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l. ean u 3a0a4u JMCUMILVIMHBI (MOYJIs1):

Hemn: pucuummHa «AHOcTpaHHBI sA3bIK B cdepe npodeccHoHaIbLHOU cdepe»
(aHrIMiicKMii) CTaBUT CBOCH 1ENbI0 POPMHUPOBAHUE Y CTYACHTOB YMEHHU MPOGECCHOHATBHO-
OPUEHTUPOBAHHON MEXKYJIbTYPHOH KOMMYHHKAIMM B €€ SI3BIKOBOW (opme, NpUHUMAS BO
BHUMAaHHUE CTEPEOTUIIBI MBIIIJIEHUS U MOBEACHUS B KyJIbTYpe M3y4aeMOoro s3bika.. JlucuuruinHa
«HocTpaHHbIil A3bIK B cepe npodeccuoHaIbHON cepe» 3aHUMACT OJHO U3 BAXKHBIX MECT
B pealM3aluy 3a/a4 OCHOBHOH mpodeccHOHaNbHOW 00pa3oBaTeIbHONM MpOrpaMMbl H B
oOecrieyeHHH 00pa30BATENBHBIX HWHTEPECOB JIMYHOCTH CTYIEHTa, OOY4Yalomerocs 1o
HaIlpaBJICHHOCTH <«GKypHajMcTHKa M HOBble MeaHa». B paMkax H3ydeHMs IUCLUILIMHBI
«AHocTpaHHblil f3bIK B NpogeccCHOHAIBLHON cdepe», CTYICHT AODKEH HMETh 0Oa30oBBIC
3HAHUS 10 aHIJIMICKOMY SI3bIKY. B pe3ynbrare ocBO€HMs TUCHUIUIMHBI 00ydaromuiics o0s3aH
OBJIAJIETh 3HAHUSMH, YMEHUSIMU U HaBbIKaMU B LIEJSIX PUOOPETEHUS CIEAYIOUUX KOMIIETEHINN
YK 4.

3apaum:

e BJAAeTh CTPATETHSIMH YCIEIIHOTO YCTAaHOBJICHHUS W TIOJUICPKaHHSI KOHTAKTa C
MIPEJICTAaBUTEISIMH PA3JIMYHBIX KYJIBTYP B TPOPECCHOHATBHOM OOIICHHH.

e  COBEpPIIEHCTBOBATH KOTHUTHUBHBIC U HCCIIECIOBATEILCKAE YMEHHUS (CBOOOHO
YUTAaTh M TOHUMATh 3apyOC)KHBIC TEPBOMCTOYHHKH IO CBOCH CICIUATBHOCTH H
M3BJIEKATh U3 HUX HEOOXOIUMBIE CBEICHMS);

e BJaAeTh  S3BIKOBBIMH  cpeAcTBaMH  S((EKTHBHOW  KOMMYHUKAllMd B
npodeccuoHaNbHOW cdepe Ha HMHOCTPAHHOM SI3BIKE: BEACHHE KYPHATMCTCKON
NeSITeIbHOCTH, TIPOBEACHNE NIPE3CHTALUM, IEPETOBOPOB C pa3pelIeHneM TPYIHBIX U
CIOpHBIX CHUTyaluii, oOlIeHHe ¢ 3apyOeKHBIMH TapTHEpaMH B Ipoliecce
dhopmanbHOro/HE(GOPMATBHOTO OOIIEHUS, HUCIOJIb3YS CHEIUATbHBIE TEPMHUHBI B
00JacTH KypHAJTMCTUKU U HOBBIX ME/INA;

¢ [OHMMATH YCTHYIO pe€Yb HOCHTENeHd H3y4aeMoro s3blka Ha CIyX, BKIIOuas
BOCIIPUSITHE PEYH, NIepeaBaeMoi uepe3 Meana-HOCUTENH (BUIEO, ayanuo, KodepeHiy
CBS3b U T.JI.);

e BJAaJeTh TI'PaMMaTHUYECKUMU HOPMaMHU aHTJIMHCKOTO S3bIKa, HEOOXOAMMBIMHU IS
IPaMOTHOTO  OCYHIECTBJIIGHHUA YCTHBIX U  IMHUCHBMEHHBIX KOMMYHUKALIUA C
WHOCTpaHHBIMU [apTHEpaMH, YMEHHE YWUTaTh U TMOHUMATh JOKYMEHTAIMIO U
nH(pOpMaLlMOHHBIE MaTepUasbl HA AHTJIUHCKOM SI3bIKE;

Il. MECTO JUCHUIIJIMHBI B CTPYKTYPE OIIOII BO

2.1. YueOnas pucuuniuHa «MHocTpaHHBIH $I3bIK B mnpodeccHOHANBLHON cdepe»
(aHrnuiickui) (mamee — JTUCHUIUIMHA) OTHOCHTCS K 0O0S3aTeIbHOM YacTH MpOrpaMMbl U
OTHOCHUTCSI K 4aCTH MPOTpaMMbl, GOPMUPYEMON yuacTHUKaMU 00pa30BaTEIbHBIX OTHOIICHUH.

2.2. JlanHas nOucHUIUIMHA U3y4aeTcss Ha 5-6 ceMecTpe 3 Kypca W ONUpaeTcs Ha
qucuuIInHbel:  «MHOCTpaHHbld  s13bIKk», «TexHuka u TexHosorun CMNy, «Cucrema
coBpeMeHHbIX CMI», «OCHOBBI )KYpHAIIUCTUKIY.

2.3. MucuuiuimHa «MHOCTPaHHBIA fA3bIK B HpodeccHOHAIbHON cdepe» sBiseTcCs
NPEIIECTBYIOMIEH Ui MOCIHeNYIOUMX Y4YeOHBIX JUCHMIUIMH, Ui KOTOPBIX HEOOXOJMMBbI
3HaHUS, YMEHHUS M HaBBIKM, (OopMUpyeMble JaHHOW y4yeOHOH nucHMIIMHON: «3amuTa
uHpOpMAIMKM OTPAHWYEHHOTO JOCTyNa B MNpO(pEecCHOHANBHOU JesaTeIbHOCTH», «VIHTepHeT-
KYPHAJUCTUKA U COLMabHBIE ceTu», «KOHBEpPreHTHAsl )KYpPHAIMCTUKA.



Jucnunnuna «AHOCTpaHHBIN #A3BIK B NpodeccuoHAJNbHOH cdepe» BcTpauBaercs B
ctpykrypy OIl u mocnenoBaTelbHOCTh NUCHUUILIMH B Y4E€OHOM IUIAHE) KaK C TOYKU 3PEHUS
IIPEEMCTBEHHOCTA COJACpXKAHUSA, TaK M C TOYKM 3PEHUS HEIPEPBIBHOCTH IIpolecca
(dbopMuUpOBaHHA KOMICTEHLUUH BBITYCKHUKA. B pe3ynbrate OCBOSHHUS JAUCIUILTAHBI
oOy4Jaromuiicsi TOMKEH OBJNA/IETh 3HAHMSAMM, YMEHUSMHU M HAaBBIKAMU B IIENISAX MPUOOpETEHUS

cnenyrouux kommnerenuuii YK 4

TPEBOBAHMUSA K PE3YJIbTATAM OCBOEHUSA JUCHUITJIMHBI
[Iponecc ocBoenus qucuuiuiiabl « AHOCTPaHHBINA A3BIK B IPO(ecCHOHAILHOI chepe»

HarpaBiieH Ha (¢opmupoBanue komneteHIui B coorBeTcTBuU ¢ ®I'OC BO u OIIOIT BO mo

HanpasieHuto noarotoBku 42.03.02 (OKypnanuctuka), npoduns «KypHanucTuka U HOBbIE

Meauay:
Ilepeyens miIaHupyeMbIX pe3yJIbTATOB 00yUYeHHS M0 JMCHHUILIHHE (MOAYJIIO),
COOTHECEHHBIX C HHMKATOPAMM JOCTHKEHHSI KOMIIeTeHIIUH
Komn HNuauxaropsl Pe3yabTaThl 00yyeHus
eTeHI U KOMIIETEeHIMii

YK-4. NKyk4.1 3HATh: (doHOIOTHYECKHE, rpaMMaTHYICCKHE,
Crocoben JleMOHCTpHpY | JTEKCUYECKHE, CTUJIUCTHYECKUE 0COOCHHOCTH
OCYILIECTBIISIT | €T yYMEHHME BECTH | U3Yy4aeMOro si3bIka (B CpPaBHEHUHM C POJHBIM SI3BIKOM),
b  JIeJOBYIO | OOMEH NIeNIOBOM | peaiud, OCOOEHHOCTH  KYJIbTYpbl, HCTOPHH U
KOMMYHHKaI] | uH(popmanuei B | reorpauu CTpaHbl H3y4aeMOTO S3blKa; pedYeBbIE U
WO B YCTHOW | YCTHOM U | IOBEICHYECKHE MO/IENH, MIPUHSATHIE B

i
IMMCHbMEHHOM
dbopmax Ha
rocyJapcTBe
HHOM SI3BIKE
Poccuiickoit
denepanuu u
WHOCTPaHHO
M(BIX)
s3bIKe(ax)

MUCbMEHHOUW opMax
Ha TOCYIapCTBEHHOM

COOTBETCTBYIOIIEH KYJIbTYpe

YMeTb: aIeKkBaTHO BOCIHPUHUMATH M  KOPPEKTHO

S3BIKE  C  YYCTOM | MCIIOJIb30BAaTh CIUHHIIBI PEUYd HAa OCHOBE 3HAHUU O
ocobeHHoCTEH (DOHOJIOTHYECKHUX, TIpaMMaTHYCCKHUX, JICKCHYCCKHUX,
CTUJINCTHKH CTHJIMCTHYECKMX OCOOCHHOCTSX H3ydyaeMOro s3bika (B
O(HUITHATEHBIX U | CPABHEHHMH C  POJHBIM  sI3BIKOM);  aJCKBAaTHO
HEOPHIMATEHBIX UCIIOJIb30BaTh,  (DOHOBBIC  3HAHWSA,  CHUTYaTHBHO
IIHCEM u | 00ycioBIcHHbIE (POPMBI OOIIECHUS; BCTYIAaTh B KOHTAKT
COILIMOKYJITYPHBIX C HOCHUTEIISIMU SI3bIKa; OCYIIECTBIIATH KOMMYHHKAITHIO C
pa3IYni. YY4ETOM  HMHOKYJIbTYPHOTO KOHTEKCTa; IMPUMECHSTh
pasHble CTpaTEruu JUIi TIOHMMaHHsI YCTHBIX U
NUCHbMEHHBIX TEKCTOB, IMOJICPKAHUS  YCICIIHOTO
B3aUMOJICHCTBHSI IIPH YCTHOM U MUCHMEHHOM JICJIOBOM
oO1eHnu
Bananernb: HaBbIKAMH M HEOOXOJUMBIMH CTPATETHSIMH
JUIS B3aUMOJICHCTBUS C MMapTHEpaAMU IO OOIICHHIO;
MOHUMAHMSI U TOPOXKACHUS HHOS3BIYHOTO IHCKYypca C
YUETOM KYJABTYPHO O0YCIIOBIEHHBIX Pa3TUUHid
UIKyka.2 3HaTh: MNpoQeccCHOHAbHO 3HAYUMYI0 YCTHYIO H
JleMoHCTpHpY | MUCBMEHHYIO (POpMY KOMMYHUKAIIUU CHEIHATUCTOM B
er ymeHnue Bectu | obmactu CMMU Ha MHOCTpaHHOM SI3BIKE;
oOMeH NeNOBOM | YMeTh:  CBOOOTHO  TOJIb30BAaThCS ~ WHOCTPAHHBIM
nHpopmanuen B | SI3BIKOM KaK CPEJICTBOM JIEJIOBOTO OOIICHUS;
YCTHOM U | BiajgeTsb: TUHTBUCTUYECKUMU HABBIKAMU U TPUMEHSITh

MUCHbMEHHOM (popmax

ux i PCOAKTHUPOBAHNA, TICPCBOJA U CO3JAHUS

4




HEe MeHee 4YeM Ha
OJIHOM HMHOCTPAaHHOM
SI3BIKE;

MEIUHHBIX TEKCTOB C 1ETbI0 JaNbHEHIIero
UCII0JIb30BAHUS uHpOpMaUn B CUTyalUAX
MEXKYJIbTYPHOTO  OOLIEHHST C  KOJUIETaMH U3
3apy0eXKHBIX CTPaH.

N AKyk4.3
Bribupaer
CTUIIb  OOINEHUS B
3aBHCHMOCTH OT IIEIU
u YCIIOBUAH
NapTHEPCTBA;
aganTupyeT peub,
CTHJIb OOIICHHSI |
SI3BIK JKECTOB K
CUTYAIHSIM
B3anMMOJICHCTBYS

NAKyk4.4
Hcnons3yer
COBPEMEHHBIE
nH(}OpPMaLMOHHO-
KOMMYHHKATHUBHBIE
CpeacTBa JUISt
KOMMYHHKAITIH

3HaTh: CcTUIM OONIIECHUS B 3aBUCHUMOCTH OT LEIH H
YCIJIOBUM IAPTHEPCTBA;

YMmerb: aganTupoBaTh pedb, CTHJIb OOLIEHUS M S3BIK
JKECTOB K CUTYyaIUsIM B3aUMOJICHCTBUS,

Baaners: cTuisiMu 001IEHHS B 3aBUCUMOCTH OT 1IEJIU U
YCIIOBUH  TApTHEPCTBA, OBITh  CIOCOOHBIM u
aJlanTUPOBaTh PeUb, CTHJIb OOIICHHUS U SI3BIK KECTOB K
CUTYAIIMSIM B3aUMOJCHCTBUS .

