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l. ean u 3a0a4u JMCUMILVIMHBI (MOYJIs1):

Hemn: pucuummHa «AHOcTpaHHBI sA3bIK B cdepe npodeccHoHaIbLHOU cdepe»
(aHrIMiicKMii) CTaBUT CBOCH 1ENbI0 POPMHUPOBAHUE Y CTYACHTOB YMEHHU MPOGECCHOHATBHO-
OPUEHTUPOBAHHON MEXKYJIbTYPHOH KOMMYHHKAIMM B €€ SI3BIKOBOW (opme, NpUHUMAS BO
BHUMAaHHUE CTEPEOTUIIBI MBIIIJIECHUSA U MOBEACHUS B KyJIbTYpPEe M3y4aeMoro s3bIka.. JlucuumuimHa
«HocTpaHHbIil A3bIK B cepe npodeccuoHaIbHON cepe» 3aHUMACT OJHO U3 BAXKHBIX MECT
B pealM3aluy 3a/a4 OCHOBHOH mpodeccHOHaNbHOW 00pa3oBaTeIbHONM MpOrpaMMbl H B
oOecrieyeHnr 00pa30BATENBHBIX HWHTEPECOB JIMYHOCTH CTYJAEHTa, OOydaromerocs IO
HaIlpaBJICHHOCTH <«GKypHajMcTHKa M HOBbIe Meaua». B paMkax H3ydeHMs IUCLUILIUHBI
«AHocTpaHHblil f3bIK B NpogeccCHOHAIBLHON cdepe», CTYICHT AODKEH HMETh 0Oa30oBBIC
3HAHUS 10 aHIJIMICKOMY SI3bIKY. B pe3ynbrare ocBO€HMs TUCHUIUIMHBI 00ydaromuiics o0s3aH
OBJIAJIETh 3HAHUSMH, YMEHUSIMU U HaBbIKAMU B LIEJSX MPUOOPETEHUS CIIEIYIOUUX KOMIIETEHINUN
YK 4, OIIK 1.

3apaum:

e BJAAeTh CTPATETHSIMH YCIEIIHOTO YCTAaHOBJICHHUS W TIOJUICPKaHHSI KOHTAKTa C
MIPEJICTAaBUTEISIMH PA3JIMYHBIX KYJIBTYP B TPOPECCHOHATBHOM OOIICHHH.

e  COBEpPIIEHCTBOBATH KOTHUTHUBHBIC U HCCIIECIOBATEILCKAE YMEHHUS (CBOOOHO
YUTAaTh M TOHUMATh 3apyOC)KHBIC TEPBOMCTOYHHKH IO CBOCH CICIUATBHOCTH H
M3BJIEKATh U3 HUX HEOOXOIUMBIE CBEICHMS);

e BJaAeTh  S3BIKOBBIMH  cpeAcTBaMH  S((EKTHBHOW  KOMMYHUKAllMd B
npodeccuoHaNbHOW cdepe Ha HMHOCTPAHHOM SI3BIKE: BEACHHE KYPHATMCTCKON
NeSITeIbHOCTH, TIPOBEACHNE NIPE3CHTALUM, IEPETOBOPOB C pa3pelIeHneM TPYIHBIX U
CIOpHBIX CHUTyaluii, oOlIeHHe ¢ 3apyOeKHBIMH TapTHEpaMH B Ipoliecce
dhopmanbHOro/HE(GOPMATBHOTO OOIIEHUS, HUCIOJIb3YS CHEIUATbHBIE TEPMHUHBI B
00JacTH KypHAJTMCTUKU U HOBBIX ME/INA;

¢ [OHMMATH YCTHYIO pe€Yb HOCHTENeHd H3y4aeMoro s3blka Ha CIyX, BKIIOuas
BOCIIPUSITHE PEYH, NIepeaBaeMoi uepe3 Meana-HOCUTENH (BUIEO, ayanuo, KodepeHiy
CBS3b U T.JI.);

e BJAaJeTh TI'PaMMaTHUYECKUMU HOPMaMHU aHTJIMHCKOTO S3bIKa, HEOOXOAMMBIMHU IS
IPaMOTHOTO  OCYHIECTBJIIGHHUA YCTHBIX U  IMHUCHBMEHHBIX KOMMYHUKALIUA C
WHOCTpaHHBIMU [apTHEpaMH, YMEHHE YWUTaTh U TMOHUMATh JOKYMEHTAIMIO U
nH(pOpMaLlMOHHBIE MaTepUasbl HA AHTJIUHCKOM SI3bIKE;

Il. MECTO JUCIUIIJIMHBI B CTPYKTYPE OIIOII

2.1. YueOnas pucuuniuHa «MHocTpaHHBIH $I3bIK B mnpodeccHOHANBLHON cdepe»
(aHrnuiickui) (mamee — JTUCHUIUIMHA) OTHOCHTCS K 0O0S3aTeIbHOM YacTH MpOrpaMMbl U
OTHOCHUTCSI K 4aCTH MPOTpaMMbl, GOPMUPYEMON yuacTHUKaMU 00pa30BaTEIbHBIX OTHOIICHUH.

