JMBepcUUKAILIUU €r0 B
TEXHOJIOTUSIMH, pa3iuuHble KaHajdbl KOMMYHHUKAllMd C Yy4ETOM
TpeOOBaHUAMU ruOpUAN3aIMU BUIOB TEKCTA B LIEJIEBOM IPOIYKTE.
Pa3HbIX THUIOB

CMMU u npyrux

MeJHa.




. COAEPXAHHUE U CTPYKTYPA JUCIUIIJIMHBI

O0LeM TUCHHUILINHEI cocTaBJisger 4 3a4€eTHBIX eIUHMHII, 144 qaca.
B TOM unciie _ 4 3a4ETHBIX €IUHHUII, 4acoB Ha 3a4eT
dopMa NPOMEKYTOUHON ATTeCTAIIUM: IK3aMeH

€ HCII0JIb30BAHHEM 3JIeKTPOHHOI0 00y4eHHs M JUCTAHIMOHHBIX 00pa30BaTe/IbHBIX TeXHOJ0Tui 44 (yac)

4.1 Conepma}me AUCHUIIJIMHBI, CTPYKTYPUPOBAHHO€ IO TeéMaM, ¢ YKaz3aHMEM BH/I0B y‘leﬁHbIX 3aHATHI M OTBEJEHHOI0 HAa HMX
KOJIM4YeCTBA AaKAACMHUICCKHUX YaCcoB

No Paznesa nucuunmInHbI/ TEMbI Buabl yueoHoii pa6oThl, DopmMbl TEKYLIETO
/T = BKJIIOYASI CAMOCTOSITEJIbHYI0 padoTy KOHTPOJIA
g ¥ oOyyammuxcsi , MPAKTHYECKYIO MOATOTOBKY H yCIeBaeMoCTH;
§ 5 TPYA0EMKOCTH ®opma
- ; (B yacax) NPOMEKYTOYHOI
al 8| %8 KonrakrHas pabota =85 aTTecTaluu
§ S| B¢ IpenoaBaTels ¢ 00yJaromuMHCs = E (no cemecmpam)
> = ] g g
) ot = o s &
Ol & | =5 = o g
B | » 4 o8
= 4 G
=
- 5 & =1
d Jleknuu| Cemunapckue | Koncynpramuu g Ez
. /npakTHueckue =g 2
/mabopatopHsie ©ax
3aHATUA
1. What Makes a Good Journalist? 5 5 5 2 5 Jlenoas nrpa
Simple/Continuous form p
2. Journalism as a Career 5 5 5 2 5 KoVEiLii cTou
Past Simple/ Present Perfect pyL
3. Journalism is Information 5 5 5 2 5 Jlenoas nrpa
The definite article p
4, What is News? 5 5 5 2 Postesas Hrpa
Asking questions/ tag questions p




5. Success in Interviewing 6 6 1
The Passive Huckyceus
6. Press Conferences 6 6 1 Postenas HEba
The Infinitive construction P
7. Newspapers 6 6 1 KOHTDOLHAS
Analyzing newspapers P
The Gerund construction padora
8. Radio 6 6 1
Understanding the language of radio Tncxycous
presenters
Infinitive/ Gerund
9. Magazines 6 6 1
Planning the cogt?nts gf a magazine Kpyrmerii cton
Modal verbs
10. Television 6 6 1 KOHTOOLHAS
Understanding the pre-production process 5 P
Conditionals pabota
11. New Media 6 6 1
Briefing a website designer JlenoBast urpa
Relative clauses
12. Advertising 6 6 1 KOHTOOLHAS
Selling your services to a potential client 5 p
Revision paboTa
Hroro yacos 144 | 60 60 16 60 3a4er

KPC 84




2I1nan BHeayHHTOPHOﬁ CaMOCTOSITEIbHOM pQGOTLI oﬁyqamumxca no JMCIHHUIIINHE

CamocrositenbHas paboTa 00yJarouIXCst VuebHo-
3arpartsl Onenoynoe METOIMTIECKOT
Cemectp HaszBanue paszaeina, Tembl B 4 1At Cpoku obecrnieueHue
nJ CaMOCTOATCIIBHOU PaO0OThI BBITIONHEHHS BpPCMCHU CpeacTBoO CAMOCTOSTEILHOM
(uac.) paboThI
“The Handbook
. of  Journalism
. New Age Media. .
What Makes a Good Journalist? . . Studies” by
5 Simple/Continuous form How is the Internet changing | B Teu cem 6 JenoBas urpa Karin Wahl-
Journalism
Jorgensen, New
York, 2009
“The Handbook
of  Journalism
5 Journalism as a Career Creating some key principles B Ted cen 5 Koveisicron Studies” by
Past Simple/ Present Perfect of Journalism Ethics Pyt Karin Wahl-
Jorgensen, New
York, 2009
“The Handbook
. . Read the story “The Yellow of . J,E)urnallsm
Journalism is Information » . Studies by
5 e . Fever” of Journalism and share | B Teu cem 6 JlenoBas urpa .
The definite article . Karin Wahl-
the ideas
Jorgensen, New
York, 2009
“The Handbook
of  Journalism
What is News? Writing news for any magazine Studies” by
5 . . . B T€U CEM 6 Ponesas urpa .
Asking questions/ tag questions or newspaper Karin Wahl-
Jorgensen, New
York, 2009




Cemectp

HaszBanue paszeina, Tembl

CamocrositenbHas paboTa 00yJaronIXcst

Bun camoctosiTenbHOM paboThI

Cpoku
BEITIOTHCHHS

3aTpatbl
BpeMEHU
(dac.)

OneHovHoe
CPEICTBO

VYuebHo-
METOIHYECKOE
obecrneuecHuE
CaMOCTOSITEIILHOM
paboThI

Success in Interviewing
The Passive

Role play an interview with a
filmstar

B TCY CEM

Huckyccns

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

Press Conferences
The Infinitive construction

Organising a press conference
Make a speech

B T€Y CEM

PoneBas urpa

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

Newspapers
Analyzing newspapers
The Gerund construction

Writing headlines
Planning and writing a
newspaper article

B T€Y CEM

KonTposnbhas
paborta

Cambridge
English for “The
Media” by Nick

Ceramella,

p.112,2008

Radio
Understanding the language of radio presenters
Infinitive/ Gerund

Understanding the production
process
Planning a news list

B T€Y CEM

Huckyccus

Cambridge
English for “The
Media” by Nick

Ceramella,

p.112,2008

Magazines
Planning the contents of a magazine
Modal verbs

Composing magazine covers
Planning and writing a true life
story

B TCY CEM

Kpyrasiii cron

Cambridge
English for “The
Media” by Nick

Ceramella,

p.112,2008




CamocrositenbHas paboTa 00yJaronIXcst

VYuebHo-

3arpatsl OueHouHoe METOMITIECKOE

Cemectp HaszBanue paszeina, Tembl B 5 a6 Cpokn obecrieueHne

U CaMOCTOATCIIBHOU Pa0OThI T —— BpPCMCHU CpeacTBoO CAMOCTOSTEILHOM
(uac.) paboThI

Cambridge
Television Organising a filming schedule KOHIPOILHAS English for “The
6 Understanding the pre-production process Filming on location B TCY CEM 6 6o TP; Media” by Nick

Conditionals Editing a TV documentary p Ceramella,

p.112,2008

_ Cgmbridge
e New Me_dla . Planning and writing a blog Engh.s},l, for T.he
6 Briefing a website designer . B TCY CEM 5 JlenoBast urpa Media” by Nick

. Creating a podcast

Relative clauses Ceramella,

p.112,2008

Cambridge
Advertising Creating a print advert English for “The

. . . . . KonTposbHas . .
6 Selling your services to a potential client Creating a screen advert B TCY CEM 5 Media” by Nick

- . . paborta
Revision Presenting a finished advert Ceramella,
p.112,2008
OO6m1ast TpPyI0EMKOCTh CAaMOCTOSATEILHON paOOTHI 1O AUCIUILUIMHE (Yac) 60
N3 HuX 00beM cCaMOCTOSTEILHOM pabOThl € HCIOJIb30BAHHEM JIEKTPOHHOIO 00YUYEeHHUSs U 6

JMCTAHIUOHHBIX 00Pa30BaTeJbHBIX TEXHOJIOTHH (Yac)
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4.3. Conepxxanue y4eOHOro MaTepuaJia

1.What Makes a Good Journalist? New Age Media.

How is the Internet changing Journalism

IMpodeccus xypuamucta. Omnmcanue mpodeccuu, cepbl NEATEIBHOCTH, IUIIOCHI U
MuHYchI ipodeccun. Kakue ObIBatOT )KypHAIUCTHI U YEM OHH 3aHUMAIOTCS.

Bnusnne HHTCPHETA HA X XYPHAJIUCTUKY.

Simple/Continuous form.

2.Journalism as a Career

Creating some key principles of Journalism Ethics

OCHOBBIKYPHAJIMCTCKONAEATEILHOCTH. KapbepHBINPOCTBKYPHAIMCTUKE.
MexayHapoaHbie MPUHIUITEI TPO(HEeCCHOHATBHON STUKHUB KypHATHCTKE. HOCTpaHHBIN SI3bIK —
KaK OCHOBA yCIleXa Kapbepbl KAPHEPHOTO POCTA.

Past Simple/ Present Perfect.

3.Journalism is Information

Pabora ¢ ucrounukamu uHpopmanuu. CriocoObl MoJydeHUs] MHPOPMALUU. DTUUYECKUE
HOPMBI B paboTe ¢ ucTouHnKkaMu nHopmanmu. Jlara- sxypHainuct - mnpodeccus Oyayuiero.

Thedefinitearticle.

4.WhatisNews?

OnpenenennenoHaTUIHOBOCTH. KpurepunordopanoBocteiyisimyonukanuu. HoBocTHas
xypHanuctuka. [Tonstue derikoBas HOBOCTb.

Askingquestions/ tagquestions.

5.SuccessinInterviewing

HuTtepBbio B )xypHanuctuke. Onpenenenue, BUAbl, CTPYKTypa, MOATOTOBKA K MHTEPBBIO.
HNutepBprokakxkanppxypHanuctuke. [IpaBuna BeaeHus wuHTEpBbIO. OCHOBBI ycliexa B
WHTEPHBBIO.

The Passive.

6. Press Conferences
Organising a press conference
Cwmpicn 1 Ha3HaYeHHUE Tpecc-KoHpepeHuid. OCHOBHBIC MpaBHIIa UX opranu3aiuii. OnoserieHne
CMHM w mraH mnpoBenaeHUs mpecc-KoH(epeHIuyu. OTambl MOATOTOBKA M BBHIOOp MecTa.
HO,Z[FOTOBKa JOKYMCHTOB! PEriIaMCHTHI, KOHICIIIMA, npecc- peians. J_ICJ'IOBOC
obmenuecnpeccotnCMMU.
The Infinitive construction.

7.Newspapers
Analyzingnewspapers
Writingheadlines

Planningandwritinganewspaperarticle

CtpykTypa ¥ TOpHUHLMIIBI OpraHu3alnuu paboTel pepaknuu. Paborta >xypHaiucra B
razere.l'azeTHbIe JKaHPBI. PeHaKHHOHHLIﬁMeHe,H)KMeHT.

The Gerund construction

8.Radio

Understanding the language of radio presenters

Understanding the production process

Planning a news list

Pannoxypnanucruka. Oco6eHHOCTHPAOOTEIKYpHATIMCTAaHAPAANO. OyHKIUN
PaanOXKYPHAJIUCTHUKHU. BBIpaSI/ITeJ'IBHBIe cpeacrBa pPaanuoOXypHaJIUCTUKH.
XKanpeipainoKypHaIUCTUKU. TeXHOIOTHAPAOOTHIPAINOKYPHAINCTA.

Infinitive/ Gerund.

9.Magazines

Planningthecontentsofamagazine
Composing magazine covers
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Planning and writing a true life story

CTpykTypa ¥ TpUHIWIBI OpraHu3anuy paboThl B pemakiuu kypHana. OpraHusamnus
paboThl KypHanucta B xypHaie. Kto takoit fashion-xypuamuct u fashion-6norrep, u xak um
cTath?!

Modal verbs.

10.Television

Understanding the pre-production process
Organising a filming schedule

Filming on location

Editing a TV documentary

[Mpodeccus Tenexypramuct. Onucanue, 00S3aHHOCTH, HABBIKA M 3HAHUSA. MacTepcTBO
BCIACHUA TCJIICIPOTPpaMM U HHTCPHET -KaHAJIOB.

Conditionals.

11.NewMedia

Briefingawebsitedesigner
Planningandwritingablog

Creatingapodcast.

Hosriemenuapxxypuanuctuke. CMUuHOBbIEMeina. TpeH1bl HOBBIX MEIHA.

Relative clauses.

1. Advertising

Selling your services to a potential client
Creating a print advert. Creating a screen advert

Presenting a finished advert

PexnamamxypHanuctuka. PeknamMa Kkak BHUJ MapKeTMHIOBOM KOMMYHHUKAllUM B
KypHAIUCTUKE. f3bIK peknambl. KonupalThHr.

Revision.