3HaTh: COBPEMEHHBIE HH(}popMaMoHHO-
KOMMYHUKaTHBHBIE CPEJICTBA JJIi KOMMYHUKAIUU;
YMmersb: UCIIOJIb30BaTh COBPEMEHHBIE WH-
(GbopMallMOHHO- KOMMYHMKAaTHBHBIE CpEICTBa  JUIS
KOMMYHUKAallUM B paMKax  MIpodeccrnoHaIbHOM
NeSITeNIbHOCTH;

Bananers: HaBbIKAMU COBPEMEHHBIX MH(GOPMALHMOHHO-
KOMMYHHUKATHUBHBIX CPEACTB JJIs1 KOMMYHUKALIUU




I. COIEPKXAHHUE U CTPYKTYPA JUCHUIIJIUHBI
O0beM TUCHMILIMHEI cocTaBjsger 4 3a4€eTHBIX eIUHMHII, 144 4acoB.
B TOM uncie 4 3a4YETHBIX IMHUII, YacoB Ha 3a4eT
W3 HuX peanu3yeTcs ¢ MPUMEHEHUEM JICKTPOHHOT0 00yUeHUs, JUCTAHIIMOHHBIX 00pa30BaTEIbHBIX TEXHOJIOTHI 6 YacoB
W3 nux 60  yacoB — mpakThyeckas MoJroToBKa
dopMa NPOMEKYTOUYHON ATTEeCTAIIUM: 3auer

4.1 Conepma}me AUCHUIIJIMHBI, CTPYKTYPHUPOBAHHO€ IO TeéMaM, C YKaz3aHuEM BH/I0B y‘-leﬁHl)IX 3aHATHI M OTBEJEHHOI0 Ha HMX
KOJIN4YeCTBA AKAACMHUICCKHUX JaCcoB

Ne Pa3znen nMcuUILIMHBI/ TEMbI Buabl yueoHoii pa6oThl, ®opMbl TEKYLIETO
/T = BKJIIOYASI CAMOCTOSITEJIbHYI0 padoTy KOHTPOJIA
g ¥ oOyyalomMxcs , MNPAKTHYECKYIO MOAT0TOBKY H yCIeBaeMoCTH;
§ 5 TPYA0EMKOCTH ®opma
o | E ; (B yacax) MPOMEKYTOYHOT
al 8 < g KonrakTHas padota 2 6 aTrecTaluu
§ S| B IPETNOIaBaTeNs ¢ 00yJaroIUMHUC = E (no cemecmpam)
q ]
5 g ; a E = §
Ol o = E =S =
[~ M g g =]
= s = & 2
q =]
5 e B1
g Jlexuuu| Cemunuapckue | Koncynpranun g Ez
- /mpakTuueckue =g 2
/mabopartopHsie ©a=
3aHATUA
1. What Makes a Good Journalist? 5 5 5 2 5 JlenioBas urpa
Simple/Continuous form p
2. Journalism as a Career 5 5 5 2 5 Koviisti cron
Past Simple/ Present Perfect pYyL
3. Journalism is Information 5 5 5 2 5 Jleniosas urpa
The definite article p




4. What is News? 5 5 2 Postesas Urpa
Asking questions/ tag questions P
5. Success in Interviewing 6 6 1
The Passive Huciyccns
6. Press Conferences 6 6 1 PosleBas DA
The Infinitive construction P
7. Newspapers 6 6 1 KOHIhOLHAS
Analyzing newspapers P
The Gerund construction padora
8. Radio 6 6 1
Understanding the language of radio Tncekycns
presenters
Infinitive/ Gerund
9. Magazines 6 6 1
Planning the contents of a magazine Kpyrmerii cton
Modal verbs
10. Television 6 6 1 KOHTOO0ELHAS
Understanding the pre-production process 5 p
Conditionals paboTa
11. New Media 6 6 1
Briefing a website designer JlenoBast urpa
Relative clauses
12. Advertising 6 6 1 KOHTOOLHAS
Selling your services to a potential client 5 p
Revision pabota
Hroro yacos 144 | 60 60 16 60 3a4er

KPC 84




2I1lnan BHeayHHTOPHOﬁ CaMOCTOSITEIbHOM pQGOTLI oﬁyqamumxca no JTMCHUIIJINHE

CamocrosiTenpbHas paboTa 00yJaronIXcst VuebHo-
3arpartsl Onenoynoe METOIMIECKOT
Cemectp HasBanue paszaena, Tembl B 4 1At Cpoku obecrnieueHue
nJ CaMOCTOATCIIbHOU Pa0OThI BBITIONHEHHS BpPCMCHU CpeacTBoO CAMOCTOSTEILHOM
(uac.) paboThI
“The Handbook
. of  Journalism
. New Age Media. .
What Makes a Good Journalist? . . Studies” by
5 Simple/Continuous form How is the Internet changing | B Teu cem 6 JenoBas urpa Karin Wahl-
Journalism
Jorgensen, New
York, 2009
“The Handbook
of  Journalism
5 Journalism as a Career Creating some key principles B Ted cen 5 Koveisicron Studies” by
Past Simple/ Present Perfect of Journalism Ethics Pyt Karin Wahl-
Jorgensen, New
York, 2009
“The Handbook
L . Read the story “The Yellow of . J’E)urnallsm
Journalism is Information » . Studies by
5 e . Fever” of Journalism and share | B Teu cem 6 JenoBas urpa .
The definite article the ideas Karin Wahl-
Jorgensen, New
York, 2009
“The Handbook
of  Journalism
What is News? Writing news for any magazine Studies” by
5 . . . B T€U CEM 6 Ponesas urpa .
Asking questions/ tag questions or newspaper Karin Wahl-
Jorgensen, New
York, 2009




Cemectp

HaszBanue paszeina, Tembl

CamocrositenbHas paboTa 00yJaronIXcst

Bun camoctosiTenbHOM paboThI

Cpoku
BEITIOTHCHHS

3aTpatbl
BpeMEHU
(dac.)

OneHovHoe
CPEICTBO

VYuebHo-
METOIHYECKOE
obecrneuecHuE
CaMOCTOSITEIILHOM
paboThI

Success in Interviewing
The Passive

Role play an interview with a
filmstar

B TCY CEM

Huckyccns

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

Press Conferences
The Infinitive construction

Organising a press conference
Make a speech

B T€Y CEM

PoneBas urpa

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

Newspapers
Analyzing newspapers
The Gerund construction

Writing headlines
Planning and writing a
newspaper article

B T€Y CEM

KonTposnbhas
paborta

Cambridge
English for “The
Media” by Nick

Ceramella,

p.112,2008

Radio
Understanding the language of radio presenters
Infinitive/ Gerund

Understanding the production
process
Planning a news list

B T€Y CEM

Huckyccus

Cambridge
English for “The
Media” by Nick

Ceramella,

p.112,2008

Magazines
Planning the contents of a magazine
Modal verbs

Composing magazine covers
Planning and writing a true life
story

B TCY CEM

Kpyrasiii cron

Cambridge
English for “The
Media” by Nick

Ceramella,

p.112,2008




CamocrositenbHas paboTa 00yJaronIXcst

VYuebHo-

3arpatsl OueHouHoe METOMITIECKOE

Cemectp HaszBanue paszeina, Tembl B 4 a6 Cpokn obecrieueHne

nJ CaMOCTOATCIIBHOU Pa0OThI T —— BpPCMCHU CpeacTBoO CAMOCTOSTEILHOM
(uac.) paboThI

Cambridge
Television Organising a filming schedule KOHIPOILHAS English for “The
6 Understanding the pre-production process Filming on location B TCY CEM 6 6o TF; Media” by Nick

Conditionals Editing a TV documentary p Ceramella,

p.112,2008

_ Cgmbridge
e New Me_dla . Planning and writing a blog Engh.s},l, for T.he
6 Briefing a website designer . B TCY CEM 5 JlenoBast urpa Media” by Nick

. Creating a podcast

Relative clauses Ceramella,

p.112,2008

Cambridge
Advertising Creating a print advert English for “The

. . . . . KonTposbHas . .
6 Selling your services to a potential client Creating a screen advert B TCY CEM 5 Media” by Nick

- . . paborta
Revision Presenting a finished advert Ceramella,
p.112,2008
OO6mwmit 00beM CaMOCTOSTEIHLHON PabOTHI MO JUCIUIUIHHE (Yac) 60
N3 HuX 00beM caMOCTOSTEILHOM pabOThl € HCIOJIb30BAHUEM JIEKTPOHHOI0 00YUYeHUsl, 6

JMCTAHIUOHHBIX 00Pa30BaTeJbHBIX TEXHOJIOTHH (Yac)
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4.3. Conepxanue y4eOHOro MaTepuajia

1.What Makes a Good Journalist? New Age Media.

How is the Internet changing Journalism

IMpodeccus xypuamucta. Omnmcanue mnpodeccuu, cepsl ACATETBHOCTH, IUTIOCH H
MuHYchI ipodeccun. Kakue ObIBatOT )KypHAIUCTHI U YEM OHH 3aHUMAIOTCS.

BinusiHue uHTEpHETA HA )KYPHAIUCTHUKY.

Simple/Continuous form.

2.Journalism as a Career

Creating some key principles of Journalism Ethics

OCHOBBIKYPHAJIMCTCKONAEATEILHOCTH. KapbepHBINPOCTBKYPHAIMCTUKE.
MexayHapoaHbie MPUHIUITEI TPO(HEeCCHOHATBHON STUKHUB KypHATHCTKE. HOCTpaHHBIN SI3bIK —
KaK OCHOBA yCIleXa Kapbepbl KAPbEPHOTO POCTA.

Past Simple/ Present Perfect.

3.Journalism is Information

Pabora ¢ ucrounukamu nHdopmanuu. CrnocoObl mosiydeHus MHGOpMaIMU. DTUYECKHE
HOPMBI B paboTe ¢ ucTouHnKkaMu nHopmanmu. Jlara- sxypHainuct - mnpodeccus Oyayuiero.

Thedefinitearticle.

4.WhatisNews?

OnpenenennenoHaTUIHOBOCTH. KpurepunordopanoBocteiyisimyonukanuu. HoBocTHas
xypHanuctuka. [Tonstue derikoBas HOBOCTb.

Askingquestions/ tagquestions.

5.SuccessinInterviewing

HNuTepBbio B )xypHanuctuke. Onpenenenue, BUAbl, CTPYKTYpa, MOJArOTOBKA K HHTEPBBIO.
HNutepBprokakxkanppxypHanuctuke. [IpaBuna BeaeHus wuHTEpBbIO. OCHOBBI ycliexa B
WHTEPHBBIO.

The Passive.

6. Press Conferences
Organising a press conference
Cwmpicn 1 Ha3HaYeHHUE Tpecc-KoHpepeHuid. OCHOBHBIC MpaBHIIa UX opranu3aiuii. OnoserieHne
CMHM w mraH mnpoBenaeHUs mpecc-KoH(epeHIuyu. OTambl MOATOTOBKA M BBHIOOp MecTa.
HO,Z[FOTOBKa JOKYMCHTOB! PEriIaMCHTHI, KOHICIIIMA, npecc- peians. J_ICJ'IOBOC
obmenuecnpeccotnCMMU.
The Infinitive construction.

7.Newspapers
Analyzingnewspapers
Writingheadlines

Planningandwritinganewspaperarticle

CtpykTypa ¥ TOpHUHLMIIBI OpraHu3alnuu paboTel pepaknuu. Paborta >xypHaiucra B
razere.l'azeTHbIe JKaHPBI. PeHaKHHOHHLIﬁMeHe,H)KMeHT.

The Gerund construction

8.Radio

Understanding the language of radio presenters

Understanding the production process

Planning a news list

Pannoxypnanucruka. Oco6eHHOCTHPAOOTEIKYpHATIMCTAaHAPAANO. OyHKIUN
PaanOXKYPHAJIUCTHUKHU. BBIpaSI/ITeJ'IBHBIe cpeacrBa paanoOXXKypHaAJIUCTHKH.
XKanpeipainoKypHaIUCTUKU. TeXHOIOTHAPAOOTHIPAINOKYPHAINCTA.

Infinitive/ Gerund.

9.Magazines

Planningthecontentsofamagazine
Composing magazine covers
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Planning and writing a true life story

CTpykTypa ¥ TpUHIWIBI OpraHu3anuy paboThl B pemakiuu kypHana. OpraHusamnus
paboThl XypHanucta B xypHaie. Kto takoit fashion-xxypuamuct u fashion-6norrep, u kak um
cTath?!

Modal verbs.

10.Television

Understanding the pre-production process
Organising a filming schedule

Filming on location

Editing a TV documentary

[Mpodeccus Tenexypramuct. Onucanue, 00S3aHHOCTH, HABBIKA M 3HAHUSA. MacTepcTBO
BCACHUA TCJIICTIPOTpaMM U UHTCPHET -KaHAJIOB.

Conditionals.

11.NewMedia

Briefingawebsitedesigner
Planningandwritingablog

Creatingapodcast.

Hosriemenuapxxypuanuctuke. CMUuHOBbIEMeina. TpeH1bl HOBBIX MEIHA.

Relative clauses.

1. Advertising

Selling your services to a potential client
Creating a print advert. Creating a screen advert

Presenting a finished advert

PexnamamxypHanuctuka. PeknamMa Kkak BHUJ MapKeTMHIOBOM KOMMYHHUKAllUM B
KypHAIUCTUKE. f3bIK peknambl. KonupalThHr.

Revision.

4.3.1. IlepeyeHb CEMHMHAPCKHUX, MPAKTHYECKUX 3aHSITHI

Ne paznena HaumenoBanue ceMuHapoB, Tpynoemxocr [ QrieHouHble | Popmupyembie
/o U TEMBI HpaKTHYECKUX M J1a60paTopHBIX paboT b cpencTsa KoMHeTerin
JHUCLIMIUTMHEL (uac.)
(Momyisi)
2 3 4 5 6
1 . 5 YK-4
What Makes a Good Journalist? Jlenosas
1 Simple/Continuous form urpa
2 . 5 . VK-4
Journalism as a Career Kpyrnbrit
2 Past Simple/ Present Perfect CTOJ
3 L . 5 VK-4
Journalism is Information Jenosas
3 The definite article urpa
4 . 5 YK-4
What is News? Ponesas
4 Asking questions/ tag questions urpa
5 . . 6 VK-4
Success in Interviewing Tuckycous
5 The Passive y
6 Press Conferences 6 | PoneBas YK-4
The Infinitive construction urpa
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6
7 Newspapers 6 KOHTOOMILE YK-4
7 Analyzing newspapers as a6pom
The Gerund construction p
8 Radio 6 YK-4
8 Understangling the language of Jlckyccus
radio presenters
Infinitive/ Gerund
9 Magazines 6 YK-4
9 Planning the contents of a Kpyrmsriii
magazine CTOI
Modal verbs
10 Television 6 YK-4
10 Understanding the pre-production KouTtpossh
process as pabora
Conditionals
11 New Media 6 YK-4
11 Briefing a website designer iII:H;BaH
Relative clauses P
12 Advertising 6 YK-4
12 Selling your services to a potential Koutposbu
client ast paboTa
Revision

4.3.2. IlepeyeHb TeM (BONPOCOB), BHIHOCHMbIX HAa CaAMOCTOSITEJIbHOE W3y4YeHHe
CTYJIEeHTAMH B paMKax camMocTosiTebHoil padorsl (CPC)
Tema 3agaHue dopmupyemas NJAK
KOMIICTCHII U
/1
VK-4 UK VK41
What Makes a Good :
1 . New Age Media. yKk4.2
Journalist? . VK 43
. . How is the Internet :
Simple/Continuous . .
form changing Journalism VK 4.4
VK-4 UK  VK4.1
. . VK 4.2
2 Journalism as a Career Creating some key
Past Simple/ Present | principles of Journalism YK 4.3
Perfect Ethics VK 4.4
VK-4 UIK  VK4.1
3 Journalism is Read the story “The YK 4.2
. Yellow Fever” of VK 4.3
Information Journalism and share the '
The definite article deas YK 4.4
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VK-4 WIK  VK4.1
) What is News? Writing news for an e
Asking questions/ tag | .. azir?e or newspa ){ar A
questions g pap VK 4.4
VK-4 UK VK41
5 YK 4.2
Success in Interviewing | Role play an interview VK 43
The Passive with a filmstar VK 4.4
YK-4 UK VK41
6 Press Conferences Organising a press YK 4.2
The Infinitive conference YK 4.3
construction Make a speech VK 4.4
YK-4 UK  YK4.1
yzing Pap Planning and writing a VK43
The Gerund .
. newspaper article VK 4.4
construction
] YK-4 WIK  YK4.1
Radio VK 42
8 Understanding the Understanding the '
language of radio production process YK 4.3
presenters Planning a news list VK 4.4
Infinitive/ Gerund
YK-4 WJIK  YK4.1
9 Magazines Composing magazine VK 4.2
Planning the contents of _ covers VK 4.3
a magazine Planning and writing a VK 4.4
Modal verbs true life story '
N o YK-4 WJIK VK41
10 Television Organslilr?eg dﬁll;llmmg VK 4.2
Un?ggssiggwgr?segge_ Filming on location YK 4.3
P on p Editinga TV VK 4.4
Conditionals
documentary
YK-4 WJIK VK41
11 .N?W Media . Planning and writing a YK 4.2
Briefing a website bl VK 43
; 0g .
designer .
Creating a podcast YK 4.4

Relative clauses
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YK-4 NaK YK 4.1

12 Advertising Creating a print advert YK 4.2
Selling your services to | Creating a screen advert VK 4.3
a potential client Presenting a finished
- VK 4.4
Revision advert

4.4, Meroanyeckue YKa3aHHsi 10 OPraHU3alUM CaMOCTOSITeJIbLHOH pPadoThI
CTYIeHTOB

Jucuunnuna «MHOCcTpaHHbIN S13BIK B MpodeccuoHanbHOM cdepe» (aHIVIMHCKUM S3bIK) B
M3ydaeTcs B paMKax 00pa30BaTENbHBIX MPOTPaMM II0 HAIPABJICHUIO MOATOTOBKH OakKalaBpOB
o HanpasneHuto 42.03.02 (Kypnanucrtuka), npoduins «KypHanuctuka u HoBble Meaua». Kype
paccunTaH Ha TOJ OOydeHUs B By3e M HM3ydaeTcs Ha 5-6 cemecTpe 3 roma oOydeHus 1O
porpamme.