2.2. JlaHHas QMCUUIUIMHA U3YydaeTcsl Ha 3 rody oOydeHHs M OMHMpAaeTCs Ha JUCLUIUIAHbI
«MHocTpanHblil A3bIk», «Texnuka m texHosorun CMU», «Cucrema coBpemenHbix CMIN»,
«OCHOBBI )KypHAJIUCTUKI.

2.3. MucuuiuimHa «MHOCTPaHHBIA fA3bIK B HpodeccHOHAIbHON cdepe» sBiseTcCs
NPEIIECTBYIOMIEH Ui MOCIHeNYIOUMX Y4YeOHBIX JUCHMIUIMH, Ui KOTOPBIX HEOOXOJMMBbI
3HaHUS, YMEHHUS M HaBBIKM, (OopMUpyeMble JaHHOW y4yeOHOH nucHMIIMHON: «3amuTa
uHpOpMAIMKM OTPAHWYEHHOTO JOCTyNa B MNpO(pEecCHOHANBHOU JesaTeIbHOCTH», «VIHTepHeT-
KYPHAJUCTUKA U COLMabHBIE ceTu», «KOHBEpPreHTHAsl )KYpPHAIMCTUKA.



Jucnunnuna «AHOCTpaHHBIN #A3BIK B NpodeccuoHAJNbHOH cdepe» BcTpauBaercs B
ctpykrypy OIl u mocnenoBaTelbHOCTh NUCHUUILIMH B Y4E€OHOM IUIAHE) KaK C TOYKU 3PEHUS
IIPEEMCTBEHHOCTA COJACpXKAHUSA, TaK M C TOYKM 3PEHUS HEIPEPBIBHOCTH IIpolecca
(dbopMuUpOBaHHA KOMICTEHLUUH BBITYCKHUKA. B pe3ynbrate OCBOSHHUS JAUCIUILTAHBI
oOy4Jaromuiicsi TOMKEH OBJNA/IETh 3HAHMSAMM, YMEHUSMHU M HAaBBIKAMU B IIENISAX MPUOOpETEHUS

cnenyromux komrerenunit YK 4, OIIK 1.

TPEBOBAHMUSA K PE3YJIbTATAM OCBOEHUSA JUCHUITJIMHBI
[Iponecc ocBoenus qucuuiuiiabl « AHOCTPaHHBINA A3BIK B IPO(ecCHOHAILHOI chepe»

HarpaBJieH Ha (¢opmupoBanue komnetreHIui B coorBercTBuu ¢ ®I'OC BO u OIIOIT BO mo

HanpasieHuto noarotoBku 42.03.02 (OKypnanuctuka), npoduns «KypHanucTuka U HOBbIE

Meauay:
Ilepeyens miIaHupyeMbIX pe3yJIbTATOB 00yUYeHHS M0 JMCHHUILIHHE (MOAYJIIO),
COOTHECEHHBIX C HHMKATOPAMM JOCTHKEHHSI KOMIIeTeHIIUH
Komn HNuauxaropsl Pe3yabTaThl 00yyeHus
eTeHI U KOMIIETEeHIMii

YK-4. NKyk4.1 3HATh: (doHOIOTHYECKHE, rpaMMaTHYICCKHE,
Crocoben JleMOHCTpHpY | JTEKCUYECKHE, CTUJIUCTHYECKUE 0COOCHHOCTH
OCYILIECTBIAT | €T YMEHHE BECTU | U3Yy4aeMOro si3bIka (B CPaBHEHHM C POJHBIM SI3BIKOM),
b  JIeJOBYIO | OOMEH NIeNIOBOM | peaiud, OCOOEHHOCTH  KYJIbTYpbl, HCTOPHH U
KOMMYHHKaI] | uH(popmanuei B | reorpauu CTpaHbl H3y4aeMOTO S3blKa; pedYeBbIE U
WO B YCTHOW | YCTHOM U | IOBEICHYECKHE MO/IENH, MIPUHSATHIE B

i
IMMCHbMEHHOM
dbopmax Ha
rocyJapcTBe
HHOM SI3BIKE
Poccuiickoit
denepanuu u
WHOCTPaHHO
M(BIX)
s3bIKe(ax)