4.3.1. IlepeyeHb CEMHMHAPCKHUX, MPAKTHYECKUX 3aHSITHI

Ne paznena HaumenoBanue ceMuHapoB, Tpynoemxocr [ QrieHouHble | Popmupyembie
/o U TEMBI HpaKTHYECKUX M J1a60paTopHBIX paboT b cpencTsa KoMHeTerin
JHUCLIMIUTMHEL (uac.)
(Momyisi)
2 3 4 5 6
1 . 5 YK-4
What Makes a Good Journalist? Jlenosas
1 Simple/Continuous form urpa
2 . 5 . VK-4
Journalism as a Career Kpyrnbrit
2 Past Simple/ Present Perfect CTOJ
3 L . 5 VK-4
Journalism is Information Jenosas
3 The definite article urpa
4 . 5 YK-4
What is News? Ponesas
4 Asking questions/ tag questions urpa
5 . . 6 VK-4
Success in Interviewing Tuckycous
5 The Passive y
6 Press Conferences 6 | PoneBas YK-4
The Infinitive construction urpa
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6
7 Newspapers 6 KOHTOOMILE YK-4
7 Analyzing newspapers as a6pom
The Gerund construction p
8 Radio 6 YK-4
8 Understangling the language of Jlckyccus
radio presenters
Infinitive/ Gerund
9 Magazines 6 YK-4
9 Planning the contents of a Kpyrmsriii
magazine CTOI
Modal verbs
10 Television 6 YK-4
10 Understanding the pre-production KouTtpossh
process as pabora
Conditionals
11 New Media 6 YK-4
11 Briefing a website designer iII:H;BaH
Relative clauses P
12 Advertising 6 YK-4
12 Selling your services to a potential Koutposbu
client ast paboTa
Revision

4.3.2. IlepeyeHb TeM (BONPOCOB), BHLIHOCHMbBIX Ha CAMOCTOSITEJIbHOE H3yUYeHHe
CTYJIEeHTAMH B paMKax camMocTosiTebHoil padorsl (CPC)
Tema 3agaHue dopmupyemas NJAK
KOMIICTCHII U
/1
VK-4 UK VK41
What Makes a Good .
1 . New Age Media. yKk4.2
Journalist? . VK 43
. . How is the Internet :
Simple/Continuous . .
form changing Journalism VK 4.4
VK-4 UK  VK4.1
. . VK 4.2
2 Journalism as a Career Creating some key
Past Simple/ Present | principles of Journalism YK 4.3
Perfect Ethics VK 4.4
VK-4 UIK  VK4.1
3 Journalism is Read the story “The YK 4.2
. Yellow Fever” of VK 4.3
Information Journalism and share the '
The definite article deas YK 4.4
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VK-4 WIK  VK4.1
) What is News? Writing news for an e
Asking questions/ tag | .. azir?e or newspa ){ar A
questions g pap VK 4.4
VK-4 UK VK41
5 YK 4.2
Success in Interviewing | Role play an interview VK 43
The Passive with a filmstar VK 4.4
YK-4 UK VK41
6 Press Conferences Organising a press YK 4.2
The Infinitive conference YK 4.3
construction Make a speech VK 4.4
YK-4 UK  YK4.1
yzing Pap Planning and writing a VK43
The Gerund .
. newspaper article VK 4.4
construction
] YK-4 WIK  YK4.1
Radio VK 42
8 Understanding the Understanding the '
language of radio production process YK 4.3
presenters Planning a news list VK 4.4
Infinitive/ Gerund
YK-4 WJIK  YK4.1
9 Magazines Composing magazine VK 4.2
Planning the contents of _ covers VK 4.3
a magazine Planning and writing a VK 4.4
Modal verbs true life story '
N o YK-4 WJIK VK41
10 Television Organslilr?eg dﬁll;llmmg VK 4.2
Un?ggssiggwgr?segge_ Filming on location YK 4.3
P on p Editinga TV VK 4.4
Conditionals
documentary
YK-4 WJIK VK41
11 .N?W Media . Planning and writing a YK 4.2
Briefing a website bl VK 43
; 0g .
designer .
Creating a podcast YK 4.4

Relative clauses
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YK-4 NaK YK 4.1

12 Advertising Creating a print advert YK 4.2
Selling your services to | Creating a screen advert VK 4.3
a potential client Presenting a finished
- VK 4.4
Revision advert

4.4, Meroanyeckue YKa3aHHsi 10 OPraHU3alUM CaMOCTOSITeJIbLHOH pPadoThI
CTYIeHTOB

HI/ICHI/IHJ'II/IHa «HpaKTI/ILIeCKaSI CTIJINCTUKA aHTJIMHCKOI'O S3LIKaY HN3y4JacTCd B paMKax
00pa3oBaTeNbHBIX TPOrpamMM [0 HAIPaBIECHUIO TOATOTOBKM OakajlaBpOB IO HaIPaBIEHUIO
42.03.02 (Kypuanucruka), npoduns «MexayHapoHas )KypHaIUCTUKa» Ha 6 cemecTpe 3 roaa
o0yueHus 1o MporpaMme.

B xone o0y4eHust CTYACHT AOJDKEH OBIIA/IETh MPeAyCMOTpeHHBIM [Iporpammoii 00beMom
001IeymoTpEeONTENHHON U PO (HEeCCHOHATHPHON JIGKCHKH, HAYYUTHCS CTHJIMCTUYECKH MPABHIIHHO
0hOpMIIATH CBOIO peub (KaK YCTHYIO, TaK U MHUCHhbMEHHYI0), COOTBETCTBEHHO KOMMYHUKATUBHBIM
HaMCPCHUSAM U COACPIKAHUIO BHICKA3bIBAHU .

VYcnemHoe — ocBoeHHe — yueOHOM JUCHUIUIMHBI  IPEANojaraeT  aKTUBHYIO
CaMOCTOSITENIbHYI0O PabOTy CTYACHTOB MO OTpabOTKe y4eOHOro Marepuana, M3y4eHHOTO Ha
MPAKTUYCCKUX 3aHATHUAX.

CamocrosTensHas paboTa 1o JaHHOW JUCITUIUIMHE BKJIIOYACT B c€0s: TEKYIIYyIO0 paboTy
HaJl y9eOHBIM MaTepuajioM, U3JI0)KCHHBIM B YUeOHUKaX, YICOHBIX MOCOOHSIX M JOTIOTHUTEIHHOM
JuTepaType, a Takke 3a(UKCHPOBAHHBIM Ha ayJIMOHOCUTENSX, B T.4. BBINOJHEHHE Y4eOHBIX
3aJlaHUM ¥ yIpaXHEHUI; MOArOTOBKY K PyOSKHOMY U TPOMEKYTOUHOMY KOHTPOJIIO.

B nensx a¢dhekTuBHOTO OBIAACHUS KOMIETCHITUSIMU CTYJIEHTaM PEKOMEHIYETCS:

- HCIPCPBIBHO IIOIIOJHATHL CBOW 3HAHUA CII0CO00B KOMMYHHUKATUBHO-IParMaTu4€CKOro u
KOMIIO3MIITUOHHOTO ITOCTPOCHUA HpO(l)CCCI/IOHaJ'H:HO'OpI/IeHTI/IPOBaHHBIX TEKCTOB Ha OJOTHUX
A3BIKAX,

- pa3BHUBATh SHUOUKIIONCAUYCCKYIO J3PYAHULINUIO, ITOIIOJIHATH (((bOHOBI)IC» 3HaHUA, CICAUTH 3a
Pa3BUTUEM BHYTPHUIIOJIUTHYCCKHUX W KYJIBTYPHBIX COOBITUM M BHEIIHEHOJIUTUYECKOU
ACATCIIBHOCTBIO CTPAHBbI (CTpaH) HN3y4a€MOI'0 BTOPOI'O HHOCTPAHHOI'O A3bIKa,

- BECTH COOCTBEHHEBIE CJIOBApUKH, KyJld CJICAYCT BHOCUTb HE3HAKOMBIC CJIOBA U BBIPAXKCHUSA U
HUX OKBUBAJICHTBI, BCTPCTHUBIOIUCCA KaK B y‘le6HI/IKe, TaKk M B AOIIOJHHTCIIBHBIX y‘Ie6HBIX
MaTcpurajliax UjiInM B KOMMCHTAPUAX, IIPCIAIAraCMbIX ITPCIIOAAaBATCIIEM BO BPEM IIPAKTUYCCKUX
SaHHTHﬁ; NEpUOANYCCKHU IMMOBTOPATH JICKCUKY, COACPKALLYIOCH B CIIOBAPUKAX;

- IpH  BBINOJHCHUU YIPAKHEHUN U3 y4CeOHUKOB IOJIB30BATHCS OOJBIIMMHE JBYSI3bIYHBIMH,
CTHCHUATBHBIMA M TOJKOBBIMH CIIOBapsIMH, a TAKK€ CIPABOYHMKAMHU M HHOM CIPaBOYHOU
TUTEPaTypoil; TINATENBHO BBIMOJHATH pabOTy MO UCHPABICHUIO JOMYIICHHBIX B
yIPAKHEHUSIX CMBICTIOBBIX,  CTUJIMCTHYECKUX,  JEKCHYECKHX, TPAMMATUYECKUX,
opdorpaduyeckx U HHBIX OMIMOOK U MOTPEITHOCTEH.

I[OM&I.HHI/IC 3aiaHus CJICAYCT BBIINOJIHATE K KAXKIAOMY YPOKY, pasAciisid 3aJaHUC Ha
HeOOoIbIINe nopuur, Ha4unuHasgs CO AHA, KOraa 3aJaHUucC OBLIO nmaHo. He CJICAYCT OTKJIAAbIBATH
BBHIIIOJIHEHUE 3aJaHHs Ha HOYHBIE 4Yachkl. B JeHB nepea 3aHATUCM 3aJaHuC HCO6XOI[I/IMO
IIOBTOPUTD.

3allaHI/Ie CUHUTACTCA BBIMMOJIHCHHBIM, €CJIM CTYACHT MOXCET CACIAaTh 3adaHUC, HC
MOArIAAbIBas B IHCbMEHHBIM MCTOYHHK (TCTpa,Z[L C JOMalllHUM 3aJaHuCM HJIM KIIIOYH B
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y4eOHUKe).

B mensix 3akperuieHus u3ydaeMoOi JIEKCHKH M PAaCHIMPEHHs CIOBapHOTO 3araca CTYACHTOB
PEKOMEHIyeTCcss B TIpOLleCCe  W3YYCHHS  JUCHUIUIMHBI  CQOPMHUpPOBATH  CIIOBAph
00MIeyTOTPEOUTENBHBIX CIIOB U OCHOBHBIX IPO(ECCHOHATBHBIX TEPMUHOB.

CTyAeHTbI T0JDKHBI UMETh MPEICTAaBICHHE 000 BCEX WHOSI3BIYHBIX PEATUSAX, YIOMSHYTHIX B
y4eOHUKe, UAET I Pedb O MEPCOHATMSIX, MPEIMETaX MaTePHAIbHOW/ JyXOBHOM KyJIbTYphl WU
SIBJICHUSIX, OTHOCSIIMXCS K HMCTOPUHM CTPAaH H3y4aeMoro si3blka. Eciu HHOS3BIYHAS peayns
BCTPETHJIACH CTYICHTAM B JOMAIIHUX YIPAKHEHUSX, CTYICHThI O0S3aHbI HAUTH KOPOTKYIO
uH(OpMaIHIO 0 HEll CaMOCTOSATEIBHO.

[MoaroroBka k pyOeKHOMY KOHTPOJIFO HOCHT XapakTep MOBTOPCHUS M CHUCTEMaTHU3aIHH
MOJYYCHHBIX paHee 3HAHWW, YMEHHA W HABBIKOB W HE MPEIIoJiaraecT Kakux-JIu0o
cneruduyeckux GopMm. OIHAKO CTyJICHTAM PEKOMEHIYEeTCS B KAaueCcTBE JIOTOJHHUTEIbHON
BHEAYIUTOPHOW pabOThl MPOCIYIIUBAHHUE AYJAMO3AIUCEH, MPOCMOTP (HUIBMOB Ha H3ydaeMOM
S3bIKE, a TaKKe YTCHHE JOMOJIHUTEIBHOW JIMTepaTypbl 1O H3Yy4YCHHBIM TeMam, pabora C

WHOSI3BIYHBEIMA CauTaMM.

4.5, TlpuMepHasi TeMaTUKA KypcoBbIX padoT (nmpoexkToB) KypcoBbie pabOThl MO JaHHOM

JAUCIHUIIIINHE y‘Ie6HLIM IJIAaHOM HE MPEAYCMOTPCHEI.

V. YYEBHO-METOJINYECKOE U HTHOOPMAINMOHHOE OBECIIEYUEHHUE
JAACHUIIVIMHBI MOOY JIs)
IV. a) OCHOBHAaf JIUTepaTrypa

Kopx
OMOJIHOTEKH

ABTOP, BbIXO/JHBbIC JAHHbIC

YK, BBK

KoJu-Bo
IK3eMILISIPOB

111143.

21
T31

TejeHb, DJIbMHpAa denopoBHA.
AHIIMHACKUNA Ui skypHaaucToB [Tekcr]
mocobue st By30B / O.®. Teneus. - 3-¢ u3m. -
M. : Teuc, 2002. - 214 c. ; 20 cm. - 45.76 p.,
25.00 p.