B xone o0y4eHust CTYACHT JOJDKEH OBIIAAETh MpeaycMOoTpeHHBIM [Iporpammoii oobeMom
001IeymoTpeONTENHHON U MPO(HEeCCHOHATHPHON JIGKCHKH, HAYYUThCS CTHJINCTUYECKH MPABHIHHO
0GOopMIISTH CBOIO pedb (KaKk YCTHYIO, TAK U MUCHMEHHYIO), COOTBETCTBEHHO KOMMYHUKATHBHBIM
HaMEpEHHSIM U COJICPKAHUIO BBICKA3bIBAHMS.

VYcmemHoe  OCBOeHHE — y4eOHOM JUCHUIUIMHBL  TIPEAIojaraéT  aKTUBHYIO
CaMOCTOSITENIbHYI0O PabOTy CTYACHTOB MO OTpabOTKe y4eOHOro Marepuana, M3y4eHHOTO Ha
MPAKTUYECKUX 3aHATHUSAX.

CamocrosTensHas paboTa 1o JaHHOW JUCIUIUTMHE BKJIIOYAET B ceOs: TEKyIIyro paboTy
HaJl y9eOHBIM MaTepUajoM, U3JI0)KCHHBIM B YUeOHHKAX, YI€OHBIX TTOCOOUSAX U JOTIOJTHUTEILHON
JTUTepaType, a TakkKe 3a(pUKCHPOBAHHBIM Ha ay[IMOHOCUTENSX, B T.4. BBINOJHEHHE Y4E€OHBIX
3aJlaHUH ¥ yIpaXXHEHUI; MOArOTOBKY K PyOSKHOMY U MPOMEKYTOYHOMY KOHTPOJTIO.

B nensx a3¢pheKTUBHOTO OBIAACHUS KOMIIETCHIIUSIMU CTYJEHTaM PEKOMEHTyeTCS:

- HCIPEPBIBHO IIOIIOJHATHE CBOW 3HAHUA CII0CO00B KOMMYHUKATUBHO-IIPparMaTH4€CKOIro u
KOMIIO3MIITUOHHOT'O ITOCTPOCHUA HpO(l)CCCI/IOHaJ'IBHO'OpI/IeHTI/IPOBaHHBIX TEKCTOB Ha OJOTHUX
SA3BIKAX,

- pa3BHUBATh SHUOUKIIONCANYCCKYIO 3PYAHULINUIO, ITOIIOJIHATH «(bOHOBBIC» 3HaHUsA, CICAUTH 3a
Pa3BUTUEM BHYTPUIIOJIUTHYCCKHUX W KYJIBTYPHBIX COOBITUM M BHEIIHEHOJUTHYECKOU
ACATCIIbHOCTBIO CTPAHbI (CTpaH) HN3y4acMOI'0 BTOPOT'O HHOCTPAHHOI'O A3bIKA,

- BECTH COOCTBEHHEBIE CJIOBApUKH, Kylla CIICAYECT BHOCUTb HE3HAKOMBIC CJIOBA U BBIPAKCHUSA U
HUX OKBUBAJICHTBI, BCTPCTHUBIIUCCA KaK B yqe6HI/n<e, TaK M B AOIIOJHHTCIIBHBIX y‘Ie6HBIX
MaTcpurajliax UjiInM B KOMMCHTAPUAX, IIPCAIAraCMbIX ITPCIIOAAaBATCIIEM BO BPEMs IIPAKTUYCCKUX
SaHHTHﬁ; NEpUOANYCCKHU IOBTOPATH JICKCUKY, COACPIKALIYIOCA B CIIOBAPUKAX;

- IpM  BBINIOJHCHUU YIPAKHEHUN U3 y4eOHUKOB IOJIb30BATHCS OOJIBIIMMHE JBYSI3bIYHBIMHU,
CHEIHAIbHBIMI U TOJKOBBIMU CIIOBapsSMHU, a TaKKe€ CIPABOYHMKAMU U MHOU CIIPABOYHOMN
TUTEPaTypoOil; TINATENBHO BBIMOJHIATH pPabOTy MO UCHPABICHUIO JOMYIICHHBIX B
yIPaKHEHHSIX CMBICTIOBBIX,  CTUJIUCTHUYECKUX,  JIEKCHYECKHX, TIPaMMaTHYECKHUX,
opdorpaduyecknx U UHBIX OMIHOOK U TOTPEUTHOCTEH.

I[OM&I.HHI/IC 3aaHusd CJICAYCT BBIINOJIHATE K KAXKIAOMY YPOKY, pasAcirsid 3aJaHUC Ha
HeOOoIbIINe nopuun, Ha4uvuHasg CO AHA, KOraa 3aJaHUuc OBLIO nmano. He CJICAYyCT OTKJIAAbIBATh
BBHIIIOJIHCHUE 3aJlaHHs Ha HOYHBIE 4Yachkl. B JeHB nepea 3aHATUCM 3aJaHuC HCO6XOI[I/IMO
IOBTOPUTD.

3allaHI/Ie CUHUTACTCA BBIMMOJIHCHHBIM, €CJIM CTYACHT MOXCET CACIAaTh 3adaHUC, HC
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NOJrJISIIBIBAS B MUCHMEHHBI MCTOYHHMK (TETpaib C JOMAIIHUM 33aJaHUeM WIM KIIOYH B
y4eOHUKe).

B mensix 3akperuieHus u3ydaeMoi JIEKCHKH M PAaCIIMPEHHs CJIOBapHOTO 3araca CTYACHTOB
pPEKOMEHIyeTcss B TIpOLeCCe  W3YYCHHS  JUCUUILUIMHBI  CGOPMHUpPOBATH  CIIOBAph
00HIeyTOTPEOUTENBHBIX CIIOB U OCHOBHBIX IPO(ECCHOHATBLHBIX TEPMUHOB.

CTyAeHTbI TOJDKHBI UMETh MPEICTABICHHE 000 BCEX WHOSI3BIYHBIX PEATHSAX, YIOMSHYTHIX B
y4eOHUKe, UAET JIM Pedb O MEPCOHATMSIX, MPEIMETaX MaTePHAIbHOW/ JyXOBHOW KyJIbTYphl WU
SIBJICHUSIX, OTHOCSIIMXCS K HMCTOPUM CTPAaH H3y4aeMoro si3blka. Eciu HHOS3BIYHAS peayus
BCTPETHJIACH CTYICHTAM B JOMAIIHUX YIPAKHEHUSX, CTYICHThI O0S3aHbI HAUTH KOPOTKYIO
uH(OpMAIHIO 0 HEll CaMOCTOSATEIBHO.

[MoaroroBka k pyoOeKHOMY KOHTPOJIFO HOCHT XapakTep MOBTOPCHUS M CHUCTEMATHU3aIHH
MOJYYCHHBIX paHee 3HAHWW, YMEHWH W HABBIKOB W HE TMPEIIoJiaraeT KaKuX-JIu0o
ceruduyeckux Gopm. OIHAKO CTyJICHTAM PEKOMEHIYEeTCS B KAauyeCTBE JIOTOJHHUTEIbHON
BHEAYIUTOPHOW pabOThl MPOCIYIIUBAHHUE AYJAMO3AIUCEH, MPOCMOTP (HUIBMOB Ha H3ydaeMOM
S3bIKE, a TaKKe YTCHHE JOMOJIHUTEIBHOW JIMTepaTypbl IO H3y4YCHHBIM TeMam, pabora C

WHOSI3BIYHBEIMA CauTaMM.

4.5, TlpuMepHasi TeMaTHKa KypcoBbIX padoT (nmpoexkToB) KypcoBbie pabOThI MO IaHHOM

JAUCIHUIIIINHE y‘Ie6HLIM IJIaHOM HE MPEAYCMOTPCHBI

V. YYEBHO-METOJAUYECKOE U UTH®OPMALIMOHHOE OBECIIEYEHHUE

JUCIHUITIMHBI MOJYJIA)
IV. a) OCHOBHAaf JIUTEeparypa
Kon ABTOp, BHIXOAHBbIE JaAHHbIE YK, BBK Koa-Bo
0M0JINOTEKH IK3EMILISIPOB
111143. Tesenb, Jabmupa  DenopoBHa. BBK [11143.21- | 9x3eMmispbI: 2
21 AHrnmiickuii s skypuaiaucTos [Tekcer] : | 923.2
T31 mocobue st By30B / O.®. Teneus. - 3-¢ u3m. -
M. : Teuc, 2002. - 214 c. ; 20 cm. - 45.76 p.,
25.00 p.
111143. Tejaenb, Dapbmupa DeaopoBHA. 111143.21 1
21 SI3BIK aHTJIMACKOW M aMEpPUKAHCKOM IPECCHI T31
T31 [Texcr] : yuebHOe MmOCOOHE IO AHTIHHCKOMY
s3bIky / . @. Teaenn, M. 10. ITonesas. - M. :
Bercmr. mik., 2006. - 119 ¢. ; 21 cm. - ISBN 5-06-
005448-9 : 84.00 p.
ISBN9 Yuponoea, U. U AHTIWHACKUNA SI3BIK ISBN 978
78-5-534- st xypHanucros (B1-B2). Mastering English
10056-3 for Journalism: yueOGuuk 1ust  By30B /
N. U. Yuponosa, E. B. Ky3smuna. — Mocksa :
WznmatensctBo  HOpaiir, 2023. — 471c. —
(Bricmiee oOpazoBaHme).
V. 0) AONMOJIHUTEIbHAA JIUTEpaTypa
Kon ABTOp, BbIXO[IHbIE JAHHbIE YK, BBK KoJi-Bo
OUOJIHOTEKH IK3eMILISIPOB
111143. ScrpeboBa,  Emena  BopucoBHa. BBK 111143.21- 30
21 Kypc anrnuiickoro si3bika 923.1 IK3EMILISIP
sS85 JUTSI CTYJICHTOB SI3BIKOBBIX BY30B [TekcT] =

CoursebookforUpperIntermediateStudents

y4ae0.1mocodue s CTyd., o0yd. MO CIeIl. Harp.
"JIMHTBHCTHKA u MEKKYJIbTypHas
KOMMYHHUKAUs" W CIEII. "MexayHap.
orHomenusi” / E. b.SfcrpeboBa, JI. T.
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http://ellibnb.library.isu.ru/cgi-bin/irbis64r_15/cgiirbis_64.htm?LNG=&Z21ID=&I21DBN=IRCAT&P21DBN=IRCAT&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=1&S21P03=A=&S21STR=%D0%A2%D0%B5%D0%BB%D0%B5%D0%BD%D1%8C%2C%20%D0%AD%D0%BB%D1%8C%D0%BC%D0%B8%D1%80%D0%B0%20%D0%A4%D0%B5%D0%B4%D0%BE%D1%80%D0%BE%D0%B2%D0%BD%D0%B0
http://ellibnb.library.isu.ru/cgi-bin/irbis64r_15/cgiirbis_64.htm?LNG=&Z21ID=&I21DBN=IRCAT&P21DBN=IRCAT&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=U=&S21STR=%D0%A8143%2E21%2D923%2E2
http://ellibnb.library.isu.ru/cgi-bin/irbis64r_15/cgiirbis_64.htm?LNG=&Z21ID=&I21DBN=IRCAT&P21DBN=IRCAT&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=U=&S21STR=%D0%A8143%2E21%2D923%2E2
http://ellibnb.library.isu.ru/cgi-bin/irbis64r_15/cgiirbis_64.htm?LNG=&Z21ID=&I21DBN=IRCAT&P21DBN=IRCAT&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=1&S21P03=A=&S21STR=%D0%A2%D0%B5%D0%BB%D0%B5%D0%BD%D1%8C%2C%20%D0%AD%D0%BB%D1%8C%D0%BC%D0%B8%D1%80%D0%B0%20%D0%A4%D0%B5%D0%B4%D0%BE%D1%80%D0%BE%D0%B2%D0%BD%D0%B0
http://ellibnb.library.isu.ru/cgi-bin/irbis64r_15/cgiirbis_64.htm?LNG=&Z21ID=&I21DBN=IRCAT&P21DBN=IRCAT&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=1&S21P03=A=&S21STR=%D0%AF%D1%81%D1%82%D1%80%D0%B5%D0%B1%D0%BE%D0%B2%D0%B0%2C%20%D0%95%D0%BB%D0%B5%D0%BD%D0%B0%20%D0%91%D0%BE%D1%80%D0%B8%D1%81%D0%BE%D0%B2%D0%BD%D0%B0

Bnaneikuaa, M. B. EpmakoBa. - M. : Dk3aMeH,
2005. - 638 c. ; 22 cM. - bubnmmorp.: ¢. 637-638.
- ISBN 5-472-00607-4 : 203.83 p.

111143 BaoBuueB, Ajiekceii Biagumuposuu. BBK 111143.21- 1
.21 AHIIMIACKHN  S3BIK  JUIE MATUCTPAaHTOB H | 923 3K3EMILIAP
B 25 acrmupanToB [Tekct] = English for graduate and

postgraduate students : yue6.-meTox. mocobue /
A. B. Boosuues, H. I'. OnoBuukoBa. - 3-e u3f.,
crep. - M. : ®dnmnTa ; M. : Hayka, 2017. - 244 c.
: tabm. ; 21 cm. - ISBN 978-5-9765-2247-3. -
ISBN 978-5-02-039361-5 : 378.00 p.