MUCbMEHHOUW opMax
Ha TOCYIapCTBEHHOM

COOTBETCTBYIOIIEH KYJIBTYpE

YMeTb: aIeKkBaTHO BOCIHPUHUMATH M  KOPPEKTHO

S3BIKE  C  YYCTOM | MCIIOJIb30BAaTh CIUHHIIBI PEUYd HAa OCHOBE 3HAHUU O
ocobeHHoCTEH (DOHOJIOTHYECKHUX, TIpPaMMaTHYCCKUX, JICKCHYCCKUX,
CTUJINCTHKH CTHJIMCTHYECKMX OCOOCHHOCTSX H3ydyaeMOro s3bika (B
O(HUITHATEHBIX U | CPABHEHHMH C  POJHBIM  sI3BIKOM);  aJCKBAaTHO
HEOPHIMATEHBIX UCII0JIb30BaTh,  (DOHOBBIC  3HAHHWSA,  CHUTYaTHBHO
IIHCEM u | 00ycioBIcHHbIE (POPMBI OOIIECHUS; BCTYIAaTh B KOHTAKT
COILIMOKYJITYPHBIX C HOCHUTEIISIMU SI3bIKa; OCYIIECTBIIATH KOMMYHHKAITHIO C
pa3IYni. YY4ETOM  HMHOKYJIBTYPHOTO KOHTEKCTa; IMPUMECHSTH
pasHble CTpaTEruu JUIi TIOHMMaHHsI YCTHBIX U
NUCHbMEHHBIX TEKCTOB, IMOJICPKAHUS  YCICIIHOTO
B3aUMOJICHCTBHSI IIPH YCTHOM M IHMCHMEHHOM JICJIOBOM
oO1eHnu
Bananernb: HaBbIKAMH M HEOOXOJUMBIMH CTPATETHSIMH
JUIS B3aUMOJICHCTBUSA C MapTHEpaMU II0 OOIICHHIO;
MOHUMAHMSI U TOPOXKACHUS HHOS3BIYHOTO IHCKYypca C
YUETOM KYJABTYPHO O0YCIIOBIEHHBIX Pa3TUUHid
UIKyka.2 3HaTh: MNpoQeccCHOHAbHO 3HAYUMYI0 YCTHYIO H
JleMoHCTpHpY | MUCBMEHHYIO (POpMY KOMMYHUKAIIUU CHEIHATUCTOM B
er ymeHnue Bectu | obmactu CMMU Ha MHOCTpaHHOM SI3BIKE;
oOMeH NeNOBOM | YMeTh:  CBOOOTHO  TOJIb30BAaThCS ~ WHOCTPAHHBIM
nHpopmanuen B | SI3BIKOM KaK CPEJICTBOM JIEJIOBOTO OOIICHUS;
YCTHOM U | BiajgeTsb: TUHTBUCTUYECKUMU HABBIKAMU U TPUMEHSITh

MUCHbMEHHOM (popmax

ux i PCAAKTUPOBAHUA, MNCPEBOAA U CO3OAHUA

4




HEe MeHee 4YeM Ha
OJIHOM HMHOCTPAaHHOM
SI3BIKE;

MEIUMHBIX TEKCTOB C LEIbI0 JaJbHEHIIEro
UCII0JIb30BaHUS uHpOpMaUn B CUTYaLUAX
MEXKYJbTYpHOTO  OOLIEHUS C  KOJUIeraMu U3

3apy0eXKHBIX CTPaH.

N AKyk4.3
Bribupaer

CTUIIb  OOINEHUS B
3aBHCHMOCTH OT IIEIU
u YCIIOBUAH
NapTHEPCTBA;
aganTupyeT peub,
CTHJIb OOIICHHSI |

3HaTh: CcTUIM OONIIECHUS B 3aBUCHUMOCTH OT LEIH H
YCIJIOBUM IAPTHEPCTBA;

YMmerb: aganTupoBaTh pedb, CTHJIb OOLIEHUS M S3BIK
JKECTOB K CUTYyaIUsIM B3aUMOJICHCTBUS,

Baaners: cTuisiMu 001IEHHS B 3aBUCUMOCTH OT 1IEJIU U
YCIIOBUH  TApTHEPCTBA, OBITh  CIOCOOHBIM u
aJlanTUPOBaTh PeUb, CTHJIb OOIICHHUS U SI3BIK KECTOB K
CUTYAIIMSIM B3aUMOJCHCTBUS .