923.2

BBK [11143.21-

IK3eMILIAPBI: 2

111143.

21
T31

Teaenb, Dabmupa DeaopoBHA.

SI3BIK aHTTIMMCKONM M aMepHUKAHCKOM IIPecChl

[Tekcr] : yyebHOe mocoOWe NO AHIIIUMCKOMY

s3pIky / . @. Teaenn, M. 10. ITonesas. - M. :

Bercmr. mik., 2006. - 119 ¢. ; 21 cm. - ISBN 5-06-
005448-9 : 84.00 p.

T31

11143.21

ISBN9
78-5-534-
10056-3

Yuponosa, H. M. AHrIWACKHN S3BIK
st xypHanucros (B1-B2). Mastering English
for Journalism: yueOGumk 1ust  By30B /
N. U. Yuponosa, E. B. Ky3smuna. — Mocksa :
WMznmatensctBo  HOpaiir, 2023. — 471c. —
(Bricmiee oOpazoBaHme).

ISBN 978

V. 0) AONMOJIHUTEIbHAS JIUTEpPaTypa

Kon
OMOJHOTEKH

ABTOp, BHIXOAHbIE JaHHbIE

V]IK, BBK

Koa-Bo
IK3eMILISIPOB

11143.
21
85

SlctpeboBa, Enena
Kypc anrnuiickoro si3pika
JUTS CTYIEHTOB SI3BIKOBEIX BY30B [Tekcr] =
CoursebookforUpperIntermediateStudents
y4ae0.1mocodue I CTyd., o0yd. MO CIeIl. Harp.
"JIMHTBHCTHKA u MEKKYJIbTypHas
KOMMYHUKamusi" W "MexayHap.

BopucosHa.

CIICII.

923.1

BBK 111143.21-

30

9K3EMITIISIP
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http://ellibnb.library.isu.ru/cgi-bin/irbis64r_15/cgiirbis_64.htm?LNG=&Z21ID=&I21DBN=IRCAT&P21DBN=IRCAT&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=1&S21P03=A=&S21STR=%D0%A2%D0%B5%D0%BB%D0%B5%D0%BD%D1%8C%2C%20%D0%AD%D0%BB%D1%8C%D0%BC%D0%B8%D1%80%D0%B0%20%D0%A4%D0%B5%D0%B4%D0%BE%D1%80%D0%BE%D0%B2%D0%BD%D0%B0
http://ellibnb.library.isu.ru/cgi-bin/irbis64r_15/cgiirbis_64.htm?LNG=&Z21ID=&I21DBN=IRCAT&P21DBN=IRCAT&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=U=&S21STR=%D0%A8143%2E21%2D923%2E2
http://ellibnb.library.isu.ru/cgi-bin/irbis64r_15/cgiirbis_64.htm?LNG=&Z21ID=&I21DBN=IRCAT&P21DBN=IRCAT&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=U=&S21STR=%D0%A8143%2E21%2D923%2E2
http://ellibnb.library.isu.ru/cgi-bin/irbis64r_15/cgiirbis_64.htm?LNG=&Z21ID=&I21DBN=IRCAT&P21DBN=IRCAT&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=1&S21P03=A=&S21STR=%D0%A2%D0%B5%D0%BB%D0%B5%D0%BD%D1%8C%2C%20%D0%AD%D0%BB%D1%8C%D0%BC%D0%B8%D1%80%D0%B0%20%D0%A4%D0%B5%D0%B4%D0%BE%D1%80%D0%BE%D0%B2%D0%BD%D0%B0
http://ellibnb.library.isu.ru/cgi-bin/irbis64r_15/cgiirbis_64.htm?LNG=&Z21ID=&I21DBN=IRCAT&P21DBN=IRCAT&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=1&S21P03=A=&S21STR=%D0%AF%D1%81%D1%82%D1%80%D0%B5%D0%B1%D0%BE%D0%B2%D0%B0%2C%20%D0%95%D0%BB%D0%B5%D0%BD%D0%B0%20%D0%91%D0%BE%D1%80%D0%B8%D1%81%D0%BE%D0%B2%D0%BD%D0%B0

ornomenus” / E. B. fctpeboBa, JI. T.
Brnaneikuaa, M. B. EpmakoBa. - M. : Dk3aMeH,
2005. - 638 c. ; 22 cM. - bubmmorp.: ¢. 637-638.
- ISBN 5-472-00607-4 : 203.83 p.

11143 BaoBuueB, Ajnekceil BiagumupoBuy. BBK 111143.21- 1
21 AHIIMIACKAN  S3BIK I MATHCTPaHTOB H | 923 AK3EMILISAP
B 25 acrimpanToB [Tekcr]| = English for graduate and

postgraduate students : yue6.-meron. mocobue /
A. B. Boosuues, H. I'. OnoBuukoBa. - 3-e u3f.,
crep. - M. : @nmnTa ; M. : Hayka, 2017. - 244 c.
: tabm. ; 21 cm. - ISBN 978-5-9765-2247-3. -
ISBN 978-5-02-039361-5 : 378.00 p.

VI. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCHUIIJIMHbI
MOAYJIA)

6.1 1aGopaTopHoe 0GopyI0BaHHE:

Cneyuanvhvle nomewjenus: YdeOHas ayquTOPHS Il IPOBEACHUS 3aHATHI JICKIIMOHHOTO H
CEMHHAPCKOTO THIIA.

Aymuatopus Ui JEKIMOHHBIX 3aHATHH 00OpyAOBaHA: creyuanuzuposarnHot (yaeOHO)
Mmebenvio Ha 40 TIOCATOYHBIX MECT; IOCKA MEJIOBasi, Kadepa HaoIbHAS;

Aymuatopus s MPAKTHYECKUX 3aHATUNA 00OpyAOBaHa: crneyuanruzuposaruou (yaeOHOMN)
mebenvro Ha 40 MOCamOYHBIX MECT, MTOCKOW MenoBoi; mpoekrop (1): ViewSonik; axpan (1);
noymoyk nepenocroti (1): ASUSX553Mxkononxu neperocnoie (2): GeniusZJF109500080.

MEeXHUYECKUMU Cpeocmeamu  00yYeHusi, CIYKaUIUMH IS TPEICTAaBICHHUS Yy4eOHOU
nHpopManuu OonbIIoONW aymuTopuu 1o auciuiuimHe «CoBpeMeHHble pernoHanbHbie CMN»:
npoektop (1): ViewSonik; oskpan (1); uoymoOyk nepenocnoii (1): ASUSX553Mxoronku
nepenocuvie (2): Genius ZJFI09500080

1. T'ortoBHOCTH yueOHBIX TaOOPATOPHIL, Ay TUTOPUH, TUCIUIEHHBIX KJIACCOB, KAOMHETOB
KYpCOBOT'O U IUIIJIOMHOTO MPOEKTUPOBAHUS, 3aKPEINICHHBIX 3a Kadeapoit

NoNe ayAUTOPHH, Komnuectso OCHAIIIEHHOCTD
KJIACCOB, JTaOopaTopuit TOCATOYHBIX MECT
b103 44 YueOHast ayIUTOpHS,
000pyIoBaHHAs CIIEIHaTM3UPOBAHHON

(y4e6HOI) MEeOEeThION TEXHUKOM:

1) oocka 3enenas menosas (1),
Kagedpa nuzkas nacmonvhas (1), cmonvl
RUCbMEHHbIE, CTYIbSL,

2) npoexmop BENQ (1), sxpawn (1),
noymoykAsus(1), kononxu SVEN(2).

30 KommbroTepHslii KJ1acc,
b104 000pyIOBaHHBIN CTETIHATH3UPOBAHHON
(y4eOHOI) MEeOEeTTBION TEXHUKOI:

1) oocka 3zenenas menosas (1),
cmon  komnviomepuviti  (20),  cmonvl
RUCbMEHHbIE, CTIYIbsL,

2) KOMRblomep (15),
npoexmopEpson(1),  kononku  SVEN(2),
oxpanLumien(l).

40 Yyebnas ayauTopHus,
b105 00opyioBaHHAs CHeNUaIN3HPOBAHHON
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(y4eOHOI) MEOCTBION TEXHUKOM:

1) Oocka 3zenenas  menosas
(1), wxagp-cmexno (1), ragpedpa nuskas
HacmoavHas (1), cmoavl  nucomeHHble,
cmynvsi;

2)npoexmop ViewSonic(l), skpan
(1), komnvromep (1), xononxu Genius(2)

B108 18 YyeOHast  ayauTOpus: docka
3enenas menosas (1), cmoavl nucomenHvle,
CMYIbSl.

b200 9 YuebOHast ayuTopus,
o0opynoBaHHast CIIeIaTM3UPOBAHHOMN

(y4eOHOM) MEOETBION TEXHUKOM:

1) oocka szenenas menosas (1),
docka maznumuo-mapkepuas (1),  cmonvl
Komnviomepuvie (1), cmonvl nucvmennuvie,
cmynbsi;

2) noymoyx Asus(l), npoexmop
Epson (1), axpan (1).

Bb201 24 YueOHast ayauTopHs,
o0opynoBaHHast CIIeNHATM3UPOBAHHON
(yueOHOI) MeOeNbION TEXHUKOI:

1) docka 3enenas menosas (1),
kageopa nuskas nacmonvhas (1), wikag-
cmexno (1), docka maznumuo-maprepnas
(1), wragh ons 6ymae (1), cmonwt
nUCbMeHHble, CIYJIbsL,

2) noymoyxkAsUs (1), mnpoexmop
Epson (1), sxpanLumien (1).
b204 70 YuebOHast ayuTopus,
00opynoBaHHas CIelaIu3UPOBAHHON
(y4e6HOIt) MeOeTbION TEXHUKOM:

1) docka 3enenas menosas (1),
Kagedpa nuzkas nacmonvhas (1), wixag
ons Oymae (2); nnamenvuwitl wikag (1),
CMObL NUCbMEHHbIE, CHLYIbSL,

2) npoexmop Optoma X 312, sxpan
(1), komnvromepAcer(1), xononxu
Genius(2).

B205 86 VYueOHas ayuTOpus,
000pyIoBaHHas CIIeIaIM3UPOBAHHOMN
(y41e6HoIt) MeOeThION TEXHUKOI:

1) oocka 3enenas menosas (1),
kagedpa nanonvHas (1), kapma nacmennas
(1), cmonvl nucbmentvle, cmyvs;

2)npoexmop Optoma X 312 (1),
okpan (1), komnviomep  Samsung(l),
xononxu Genius(2), kononxu Ave (2).

6.2. IlporpaMmMHoe o0ecneyeHue:

«Kaspersky Endpoint Securityisiousaeca - Cranmaprtaeii Russian Edition. 250-499 Node 1
year Educational Renewal License». — ®opycKontpakr Ne04-114-16 ot 14 nosi6opst 2016 r. KES.
Cuer Ne PCI[3-000147 u AKT ot 23 nos6ps 2016 r. JIn.Ne1B08161103014721370444. Cpox
nenvcreust: or 23.11.2016 no 01.20.2017.

Drupal 7.5.4. VYcnosus mnpaBoobnanatens(Jlunensuss GPL-2.0 - warefree). VYcioBus
HCTONB30BaHus 1o ccbuike: https://www.drupal.org/project/terms_of use. ObecneunBaer padboty
noprajia 3JIeKTPOHHOr0 NopTdonuo cryaeHToB u acnupantoB UI'Y http://eportfolio.isu.ru. Cpox
JeCTBHS: OECCPOUHO.

Moodle 3.2.1. — VcnoBus mnpaBooOmagarens (warefree). YciaoBHsS HCHOIb30BaHUS 10
cepiike:  https://ru.wikipedia.org/wiki/Moodle. O6ecnieunBaer paboty HH(OpPMAIHMOHHO-
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oOpa3oBaTenbHOM cpeapl http://belca.isu.ru. Cpok neicTBUs: GECCPOUHO.

4.  GoogleChrome 54.0.2840. bpay3ep — YcioBus mpaBooOnamatens (warefree). Ycmopust
UCIONBb30BaHus 1m0  cchuike:  https://ru.wikipedia.org/wiki/Google_Chrome//  Cpok
JeUCTBUS: OECCPOUHO.

5.  MoziliaFirefox 50.0.bpayzep — VYcimoBus mnpaBoobOnanatens (warefree). YcioBus
MCIOJB30BaHus 1O cchuike: https://www.mozilla.org/ru/about/legal/terms/firefox/. Cpox
JNEUCTBUS: OECCPOUHO.

6. Opera 41. Bpay3ep — YcioBus npaBooOianarens (warefree). YCIoBus HCIIOIb30BaHUS
o cceike: http://www.opera.com/ru/terms. Cpok aeiicTBust: 66CCpOUHO.

7. PDF24Creator 8.0.2. IlpwiokeHue Juisi CO3MaHHUS W PEIAKTUPOBAHHS JIOKYMEHTOB B
¢dopmare PDF. —YcnoBus npaBooOmanmatens (warefree). VYCIOBHS HCIIOJIB30BAHHS 10
ccruike: https://en.pdf24.org/pdf/lizenz_en de.pdf . Cpok nelictBusi: 6ecCpodHO.