VI. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCHUIIJIMHbI
MOAYJIA)

6.1 1aGopaTopHoe 060pyT0BaHHE:

Cneyuanvhvle nomewjenus: YdeOHas ayqUTOPHS Il IPOBEACHUS 3aHATHI JICKIIMOHHOTO H
CEMHHAPCKOTO THIIA.

Aymuatopus Ui JEKIMOHHBIX 3aHATHH 00OpyAOBaHA: creyuanuzuposarnHot (yaeOHO)
Mmebenvio Ha 40 TOCATOYHBIX MECT; IOCKA MEJIOBasi, Kadepa HaoIbHAS;

Aymuatopus s PAKTHUECKUX 3aHATUNA 00OpyAOBaHA: crneyuanruzuposanuoul (yaeOHOMN)
mebenvro Ha 40 MOCamOYHBIX MECT, MTOCKOW MenoBoi; mpoekrop (1): ViewSonik; axpan (1);
nHoymoyk nepenocroti (1): ASUsX553Mxkononku neperocnoie (2): GeniusZJF109500080.

mexHu4eckumMu cpeocmeamy oOyyeHus, CIYKalUMU [ TpeACTaBiIeHUS Yy4eOHOM
nHpopManuu OonbIIOW aymuTopuu 1o auciuiuimHe «CoBpeMeHHble pernoHanbHbie CMN»:
npoektop (1): ViewSonik; »skpan (1); uoymoOyk nepenocnoii (1): ASUSX553Mxoronku
nepenocuvie (2): Genius ZJFI09500080

1. T'oroBHOCTH yueOHBIX TaOOPATOPHIL, Ay TUTOPUH, TUCIUIEHHBIX KJIACCOB, KAOMHETOB
KYpCOBOT'O U IUIIJIOMHOTO MPOEKTUPOBAHUS, 3aKpEINICHHBIX 3a Kadeapoit

NeNe ayAUTOPHH, Komnuectso OCHAIIIEHHOCTD
KJIACCOB, JTabopaTopuit ITOCATOYHBIX MECT
b103 44 YueOHas ayIUTOpHs,
000pyIOBaHHAs CIIEIHaTM3UPOBAHHOMN

(y4eOHOI) MEOEThION TEXHUKOM:

1) oocka 3enenas menosas (1),
Kagedpa nuzkas Hacmonvhas (1), cmonvl
RUCbMEHHbIE, CTYIbsL,

2) npoexmop BENQ (1), sxpawn (1),
noymoykAsus(1), kononxu SVEN(2).

30 KommnbroTepHblii KJ1acc,
b104 000pyIOBaHHBIN CTETIHATH3UPOBAHHON
(y4eOHOI) MEeOEeTTBION TEXHUKOI:

1) oocka 3zenenas menosas (1),
cmon  komnviomepuviti  (20),  cmonvl
RUCbMEHHbIE, CTIYIbsL,

2) KOMRblomep (15),
npoexmopEpson(1),  kononku  SVEN(2),
oxpanLumien(l).

40 Yyebnas ayauTopus,
b105 00opyroBaHHAs CHenHaTU3UpPOBaHHON
(y1eOHOI) MeOeTThbION TEXHUKOM:
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http://ellibnb.library.isu.ru/cgi-bin/irbis64r_15/cgiirbis_64.htm?LNG=&Z21ID=&I21DBN=IRCAT&P21DBN=IRCAT&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=1&S21P03=A=&S21STR=%D0%92%D0%B4%D0%BE%D0%B2%D0%B8%D1%87%D0%B5%D0%B2%2C%20%D0%90%D0%BB%D0%B5%D0%BA%D1%81%D0%B5%D0%B9%20%D0%92%D0%BB%D0%B0%D0%B4%D0%B8%D0%BC%D0%B8%D1%80%D0%BE%D0%B2%D0%B8%D1%87
http://ellibnb.library.isu.ru/cgi-bin/irbis64r_15/cgiirbis_64.htm?LNG=&Z21ID=&I21DBN=IRCAT&P21DBN=IRCAT&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=U=&S21STR=%D0%A8143%2E21%2D923
http://ellibnb.library.isu.ru/cgi-bin/irbis64r_15/cgiirbis_64.htm?LNG=&Z21ID=&I21DBN=IRCAT&P21DBN=IRCAT&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=U=&S21STR=%D0%A8143%2E21%2D923

1) Oocka 3senenas  menogas
(1), wxag-cmexno (1), xagpedpa nuskas
HacmoavHas (1), cmonvl  nucomeHHble,
cmynvsi;

2)npoexmop ViewSonic(1), skpan
(1), komnwvromep (1), xononxu Genius(2)

B108 18 VYyeOHast  ayauTOpHS: docka
3enenas menosas (1), cmoavl nucomenHvle,
CMYTIbSl.

b200 9 YuebOHast ayuTopus,
o0opynoBaHHast CIIeIaTu3UPOBAHHOMN

(y4eOHOM) MEOETBION TEXHUKOM:

1) oocka szenenas menosas (1),
odocka mazuumuo-mapkepuas (1),  cmonvl
Komnviomepuvie (1), cmonvl nucemennuvie,
cmynbsi;

2) noymoyx Asus(l), npoexmop
Epson (1), axpan (1).

Bb201 24 YueOHast ayauTopHs,
obopynoBaHHas CTIeHATM3UPOBAHHON
(yueOHOI) MeOeNbION TEXHUKOI:

1) docka 3enenas menosas (1),
kageopa nuskas nacmonvhas (1), wikagp-
cmexno (1), docka maznumuo-maprepnas
(1), wxagh onsa Oymae (1), cmonwi
nUCbMeHHble, CITYJIbs,

2) noymoykAsus (1), npoexmop
Epson (1), sxpanLumien (1).
b204 70 YueOHast ayuTopus,
00opynoBaHHast CIelaIu3UPOBAHHON
(y4ue6HoIt) MeOeTTbION TEXHUKOI:

1) docka 3enenas menosas (1),
Kagedpa nuzkas nacmonvhas (1), wixag
ons Oymae (2); nnamenvhwiti wikagh (1),
CMObL NUCbMEHHbIE, CHLYIbSL,

2) npoexmop Optoma X 312, sxpan
(1), komnvromepAcer(1), xononxu
Genius(2).

B205 86 VYueOnas aynuTOpus,
000pyIoBaHHas CIIeIaIu3UPOBAHHOMN
(y41e6HoIt) MeOeThION TEXHUKOM:

1) oOocxa 3enemas menosas (1),
kagedpa nanonvnas (1), kapma nacmennas
(1), cmonvl nucbmentvle, cmynvs;

2)npoexmop Optoma X 312 (1),
okpan (1),  komnviomep  Samsung(l),
xononxu Genius(2), kononxu Ave (2).

6.2. IlporpaMmMHoe o0ecneyeHue:

«Kaspersky Endpoint Securityisiousaeca - Cranmapraeii Russian Edition. 250-499 Node 1
year Educational Renewal License». — ®opycKontpakr Ne04-114-16 ot 14 nosi6pst 2016 r. KES.
Cuer Ne PCI[3-000147 u AKT ot 23 nosOps 2016 r. JIn.Ne1B08161103014721370444. Cpox
nenvcreust: or 23.11.2016 no 01.20.2017.

Drupal 7.5.4. VYcnosus mnpaBoobnanatens(Jlunensuss GPL-2.0 - warefree). VYcnoBus
UCIob30BaHus 1Mo ccbuike: https://www.drupal.org/project/terms_of use. O6ecrnieunBaer pabory
noprajia 3JIEKTPOHHOr0 NopTdonuo cryaeHtoB u acnupantoB UI'Y http://eportfolio.isu.ru. Cpox
JeCTBHS: OECCPOUHO.

Moodle 3.2.1. — VcnoBus mnpaBooOmagarens (warefree). YciaoBHsS HCHOIb30BaHUS 1O
cepiike:  https://ru.wikipedia.org/wiki/Moodle. O6ecnieunBaer paboty HH(OpPMAITHMOHHO-
oOpa3oBaTenbHOM cpeapl http://belca.isu.ru. Cpok neicTBuUs: GECCPOUHO.

18



https://www.drupal.org/project/terms_of_use
http://eportfolio.isu.ru/

4.  GoogleChrome 54.0.2840. bpay3ep — YcioBus npaBooOnamatens (warefree). Ycmopust
UCIONBb30BaHus 1m0  cchuike:  https://ru.wikipedia.org/wiki/Google_Chrome//  Cpok
JEUCTBUS: OECCPOYHO.

5. MoziliaFirefox 50.0.bpayzep — VYcimoBus mnpaBoobOnanatens (warefree). YcioBus
UCIOJBb30BaHus 1o cchuike: https://www.mozilla.org/ru/about/legal/terms/firefox/. Cpox
JIEUCTBUS: OECCPOUHO.

6. Opera 41. Bpay3ep — YcioBus npaBooOianarens (warefree). YcCIoBus HCIIOIb30BaHUS
o ccwlike: http://www.opera.com/ru/terms. Cpok aeicTBHS: OECCPOUHO.

7. PDF24Creator 8.0.2. IlpwiokeHue il CO3MaHUS W PEIAKTUPOBAHHS JIOKYMEHTOB B
¢dopmare PDF. —YcnoBus npaBooOmanmatens (warefree). VYCIOBHS HCIIOJIB30BAHHS 10
ccpuike: https://en.pdf24.org/pdf/lizenz_en de.pdf. Cpox melictBus: 6eccpodHO.

8. VLC Player 2.2.4. CpobGomublii KpocciiiarhOpMEHHBIH Menuarseep. Y CIOBHS
npaBooOmangarens  (warefree). —  VYcioBUS ~— HCHOJB30BaHHMS O CCBUIKE:
http://www.videolan.org/legal.html. Cpox nefictBust: GeccpouHoO.

9. BigBlueButtom. OrkpeiToe mnporpaMmHOe oOOecredeHue sl MpoBeAeHHsS BeO-
koH(pepeHnuu. YcnoBus npaBooOnanatens (warefree). VYcinoBus HCHOJIB30BaHUS 10
ceputke:  https://ru.wikipedia.org/wiki/BigBlueButton. O6ecnieunBaet paboTy OTIACIBHOTO
Monyist Moodle 3.2.1 ansa pa6oter MOC. Cpok nelicTBusi: 6€CCpOvHO.

10. Sumatra PDF. cBoGomnas mporpamma, TpeaHa3HA4YCHHAs IS MPOCMOTpA WM IeYaTH
nokymeHToB B hopmatax PDF, DjVu[4], FB2, ePub, MOBI, CHM, XPS, CBR/CBZ, nns
mwiarpopmel Windows. Ycnosust npaBooGmagarens (JIunensus GNU GPL 3-warefree).
VYcnoBus ucnonb30BaHus Mo ccblike: https://ru.wikipedia.org/wiki/Sumatra PDF. Cpok
neicTBUs: 6€CCPOUHO.

11. Mediaplayerhomeclassic. CBoGOIHBIN NPOUTPHIBATENIL ayAno- KW BUACO(ANUTIOB s
onepannonno#t cuctembr Windows. Ycmosust npaBooOmamarens (JIumensuss GNUGPL -
warefree). YcnoBus WCTIOJIH30BAHUS 1o CCBUIKE:
https://ru.wikipedia.org/wiki/Media_Player Classic. Cpok nericTBusi: 6€CCpOUHO.

12.  AIMP. BecnnaTtHbliiayAHOTIPOUTPHIBATETL C 3aKPHITBIM HCXOJHBIM KOJIOM, HAMCAHHBIA
Ha Delphi. YcnoBus mpaBooOnamarens (warefree). YciioBHsI MCIOJIb30BaHUS IO CCBHUIKE:
https://www.aimp.ru/. Cpok aeicTBus: 6ECCPOUHO.

6.3. TexHuyeckue U 3J1eKTPOHHbIE CPeICTBA:
HoytOyk, mpoekTop.

VII.OBPA30OBATEJIBHBIE TEXHOJIOT' U

Juctunnuna «AHOCTpaHHBIH sI3bIK B NMpPo()ecCHOHAIBHOI cdepe» BKIOYACT B ceOs
MPAaKTUYECKHE 3aHATHS IO WHOCTPAHHOMY SI3bIKY, TJ€ CTYIEHTHl 3aKpEIUISIOT H3y4aeMylo
npodecCHOHANBHYIO JIEKCUKY M paCIIUPSIOT CIOBapHbIM 3amac U (OPMHUPYIOT CJIOBaphb
00IeynOTPEeOUTETBHBIX CIIOB U OCHOBHBIX MPO(ECCHOHANBHBIX TEPMHUHOB.

CTyneHTsI T0JKHBI UMETh IIPEICTaBIeHHE 000 BCEX MHOSI3IUHBIX PealHsiX, yIOMSHYTHIX B
yueOHHKe, UAET JIU peub O MEePCOHAIMIX, MpeaIMeTax MaTepuaibHOW/ JyXOBHOW KYIbTYphI WU
SIBJICHUSIX, OTHOCSAIIMXCSA K UCTOPUU CTPAH U3y4aeMOTIO sI3bIKa.

B pamkax kypca CTyIeHTbl HETIOCPEICTBEHHO BKIIOYAIOTCS B OyAyIIYIO TPO(ecCHOHAIbHYIO
JEeSITENLHOCTh U MOJICTUPYIOT KOMMYHUKATUBHBIE CUTYalluu TMPoQecCHoHANbHOMN AeITeTbHOCTH
KypHanucTta. [Ipu npoBeNEeHMHM 3aHATUH PEKOMEHIYETCS HCIIOJb30BAHUE  aKTUBHBIX U
WHTEPAKTUBHBIX (OpM 3aHATUN (KOMIBIOTEPHBIX CHUMYJISIUI, JAEIOBBIX W POJEBBIX WD,
MIPOEKTHBIX METOAMK, MO3TOBOTO MITYpMa, pa300opa KOHKPETHBIX CUTYaIil, KOMMYHHUKATUBHOTO
IKCMEPUMEHTa, KOMMYHHUKATUBHOTO TpPEHHUHTa, HWHBIX (OpM) B COUETAHHH C BHEAYIAUTOPHOM
paboToii.

Texuudeckne cpeiacTBa OOydeHHUST PEKOMEHIYETCS HCIOIb30BaTh B KauyeCTBE
WHCTPYMEHTa TOUCKAa W M3y4eHHS JOMOJHUTENBHON mpodeccHoHanbHOW WHGOpMAlUu Ha
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MHOCTPAaHHOM si3bIKe. B TaHHOM ciTydae MMeeTcsi B BULy BO3MOXHOCTH ceTH VIHTepHeT.

Hcnonp3oBaHWe TEXHUYECKUX CPEACTB OOy4YeHHs SBISETCS HEOTHEMJIEMOW YacCThIO
y4eOHOTO Tporecca.

Pabora co cpencrBamu uHdpopmanmonHoro odecneuenus (CUO) mpoBoauTcs Ha Bcex
sranax oOydeHus. OcHoBHble nenu padotel ¢ CHUO: pasBurue, moafepkaHue U KOPPEKUHUs
MIPOU3HOCUTEIIFHBIX HABBIKOB; 3aKPEIUICHUE JIEKCHKO-TPaMMAaTHYECKOro y4eOHOro Marepuana;
pa3BUTHE YMEHUH ayaupOBaHUs;, 00ydeHHe 0COOCHHOCTSIM BeICHHS TeJIe(QOHHBIX IIEPETOBOPOB;
o0ecrieyeHne CTYICHTOB CTPAHOBEIUECKOW, a Takke MNpo(ecCHOHAIBHO pelIeBaHTHON
uHboOpManuel; JAEMOHCTPALUs PEUYEBBIX IIOCTYNIKOB B THIUYHBIX CHUTYalMsIX OOIICHHUS;
MOJITOTOBKA CTYJCHTOB K YYaCTHIO B POJIEBBIX UTpax.

Jis nposenenust pabotel ¢ CHO TpebyroTcss ayauo- U BUIAEOMAaTEPHUAIBI-ITAIOHBI
(aymmo- W BHIEO3amUCH, CICTAHHBIE HOCHUTEISIMHU S3bIKa; YYeOHbIE W XY/JI0)KECTBEHHBIC
(GUIBMBI).

N3ydyeHne MHOCTPAHHOTO $SI3bIKa B MPO(ECCHOHAIBHON c(epe HETMOCPEICTBEHHO CBA3aHO C
WHTEPaKTHUBHBIMH  (popMamMu OOydeHHs HAa KaXJIOM 3aHITHH, B BHJE ayIuo- M BHJIEO3AIHUCEH,
CHIeNaHHBIE HOCHTEISIMH SI3bIKA; YYEOHBIX U  XYHOXKECTBEHHBIX (HIBMOB, KOMITBIOTEPHBIX
CHUMYIISLIUH, IEIOBBIX U POJIEBBIX TP, YTO OTPAXKEHO B COJIEPIKAHUU MTPOTPAMMBI.

HaumeHoBaHMe TeM 3aHATHI ¢ ykazaHueM (popM/ MeTO10B/ TEXHOJIOTHH 00y4eHus

Ne Tema 3ansaTust Bun 3anstus ®dopma / KounuectBo
n/n MeToabl//TEXHOIOTHHI 4acoB
JTUCTAHIIMOHHOTO,
UHTEPAKTUBHOTO
00yJeHus
1 2 3 4 5
1 Journalism is a calling for | mpakTrueckoe CIOKETHO-pOJIeBast 6
3aHATHE urpa
2 New Media PaKTHYECKOE JICKYCCHSI 10
3aHSTHE
3 Success in Interviewing PaKTHYECKOE JIeJIOBast HTpa 6
3aHSTHE
Hroro yacos: 22

VIII.OUEHOYHBIE MATEPHAJIBI U1 TEKYILEI'O KOHTPOJIS U
MMPOMEXYTOYHOM ATTECTAIIAA
@DOoH/ OLICHOYHBIX CPEJCTB 0 TUCLUIUIMHE (MOIYIIO) MPEACTaBIsAeT cOO0M KOMIUIEKT
OLICHOYHBIX MaTE€pHaJIOB AJIS MMPOBEICHUS TEKYILEr0 KOHTPOJIS, BKIIOUYasi, IpU HEOOXOAUMOCTH,
U BXOJHOM KOHTPOJIb, U IPOMEXYTOYHON aTTeCTaluu oO0ydaroumxcs U opopMiseTcss B BUJE
OTJENIBHOTO JIOKYMEHTa (TMpHJIOKEHHUs: K paboueil mporpamme IUCHMILIMHBI (MOAYJSA)) WIU B
JAHHOM pa3zeiie NporpaMMBbl.
Marepuajibl A8 NPOBEACHUS TEKYLIEro M IPOMEKYTOYHOr0 KOHTPOJIA 3HAHUH
CTY/ICHTOB:

BI/II[ KOHTPOJIA KOHTpOHI/IpyeMLIe TEMBbI KOMHCTCHHI/II/I,
(pazersl) KOMITOHEHTBI KOTOPBIX
\i KOHTPOJHUPYIOTCS
Jlenoas urpa What Makes a Good Journalist? UIK VK41

20



Simple/Continuous form YK 4.2
VK 4.3
VK 4.4

UK  VK4.1
VK 4.2

Journalism as a Career

Kpyrislii cTon . YK 4.3
Past Simple/ Present Perfect VK 4.4

UK  VK4.1
VK 4.2

Journalism is Information

Jlenosas urpa The definite article TR
VK 4.4

UIK VK41
VK 4.2

What is News?
PoneBas urpa . at Is News . YK 4.3
Asking questions/ tag questions

VK 4.4

UK  VK4.1
VK 4.2

Success in Interviewin

Jluciycena The Passive ) A
VK 4.4

UJIK  VK4.1
VK 4.2

Press Conferences

Ponesas urpa The Infinitive construction a3
VK 4.4

UJIK  VK4.1
VK 4.2

Newspapers

KourpospHas paGoTa Analyzing newspapers YK 4.3
The Gerund construction VK 4.4

UJIK  VK4.1
Radio VK 4.2

Understanding the language of radio
Jluckyceus 9 guag YK 4.3
presenters VK 44
Infinitive/ Gerund '

K . Magazines WK VK41

PYIJIBIT CTOJI VK 4.2

Planning the contents of a magazine
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Modal verbs VK 4.3
VK 4.4
WJIK VK41
10 Television VK 4.2
KoHTposHas pa6oTa Understanding the pre-production VK 4.3
process VK 44
Conditionals '
WJIK VK41
: VK 4.2
11 New Media
JlenoBas urpa Briefing a website designer VK43
Relative clauses VK 4.4
UK  VK4.1
12 Advertising VK 4.2
llin r servi ntial
KonTposHas paboTa Selling your se /ices to a potentia VK 43
client
y VK 4.4
Revision

Martepuajbl A NpPOBeJAeHUS] TEKYLIero M IPOMEKYTOYHOr0 KOHTPOJISA 3HAHUMH

CTY/I€HTOB:
Ne Bun konrpoJs KonTpoaupyembie KonTposmpyembie
TeMbl (pa3aebl) KoOMIleTeHIuu/
HHIMKATOPBI

1 2 3 4

1 test 1-4 UK VK41
YK 4.2
YK 4.3
YK 4.4

2

2 test 5-8 UK VK41
YK 4.2
YK 4.3
YK 4.4

3 test 9-12 UK VK41
YK 4.2
YK 4.3
YK 4.4
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Ouenounsie cpeacrna (0OC):

O1neHoYHBIE CPEACTBA Ul BXOJHOTO KOHTPOJIS (MOTYT OBITH B BHUJE TECTOB C 3aKPBITHIMHU
WM OTKPBITBIMU BOIIPOCaMHU).

JleMOHCTPAIlMOHHBII BApDMAHT KOHTPOJIbHOI padoThl Nel
Bxoanoe TectupoBaHue
HNHcTpyKuus 1o BbINOJHEHHIO padoThl
Ha Beimonnenue pabots! gaercs 1 yac 30 MUHYT.
Pabora coctour u3 60 3amanuii. [Ipy uxX BBINOJIHEHWH HEOOXOJMMO 3aIlMCaTh HOMEP
3a/1aHus U OyKBY NPaBUIILHOTO OTBETA.

Section 1

JleMOHCTPALIMOHHBII BAPUAHT /1e10B0O# Urpsl Nel
Twenty Greatest Ideas for Journalists’Effective Communication

Ideal -Adair's 15 key issues in communication

It is self evident that written and spoken communication skills are of crucial importance in
business (and personal) life. Journalists and leaders must be effective communicators, good at
getting their message across and at drawing the best out of people. Communication skills in all
forms, including non-verbal, need to be worked at and improved to ensure you understand
people and they understand you.

1 You must be in social contact with the other person or people.

2 You must want to communicate.

3 Itis better to risk familiarity than be condemned to remoteness.

4 The best way to empower others is to impart information (along with the delegated
authority to make decisions and act on the information given).

5 Get out of your office - meet, listen, provide information and give people the context in
which they operate - to communicate and encourage.

6 Good communication is the core of customer care.

7 Remember customers (and suppliers) communicate with others about you.

8 To communicate with your customers you must handle complaints (as anorgan—isation)
as personally as possible - by a meeting or phone call in preference to letter or fax; you must
listen to what customers suggest and communicate product/ service changes/developments with
them in advance.

9 Presentation skills are important in communicating with colleagues as well as
customers/clients.

10 Meetings, internal and external are key indicators of a person's communication (including
listening) skills.

11 Communication is a business requirement: establish proper systems and ensure all use
them.

12 Remember the equation: size + geographical distance = communication problems.

13 Communicate with poor performers to improve their contribution and in appraisals be
truthful, helpful and tactful.

14 Help others to improve their communication skills.
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15 Assess your own communication skills and strive to improve them bit by bit. (Also,
assess the communication skills of colleagues and identify areas for improvement.)

Management mantra

Don't assume that communication is actually happening.

Idea 2 - Personal communication skills checklist

» Do you understand the importance of communication in your personal and business life?

» Are you a good communicator? (Check with your partner at home, with friends and with
colleagues.)

« Can you write down your strengths and weaknesses as a communicator? And have you
listed them?

* Have you identified a need to improve your communication skills in any or all of these
areas within your organisation, and will you now set about doing so? (reading further books
and/or attending training seminars as needs be):

« listening;

 reading;

« writing;

+ One-to-one communication;

 speaking and presentation; and

* managing meetings.

Are you motivated strongly to become an excellent communicator?

Idea 3 - Listening - a key element in communication

Listening has been called the forgotten skill in communication. It is more than just hearing, it
is the giving of thoughtful attention to another person whilst they are speaking.

The 'disease of not listening' - the 'l hear what you say' response - exhibits the following
symptoms:

*Selective listening which is habit forming, not wanting to know things and turning a deaf
ear to certain types of information does two things:

 you do not listen to important items; and

« people censor what they tell you and both can be damaging in business and in private life.

« The constant interrupter is not listening (but planning his/her own next inter-ruption) .

» The 'day-dreamer" is not a listener.

« The poor listener is easily distracted by external factors e.g. noise, heat/cold.

» The lazy listener makes no effort with difficult information.

« The poor listener overreacts to a speaker's delivery and/or quality of visual aids rather
than concentrating on what is being said.

The tell-tale signs of a good listener:

 paying close attention to others when they are talking;

 taking an interest in someone you meet for the first time, trying to find an area of mutual
interest;

* believing everyone has something of value to teach or impart to you;

 setting aside a person's personality/voice in order to concentrate on what they know;
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being curious in people, ideas and things;

encouraging a speaker (with nods or eye contact);

taking notes;

knowing one's own prejudices and working at controlling them to ensure listening

continues;

being patient with poor communicators;
not being told you don't listen; and
having an open mind in respect of other peoples' points of view.

Remind yourself
People have two eyes and two ears and only one tongue - which suggests that they ought to
look and also listen twice as much as they speak.

Idea 4 - Being a better listener - developing listening skills

Listening skills centre on the five following attributes:

1 being willing to listen;

2 clearly hearing the message;

3 interpreting the meaning (the speaker's meaning, not only your interpretation);

4 evaluating carefully (suspending judgement at first but then assessing value and
usefulness); and

5 responding appropriately - remembering communication is a two-way street.

In active listening you must be prepared to:

ask questions;

weigh the evidence;

watch your assumptions; and

listen between the lines (at what is not said and for non-verbal elements such as facial

expressions, tone, posture, physical gestures etc.).

Idea 5 - Reading skills - must, should and might

Good reading is listening in action - giving time and thought and remaining alert to the
possibilities suggested. A good reader will try to work past:

poor structure and layout;

boring style;

off-putting tone;

too much or too little information;
content that is difficult to follow;
inordinate length; and

lack of illustrations/diagrams.

You should examine what materials you must read, should read or might read in the light of
your job/role/future ambitions and then decide accordingly how and when to handle a particular

item.

Speed reading is useful but only if it is accompanied by speed understanding, and reading
too fast (or too slowly) can impair understanding.

Read selectively (according to the 'must’, 'should’' or 'might' categorisation) from each item
that confronts you. In this, scanning can help decide what attention to give particular items, so
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you should look at overall content (headings and sub-headings), sample the style and content of a
few paragraphs, scan (if still interested) selected parts and then read that which you decide you
are interested in. In reading carefully, you should be aware of the need to:

be clear about your purpose of reading any piece of writing;
have questions in mind;

keep the questions firmly in mind and seek answers to them;
read for main ideas;

test the evidence, explanations and conclusions critically;
make notes as you progress;

test the writer's experience against your own;

consider whether or not to re-read;

discuss the material with others if appropriate; and

reflect on what has been read.

Management mantra

Reading is to the mind what exercise is to the body.

Idea 6 - Writing skills - talking to a person on paper

Communicating in writing is an essential part of your job. There are three key elements in
communicating on paper:

structure and layout;
content; and
style and tone.

Writing should be thought of as talking to a person on paper and the six principles of good
spoken communication apply - and they are:

1

o OB~ W N

clarity;

planning and preparation;
simplicity;

vividness;

naturalness; and
conciseness.

In letters, reports and memos the quality improves if the appropriate amount of planning is
given to the points you wish to make and their order of importance. Further drafts can improve
on the initial effort.

In writing a business letter you should always test the draft to ensure that:

o Ol B~ W DN

the message is clear;

points are made in the best order;

it has the right style and tone;

the most appropriate words and phrases are being used;
the grammar/spelling is correct; and

the layout is attractive.

In writing reports that work, the following points should be borne in mind:

If the report is to stand alone and not to support a briefing or presentation it will need to

be more than an aide-memoire.

A report should:
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+ have an introduction with background and objectives;

+ have a title which indicates its purpose;

 be structured like a book with chapters, headings and sub-headings all clearly numbered
and signposted;

 ensure the main body of evidence is succinct and arranged in an easy-to-follow order;

+ end with conclusions and recommendations;

* indicate assumptions made;

« put complicated data into an appendix; and

« use illustrations/diagrams to clarify points made.

Management mantra

Have something to say and say it or write it as clearly as you can.

Idea 7- Churchill's guidelines for report writing

Churchill's guidelines for report writing centred on:

* setting out main points in a series of short, crisp paragraphs;

+ putting complicated factors or statistics into an appendix;

» considering submitting headings only, to be expanded orally;

 avoiding woolly phrases, opting for conversational phrases; and

* setting out points concisely to aid clearer thinking.

Idea 8 - Test written reports for effectiveness

Reports can be tested for their effectiveness as follows:

* Isthe structure and layout clear and easy to follow?

* Isthe content complete and does it:

« state the purpose?

« say when, by whom, for whom and with what scope it was prepared?

« identify and address the problem clearly?

» ensure detail does not cloud the main issue?

 give sources for facts?

* use consistent symbols and abbreviations?

* use accurate figures?

* make clear statements?

« have conclusions which flow logically from facts and their interpretation?
« ensure other possible solutions are only abandoned with stated reasons?

* Ingeneral:

« is the report objective?

« are criticisms of its recommendations pre-empted?