8. VLC Player 2.2.4. CpobGomublii KpoccmarhOpMEHHBIH Meauarieep. Y CIOBHS
npaBooOmangarens  (warefree). —  VYcioBuUS ~— HCHOJB30BaHHMA IO CCBUIKE:
http://www.videolan.org/legal.html. Cpox nefictBust: GeccpouHo.

9. BigBlueButtom. OrkpbeiToe mnporpaMmHOE OO€CeYeHUe Uil TPOBEACHHs BeO-
koH(pepeHuuu. YcnoBus npaBooOnanatens (warefree). VYcinoBus HCHOJIB30BaHUS 10
ceputke:  https://ru.wikipedia.org/wiki/BigBlueButton. O6ecrieunBaet paboTy OTIACIBHOTO
Monyist Moodle 3.2.1 ansa pa6oter MOC. Cpok nelicTBusi: 6€CCpOvHO.

10. Sumatra PDF. cBoGomnas mporpamma, TpeaHa3HA4YCHHAs IS MPOCMOTpA WM IeYaTH
nokymeHToB B hopmatax PDF, DjVu[4], FB2, ePub, MOBI, CHM, XPS, CBR/CBZ, mns
mwiarpopmer Windows. Ycnosust npaBooGmagaresnst (JIunensuss GNU GPL 3-warefree).
VYcnoBus ucnonb30BaHus Mo ccblike: https://ru.wikipedia.org/wiki/Sumatra PDF. Cpok
neicTBUs: 6€CCPOUHO.

11. Mediaplayerhomeclassic. CBoGOIHBIN NPOUTPHIBATENIL ayAno- W BUACO(ANUTIOB s
onepannonno#t cuctembr Windows. Ycmosust npaBoobOnamatens (JIumensuss GNUGPL -
warefree). YcnoBus WCTIOJIH30BAHUS 1o CCBUIKE:
https://ru.wikipedia.org/wiki/Media_Player Classic. Cpok nericTBusi: 6€CCpOUHO.

12.  AIMP. BecnnaTtHbliiayMOTIPOUTPHIBATETL C 3aKPHITBIM HCXOJHBIM KOJIOM, HAMCAaHHBIA
Ha Delphi. YcinoBus npaBooGnanarens (warefree). YcioBUsS HCHOIB30BaHMS IO CCHIIKE:
https://www.aimp.ru/. Cpok aeicTBHs: 6ECCPOUHO.

6.3. TexHuyeckue H 3JIeKTPOHHbIE CPeACTBA:
HoytOyk, mpoekTop.

VII.OBPA30OBATEJIBHBIE TEXHOJIOT'UA

Jucunmnnaa «[IpakTudeckas CTHUIMCTHKA aHIJMHACKOrO s3bIKa» BKIOYAeT B ceOs
NPaKTUYECKHE 3aHATHS 10 WHOCTPAHHOMY SI3BbIKY, TJ€ CTYACHTBI 3aKpCIUIIIOT H3y4acMYylo
npoecCHOHANIBHYIO JIEKCHKY U PACIIMPSIIOT CIOBAPHBIA 3amac ¥ (OPMHPYIOT CIIOBaphb
00IIeyOTPEOUTENBHBIX CJIOB M OCHOBHBIX MPO()ECCHOHATIBHBIX TEPMUHOB.

CTyzneHTbI TOJDKHBI UMETh MPEICTaBICHNE 000 BCEX WHOS3BIYHBIX PEATUSX, YIOMSHYTHIX B
ydeOHHKe, UIET JM pedb O MEePCOHATHAX, MPeJAMEeTaX MaTepUabHON/ TyXOBHOM KyJIbTYpBl MU
SIBJICHUSIX, OTHOCSIIIIUXCS K UICTOPHH CTPAH U3y4aeMOro SI3bIKa.

B pamMkax Kypca CTyJIeHTBI HETIOCPEICTBEHHO BKIIOYAIOTCS B OyIyIIyIO MPO(ecCHOHATBHYIO
IEATENbHOCTh U MOJECTHPYIOT KOMMYHHKATUBHBIE CUTYAIllMd MPO(PECCHOHATBHOM eI TeNbHOCTH
KypHanmucta. [lpu mpoBemeHMM 3aHATHII PEKOMEHAYETCS WCIOJIB30BAaHUE  AKTHBHBIX U
UHTEPAKTUBHBIX (OPM 3aHATUI (KOMIBIOTEPHBIX CHUMYISIHHA, JENOBBIX M POJIEBBIX WD,
MPOEKTHBIX METOJIMK, MO3TOBOTO IITYpMa, pa300opa KOHKPETHBIX CUTYalluil, KOMMYHHKAaTHBHOTO
IKCIIEPUMEHTA, KOMMYHHKATUBHOTO TPEHWHTa, HWHBIX ()OPM) B COUETAHUM C BHEAYAUTOPHON
paboToii.

TexHudeckue cpeacTBa OOy4YeHHsT PEKOMEHAYETCSl HCIOJIb30BaThb B KadyecTBe
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MHCTPYMEHTA MOHMCKAa W H3Y4YEHUS JOTOJIHHUTEIBHOW MpodeccHoHambHOH HH(pOpManuu Ha
MHOCTPAHHOM si3bIKe. B TaHHOM cilydae MMeeTcs: B BHLy BO3MOXKHOCTH ceTH MHTepHeT.

Hcnonp3oBaHWe TEXHUYECKUX CPEACTB OOYYEHHS SBISAETCS HEOTHEMJIEMOM 4YacThIO
y4eOHOTO Tporecca.

Pabora co cpencrBamu uHdpopmanmonHoro odecneuenus (CUO) mpoBoauTcs Ha Bcex
sranax oOydenus. OcHoBHble nenu padotel ¢ CHUO: pasBurhe, moanepkaHue W KOPPEKLHUs
MIPOU3HOCUTEIIFHBIX HABBIKOB; 3aKPEIUICHUE JIEKCHKO-TPaMMaTHYECKOro y4eOHOro Marepuana;
pa3BUTHE YMEHUH ayaupOBaHUs;, 00ydeHHe 0COOCHHOCTSIM BeIECHHS TeIe(QOHHBIX IIEPETOBOPOB;
o0ecrieyeHne CTYICHTOB CTPAHOBEIUECKOHW, a Takke MNpo(ecCHOHAIBHO pelIeBaHTHON
uHbopManuel; AEMOHCTpPAMsS PEYEBBIX TIOCTYNKOB B THIHYHBIX CHUTYalMsIX OOIICHUS;
MOJITOTOBKA CTYJCHTOB K YYaCTHIO B POJIEBBIX UTpax.

Jna nposenenust pabotel ¢ CHO TpebyroTcss ayaumo- U BUIEOMAaTEPHATBI-ITATIOHBI
(aymmo- W BHIEO3amUCH, CICTAHHBIE HOCHUTEISIMHU S3bIKa; YYeOHbIE W XY/JI0)KECTBEHHBIC
(GUIIBMBI).

N3ydyeHne MHOCTPAHHOTO si3bIKa B MpO(ecCHOHAIbHON cepe HEMOCPEICTBEHHO CBS3aHO C
WHTEPAaKTUBHBIME  (popMamMu OOydeHHs Ha KaXJIOM 3aHITHH, B BHJE ayIuO- M BHJIEO3AIHUCEH,
CHeaHHBIE HOCHTEISIMH SI3bIKA; YYEOHBIX U  XYHOXKECTBEHHBIX (PHIBMOB, KOMITBIOTEPHBIX
CHUMYIISAIINH, IEIOBBIX U POJIEBBIX UT'P, YTO OTPAXKEHO B COJIEPIKAHUU TIPOTPAMMBI.

HaumeHoBaHMe TeM 3aHATHIL ¢ ykazaHueM (popM/ MeTO10B/ TEXHOJIOTHH 00yUeHus !

Ne Tema 3ansaTust Bun 3anstus ®dopma / KounuectBo
n/n MeToabl//TEXHOIOTHHI 4acoB
JTUCTaHIIMOHHOTO,
UHTEPAKTUBHOTO
00y4eHUs
1 2 3 4 5
1 Journalism is a calling for | mpakTrueckoe CIOKETHO-pOJIeBast 6
3aHATHE urpa
2 New Media PaKTHYECKOE JICKYCCHSI 10
3aHSTHE
3 Success in Interviewing IPaKTHYECKOE JIeTIOBast HTpa 6
3aHSTHE
Hroro yacos: 22

VIII.OUEHOYHBIE MATEPHAJIBI U1 TEKYIIEI'O KOHTPOJIS U
MMPOMEXYTOYHOM ATTECTAIIAA
@oH/ OLICHOYHBIX CPEJCTB IO TUCLUIUIMHE (MOIYIIO) MPEACTaBIIsAeT cO00M KOMIUIEKT
OLICHOYHBIX MaTE€pPHAaJIOB AJIS IPOBEACHUS TEKYILEr0 KOHTPOJIS, BKIIOUYasi, IpU HEOOXOAUMOCTH,
U BXOJHOM KOHTPOJIb, U MPOMEXYTOYHON aTTeCTallMu OO0ydarouuxcsi U opopMiIseTcss B BUJE
OTJENIBHOTO JIOKYMEHTa (TMpHJIOKEHHUs K padoueil mporpamme IUCHMILIMHBI (MOAYJS)) WIU B
JAHHOM pa3zeiie NpoTrpaMMBbl.
Marepuajibl A NPOBEACHUS] TEKYLIEro M IPOMEKYTOYHOr0 KOHTPOJIA 3HAHUH
CTY/ICHTOB:

Bun koHTpOs KonTponupyemsbie Tembl Komnereniuuy,
(paznensr) KOMIIOHEHTBI KOTOPBIX
\im KOHTPOJIUPYIOTCS
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UJIK  VK4.1

VK 4.2
What Makes a Good Journalist? K4
JenoBas urpa - . VK 4.3
Simple/Continuous form

VK 4.4

UK  VK4.1
VK 4.2

Journalism as a Career

Kpyrusiit cron - K43
Past Simple/ Present Perfect VK 4.4

UJK  VK4.1
VK 4.2

Journalism is Information

Jlenosas urpa The definite article e
VK 4.4

UIK VK41
VK 4.2

What is News?

Ponepas urpa Asking questions/ tag questions K
94 g4 VK 4.4

UK  VK4.1
VK 4.2

Success in Interviewin

Huckycens The Passive ) vieas
VK 4.4

UJIK  VK4.1
VK 4.2

Press Conferences

Ponesas nrpa The Infinitive construction K
VK 4.4

UJIK  VK4.1
VK 4.2

Newspapers

KoutponbHas paGoTa Analyzing newspapers YK 4.3
The Gerund construction VK 4.4

UJIK  VK4.1
Radio VK 4.2

Understanding the language of radio
Jluckyccus 9 guag YK 4.3
presenters VK 44
Infinitive/ Gerund '
Magazines HIK VK41

Kpyraslii cton
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9 Planning the contents of a magazine YK 4.2
Modal verbs VK 4.3
VK 4.4
UK VK41
10 Television YK 4.2
Understanding the pre-production
KonTponbHas paboTa g the pre-p YK 4.3
process VK 4.4
Conditionals '
UK VK41
. YK 4.2
11 New Media
Jlenosas urpa Briefing a website designer YK 4.3
Relative clauses VK 4.4
UK  YK4.1
12 Advertising YK 4.2
Selling your services to a potential
KonTtponsHas paboTa gy ; P YK 4.3
client
. YK 4.4
Revision
Marepuajnbl Uil TPOBeAeHHs] TEKYHIEro M IPOMEXKYTOYHOr0 KOHTPOJIS 3HAHMM
CTYAECHTOB:
Ne Bun kontpoJs KonTpoaupyembie KonTposmpyembie
TeMbl (pa3ebl) KoOMIleTeHIuu/
HHIANKATOPbI
1 2 3 4
1 test 1-4 UJIK  VK4.1
VK 4.2
VK 4.3
VK 4.4
2
2 test 5-8 UJIK  VK4.1
VK 4.2
VK 4.3
VK 4.4
3 test 9-12 UJIK  VK4.1
VK 4.2
VK 4.3
VK 4.4
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Ouenounsie cpeacrna (0OC):

O1neHouHbIe CPEACTBA Ul BXOJHOTO KOHTPOJS (MOTYT OBITH B BHJE TECTOB C 3aKPBITHIMHU
WM OTKPBITBIMU BOIIPOCAMHU).

JleMOHCTPAIlMOHHBII BAPMAHT KOHTPOJIbHOI padoThl Nel
Bxoanoe TectupoBaHue
HNHcTpyKuus 1o BbINOJHEHHIO padoThl
Ha Beimonnenue pabotst gaercs 1 yac 30 MUHYT.
Pabora coctour u3 60 3amanuii. [Ipy uX BBINOJIHEHHH HEOOXOAMMO 3aIllMCaTh HOMEP
3a/1aHus U OyKBY NPaBUILHOTO OTBETA.

Section 1

JleMOHCTPALIMOHHBII BAPUAHT /1e10B0O# Urpbl Nel
Twenty Greatest Ideas for Journalists’Effective Communication

Ideal -Adair's 15 key issues in communication

It is self evident that written and spoken communication skills are of crucial importance in
business (and personal) life. Journalists and leaders must be effective communicators, good at
getting their message across and at drawing the best out of people. Communication skills in all
forms, including non-verbal, need to be worked at and improved to ensure you understand
people and they understand you.