* is it efficient and business-like?

 does it offend anyone?

 can it be understood by a non-technical person?

 is it positive and constructive?

 does it point up the decision to be made and by whom?

The style and tone of written communications is important to ensure the message is put over,
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and received, clearly. Some rules are:

+ keep it simple;

« strive for clarity above all things (even above brevity);

* Dbe natural,

* be concise;

+ let the tone reflect your true feelings but beware being terse, curt, sarcastic, peevish,
angry, suspicious, insulting, accusing, patronising or presumptuous; and

* be courteous (cordial and tactful).

JdeMoHcTpanMOHHBII BapuaHTNe3
1. Bomnpocs! 4 3a1aHus K 3a4€Ty

What kind of people should a journalist be interested in?

How should a journalist write?

What quality is the most important in the make-up of a future journalist?

Make the list of qualities of journalist in the order of their importance as you see.
What is the news editor responsible for?

What news is usually place on the front page?

What is the main function of the newspaper today?

Why is it necessary for a journalist to be aware of social changes?

10 What is the advantage of the formal interview?

11. Can the government manipulate the press? How?

©ENOUTAWN

2. Discuss the following

The nature of news.

The art of news-gathering

The collection of news

Journalism is information.
Journalism is communication.
Journalism is the television picture.
Journalism is about people.
Journalism is basically about news.
Successful interviewing is a highly skilled art.
10 Favorite Russian newspaper.

CONDOEWN

3. Translate the sentences into English using the vocabulary.

1.Ilepconan Hauel ra3eTbl He CMOKET 00€CIIeUNTh BBICOKHM THPAXK.

2. HaMm HyXHO HaHATbH €Il PernopTepoB, YTOObI OXBATUTh BCE PYOPHKH, MHTEPECHBIE
Takoi pa3HOOOpa3HO ayAUTOPUH, U TIOBBICUTH TUPAXK.

3. Bce kpynHble rocyJapCTBEHHbIE Ia3eThl COOOIIAIOT O MOBBIIIEHUH KIOYEBOI CTaBKU.
T yxxe unran?

4. DTta MecTHas rasera €XeJHEBHO MyOIMKYeT MEXIyHAapOJHblE, FOCyJapCTBEHHbIE U
MECTHBIE HOBOCTH.

5. OcHOBHBIE HalpaBJeHHs Hallel paboThI- 00ECTIeYNTh BCECTOPOHHEE 1 CBOEBPEMEHHOE
OCBEILICHHE IOCYIapCTBEHHBIX U PEIMTHO3HBIX TEKYILIUX COOBITHH.

6. HMudopmalmoHHBIE areHTCTBa coOMparoT, TMepelaloT M  PaclpoCTPAHSIOT
MHGPOPMAIIHIO O COOBITUAX, TIPOUCXOAIINX B MUDE.

7. 51 omutatui rogoByro MOANUCKY yepe3 MHTepHeT.

8. I'a3eTa BBIXOUT KAXKIYIO HEAEIIO -110 BTOPHUKAM.

9.KpynHble pagvoCTaHIMM BEUIAIOT KPYIJIOCYTOYHO, HO 3TO HE O3HAYAEeT, YTO OHU
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MPEJOCTABIISIOT CBEXKYIO HH(OpMALHIO.
10. Bam cnenoBasno Obl MOCITyIaTh MOCIEAHNE HOBOCTH 10 PAJINO.

KonTponbHas pabora 3a 5 cemectp
Final Test Journalism department
Listening
Listen to the text and do the following tasks
How false information spreads

1.Read the questions and choose the correct answer.

e ltis the spread of true information.
e Itis when false information is validated by one other source only.
e It only occurs with information on Wikipedia.
e It may involve several publications.
2.Which statement is correct about journalists?
e They are not permitted to copy information from Wikipedia.
e They refuse to copy information from Wikipedia.
e Assoon as they include information in an article, they verify the information.
e Many journalists may publish inaccuracies in several articles.
3.Which statement is correct?
e Another name for a coati is a Brazilian aardvark.
e The American student changed the information on Wikipedia to what he believed to be the truth.
e Many people believed that a Brazilian aardvark was the same as a coati.
e When writers wrote about the Brazilian aardvark they knew it was a joke.

4.Which statement is true about Wikipedia?
e Some people add false content to a Wikipedia entry intentionally.
e Updating information on Wikipedia is against the law.
e There is hardly any true information on Wikipedia.

5.What is true about childhood vaccines and autism?

There is a clear connection between childhood vaccines and autism.

Circular reporting incited many parents not to vaccinate their children.

The claims that they were connected first appeared on Wikipedia.

The media proved early on that the claims about vaccines and autism were false.

6.Which statement is correct?

Generally speaking, it’s easy to identify false information.

If the original source is Wikipedia or the media, the information is almost always false.
Reflecting critically on information we read is something most people often do.

Lack of time to think and investigate can cause us to believe things that aren’t true.

2. Write your ideas in the table. Decide what is the best way to find out news.

advantages disadvantages

television

internet
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newspapers

Radio

3. Match the meanings with the expressions in Exercise
Look at some of the expressions used by the speakers. What do you think they mean?
a sound bite

broadsheets

chequebook journalism

circulation figures

libel laws

media coverage

ratings war

spin

the tabloids

viewing figures

a) the number of newspapers sold

b) the number of people who watch a broadcast

¢) popularity battles with rival channels / networks / programmes

d) official rules governing what you may say about people in print

e) present a positive view of something to influence people

f) paying people for information g) amount of time / space given to a subject
h) very short part of speech or statement

i) the ‘popular press’

j) quality newspapers / the ‘quality press’

4. Read the newspaper headlines.
What do you think the stories are about?
Which headlines refer to :
1 losing a job? 2 a rescue? 3 new rules / laws? 4 an investigation? 5 a planned reduction in something?
6 death? 7 a romance? 8 an argument / fighting?
Rewrite the headlines as full sentences .
GOVT TO CRACK DOWN ON NET CRIME
FLOODS TOLL RISES
MINISTER QUITS OVER COVER-UP
tv stars split to wed
MOVE TO CURB JUNK FOOD SALES
NATIONAL SPEED LIMITS SET TO CHANGE
PM PLEDGES TAX CUT
CAT SAVES OWNER FROM BLAZE
Olympic chief in vote rigging row
MURDER PROBE: POLICE QUIZ MODEL
FOOTBALL BOSS AXED
UN urged to act over new clashes
5. Read the text and decide which answer (A, B, C or D) best completes each collocation or fixed
phrase.
The history of the magazine
Look in any newsagents and you will see an enormous 0 _range_ of magazines catering to all tastes and
interests. The magazine industry has 1. since the 17th century and is still going from strength to strength. Our
appetite for these weekly or monthly publications 2. steadily. The word 'magazine', which comes 3. the
French word 'magasin’, meaning 'storehouse’, first appeared on the cover of the Gentleman's Magazie, published in
London in 1731. This was not, 4., the first publication of this type. The French 'Journal des Scavans' is
generally considered to be the first actual magazine. There are two broad categories of magazine: those 5. at
the general public, and trade and technical magazines giving specialised information. The first magazines were not
widely read as low circulation and high production 6. kept them relatively expensive. Most early magazines
had short lives, and it wasn't until the late 19th century that technological advances in printing, together with a 7.
in advertising resulted in lower cover prices. The first half of the 20th century 8. the publication of
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many magazines 9. popular today, 10. as the weekly news magazine Time. A new type appeared in
1922 with the founding of the Reader's Digest, which reprinted shortened versions of articles from other magazines.
As the century progressed, new titles such as Playboy and Cosmopolitan mirrored the 11. social changes
taking 12. . There was also a massive growth in the number of magazines devoted to extremely 13.

areas of interest, particularly in scientific and technical fields. The result is that nowadays you can be overwhelmed
by choice. Whether you are 14. in restoring old cars or playing computer games, there are magazines
competing for your custom. Other magazines are aimed at almost every stage of life, from adolescence, through
parenthood to retirement. If you 15.  to a large house in the country, a designer wardrobe or a luxury yacht,
there are magazines for you to dream over.

0. a) choose b) option c) range d) pick

. @) existed b) lived c) been d) stayed

. @) swells b) advances c) gains d) increases

. @) from b) to c) for d) of

. @) therefore b) however c) although d) so

. @) intended b) aimed c¢) meant d) designed

. @) costs b) prices c) fares d) charges

. @) increase b) flood c) rise d) advance

VN[OOI [(WIN|F-

. @) watched b) viewed c) saw d) looked

9. a) yet b) still ¢) even d) already

10. a) like b) as well c) for example d) such

11. a) rapid b) fast c) quick d) speedy

12. a) part b) up c) over d) place

13. a) thin b) narrow c) fine d) tight

14. a) keen b) amused c) interested d) fond

15. a) hope b) would like c) aspire d) want

6. Translate into English.

Mpecca, TeneBnaeHne n pagmo urparoT OonbLUY Porb B M3HU obwecTBa. OHM BAUAIOT Ha TO,
Kak niogu CMOTPSIT HA OKPYKaloLWM MUP U 3acTaBnsiioT UX MeHsiTb CBoW B3rnsiabl. HekoTopble noan
ropopsaT: "HOBOCTU — 3TO HEe TO, YTO NMPOUCXOAUT, @ TO, YTO Tbl BUAWLLL UKW YMTaelb B Macc-megua”.
Munnunonbl nogen B cBobogHoe Bpems CMOTPAT TB u uutaloT rasetbl. TeneBugeHne MoOXeT
OOMUHMPOBATb B KWU3HW, €CnM CeMbsi OOnblLUytd YacTb BPEMEHM NPOBOAUT 3a €ro MPOCMOTPOM.
TeneBngeHne mHoOpMUpyeT, obyyaeT M pasBnekaeT nogen. Tawkke 3TO BbI3biBAKOLWMIA NPUBbLIKAHME
HapKOTMK, KOTOPOMY HEBO3MOXHO COMPOTUBAATLCS. PasnuyHble urpbl no TB, Takue kak KBecCTbl, U
My3blkarnbHble MporpaMMbl MNPUBIEKAlT BHMMaHWe Oonbluoi ayauTopun. Takke CyLIecTBYyOT
eXeJHeBHble cepuansbl, U3BECTHbIE KakK "MbifibHble onepbl”. OgHM NoaM CHNTAIOT UX CKYYHbIMU, TOrAa Kak
ApYyrve roBopsT, YTO OHM OTNMYHbI ONS pa3BrneyeHust U otabixa. Kpome aToro, Ha TeneBMaeHUM MHOro
peknambl.

GOOD LUCK!

KonTtponbnas padora Ne 2

1. Match the English words with their Russian equivalents.

1.documentary a) OynbBapHas rasera

2. to subscribe b) KHHra B GyMasKHOM 0OJIOXKKE

3. subscription C) TIOIMHUCHIBATHCS (Ha TA3eTy | JIp.)
4. tabloid d) moxyMeHTANBHBINH (HITEM

5. choice €) IOIICKa

6. paperbacks f) komonka (B razere)

7. column 2) BBIOOp

8. channel h) TpaHcsus, paanoBenaHue

9. broadcast i) sKecTOKHit
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10. current j) cmyTHHK

11. TV listings K) sputenn

12. satellite 1) moctymubiit

13. violent M) pa3BlicUYCHHUE

14. viewers n) pekiiama

15. available 0) TeKyIIHEe COOBITHS

16. weekly p) xanai (Ha TB)

17. entertainment q) mporpamma (riepeaad)
18. commercial I) eXKeHeACNbHBIN

2. Choose the right word from the given above.

1) The......... said that there had been an earthquake in Chile.

2) According to the TV ......... there’s a thrilling film on Channel five at ten o’clock.
3) Have you seen the new ........ for soap with that funny dog?

4) Some people pay for ........ TV and they have a kind of dish on their roof to receive the signal from
space.

5) You can receive hundreds of TV ......... ifyouhavea ........ dish.

6) Journalists can make mistakes, so don’t believe everything you read in the .......

7) TV companies ........ their programmes across the country or even across the world.
8) Books printed with soft covers are called ........ .

9) I’'m quite interested in ....... affairs and watch the news every day.

10) Could you pass me the ........ so I can see what time the film starts?

3. Choose the right word from the given above.
1) My grandmother always gets all the news over the .........
2) My favourite radio ....... plays non-stop dance music.

3) Where a sport match has spectators, and radio has listeners, television has.......

4) I don’t agree on having ....... films on in the early evening.

5) The ....... sent his two best reporters out to get the story.

6) You have to have a good voice and look serious tobe a ...... . Most of them are also trained
journalists.

7) Wasn’t that actressina ....... for a bank a year ago?

8) We are thinking of getting ....... TV to receive more programmes.

9) He has made his own ....... for people interested in collecting stamps.

10) There are many free local ....... which are put into your post-box whether you ask for it or not.
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4. Choose the right word from the given above.
1) News is at regular intervals and there is discussion of both national and international.

2) The channels of British television keep people informed about current events, the latest achievements in

science and culture and offer some programmes which are both informative and

3) Our family to some newspapers and the “Book review” magazine.

4) There is also serious concern about the negative effects of some TV shows in which scenes of

are presented.

5) In London people have a choice between a few TV : BBC1 , BBC2 and some commercial

6) There is a principal difference between the living theatre and the mass of films, radio and TV.

7) In future there will be some new kinds of much more interesting than TV, radio and

newspapers.

8) The companies just “buy time” to advertise their products and the have to watch advertisements for

soap, washing machines, petrol and many other items during the programmes.

9) He doesn’t like newspapers because they’re full of gossip and scandal. He prefers more serious

papers.

10) Books printed with soft covers are called

5. Read text and match subjects 1-8 with paragraphs A-G. There is one extra heading.

1. Traditional delivery 5. Focus on different readers
2. Loss of popularity 6. The successful competitor
3. Money above privacy 7. Size make a difference

4. The best-known newspapers 8. Weekend reader

As in many other European countries, Britain’s main newspapers are losing their readers. Fewer and fewer
people are buying broadsheets and tabloids at the newsagent’s. In the last quarter of the twentieth century people
became richer and now they can choose other forms of leisure activity. Also, there is the Internet which is a
convenient and inexpensive alternative source of news.

The ‘Sunday papers’ are so called because that is the only day on which they are published. Sunday papers
are usually thicker than the dailies and many of them have six or more sections. Some of them are ‘sisters’ of the
daily newspapers. It means they are published by the same company but not on week days.

Another proof of the importance of ‘the papers’ is the morning ‘paper round’. Most newsagents organise
these. It has become common that more than half of the country’s readers get their morning paper brought to their
door by a teenager. The boy or girl usually gets up at around 5:30 a.m. every day including Sunday to earn a bit of
pocket money.

The quality papers or broadsheets are for the better educated readers. They devote much space to politics and
other ‘serious’ news. The popular papers, or tabloids, sell to a much larger readership. They contain less text and a lot
more pictures. They use bigger headlines and write in a simpler style of English. They concentrate on ‘human interest
stories’ which often means scandal.

Not so long ago in Britain if you saw someone reading a newspaper you could tell what kind it was without
even checking the name. It was because the quality papers were printed on very large pages called ‘broadsheet’. You
had to have expert turning skills to be able to read more than one page. The tabloids were printed on much smaller
pages which were much easier to turn.

The desire to attract more readers has meant that in the twentieth century sometimes even the broadsheets
in Britain look rather ‘popular’. They give a lot of coverage to scandal and details of people’s private lives. The
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reason is simple. What matters most for all newspaper publishers is making a profit. They would do anything to sell
more copies.

If you go into any newsagent’s shop in Britain you will not find only newspapers. You will also see rows
and rows of magazines for almost every imaginable taste. There are specialist magazines for many popular pastimes.
There are around 3,000 of them published in the country and they are widely read, especially by women. Magazines
usually list all the TV and radio programmes for the coming week and many British readers prefer them to
newspapers.

6. Read the text and do the following tasks:
Mind over mass media
New forms of media have always caused moral panic: the printing press, newspapers, and television were

all once denounced as threats to their consumers’ brainpower and moral fiber. So too with electronic technologies.
PowerPoint, we’re told, is reducing discourse to bullet points. Search engines lower our intelligence, encouraging us
to skim on the surface of knowledge rather than dive to its depths. Twitter is shrinking our attention spans.

But such panic often fails basic reality checks. When comic books were accused of turning juveniles into

criminals in the 1950s, crime was falling to record lows. The decades of television, transistor radios and rock videos
were also decades in which 1.Q. scores rose continuously.

For a reality check today, take the state of science, which demands high levels of brainwork. These days

scientists are never far from their e-mail, rarely touch paper and cannot lecture without PowerPoint. If electronic
media were hazardous to intelligence, the quality of science would be plummeting. Yet discoveries are multiplying
like fruit flies, and progress is dizzying.

Critics of new media sometimes use science itself to press their case, citing research that shows how

“experience can change the brain”. But cognitive neuroscientists roll their eyes at such talk. Experience does not
remake the basic information-processing capacities of the brain. Speed-reading programs have long claimed to do
just that, but the verdict was rendered by Woody Allen after he read “War and Peace” in one sitting: “It was about
Russia.”

Moreover, the effects of experience are highly specific to the experiences themselves. If you train people

to do one thing, they get better at doing that thing, but almost nothing else. Music doesn’t make you better at math.
Accomplished people immerse themselves in their fields. Novelists read lots of novels, scientists read lots of
science.

The effects of consuming electronic media are also likely to be far more limited than the panic

implies. Media critics write as if the brain takes on the qualities of whatever it consumes, the informational
equivalent of “you are what you eat”. As with primitive peoples who believe that eating fierce animals will make
them fierce, they assume that reading Twitter postings turns your thoughts into Twitter postings.

Yes, the continual arrival of information packets can be distracting or addictive. But distraction is not a new

phenomenon. The solution is to develop strategies of self-control. Turn off Twitter when you work and put away
your smartphone at dinner time.

And to encourage intellectual depth, don’t rail at PowerPoint or Google. It’s not as if habits of deep

reflection or thorough research ever came naturally to people. They must be acquired in universities, and maintained
with constant analysis, criticism and debate. They are not granted by propping a heavy encyclopedia on your lap,
nor are they taken away by efficient access to information on the Internet.

The new media have caught on for a reason. Knowledge is increasing exponentially; human brainpower

and waking hours are not. Fortunately, the Internet and information technologies are helping us manage and search
our collective intellectual output at different scales, from Twitter to e-books and online encyclopedias. Far from
making us stupid, these technologies are the only things that will keep us smart.

1. At the beginning of the article the author reminds that the new media technologies ...

A) could make people less intelligent.
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B) turn our attention off morals.

C) used to frighten the majority of people.

D) improve human brainpower.

2. What has life proved about electronic technologies according to the author?
A) They don’t disrupt brainwork.

B) They could increase the crime level.

C) Television influences intelligence.

D) Scientists can’t do without them.

3. According to the author, the arguments of the critics of new media make neuroscientists feel ...

A) surprised.
B) confused.
C) annoyed.
D) amused.
4. What does the example of Woody Allen’s reading of “War and Peace” illustrate?
A) Speed-reading programs improve information-processing.
B) Scientific research of brain supports critics of new media.
C) Experience with technology is significant for intellectual abilities.

D) Technology hardly influences the way brain deals with information.

5. The phrasal verb “takes on” in “Media critics write as if the brain takes on the qualities ...
(paragraph 6) is closest in meaning to ...

A) changes.

B) acquires.

C) adapts.

D) rejects.

6. Which negative effect of information flood does the author recognise?
A) Shallow mindedness.

B) Inefficient access to data.

C) Lack of self-control.

D) Continuous distraction.

7. What idea is expressed in the last paragraph?
A) Human knowledge is developing too fast.

B) New media help us keep up with life.

C) New media are the result of collective brainwork.
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D) There are different ways to manage knowledge.

7) Translate the sentences using vocabulary

1) CMU craHOBSTCS OYE€Hb Ba)KHBIMU, IIOTOMY YTO Y MHOTHX JIIOJICH C H300pETEHHEM MHTEPHETA MOSBUIICS
JIOCTYII K OTPOMHOMY KOJIMYECTBY MH(OpMAInH.

2) Dro 3aBHUCHT OT BO3pacTa. boiee M0i0/10€ MOKOJEHHE TIONy4aeT HOBOCTH, TOJB3YSCh HMHTEPHETOM.
Bornee 3pemnblie 101 y3HAIOT HOBOCTHU IO TEJIEBU30PY WU U3 ra3er.

3) 51 ObI mpeanodves BOCIONB30BATHCS HHTEPHETOM, ITOTOMY UYTO 3TO OBICTPEC W JIETUe BCEro. JTO CaMbIil
yIOOHBIH CITOCOO.

4) Taxkoe MHEHHE CYIIECTBYET, IIOTOMY 4YTO HMH(pOPMAIMIO B HMHTEPHET MOXKET IOMECTHTH JIIO00H
xenaroumid. OgHako ecnu Oparh MHPOPMAIMIO W3 JOCTOBEPHBIX HCTOYHHMKOB, BBl HE MOJYYHTE OIMIMOOYHBIC
CBCIICHUS).

5) Ceiiuac mroau IPEANIOYMTAIOT HE TPATUTh JIEHHMM Ha OyMa)KHbIE HMCTOYHUKM WHQOpManuu, a
TIOJTB30BATHCSI CMapTPOHAMU U YUTATh JIEKTPOHHBIC )KYPHAIIBI M T'a3€ThI.

6) BonpmMHCTBO JTI0/IeH TIepecTalo crymarh paauo. Ceifyac MHOTHE CIYIIAIOT PaJIio TOIBKO 32 PyJIeM.

7) CMHM wmoryr pacnpocTpaHsiTh HEIOCTOBEPHYIO WH(OpPMAIMIO, YTO MOXKET IPUBECTH K CEPbE3HBIM
poGJsieMaM MeX/1y JII0JIbMU WJIH TOCYIapCTBAMU H T.]1.

8) CMU oueHb CHIILHO BJIHSIFOT HA CO3HAHHUE JIFOJICH, HO HEJb3s BUHUTh UX BO BCeX Oeax.

9) s mymato, yto OymyT co3nanbl HOBbIe KaHaiubl CMU. Mbl cMOkeM MonydaTh WH(DOPMALUIO B JIFOOOM
MecTe.

Bonpocwl u 3a0anusa k 3auemy:

Final Test 4t term

Journalism department
1. LISTEN TO THE TEXT

MATCH THE STATEMENTS TO THE ABSTRACTS . ONE IS EXTRA.

The speaker talks about saving money when she\ he goes out
The speaker explains how trying something new can be positive
The speaker describes thinking of his/ her appearance in public
The speaker describes working at a place where people meet
The speaker explains how going out helps to reduce stress

The speaker talks about going out to popular places

s E

A B C D E

2. Now you will learn basic facts about the history of television. Read the parts and
choose the most suitable heading out of the ones suggested below:
a) Electronic television;
b) Mechanical technology of TV picture transmission;
c¢) Modern television;
d) The beginning of television;
e) The etymology of the word television;
f) The Iconoscope and Kinescope invention.
TEXT

TEIEvision invEnTion

1.
Television is a way of sending and receiving moving images and sounds over wires
or through the air by electrical impulses. The big breakthrough in technology was the
ability to send sound and pictures over the air. The word television comes from the
Greek prefix tele and the Latin word vision or “seeing from a distance.” The TV camera
converts images into electrical impulses, which are sent along cables, or by radio waves,
or satellite to a television receiver where they are changed back into a picture.
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2.

As with most inventions, television’s development depended upon previous

inventions, and more than one individual contributed to the development of television,
as we know it today. People started experimenting with television during the 19th century. When you ask the
question — who invented television, you may get a few

different answers.

3.

In England in 1878, John Loggie Baird, a Scottish amateur scientist, successfully
transmitted the first TV picture, after years of work, in 1926, with his mechanical
system. Baird’s system used a mechanical camera consisting of a large spinning disc,
with a spiral of holes that Paul Nipkow had developed in 1884. This old mechanical
technology was quickly replaced by superior electronic television.

4,

Philo Farnsworth successfully demonstrated electronic television in San Francisco,

in 1927. Farnsworth, at the age of fifteen, began imagining ways that electronic television
could work. One day while working in the fields among rows of vegetables, he was
inspired. He realized that a picture could be dissected by a simple television camera
into a series of lines of electricity. The lines would be transmitted so quickly that the eyes
would merge the lines. Then, a cathode ray tube television receiver would change those
lines back into a picture. Initially, television was available only in black and white, even
though experiments with color began in the 1920s; however, you could not buy a color
television until 1953.

5.

Nobel laureate Ferdinand Braun invented the cathode ray tube. VIadimir

Zworykin improved television with the invention of a completely electric camera —

the Iconoscope, and a receiver — the Kinescope, which both used a cathode ray tube.
David Sarnoff, head of RCA (Radio Corporation of America) and founder of the NBC
(National Broadcasting Company) television network, backed his powerful belief in the
possibilities of television with financial backing by hiring Zworykin and purchasing the
rights to use Farnsworth’s image dissector in RCA products.

6.

We have come a long way and now, “The sky’s the limit.” We have regular television,
known as terrestrial (land), cable which brings signals through underground cable,
microwave signal transmission, and satellite. Today there are many satellites orbiting
the earth. Transmitters on the ground are beaming signals up to the satellite, and then
they are beamed back down to another receiver.

3.Match the words with their definitions.

1. Hyperlinking a) the involvement of users in the exchange of information
with computers and the degree to which this happens
2. Interactivity b) the fact that someone can be believed or trusted
3. Immediacy ¢) broadcasting video and sound of an event over the internet
as it happens
4. Multimedia d) a web page or screen that updates often to show the latest
news or information
5. Credibility e) the connection that allows you to move easily between two

computer documents or two pages on the internet
6. Live streaming  f) the process or practice of using another person’s ideas or
work and pretending that it is your own

7. Newsfeed g) the use of a combination of moving and still pictures,

sound, music, and words, especially in computers or
entertainment

8. Plagiarism h) the fact that something seems real and important, which

causes the feeling of being directly involved

4. Fill in the gaps with the words from the box:
interactive A evolving A bloggers A struggles A newsrooms A
investigative journalism A encourages A bloggers A audiences
A media revolution is transforming the nature of journalism and its ethics. The means
to publish is now in the hands of citizens, while the internet (1) new forms
of journalism that are (2) and immediate.
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Our media ecology is a chaotic landscape (3) at a furious pace.

Professional journalists share the journalistic sphere with tweeters, (4) , Citizen

journalists, and social media users.

Amid every revolution, new possibilities emerge while old practices are threatened.

Today is no exception. The economics of professional journalism (5) as

(6) migrate online. Shrinkage of (7) creates concern for the

future of journalism. Yet these fears also prompt experiments in journalism, such as nonprofit centers of (8)

5. World Web is so wide and contains so many things within it! Read the description of some web-

outlets and identify them.

1. Sites that collect and categorize links from news sources.

2. Sites without much original content but many links to existing sites, like Open
Directory Project, Yahoo!, AboutUs.org, etc.

3. Sites that facilitate the connection of people and involve them into discussion, like
Slashdot, etc.

4. Journals / diaries written on-line and accessible to users of the Internet.

5. Sites where people set up a personal page or profile to which they could post updates
on what they were doing, while also keeping track of the activities of family, friends
and colleagues, like Twitter, Facebook, LinkedIn, MySpace, Google Buzz, etc.

6. Interactive seminars conducted over the World Wide Web.

7. Broadcasts of events over the World Wide Web.

a) Webinars

b) Share and discussion sites

c¢) Webcasts

d) News aggregators

e) Social network websites

f) Index and category sites

g) Blogs

6. Translate into English

1. OCHOBHBIMHA OeIAMHUu I/IH(I)OpMaLII/IOHHO- IICUXOJIOTHYCCKOI'O TMIPOTUBOCTOAHUA SABJISAOTCA
KOMMYHHUKAIIMOHHBIE U KOMITBIOTEPHBIE CETH, BOeHHasi nHppactpykrypa, CMU, nepedopmartupoBanue co3HaHus
HACEJICHUS U KOHTPOJIMPOBAHUE JIFOACH.

2. Meronpl ManunyiaupoBanuss uHpopmaunmeir B CMM Briltouaer cieayromiee: JIOKb C  LENbIO
Je3uH(pOpPMaIK HACEICHHs, COKPhITHE BaKHON MH(OpPMAIMHU, 3aMEHA TEPMUHOJIOTMU W TIOHATHI, MCTOPHYECKOM
npaBabl.

3. KauectBamu, KOTOpbIe HEOOXOJMMBI, YTOOBI CTaTh XOPOIIUM JKYPHAJIMCTOM: IIHUPOTa KPYro3opa,
XOpOLIEEe 3HaHHUE SA3bIKA, CKPOMHOCTb, MOJUIMHHBIM HMHTEPEC, COYYBCTBHE, Pa3BUTHIA YM M OTJIMYHBIA HIOX Ha
HOBOCTH.

4. OH o0LIMTENBHBIH YelTOBEeK U MEPBOKIIACCHBIN pernopTep.

Journalism
Cards for translation

1. OcuoBHas menp xypHanmucra - cooOWATh O COOBITMSX B HPOCTOH (hopMe, OXBaThIBAIOIIEH Bce
HeoOxoanmble (QakTel. DakThl JIOMHKHBI OBITH IMEpPENpOBEpPeHbl, YTO0BI M30exkaTh mpeas3sitoctd CMU. Ucropus
MOXeT ObIThb Ui medaTHeIx CMMU, TeneBunmeHms, paguo W T.A. Takue HOBOCTH YacTO OCBEIIAIOT HOJIUTHKY U
o0IecTBEHHBIE ABIKEHUS. VcTopry, OCHOBaHHBIE HA TOMIMTHIECKOM MOIABICHUH WM HApYIICHUH TIpaB YesIOBEKa,
CBITPAJIN B&XKHYIO POJIb B OCYIIECTBICHUH MHOTUX COIIMAIbHBIX.