1 You must be in social contact with the other person or people.

2 You must want to communicate.

3 Itis better to risk familiarity than be condemned to remoteness.

4 The best way to empower others is to impart information (along with the delegated
authority to make decisions and act on the information given).

5 Get out of your office - meet, listen, provide information and give people the context in
which they operate - to communicate and encourage.

6 Good communication is the core of customer care.

7 Remember customers (and suppliers) communicate with others about you.

8 To communicate with your customers you must handle complaints (as anorgan-isation)
as personally as possible - by a meeting or phone call in preference to letter or fax; you must
listen to what customers suggest and communicate product/ service changes/developments with
them in advance.

9 Presentation skills are important in communicating with colleagues as well as
customers/clients.

10 Meetings, internal and external are key indicators of a person's communication (including
listening) skills.

11 Communication is a business requirement: establish proper systems and ensure all use
them.

12 Remember the equation: size + geographical distance = communication problems.

13 Communicate with poor performers to improve their contribution and in appraisals be
truthful, helpful and tactful.
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14 Help others to improve their communication skills.

15 Assess your own communication skills and strive to improve them bit by bit. (Also,
assess the communication skills of colleagues and identify areas for improvement.)

Management mantra

Don't assume that communication is actually happening.

Idea 2 - Personal communication skills checklist

» Do you understand the importance of communication in your personal and business life?

» Are you a good communicator? (Check with your partner at home, with friends and with
colleagues.)

« Can you write down your strengths and weaknesses as a communicator? And have you
listed them?

* Have you identified a need to improve your communication skills in any or all of these
areas within your organisation, and will you now set about doing so? (reading further books
and/or attending training seminars as needs be):

« listening;

 reading;

« writing;

 One-to-one communication;

 speaking and presentation; and

* managing meetings.

Are you motivated strongly to become an excellent communicator?

Idea 3 - Listening - a key element in communication

Listening has been called the forgotten skill in communication. It is more than just hearing, it
is the giving of thoughtful attention to another person whilst they are speaking.

The 'disease of not listening' - the 'l hear what you say' response - exhibits the following
symptoms:

*Selective listening which is habit forming, not wanting to know things and turning a deaf
ear to certain types of information does two things:

 you do not listen to important items; and

« people censor what they tell you and both can be damaging in business and in private life.

« The constant interrupter is not listening (but planning his/her own next inter-ruption) .

« The 'day-dreamer" is not a listener.

« The poor listener is easily distracted by external factors e.g. noise, heat/cold.

» The lazy listener makes no effort with difficult information.

« The poor listener overreacts to a speaker's delivery and/or quality of visual aids rather
than concentrating on what is being said.

The tell-tale signs of a good listener:

* paying close attention to others when they are talking;

 taking an interest in someone you meet for the first time, trying to find an area of mutual
interest;

* believing everyone has something of value to teach or impart to you;
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setting aside a person's personality/voice in order to concentrate on what they know;
being curious in people, ideas and things;

encouraging a speaker (with nods or eye contact);

taking notes;

knowing one's own prejudices and working at controlling them to ensure listening

continues;

being patient with poor communicators;
not being told you don't listen; and
having an open mind in respect of other peoples' points of view.

Remind yourself
People have two eyes and two ears and only one tongue - which suggests that they ought to
look and also listen twice as much as they speak.

Idea 4 - Being a better listener - developing listening skills

Listening skills centre on the five following attributes:

1 being willing to listen;

2 clearly hearing the message;

3 interpreting the meaning (the speaker's meaning, not only your interpretation);

4 evaluating carefully (suspending judgement at first but then assessing value and
usefulness); and

5 responding appropriately - remembering communication is a two-way street.

In active listening you must be prepared to:

ask questions;

weigh the evidence;

watch your assumptions; and

listen between the lines (at what is not said and for non-verbal elements such as facial

expressions, tone, posture, physical gestures etc.).

Idea 5 - Reading skills - must, should and might

Good reading is listening in action - giving time and thought and remaining alert to the
possibilities suggested. A good reader will try to work past:

poor structure and layout;

boring style;

off-putting tone;

too much or too little information;
content that is difficult to follow;
inordinate length; and

lack of illustrations/diagrams.

You should examine what materials you must read, should read or might read in the light of
your job/role/future ambitions and then decide accordingly how and when to handle a particular

item.

Speed reading is useful but only if it is accompanied by speed understanding, and reading
too fast (or too slowly) can impair understanding.
Read selectively (according to the 'must’, 'should' or 'might' categorisation) from each item
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that confronts you. In this, scanning can help decide what attention to give particular items, so
you should look at overall content (headings and sub-headings), sample the style and content of a
few paragraphs, scan (if still interested) selected parts and then read that which you decide you
are interested in. In reading carefully, you should be aware of the need to:

* Dbe clear about your purpose of reading any piece of writing;

* have questions in mind;

 keep the questions firmly in mind and seek answers to them;

* read for main ideas;

* test the evidence, explanations and conclusions critically;

» make notes as you progress;

* test the writer's experience against your own;

* consider whether or not to re-read,

+ discuss the material with others if appropriate; and

+ reflect on what has been read.

Management mantra

Reading is to the mind what exercise is to the body.

Idea 6 - Writing skills - talking to a person on paper

Communicating in writing is an essential part of your job. There are three key elements in
communicating on paper:

« structure and layout;

 content; and

« style and tone.

Writing should be thought of as talking to a person on paper and the six principles of good
spoken communication apply - and they are:

1 clarity;
planning and preparation;
simplicity;
vividness;
naturalness; and
conciseness.

In letters, reports and memos the quality improves if the appropriate amount of planning is
given to the points you wish to make and their order of importance. Further drafts can improve
on the initial effort.

In writing a business letter you should always test the draft to ensure that:
the message is clear;
points are made in the best order;
it has the right style and tone;
the most appropriate words and phrases are being used;
the grammar/spelling is correct; and
the layout is attractive.

In writing reports that work, the following points should be borne in mind:

« If the report is to stand alone and not to support a briefing or presentation it will need to
be more than an aide-memoire.

o OB~ W N
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A report should:

have an introduction with background and objectives;
have a title which indicates its purpose;
be structured like a book with chapters, headings and sub-headings all clearly numbered

and signposted;

ensure the main body of evidence is succinct and arranged in an easy-to-follow order;
end with conclusions and recommendations;

indicate assumptions made;

put complicated data into an appendix; and

use illustrations/diagrams to clarify points made.

Management mantra

Have something to say and say it or write it as clearly as you can.
Idea 7- Churchill's guidelines for report writing

Churchill's guidelines for report writing centred on:

setting out main points in a series of short, crisp paragraphs;
putting complicated factors or statistics into an appendix;
considering submitting headings only, to be expanded orally;
avoiding woolly phrases, opting for conversational phrases; and
setting out points concisely to aid clearer thinking.

Idea 8 - Test written reports for effectiveness
Reports can be tested for their effectiveness as follows:

Is the structure and layout clear and easy to follow?
Is the content complete and does it:

state the purpose?

say when, by whom, for whom and with what scope it was prepared?
identify and address the problem clearly?

ensure detail does not cloud the main issue?

give sources for facts?

use consistent symbols and abbreviations?

use accurate figures?

make clear statements?

have conclusions which flow logically from facts and their interpretation?
ensure other possible solutions are only abandoned with stated reasons?
In general:

is the report objective?

are criticisms of its recommendations pre-empted?

is it efficient and business-like?

does it offend anyone?

can it be understood by a non-technical person?

is it positive and constructive?

does it point up the decision to be made and by whom?
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The style and tone of written communications is important to ensure the message is put over,
and received, clearly. Some rules are:

» keep it simple;

« strive for clarity above all things (even above brevity);

* Dbe natural,

* be concise;

+ let the tone reflect your true feelings but beware being terse, curt, sarcastic, peevish,
angry, suspicious, insulting, accusing, patronising or presumptuous; and

* be courteous (cordial and tactful).

JdeMoHcTpanMOHHBII BapuaHTNe3
1. Bomnpocs! 4 3a1aHus K 3a4€Ty

What kind of people should a journalist be interested in?

How should a journalist write?

What quality is the most important in the make-up of a future journalist?

Make the list of qualities of journalist in the order of their importance as you see.
What is the news editor responsible for?

What news is usually place on the front page?

What is the main function of the newspaper today?

Why is it necessary for a journalist to be aware of social changes?

10 What is the advantage of the formal interview?

11. Can the government manipulate the press? How?

CoNoO RN

2. Discuss the following

The nature of news.

The art of news-gathering

The collection of news

Journalism is information.
Journalism is communication.
Journalism is the television picture.
Journalism is about people.
Journalism is basically about news.
Successful interviewing is a highly skilled art.
10 Favorite Russian newspaper.

©CONDOEWN P,

3. Translate the sentences into English using the vocabulary.

1.Ilepconan Hauel ra3eTbl He CMOKET 00€CIIeUNTh BBICOKHM THPAXK.

2. HaMm HyXHO HaHATbH €Ille PernopTepoB, YTOObI OXBATUTh BCE PYOPHKH, MHTEPECHBIE
TaKkoM pa3sHOOOPa3HON ayIUTOPHH, U TOBBICUTH TUPAXK.

3. Bce kpynHble rocyJapCTBEHHbIE Ia3eThl COOOMIAIOT O MOBBIIMIEHUH KIIHOUYEBOI CTaBKH.
T yxke unran?

4. Dta MecTHas rasera €XeJHEBHO MyOJIMKYeT MEXIYHAapOJHbIE, FOCyJapCTBEHHbIE U
MECTHBIE HOBOCTH.

5. OcHOBHBIE HalpaBJeHHs Hallel paboThI- 00ECTIeYNTh BCECTOPOHHEE 1 CBOEBPEMEHHOE
OCBEIICHNE IOCYIaPCTBEHHBIX U PEIUTHO3HBIX TEKYILIUX COOBITHH.

6. HWudopmanmoHHBIE areHTCTBa cOOMpaloT, TMepelaloT M  PacIpOCTPAHSIOT
MHGOPMAIIHIO O COOBITUAX, TIPOUCXOAIINUX B MUDE.

7. 51 omutatun rogoByro MOANUCKY yepe3 MHTepHeT.

8. I'a3eTa BBIXOAUT KAXKIYIO HEAEIIO -110 BTOPHUKAM.
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9.KpynHble pajMOCTaHIMKM BEMIAIOT KPYIJIOCYTOYHO, HO 3TO HE O3HAYAeT, YTO OHH
MIPEIOCTABIISIIOT CBEXKYIO HH(POPMAITHIO.
10. Bam crieoBaio ObI MOCITyIIATh MOCJICTHIE HOBOCTHU TI0 PAJIHO.

KonTposbHas pabora 3a 5 cemectp
Final Test Journalism department
Listening
Listen to the text and do the following tasks
How false information spreads

1.Read the questions and choose the correct answer.

e ltis the spread of true information.
e Itis when false information is validated by one other source only.
e It only occurs with information on Wikipedia.
e It may involve several publications.
2.Which statement is correct about journalists?
e They are not permitted to copy information from Wikipedia.
e They refuse to copy information from Wikipedia.
e Assoon as they include information in an article, they verify the information.
e Many journalists may publish inaccuracies in several articles.
3.Which statement is correct?
e Another name for a coati is a Brazilian aardvark.
e The American student changed the information on Wikipedia to what he believed to be the truth.
e Many people believed that a Brazilian aardvark was the same as a coati.
e When writers wrote about the Brazilian aardvark they knew it was a joke.

4.Which statement is true about Wikipedia?
e Some people add false content to a Wikipedia entry intentionally.
e Updating information on Wikipedia is against the law.
e There is hardly any true information on Wikipedia.

5.What is true about childhood vaccines and autism?

There is a clear connection between childhood vaccines and autism.

Circular reporting incited many parents not to vaccinate their children.

The claims that they were connected first appeared on Wikipedia.

The media proved early on that the claims about vaccines and autism were false.

6.Which statement is correct?

Generally speaking, it’s easy to identify false information.

If the original source is Wikipedia or the media, the information is almost always false.
Reflecting critically on information we read is something most people often do.

Lack of time to think and investigate can cause us to believe things that aren’t true.