2. XypHanucT cBSi3aH C HOBOCTSIMM M COOBITHSIMHM, CBS3aHHBIMH C HW3BECTHBIMH JIFOABMH W3 MHpa
pa3BJICUCHHH, a TAKKE U3 MY3BIKH, CIIOPTA, TAHIEB, UCKYCCTBA M IOMUTHKH. JKypHaIHCTHKA - 3TO BCE HOBOCTH,
CBSI3aHHBIC C TIPO(EeCCHOHAFHON ¥ JTMYHOM KHU3HBIO JIO/ICH. PermopTax cIuleTeH - OWH U3 aCIEeKTOB JTOro, KOraa
XKYPHAJIMCTOB YaCTO OOBHHSIOT B IIPEAHAMEPEHHOM HENPAaBHIBHOM TOJIKOBAHWHM HOBOCTEH HITH IIUTAT.

3. Bce 370 KacaeTcs cTaTeil WM pernopTaxKeld, CBA3aHHBIX ¢ MUPOM MOJbBI. JKypHAIHCTHI TaKKe M3BECTHBI
KaK MOJIHBIE TIMCATENIN WJIM MOAHBIE pefakTopbl. OCHOBHAsI pab0OTa 3aKIIFOYAETCS B OCBELICHUH MOCIEAHUX COOBITHIH
B MOJHOM Omn3Hece WM pa3paboTke craredl o cruie *)u3HH. CeromHs CyIIecTBYeT MHO)KECTBO TEIEBHU3MOHHBIX
KaHaJIOB, KOTOPBIE OOCITYKUBAIOT TOJIBKO 3TOT BUJI )KyPHAIHUCTHKH.

4. DTOT BHA XYPHAIMCTHKH 3AKIIOYACTCS B BBIABICHHM (DAKTOB M M3YUCHHH CIIydaeB, KOTOPBIE MOTYT
MoTpedoBaTh JIOMOMHUTENBHBIX YCHIMH, YTO MOXET 3aHATh MeECSAlbl WiIM Jaxe roxasl. JKypHaiucThl,
CHELMATM3UPYIOIINECS B 3TOH OTpacin, CO3/A0T 3arojIOBKH C HOBOCTSIMH, KOTOpPBIE pa300JiadaioT CKaHIaJbl.
[ocTosiHHOE OTCIIEKMBaHWE WMCTOPHM OKAa3bIBACTCS IOJNE3HBIM JUIS DPACKPHITHSI HEKOTOPHIX 0 CHX TOp He
PaCKpBITHIX JIEI.
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5. XKypnamucTel 4YacaMd NHIIYT PENOPTaXH O KOHKPETHOM CHOPTHBHOM COOBITHMH. MHTEpBBIO CO
3HAaMEHUTHIMH CIIOPTHBHBIMH 3BE3/IaMH - €IIle OJ{Ha WHTEpeCcHass 0COOEHHOCTh. JIIobnuTenu copra CMOTPAT HPSIMYIO
TPAHCISIIMIO OJlarofapsi CpeiCcTBaM MaccoBOM MH(OpPMALWK, €CTh MHOTO JIIOJIEH, KOTOpBIE YHTAIOT WM CMOTPSIT
COPEBHOBAHHSI.

6. XKypHanucThl, KOTOpbIE MIPEAITOYUTAIOT OCBEIIATh BOIPOCHI, CBSI3aHHBIE C HEUEIIOBEYECKIUM MUPOM. JTH
KYPHAJIUCTBI JIOJDKHBI 00JIaaTh MOHMMAHWEM HAayYHOTO SI3bIKa W MPAKTHKH, 3HAHHEM DSKOJOTHYECKHX COOBITHH,
CHOCOOHOCTBIO OBITH B Kypce pelIeHnH B 001aCTH KOJIOTHYECKOH MOJTUTUKH U pabOTHI MOAOTYETHBIX OpPraHU3alHi,
OOIIMM MOHMMAaHHEM TEKYIIUX SKOJIOTMYECKHX MTPOOIeM.

7. XKypHaJuCT WM pernopTep OCBEMIAET IMOAPOOHBIE PEHOPTaKM O TOCIEAHUX COOBITHSIX B OW3HEce,
3aIrycKe MPOAYKTOB, CUTYallul Ha ()OHIOBBIX pBIHKax W T.A. [yist paboThl B 3TOH 001acTH TpeOyeTcs A0cTaTouHoe
MOHMMaHNe KaK BHYTPEHHEH, TaK W MEKIYHAPOJHOW MOIUTHKH M JKOHOMHKH, YTOOBI MMETh BO3MOXKHOCTB
OCBeIaTh MIMPOKHUI KPYT BOIIPOCOB, KacalouXcsi On3Heca U (pUHAHCOB.

8. KoHBepreHuus o3HayaeT HOBBIH CIIOCOO MBIIUICHUS! O HOBOCTSIX, IIPOM3BO/CTBA HOBOCTEH M JIOCTaBKH
HOBOCTEH, HCIONB3Ys BCE CPEICTBA MAacCOBOM MH(OPMAIIMU B MOJHOH Mepe, YTOObI OXBATUTh Pa3HOOOPA3HYIO U
paccesiHHYIO IyOInKy.

9. KoHBepreHuusi nepeopueHTHPYET XYPHAINCTUKY Ha €€ OCHOBHYIO MHCCHIO — HAWJIY4YIIUM 00pa3oM
nH(pOPMHUPOBATH OOIIECTBEHHOCTh O cBOeM Mupe. Ho B Hamm JTHM JTyqniuid crnocod - 3TO He IPOCTO OJIUH CIIOCO00:
razera, TeneBunenne wian HTepHer. Jlydmmii cnoco® - 3TO HCIONB30BaTh HECKONBKO CPEICTB MAacCOBOM
nH}opManuy, 3aHUMAasACh )KYPHAINCTUKOW IUIsi MyOJMKH, KOTOpas MHOTJA TOJy4aeT HOBOCTH M3 Ta3eT, B JPyroe
BpeMsI TIOJTy4aeT HOBOCTH OT TEJIEBUICHHS U Paliio, a B Ipyroe BpeMsi MIIEeT HOBOCTH B IHTepHETE.

10. KoHBepreHuus »KypHaJIUCTCKOrO KOHTEHTa IPEAINOJaraeT, 4To XYPHAJIHCThI, paOdoTaloIIue B pa3HbIX
Cpe/ICTBaX MacCOoBOW HMH(OpMAaIHu, OOBEAWHSIOTCS, YTOOBI MPENIOCTABIATh PA3IMYHBIA KOHTEHT Ui Pa3HBIX
ayJIUTOpUil.

11. KonBepreHuus B >KypHaJIHCTHKE TpeOyeT N3MEHEHHH B TOM, KaK HOBOCTHbIE OpraHM3aIlMU JYMAalOT O
HOBOCTAX W OCBCHICHHUH HOBOCTeﬁ, KaK OHH CO3JaK0T HOBOCTH H KaK OHH JOCTaBJIAIOT HOBOCTH. bonpimas
KOHBEPreHIMS B JKYpHAJMCTHUKE CETOJHS COCPENOTOYEHAa Ha IOCIEeIHEH M3 3THX o0jacTell - HMpenoCTaBIeHUH
HOBOCTEH. DTO BKIIIOYAET B ce0s pa3MEIICHUE eKSTHEBHOIO BBITYCKa ra3eThl WM CLIEHAPHEB BBIIYCKA HOBOCTEH B
WurepHere, MmosBICHUE ra3eTHOTO PEHopTepa Ha TENEBUICHHUH JUIsl “00paTHOM CBSA3M™ WM UHTEPBBIO.

12. JKypHamuCTBl JOIKHBI CIEAUTH 32 TEM, YTO JOCTOMHO OCBELICHHS B mpecce. XOpOLIMH KYPHAIHUCT
JOJDKeH OBITh HAXOMYMBBIM, YTOOBI HAXOAWTH BBIXOJ W3 CIOXKHBIX CHTYyallUi, KOTOpBIE HHOTAA MOTYT 3aXOAUTH B
TyNUK. BbITh IpeTaHHBIM JIeTy )KYPHAIUCTOM TaK)Xe BayKHO.

13. HoBoctHoii OusHec kpaiiHe HempenckasyeM. CKOpPOCTh M TOYHOCTb TakKe HMMEIOT pellaroiee
3HaYeHHE, OCOOCHHO KOrJa pedb HIEeT O Cpokax. XOpOIIWe KYPHAIUCTHl 00JaaloT S3bIKOBHIMU HAaBBIKAMHU,
LIMPOKUM KPYTr030pOM, 3HAHUSIMU KYJIBTYPbl U UICTOPHUH, AOBEPHE, SMIIATUIO U HIOX HA HOBOCTH.

14. MHorue oy, KOTOpble XOTAT IUCaTh MPOo(eCCHOHAIBEHO, 0OBIYHO CMOTPST Ha JKYPHAJIHMCTUKY KakK Ha
cmoco0 HayaTh MUCATENbCKYI0 Kapbepy. OHH NpeAcTaBisioT cebe, KaKk eIyT B JK30THYECKHE MeCcTa, YTOOBI
OCBeIaTh PENOPTAKU WX MOMy4aTh [1yIuTIIEpOBCKYIO IPEMHUIO.

15. )KypHanuct - 3TO TOT, KTO COOOIIAeT O CBOEBPEMEHHBIX COOBITHAX. BBIOOp BpeMeHH - 3TO Bce s
XKypHanucra. HezaBUcHMO OT TOro, muIIeTe M Bl IS MEPUOIMYECKOTO M3JAaHHS WIH ra3eThl, BaM HEOOXOIUMO
yOeIouTbes, YTO BAllM CTaThbU CBOEBPEMEHHBI. Bama mens - MakcuManbHO MH(GOPMHPOBAaTH OOLIECTBEHHOCTH O
HOBOCTSIX M COOBITHAX, KOTOpBIE MOTYT IOBJIMATH Ha HHUX. DTO OCHOBHAs KOHIEIMS TOrO, YTOOBI OBITH
KYPHAIUCTOM.

16. XKypHamuct 0oObIYHO ycTpanBaeTcs Ha paboTy pemopTepoM HOBOCTeH. B To Bpems kak MHOTHE JIOIH
JYMAIOT, 4TO XXYPHAJIHCTHl MHUIIYT O TJIABHBIX HOBOCTSX BO BCEM MHpE, 00pa3oBaHHE, YTOObI CTAaTh Ta3eTHBIM
PETIOPTEPOM U aBTOPOM KypHaJla— CTETIEHb B 00JIACTH JKyPHAIUCTHUKH.

17. JIro0oii, KTO MUIIET CTAaThIO, HOBOCTU WIIM OYEPKH, 3aHMMAETCs >KypHaTuCTHKOH. Ecim BBI permmre
czenaTh Kapbepy B )KYPHAIHCTHKE, BBl MOIYYUTE MHOTO Pa3JIMYHBIX 3aJlaHUH B cBoeil Kaphepe. OCHOBHBIE TIpaBHiIa
XKYPHAJTUCTHKHI NPUMEHUMBI KO BCEMY, UTO BBI IHIIETE.

18. Komekchl 3THKM TOMOTAIOT JKypHAJIMCTaM pPEIIaTh ITUYECKHE JMIEMMBI, C KOTOPHIMH OHH MOTYT
CTOJIKHYTBCSI B CBOEH Kapbepe. [IMcbMEHHBIE KOAEKCHI M CTaHAApThl MOT'YT BapbHpOBATHCS OT OPTaHM3aIMH K
OpTaHM3aLMH U OT CTPAHBI K CTPaHe, HO OOBIYHO CYIIECTBYIOT ONPEACICHHBIC PAMKH, B OTHOIICHUH STHKH.

19.  OcHoBHBIMH  [ensIMH ~ WH(MOPMAIMOHHO-TICHXOJIOTHYECKOr0  NMPOTHBOCTOSHUS  SIBJISIFOTCS:
KOMMYHHUKAIlMOHHBIE W KOMITBIOTEPHBIE CETH; BOCHHAs MH(OPMAIMOHHAs MHQPACTPYKTYpa, aIMHHUCTPATHBHBIC
CTPYKTYpPbI TPAHCIIOPTHBIX W POMBIIIIEHHBIX MPEANPHUATHH; CPEACTBA MAaCCOBOH MH(OPMALIIH.

20. YroOer mobemute B HMHGPOPMAIMOHHO-TICHXOJOTHUYECKOM MPOTHBOCTOSHHH, BOIOIOIIAs CTOPOHA
JOJDKHA: W3MEHHUTH TPAIWIMOHHBIE MOpPANbHBIE [EHHOCTH W "OPHEHTHPHI' TpaXkIaH, cO3AaTh OE3AyXOBHOCTH H
KyJIbTUBUPOBATh HETAaTHBHOE OTHOIIEHHE K CBOEMY KYJIBTYpHOMY HACIEAWIO; MAaHUITYJIMPOBATh CO3HAHHUEM
COLMAJBHBIX TPYNI IyTeM OCYIIECTBJICHMS TaK HAa3bIBAMBIX  ‘IEMOKPAaTHYECKMX MpeoOpa3oBaHMil’;
JIe30praHI30BaTh CUCTEMBI TOCYIaPCTBEHHOTO YIIPABJICHHS; 1ECTA0MIN3UPOBATh MOTUTHIECKUE OTHOIICHUS MEXY
MIAPTHAMH U KOTUIMAMH, IPOBOIUPYS KOH(IUKTHI M HEJJOBEPHE.
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21. Meronsl MaHWUIYTUpOBaHWs HWH(opMammeldd B CpEeICTBaX MaccoBOM HWH(OpMAIMU BKIIOYAIOT
clefyomee: JIOKb C [eNbI0  JIe3MH(GOpPMAalu COOCTBEHHOTO HACEIEHHS; COKPHITHE KPHUTHYECKH Ba)KHOM
nH}opManuy; morpyxeHue eHHol HHpopManuu B MHOOPMAIIMOHHBI MycOp; 3aMeHa TePMHUHOJIOTHUH U TTOHSATHH
TaKUM 00pa3oM, YTO TPYIHO ITOCTPOUTh HCTHHHYIO KAPTUHY COOBITHH.

Pa3zpaboTuuxu:
AT )
o { JIOIIEHT 10. C. 3arpaiickas
(moamucek) (3aHUMaeMast JOJKHOCTD) (nHHIMAITEI, haMIIIAS)

ITporpamma coctaBiieHa B cooTBeTcTBHH ¢ TpeboBanmsavu PI'OC BO mo HampaBiieHUIO
42.03.02 «XypHanucTuka» u mpoduio moAroToBKY «JKypHaIuCTHKA U HOBEIE MEIHAY.

[TporpaMmMa paccMOTpeHa Ha 3ace[JaHHM OTAeNeHHs «Bpicmmad mKojga >XYypPHAIUCTHKHA |
Mmeauanpounssoactsay 21 ¢espaist 2025 r. IIporokon Ne 6.

PykoBoauTtens otaeneHus B il i A. B. I'mmeneinTeiin
A

Hacmoswas npozpamma He Modcem Obimb 80CHpousgedeHa Hu 6 Kakou opme 6es
npedsapumenbHo20 NUCbMEHHO20 paspeulenus Kagheopel-paspabomiuxa npozpammboL.
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