2. Write your ideas in the table. Decide what is the best way to find out news.

advantages disadvantages

television

internet
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newspapers

Radio

3. Match the meanings with the expressions in Exercise
Look at some of the expressions used by the speakers. What do you think they mean?
a sound bite

broadsheets

chequebook journalism

circulation figures

libel laws

media coverage

ratings war

spin

the tabloids

viewing figures

a) the number of newspapers sold

b) the number of people who watch a broadcast

¢) popularity battles with rival channels / networks / programmes

d) official rules governing what you may say about people in print

e) present a positive view of something to influence people

f) paying people for information g) amount of time / space given to a subject
h) very short part of speech or statement

i) the ‘popular press’

j) quality newspapers / the ‘quality press’

4. Read the newspaper headlines.
What do you think the stories are about?
Which headlines refer to :
1 losing a job? 2 a rescue? 3 new rules / laws? 4 an investigation? 5 a planned reduction in something?
6 death? 7 a romance? 8 an argument / fighting?
Rewrite the headlines as full sentences .
GOVT TO CRACK DOWN ON NET CRIME
FLOODS TOLL RISES
MINISTER QUITS OVER COVER-UP
tv stars split to wed
MOVE TO CURB JUNK FOOD SALES
NATIONAL SPEED LIMITS SET TO CHANGE
PM PLEDGES TAX CUT
CAT SAVES OWNER FROM BLAZE
Olympic chief in vote rigging row
MURDER PROBE: POLICE QUIZ MODEL
FOOTBALL BOSS AXED
UN urged to act over new clashes
5. Read the text and decide which answer (A, B, C or D) best completes each collocation or fixed
phrase.
The history of the magazine
Look in any newsagents and you will see an enormous 0 _range_ of magazines catering to all tastes and
interests. The magazine industry has 1. since the 17th century and is still going from strength to strength. Our
appetite for these weekly or monthly publications 2. steadily. The word 'magazine', which comes 3. the
French word 'magasin’, meaning 'storehouse’, first appeared on the cover of the Gentleman's Magazie, published in
London in 1731. This was not, 4., the first publication of this type. The French 'Journal des Scavans' is
generally considered to be the first actual magazine. There are two broad categories of magazine: those 5. at
the general public, and trade and technical magazines giving specialised information. The first magazines were not
widely read as low circulation and high production 6. kept them relatively expensive. Most early magazines
had short lives, and it wasn't until the late 19th century that technological advances in printing, together with a 7.
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in advertising resulted in lower cover prices. The first half of the 20th century 8. the publication of
many magazines 9. popular today, 10. as the weekly news magazine Time. A new type appeared in
1922 with the founding of the Reader's Digest, which reprinted shortened versions of articles from other magazines.
As the century progressed, new titles such as Playboy and Cosmopolitan mirrored the 11. social changes
taking 12. . There was also a massive growth in the number of magazines devoted to extremely 13.
areas of interest, particularly in scientific and technical fields. The result is that nowadays you can be overwhelmed
by choice. Whether you are 14. in restoring old cars or playing computer games, there are magazines
competing for your custom. Other magazines are aimed at almost every stage of life, from adolescence, through
parenthood to retirement. If you 15.  to a large house in the country, a designer wardrobe or a luxury yacht,
there are magazines for you to dream over.

0. a) choose b) option c) range d) pick

. @) existed b) lived c) been d) stayed

. @) swells b) advances c) gains d) increases

. a) from b) to c) for d) of

. @) therefore b) however c) although d) so

. @) intended b) aimed c¢) meant d) designed

. @) costs b) prices c) fares d) charges

. @) increase b) flood c) rise d) advance

VN[OOI (WIN|-

. @) watched b) viewed c) saw d) looked

9. a) yet b) still ¢) even d) already

10. a) like b) as well c) for example d) such

11. a) rapid b) fast c) quick d) speedy

12. a) part b) up c) over d) place

13. a) thin b) narrow c) fine d) tight

14. a) keen b) amused c) interested d) fond

15. a) hope b) would like c) aspire d) want

6. Translate into English.

Mpecca, TeneBnaeHne n pagmo urparoT OonbLUY Porb B M3HKU obwecTBa. OHM BAUAIOT Ha TO,
Kak niogu CMOTPSIT HA OKPYKaloLWMn MUP U 3acTaBnsiioT UX MeHsiTb CBoW B3rnsiabl. HekoTopble noan
ropopsT: "HOBOCTU — 3TO He TO, YTO NMPOUCXOAUT, @ TO, YTO Tbl BUAWLLL UK YMTaelb B Macc-megua.
Munnnonbl nogen B cBobogHoe Bpems CMOTPAT TB m uutaloT rasetbl. TeneBuaeHne MoOXeT
OOMUHMPOBATb B KM3HW, €CnM CeMbsi OOnbLUytd YacTb BPEMEHM MNPOBOAUT 3a €ro MPOCMOTPOM.
TeneBngeHne mHoOpMUpyeT, obyyaeT M pasBnekaeT nogen. Tawkke 3TO BbI3biBAKOLWMIA NPUBbLIKAHWE
HapKOTMK, KOTOPOMY HEBO3MOXHO COMPOTUBAATLCA. PasnuyHble urpbl no TB, Takne kak KBecTbl, U
My3blkanbHble MporpamMmbl MNPUBMEKalT BHUMaHWMe OonblUOW ayauTopun. Takke CyLecTBYT
eXe[HEBHbIE cepuarbl, U3BECTHbIE KakK "MbifibHble onepbl”. OgHM NN CUMTAOT UX CKYYHBIMW, TOrda Kak
ApYyrve roBopsT, YTO OHM OTMMYHbI ONS pa3BrneyeHust U otabixa. Kpome aToro, Ha TeneBMaeHUM MHOro
peknambl.

GOOD LUCK!

KonTtpoabnas padora Ne 2

1. Match the English words with their Russian equivalents.

1.documentary a) OynbBapHas rasera

2. to subscribe b) KHHra B GyMasKHOM 0BJIOKKE

3. subscription C) TIOINHCHIBATHCS (Ha TA3eTy | JIp.)
4. tabloid d) moKyMeHTANBHBINH (HITEM

5. choice €) IOIUCKa

6. paperbacks f) komonka (B razere)

7. column g) BBIOOP

8. channel h) TpaHcsus, paanoBenaHue

9. broadcast i) sKecTOKHit
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10. current j) cmyTHHK

11. TV listings K) sputenn

12. satellite 1) moctymubiit

13. violent M) pa3BlicUYCHHUE

14. viewers n) pekiiama

15. available 0) TeKyIIHEe COOBITHS

16. weekly p) xanai (Ha TB)

17. entertainment q) mporpamma (riepeaad)
18. commercial I) eXKeHeACNbHBIN

2. Choose the right word from the given above.

1) The......... said that there had been an earthquake in Chile.

2) According to the TV ......... there’s a thrilling film on Channel five at ten o’clock.
3) Have you seen the new ........ for soap with that funny dog?

4) Some people pay for ........ TV and they have a kind of dish on their roof to receive the signal from
space.

5) You can receive hundreds of TV ......... ifyouhavea ........ dish.

6) Journalists can make mistakes, so don’t believe everything you read in the .......

7) TV companies ........ their programmes across the country or even across the world.
8) Books printed with soft covers are called ........ .

9) I’'m quite interested in ....... affairs and watch the news every day.

10) Could you pass me the ........ so I can see what time the film starts?

3. Choose the right word from the given above.
1) My grandmother always gets all the news over the .........
2) My favourite radio ....... plays non-stop dance music.

3) Where a sport match has spectators, and radio has listeners, television has.......

4) I don’t agree on having ....... films on in the early evening.

5) The ....... sent his two best reporters out to get the story.

6) You have to have a good voice and look serious tobe a ...... . Most of them are also trained
journalists.

7) Wasn’t that actressina ....... for a bank a year ago?

8) We are thinking of getting ....... TV to receive more programmes.

9) He has made his own ....... for people interested in collecting stamps.

10) There are many free local ....... which are put into your post-box whether you ask for it or not.
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4. Choose the right word from the given above.
1) News is at regular intervals and there is discussion of both national and international.

2) The channels of British television keep people informed about current events, the latest achievements in

science and culture and offer some programmes which are both informative and

3) Our family to some newspapers and the “Book review” magazine.

4) There is also serious concern about the negative effects of some TV shows in which scenes of

are presented.

5) In London people have a choice between a few TV : BBC1 , BBC2 and some commercial

6) There is a principal difference between the living theatre and the mass of films, radio and TV.

7) In future there will be some new kinds of much more interesting than TV, radio and

newspapers.

8) The companies just “buy time” to advertise their products and the have to watch advertisements for

soap, washing machines, petrol and many other items during the programmes.

9) He doesn’t like newspapers because they’re full of gossip and scandal. He prefers more serious

papers.

10) Books printed with soft covers are called

5. Read text and match subjects 1-8 with paragraphs A-G. There is one extra heading.

1. Traditional delivery 5. Focus on different readers
2. Loss of popularity 6. The successful competitor
3. Money above privacy 7. Size make a difference

4. The best-known newspapers 8. Weekend reader

As in many other European countries, Britain’s main newspapers are losing their readers. Fewer and fewer
people are buying broadsheets and tabloids at the newsagent’s. In the last quarter of the twentieth century people
became richer and now they can choose other forms of leisure activity. Also, there is the Internet which is a
convenient and inexpensive alternative source of news.

The ‘Sunday papers’ are so called because that is the only day on which they are published. Sunday papers
are usually thicker than the dailies and many of them have six or more sections. Some of them are ‘sisters’ of the
daily newspapers. It means they are published by the same company but not on week days.

Another proof of the importance of ‘the papers’ is the morning ‘paper round’. Most newsagents organise
these. It has become common that more than half of the country’s readers get their morning paper brought to their
door by a teenager. The boy or girl usually gets up at around 5:30 a.m. every day including Sunday to earn a bit of
pocket money.

The quality papers or broadsheets are for the better educated readers. They devote much space to politics and
other ‘serious’ news. The popular papers, or tabloids, sell to a much larger readership. They contain less text and a lot
more pictures. They use bigger headlines and write in a simpler style of English. They concentrate on ‘human interest
stories’ which often means scandal.

Not so long ago in Britain if you saw someone reading a newspaper you could tell what kind it was without
even checking the name. It was because the quality papers were printed on very large pages called ‘broadsheet’. You
had to have expert turning skills to be able to read more than one page. The tabloids were printed on much smaller
pages which were much easier to turn.

The desire to attract more readers has meant that in the twentieth century sometimes even the broadsheets
in Britain look rather ‘popular’. They give a lot of coverage to scandal and details of people’s private lives. The
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reason is simple. What matters most for all newspaper publishers is making a profit. They would do anything to sell
more copies.

If you go into any newsagent’s shop in Britain you will not find only newspapers. You will also see rows
and rows of magazines for almost every imaginable taste. There are specialist magazines for many popular pastimes.
There are around 3,000 of them published in the country and they are widely read, especially by women. Magazines
usually list all the TV and radio programmes for the coming week and many British readers prefer them to
newspapers.

6. Read the text and do the following tasks:
Mind over mass media
New forms of media have always caused moral panic: the printing press, newspapers, and television were

all once denounced as threats to their consumers’ brainpower and moral fiber. So too with electronic technologies.
PowerPoint, we’re told, is reducing discourse to bullet points. Search engines lower our intelligence, encouraging us
to skim on the surface of knowledge rather than dive to its depths. Twitter is shrinking our attention spans.

But such panic often fails basic reality checks. When comic books were accused of turning juveniles into

criminals in the 1950s, crime was falling to record lows. The decades of television, transistor radios and rock videos
were also decades in which 1.Q. scores rose continuously.

For a reality check today, take the state of science, which demands high levels of brainwork. These days

scientists are never far from their e-mail, rarely touch paper and cannot lecture without PowerPoint. If electronic
media were hazardous to intelligence, the quality of science would be plummeting. Yet discoveries are multiplying
like fruit flies, and progress is dizzying.

Critics of new media sometimes use science itself to press their case, citing research that shows how

“experience can change the brain”. But cognitive neuroscientists roll their eyes at such talk. Experience does not
remake the basic information-processing capacities of the brain. Speed-reading programs have long claimed to do
just that, but the verdict was rendered by Woody Allen after he read “War and Peace” in one sitting: “It was about
Russia.”

Moreover, the effects of experience are highly specific to the experiences themselves. If you train people

to do one thing, they get better at doing that thing, but almost nothing else. Music doesn’t make you better at math.
Accomplished people immerse themselves in their fields. Novelists read lots of novels, scientists read lots of
science.

The effects of consuming electronic media are also likely to be far more limited than the panic

implies. Media critics write as if the brain takes on the qualities of whatever it consumes, the informational
equivalent of “you are what you eat”. As with primitive peoples who believe that eating fierce animals will make
them fierce, they assume that reading Twitter postings turns your thoughts into Twitter postings.

Yes, the continual arrival of information packets can be distracting or addictive. But distraction is not a new

phenomenon. The solution is to develop strategies of self-control. Turn off Twitter when you work and put away
your smartphone at dinner time.

And to encourage intellectual depth, don’t rail at PowerPoint or Google. It’s not as if habits of deep

reflection or thorough research ever came naturally to people. They must be acquired in universities, and maintained
with constant analysis, criticism and debate. They are not granted by propping a heavy encyclopedia on your lap,
nor are they taken away by efficient access to information on the Internet.

The new media have caught on for a reason. Knowledge is increasing exponentially; human brainpower

and waking hours are not. Fortunately, the Internet and information technologies are helping us manage and search
our collective intellectual output at different scales, from Twitter to e-books and online encyclopedias. Far from
making us stupid, these technologies are the only things that will keep us smart.

1. At the beginning of the article the author reminds that the new media technologies ...

A) could make people less intelligent.
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B) turn our attention off morals.

C) used to frighten the majority of people.

D) improve human brainpower.

2. What has life proved about electronic technologies according to the author?
A) They don’t disrupt brainwork.

B) They could increase the crime level.

C) Television influences intelligence.

D) Scientists can’t do without them.

3. According to the author, the arguments of the critics of new media make neuroscientists feel ...

A) surprised.
B) confused.
C) annoyed.
D) amused.
4. What does the example of Woody Allen’s reading of “War and Peace” illustrate?
A) Speed-reading programs improve information-processing.
B) Scientific research of brain supports critics of new media.
C) Experience with technology is significant for intellectual abilities.

D) Technology hardly influences the way brain deals with information.

5. The phrasal verb “takes on” in “Media critics write as if the brain takes on the qualities ...
(paragraph 6) is closest in meaning to ...

A) changes.

B) acquires.

C) adapts.

D) rejects.

6. Which negative effect of information flood does the author recognise?
A) Shallow mindedness.

B) Inefficient access to data.

C) Lack of self-control.

D) Continuous distraction.

7. What idea is expressed in the last paragraph?
A) Human knowledge is developing too fast.

B) New media help us keep up with life.

C) New media are the result of collective brainwork.
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D) There are different ways to manage knowledge.

7) Translate the sentences using vocabulary

1) CMU craHOBSTCS OYE€Hb Ba)KHBIMU, IIOTOMY YTO Y MHOTHX JIIOJICH C H300pETEHHEM MHTEPHETA MOSBUIICS
JIOCTYII K OTPOMHOMY KOJIMYECTBY MH(OpMAInH.

2) Dro 3aBHUCHT OT BO3pacTa. boiee M0i0/10€ MOKOJEHHE TIONy4aeT HOBOCTH, TOJB3YSCh HMHTEPHETOM.
Bornee 3pemnblie 101 y3HAIOT HOBOCTHU IO TEJIEBU30PY WU U3 ra3er.

3) 51 ObI mpeanodves BOCIONB30BATHCS HHTEPHETOM, ITOTOMY UYTO 3TO OBICTPEC W JIETUe BCEro. JTO CaMbIil
yIOOHBIH CITOCOO.

4) Taxkoe MHEHHE CYIIECTBYET, IIOTOMY 4YTO HMH(pOPMAIMIO B HMHTEPHET MOXKET IOMECTHTH JIIO00H
xenaroumid. OgHako ecnu Oparh MHPOPMAIMIO W3 JOCTOBEPHBIX HCTOYHHMKOB, BBl HE MOJYYHTE OIMIMOOYHBIC
CBCIICHUS).

5) Ceiiuac mroau IPEANIOYMTAIOT HE TPATUTh JIEHHMM Ha OyMa)KHbIE HMCTOYHUKM WHQOpManuu, a
TIOJTB30BATHCSI CMapTPOHAMU U YUTATh JIEKTPOHHBIC )KYPHAIIBI M T'a3€ThI.

6) BonpmMHCTBO JTI0/IeH TIepecTalo crymarh paauo. Ceifyac MHOTHE CIYIIAIOT PaJIio TOIBKO 32 PyJIeM.

7) CMHM wmoryr pacnpocTpaHsiTh HEIOCTOBEPHYIO WH(OpPMAIMIO, YTO MOXKET IPUBECTH K CEPbE3HBIM
poGJsieMaM MeX/1y JII0JIbMU WJIH TOCYIapCTBAMU H T.]1.

8) CMU oueHb CHIILHO BJIHSIFOT HA CO3HAHHUE JIFOJICH, HO HEJb3s BUHUTh UX BO BCeX Oeax.

9) s mymato, yto OymyT co3nanbl HOBbIe KaHaiubl CMU. Mbl cMOkeM MonydaTh WH(DOPMALUIO B JIFOOOM
MecTe.

Bonpocwl u 3a0anusa k 3auemy:

Final Test 4t term

Journalism department
1. LISTEN TO THE TEXT

MATCH THE STATEMENTS TO THE ABSTRACTS . ONE IS EXTRA.

The speaker talks about saving money when she\ he goes out
The speaker explains how trying something new can be positive
The speaker describes thinking of his/ her appearance in public
The speaker describes working at a place where people meet
The speaker explains how going out helps to reduce stress

The speaker talks about going out to popular places

s E

A B C D E

2. Now you will learn basic facts about the history of television. Read the parts and
choose the most suitable heading out of the ones suggested below:
a) Electronic television;
b) Mechanical technology of TV picture transmission;
c¢) Modern television;
d) The beginning of television;
e) The etymology of the word television;
f) The Iconoscope and Kinescope invention.
TEXT

TEIEvision invEnTion

1.
Television is a way of sending and receiving moving images and sounds over wires
or through the air by electrical impulses. The big breakthrough in technology was the
ability to send sound and pictures over the air. The word television comes from the
Greek prefix tele and the Latin word vision or “seeing from a distance.” The TV camera
converts images into electrical impulses, which are sent along cables, or by radio waves,
or satellite to a television receiver where they are changed back into a picture.
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2.

As with most inventions, television’s development depended upon previous

inventions, and more than one individual contributed to the development of television,
as we know it today. People started experimenting with television during the 19th century. When you ask the
question —who invented television, you may get a few

different answers.

3.

In England in 1878, John Loggie Baird, a Scottish amateur scientist, successfully
transmitted the first TV picture, after years of work, in 1926, with his mechanical
system. Baird’s system used a mechanical camera consisting of a large spinning disc,
with a spiral of holes that Paul Nipkow had developed in 1884. This old mechanical
technology was quickly replaced by superior electronic television.

4,

Philo Farnsworth successfully demonstrated electronic television in San Francisco,

in 1927. Farnsworth, at the age of fifteen, began imagining ways that electronic television
could work. One day while working in the fields among rows of vegetables, he was
inspired. He realized that a picture could be dissected by a simple television camera
into a series of lines of electricity. The lines would be transmitted so quickly that the eyes
would merge the lines. Then, a cathode ray tube television receiver would change those
lines back into a picture. Initially, television was available only in black and white, even
though experiments with color began in the 1920s; however, you could not buy a color
television until 1953.

5.

Nobel laureate Ferdinand Braun invented the cathode ray tube. VIadimir

Zworykin improved television with the invention of a completely electric camera —

the Iconoscope, and a receiver — the Kinescope, which both used a cathode ray tube.
David Sarnoff, head of RCA (Radio Corporation of America) and founder of the NBC
(National Broadcasting Company) television network, backed his powerful belief in the
possibilities of television with financial backing by hiring Zworykin and purchasing the
rights to use Farnsworth’s image dissector in RCA products.

6.

We have come a long way and now, “The sky’s the limit.” We have regular television,
known as terrestrial (land), cable which brings signals through underground cable,
microwave signal transmission, and satellite. Today there are many satellites orbiting
the earth. Transmitters on the ground are beaming signals up to the satellite, and then
they are beamed back down to another receiver.

3.Match the words with their definitions.

1. Hyperlinking a) the involvement of users in the exchange of information
with computers and the degree to which this happens
2. Interactivity b) the fact that someone can be believed or trusted
3. Immediacy ¢) broadcasting video and sound of an event over the internet
as it happens
4. Multimedia d) a web page or screen that updates often to show the latest
news or information
5. Credibility e) the connection that allows you to move easily between two

computer documents or two pages on the internet
6. Live streaming  f) the process or practice of using another person’s ideas or
work and pretending that it is your own

7. Newsfeed g) the use of a combination of moving and still pictures,

sound, music, and words, especially in computers or
entertainment

8. Plagiarism h) the fact that something seems real and important, which

causes the feeling of being directly involved

4. Fill in the gaps with the words from the box:
interactive A evolving A bloggers A struggles A newsrooms A
investigative journalism A encourages A bloggers A audiences
A media revolution is transforming the nature of journalism and its ethics. The means
to publish is now in the hands of citizens, while the internet (1) new forms
of journalism that are (2) and immediate.
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Our media ecology is a chaotic landscape (3) at a furious pace.

Professional journalists share the journalistic sphere with tweeters, (4) , Citizen

journalists, and social media users.

Amid every revolution, new possibilities emerge while old practices are threatened.

Today is no exception. The economics of professional journalism (5) as

(6) migrate online. Shrinkage of (7) creates concern for the

future of journalism. Yet these fears also prompt experiments in journalism, such as nonprofit centers of (8)

5. World Web is so wide and contains so many things within it! Read the description of some web-

outlets and identify them.

1. Sites that collect and categorize links from news sources.

2. Sites without much original content but many links to existing sites, like Open
Directory Project, Yahoo!, AboutUs.org, etc.

3. Sites that facilitate the connection of people and involve them into discussion, like
Slashdot, etc.

4. Journals / diaries written on-line and accessible to users of the Internet.

5. Sites where people set up a personal page or profile to which they could post updates
on what they were doing, while also keeping track of the activities of family, friends
and colleagues, like Twitter, Facebook, LinkedIn, MySpace, Google Buzz, etc.

6. Interactive seminars conducted over the World Wide Web.

7. Broadcasts of events over the World Wide Web.

a) Webinars

b) Share and discussion sites

¢) Webcasts

d) News aggregators

e) Social network websites

f) Index and category sites

g) Blogs

6. Translate into English

1. OCHOBHBIMHA OeIAMHUu I/IH(I)OpMaLII/IOHHO- IICUXOJIOTHYCCKOI'O TMIPOTUBOCTOAHUA SABJISAOTCA
KOMMYHHUKAIIMOHHBIE U KOMITBIOTEPHBIE CETH, BOeHHasi nHppacTtpykrypa, CMU, nepedopmartupoBanue co3HaHus
HACEJICHUS U KOHTPOJIMPOBAHUE JIIOACH.

2. Meronpl ManunyiaupoBanuss uHpopmaunmeir B CMM Briltouaer cieayromiee: JIOKb C  LENbIO
Je3uH(pOpPMaIK HACEICHHs, COKPhITUE BaKHON MH(OpPMAIMHK, 3aMEHA TEPMUHOJIOTMU W TIOHATHI, MCTOPHYECKOI
npaBJbl.

3. KauectBamu, KOTOpbIe HEOOXOJMMBI, 4TOOBI CTaTh XOPOIIUM JKYPHAJIMCTOM: IIHUPOTa KPYro3opa,
XOpOLIEEe 3HaHHUE SA3bIKA, CKPOMHOCTb, MOJUIMHHBIM HMHTEPEC, COYYBCTBHE, Pa3BUTHIA YM M OTJIMYHBIA HIOX Ha
HOBOCTH.

4. OH o0LMTENBHBIH YeTOBEeK U MePBOKIIACCHBIN pernopTep.

Journalism
Cards for translation

1. OcuoBHas menp XypHanmmcra - cooOWATh O COOBITMSIX B HPOCTOH (hopMe, OXBaTHIBAIOIIEH Bce
HeoOxoanmble (QakThl. DakThl JOMHKHBI OBITH IMEpPENpOBEpPeHbl, YTO0BI M30exkaTh mpeas3sitoctd CMU. Ucrtopus
MOXeT ObITh Jui medaTHeIx CMMU, TeneBunmeHms, paguo W T.A. Takue HOBOCTH YacTO OCBEIIAIOT HOJIUTHKY U
o0IecTBEHHBIE ABIKEHUS. VcTopry, OCHOBaHHBIE HA TIOIMTHYIECKOM TOIABICHUH WM HApYIICHUH TIpaB YeIOBEKa,
CBITPAJIN B&XKHYIO POJIb B OCYIIECTBICHUH MHOTUX COIIMAIbHBIX.

2. XypHanucT cBSi3aH C HOBOCTSIMM M COOBITHSIMHM, CBS3aHHBIMH C HW3BECTHBIMHU JIFOABMH W3 MHpa
pa3BJICUYEHHH, a TAKKE M3 MY3BIKH, CIIOPTA, TAHIIEB, UCKYCCTBA M IOMUTHKH. JKypHaIHCTHKA - 3TO BCE HOBOCTH,
CBSI3aHHBIC C TIPO(EeCCHOHAFHON ¥ JTMYHOM KHU3HBIO JIO/ICH. PermopTax cIuleTeH - OIWH U3 aCIeKTOB JTOro, KOraa
XKYPHAJIMCTOB YaCTO OOBHHSIOT B IIPEAHAMEPEHHOM HENPAaBHIBHOM TOJIKOBAHWHM HOBOCTEH HITH IIUTAT.

3. Bce 3T0 KacaeTcs cTaTeil WM penopTaxel, CBA3aHHBIX ¢ MUPOM MOJBI. JKypHAIHCTHI TaKKe M3BECTHBI
KaK MOJIHBIE TIMCATENIN WJIM MOAHBIE pefakTopbl. OCHOBHAsI pabOTa 3aKIIF0YAETCS B OCBELICHUH MOCIEAHUX COOBITHIH
B MOJHOM Omn3Hece WM pa3paboTke craredl o cruie *)u3HH. CeromHs CyIIecTBYeT MHO)KECTBO TEIEBHU3MOHHBIX
KaHaJIOB, KOTOPBIE OOCITYKUBAIOT TOJIBKO 3TOT B )KyPHAIHUCTHKH.

4. DTOT BHA XYPHAIMCTHKH 3AKIIOYACTCSd B BBIABICHHM (DAKTOB M M3YUCHHH CIIydaeB, KOTOPBIE MOTYT
MoTpedoBaTh JIOMOMHUTENBHBIX YCHJIMH, YTO MOXET 3aHATh MeECSAlbl WiIM Jaxe roxasl. JKypHaiucThl,
CHELMATM3UPYIOIINECS B 3TOH OTpacin, CO3/A0T 3arojIOBKH C HOBOCTSIMH, KOTOpPBIE pPa300JIadyaioT CKaHIJaJbI.
[locTosiHHOE OTCIIEKMBaHWE WMCTOPHM OKAa3bIBACTCS IIOJNE3HBIM JUIS DPACKPHITHSI HEKOTOPHIX 0 CHX TOp He
PaCKpBITHIX JIEI.
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5. XKypnamucTel 4YacaMd NHIIYT PENOPTaXH O KOHKPETHOM CHOPTHBHOM COOBITHMH. MHTEpBBIO CO
3HAaMEHUTHIMH CIIOPTHBHBIMH 3BE3/IaMH - €IIle OJ{Ha WHTEpeCcHass 0COOEHHOCTh. JIIobnuTenu copra CMOTPAT HPSIMYIO
TPAHCISIIMIO OJlarofapsi CpeiCcTBaM MaccoBOM MH(OpPMALWK, €CTh MHOTO JIIOJIEH, KOTOpBIE YHTAIOT WM CMOTPSIT
COPEBHOBAHHSI.

6. XKypHanucThl, KOTOpbIE MIPEAITOYUTAIOT OCBEIIATh BOIPOCHI, CBSI3aHHBIE C HEUEIIOBEYECKIUM MUPOM. JTH
KYPHAJIUCTBI JIOJDKHBI 00JIaaTh MOHMMAHWEM HAayYHOTO SI3bIKa W MPAKTHKH, 3HAHHEM DSKOJOTHYECKHX COOBITHH,
CHOCOOHOCTBIO OBITH B Kypce pelIeHnH B 001aCTH KOJIOTHYECKOH MOJTUTUKH U pabOTHI MOAOTYETHBIX OpPraHU3alHi,
OOIIMM MOHMMAaHHEM TEKYIIUX SKOJIOTMYECKHX MTPOOIeM.

7. XKypHaJuCT WM pernopTep OCBEMIAET IMOAPOOHBIE PEHOPTaKM O TOCIEAHUX COOBITHSIX B OW3HEce,
3aIrycKe MPOAYKTOB, CUTYallul Ha ()OHIOBBIX pBIHKax W T.A. [yist paboThl B 3TOH 001acTH TpeOyeTcs A0cTaTouHoe
MOHMMaHNe KaK BHYTPEHHEH, TaK W MEKIYHAPOJHOW MOIUTHKH M JKOHOMHKH, YTOOBI MMETh BO3MOXKHOCTB
OCBeIaTh MIMPOKHUI KPYT BOIIPOCOB, KacalouXcsi On3Heca U (pUHAHCOB.

8. KoHBepreHuus o3HayaeT HOBBIH CIIOCOO MBIIUICHUS! O HOBOCTSIX, IIPOM3BO/CTBA HOBOCTEH M JIOCTaBKH
HOBOCTEH, HCIONB3Ys BCE CPEICTBA MAacCOBOM MH(OPMAIIMU B MOJHOH Mepe, YTOObI OXBATUTh Pa3HOOOPA3HYIO U
paccesiHHYIO IyOInKy.

9. KoHBepreHuusi nepeopueHTHPYET XYPHAINCTUKY Ha €€ OCHOBHYIO MHCCHIO — HAWJIY4YIIUM 00pa3oM
nH(pOPMHUPOBATH OOIIECTBEHHOCTh O cBOeM Mupe. Ho B Hamm JTHM JTyqniuid crnocod - 3TO He IPOCTO OJIUH CIIOCO00:
razera, TeneBunenne wian HTepHer. Jlydmmii cnoco® - 3TO HCIONB30BaTh HECKONBKO CPEICTB MAacCOBOM
nH}opManuy, 3aHUMAasACh )KYPHAINCTUKOW IUIsi MyOJMKH, KOTOpas MHOTJA TOJy4aeT HOBOCTH M3 Ta3eT, B JPyroe
BpeMsI TIOJTy4aeT HOBOCTH OT TEJIEBUICHHS U Paliio, a B Ipyroe BpeMsi MIIEeT HOBOCTH B IHTepHETE.

10. KoHBepreHuus »KypHaJIUCTCKOrO KOHTEHTa IPEAINOJaraeT, 4To XYPHAJIHCThI, paOdoTaloIIue B pa3HbIX
Cpe/ICTBaX MacCOoBOW HMH(OpMAaIHu, OOBEAWHSIOTCS, YTOOBI MPENIOCTABIATh PA3IMYHBIA KOHTEHT Ui Pa3HBIX
ayJIUTOpUil.

11. KonBepreHuus B >KypHaJIHCTHKE TpeOyeT N3MEHEHHH B TOM, KaK HOBOCTHbIE OpraHM3aIlMU JYMAalOT O
HOBOCTAX W OCBCHICHHUH HOBOCTeﬁ, KaK OHH CO3JaK0T HOBOCTH H KaK OHH JOCTaBJIAIOT HOBOCTH. bonpimas
KOHBEPreHIMS B JKYpHAJMCTHUKE CETOJHS COCPENOTOYEHAa Ha IOCIEeIHEH M3 3THX o0jacTell - HMpenoCTaBIeHUH
HOBOCTEH. DTO BKIIIOYAET B ce0s pa3MEIICHUE eKSTHEBHOIO BBITYCKa ra3eThl WM CLIEHAPHEB BBIIYCKA HOBOCTEH B
WurepHere, MmosBICHUE ra3eTHOTO PEHopTepa Ha TENEBUICHHUH JUIsl “00paTHOM CBSA3M™ WM UHTEPBBIO.

12. JKypHamuCTBl JOIKHBI CIEAUTH 32 TEM, YTO JOCTOMHO OCBELICHHS B mpecce. XOpOLIMH KYPHAIHUCT
JOJDKeH OBITh HAXOMYMBBIM, YTOOBI HAXOAWTH BBIXOJ W3 CIOXKHBIX CHTYyallUi, KOTOpBIE HHOTAA MOTYT 3aXOAUTH B
TyNUK. BbITh IpeTaHHBIM JIeTy )KYPHAIUCTOM TaK)Xe BayKHO.

13. HoBoctHoii OusHec kpaiiHe HempenckasyeM. CKOpPOCTh M TOYHOCTb TakKe HMMEIOT pellaroiee
3HaYeHHE, OCOOCHHO KOrJa pedb HIEeT O Cpokax. XOpOIIWe KYPHAIUCTHl 00JaaloT S3bIKOBHIMU HAaBBIKAMHU,
LIMPOKUM KPYTr030pOM, 3HAHUSIMU KYJIBTYPbl U UICTOPHUH, AOBEPHE, SMIIATUIO U HIOX HA HOBOCTH.

14. MHorue oy, KOTOpble XOTAT IUCaTh MPOo(eCCHOHAIBEHO, 0OBIYHO CMOTPST Ha JKYPHAJIHMCTUKY KakK Ha
cmoco0 HayaTh MUCATENbCKYI0 Kapbepy. OHH NpeAcTaBisioT cebe, KaKk eIyT B JK30THYECKHE MeCcTa, YTOOBI
OCBeIaTh PENOPTAKU WX MOMy4aTh [1yIuTIIEpOBCKYIO IPEMHUIO.

15. )KypHanuct - 3TO TOT, KTO COOOIIAeT O CBOEBPEMEHHBIX COOBITHAX. BBIOOp BpeMeHH - 3TO Bce s
XKypHanucra. HezaBUcHMO OT TOro, muIIeTe M Bl IS MEPUOIMYECKOTO M3JAaHHS WIH ra3eThl, BaM HEOOXOIUMO
yOeIouTbes, YTO BAllM CTaThbU CBOEBPEMEHHBI. Bama mens - MakcuManbHO MH(GOPMHPOBAaTH OOLIECTBEHHOCTH O
HOBOCTSIX M COOBITHAX, KOTOpBIE MOTYT IOBJIMATH Ha HHUX. DTO OCHOBHAs KOHIEIMS TOrO, YTOOBI OBITH
KYPHAIUCTOM.

16. XKypHamuct 0oObIYHO ycTpanBaeTcs Ha paboTy pemopTepoM HOBOCTeH. B To Bpems kak MHOTHE JIOIH
JYMAIOT, 4TO XXYPHAJIHCTHl MHUIIYT O TJIABHBIX HOBOCTSX BO BCEM MHpE, 00pa3oBaHHE, YTOObI CTAaTh Ta3eTHBIM
PETIOPTEPOM U aBTOPOM KypHaJla— CTETIEHb B 00JIACTH JKyPHAIUCTHUKH.

17. JIro0oii, KTO MUIIET CTAaThIO, HOBOCTU WIIM OYEPKH, 3aHMMAETCs >KypHaTuCTHKOH. Ecim BBI permmre
czenaTh Kapbepy B )KYPHAIHCTHKE, BBl MOIYYUTE MHOTO Pa3JIMYHBIX 3aJlaHUH B cBoeil Kaphepe. OCHOBHBIE TIpaBHiIa
XKYPHAJTUCTHKHI NPUMEHUMBI KO BCEMY, UTO BBI IHIIETE.

18. Komekchl 3THKM TOMOTAIOT JKypHAJIMCTaM pPEIIaTh ITUYECKHE JMIEMMBI, C KOTOPHIMH OHH MOTYT
CTOJIKHYTBCSI B CBOEH Kapbepe. [IMcbMEHHBIE KOAEKCHI M CTaHAApThl MOT'YT BapbHpOBATHCS OT OPTaHM3aIMH K
OpTaHM3aLMH U OT CTPAHBI K CTPaHe, HO OOBIYHO CYIIECTBYIOT ONPEACICHHBIC PAMKH, B OTHOIICHUH STHKH.

19.  OcHoBHBIMH  [ensIMH ~ WH(MOPMAIMOHHO-TICHXOJIOTHYECKOr0  NMPOTHBOCTOSHUS  SIBJISIFOTCS:
KOMMYHHUKAIlMOHHBIE W KOMITBIOTEPHBIE CETH; BOCHHAs MH(OPMAIMOHHAs MHQPACTPYKTYpa, aIMHHUCTPATHBHBIC
CTPYKTYpPbI TPAHCIIOPTHBIX W POMBIIIIEHHBIX MPEANPHUATHH; CPEACTBA MAaCCOBOH MH(OPMALIIH.

20. YroOer mobemute B HMHGPOPMAIMOHHO-TICHXOJOTHUYECKOM MPOTHBOCTOSHHH, BOIOIOIIAs CTOPOHA
JOJDKHA: W3MEHHUTH TPAIWIMOHHBIE MOpPANbHBIE [EHHOCTH W "OPHEHTHPHI' TpaXkIaH, cO3AaTh OE3AyXOBHOCTH H
KyJIbTUBUPOBATh HETAaTHBHOE OTHOIIEHHE K CBOEMY KYJIBTYpHOMY HACIEAWIO; MAaHUITYJIMPOBATh CO3HAHHUEM
COLMAJBHBIX TPYNI IyTeM OCYIIECTBJICHMS TaK HAa3bIBAMBIX  ‘IEMOKPAaTHYECKMX MpeoOpa3oBaHMil’;
JIe30praHI30BaTh CUCTEMBI TOCYIaPCTBEHHOTO YIIPABJICHHS; 1ECTA0MIN3UPOBATh MOTUTHIECKUE OTHOIICHUS MEXY
MIAPTHAMH U KOTUIMAMH, IPOBOIUPYS KOH(IUKTHI M HEJJOBEPHE.
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21. Meronsl MaHWUIYTUpOBaHWs HWH(opMammeldd B CpEeICTBaX MaccoBOM HWH(OpMAIMU BKIIOYAIOT
clefylolee: JOXKb C LEIbl0 Je3uH(opManuu COOCTBEHHOIO HACENEHHs; COKPHITUE KPUTHUYECKU Ba)KHOM
nH}opManuy; morpyxeHue NeHHol HHpopManuu B MHOOPMALMOHHBIA MycOp; 3aMeHa TePMUHOJIOTUH U TTOHATHI
TaKUM 00pa3oM, YTO TPYIHO ITOCTPOUTh HCTHHHYIO KAPTUHY COOBITHH.

Pa3zpaboTunkmn:
u“i' JIOLICHT 1O. C. 3arpaiickas
(moamuch) (3aHMMaeMast JI0JDKHOCTD) (MHUIMAITEI, (haMUITHS)

[Tporpamma coctaBieHa B coorBeTcTBHHM ¢ TpeboBanmsamu @PI'OC BO mo HampasieHHIO
42.03.02 «XypHamicTrkay U MpoGHITIO TOATOTOBKH « MexTyHapoiHas XKy pHAIHCTHKAY.
[IporpaMma paccMOTpeHa Ha 3aceflaHMM OTAeNeHHs «BpicImas IKojna >XypHAIHUCTHKH H

MmeauanpousBoacTea» 09 pespais 2024 r. IIporokon Ne 6.
AT casll
PykoBomuTens oTeneHus e A. B. I'umenpiureitn
. (=
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Hacmosawas npozpamma ne modicem Gvims 60cnpousse0ena Hu 6 Kakou gopme bes
npedsapumenbHo20 NUCLMEHHO20 PA3peuleHus Kageopbl-paspabomyuxa npozpammoi.
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