SI3BIK KECTOB K

CUTYallUsIM

B3anMMOJICHCTBYS

NKyk4.4 3HaTh: COBPEMEHHBIE WH(POPMAIMOHHO-

Hcnons3yer KOMMYHUKATUBHBIE CPEICTBA JJIs KOMMYHHKALINH;

COBpPEMEHHBIE YmMmern: WCIIOJIb30BaTh COBpPEMEHHBIE WH-

WH(POPMAITMOHHO- dbopMaIMoOHHO- KOMMYHUKAaTHBHBIE CpEACTBA IS

KOMMYHUKaTUBHbBIE KOMMYHUKAIlMd B paMKax  MpodhecCHOHATHHOU

cpencraa JUISl | I€SITENbHOCTH;

KOMMYHUKaIUU Bananers: HaBbIKAMU COBPEMEHHBIX MH(GOPMALHMOHHO-

KOMMYHUKATUBHBIX CPEACTB 11 KOMMYHUKAIUN
OIIK-1. UK onki.1 3HaTh: TEHAGHUMH U  OCOOCHHOCTH  Pa3BUTHUS
BrisBnser COBPEMEHHOUN SI3BIKOBOM CHUCTEMBI, 0a30BbIC THIIBI

OTJINYUTEIbHBIE COBPEMEHHBIX MEIUATEeKCTOB (HOBOCTH, AaHAJUTHKA,
Crniocoben 0COOCHHOCTH nyOIUIIMCTHKA, pEeKjaMa), WX OCHOBHBIC CBOWMCTBA H
C03/1aBaThb MEIUATEKCTOB, U | XapaKTEPUCTUKHA Ha COIMOKYJIbTYPHOM, MEAUMHOM M
BOCTPEOOBAH | (win) BepOaJbHOM  YpPOBHSAX JUISI  CO3JaHUs, OLECHKH,
HBIC MEIMANPOAYKTOB, U | pEJAKTUPOBAHUS aBTOPCKUX MATEPUAIOB, OCHOBBIBASACH
OOIECTBOM H | (umm) Ha  yrayOJeHHOM TIOHUMaHUU HMX  CHCUU(PHUKH,
MH/YCTPUCH | KOMMYHMKALMOHHBIX | QYHKLMH, COJEpP/KAHMS, ONTMMAIBHBIX  MOJEJIEH,
MCIUATCKCTBI | IpOAYKTOB  Pa3HBIX | 3HAHUU TEXHOJOIMHM HUX CO3JaHUsS Ha HHOCTPAHHOM
u (nm) | MeamMacerMeHTOB " | I3BIKE
MEIUAaIpoOayK | matdopm YMerb: aHaIM3UpOBATh U KPUTHUYECKU OLICHUBATH
Thl, M (WIK) cojiep)KaHue, JIMHIBOCTUJIMCTHYECKHE OCOOCHHOCTH
KOMMYHUKaI MEAMATEeKCTOB,  HMX  COOTBETCTBUE  (POPMATHBIM
HOHHBIC tpeboBanussM CMU pasHbIX MEIMUHBIX TUIATPOPM H
IPOAYKTBI B pa3HbIX GOpPM KOMMYHHUKAIIUHN).
COOTBCTCTBH Baajgern: HaBBIKAMH

U ¢ HOpMaMHU
pycckoro
WHOCTPAHHOT
0 SI3BIKOB,
0COOEHHOCTS
MH MHBIX
3HAKOBBIX
CHUCTEM

CO3aaHus, KPHUTUYCCKOTO
aHalIn3a, pCAAKTHUPOBAHUSA U HAYYHOT'O HCCICHOBAHUA
COBPEMCHHBIX MCAHUATCKCTOB  Pa3HbBIX THIIOB Ha
HHOCTPAHHOM A3BbIKEC




MK onki.2
OcymiecTBisieT
HOJIFOTOBKY
KYPHAIUCTCKUX
TEKCTOB U (WJH)
IPOJIYKTOB
pa3IUYHbIX JKaHPOB U
¢dbopmaron B
COOTBETCTBUU c
HOPMaMH PYCCKOTO U
MHOCTPaHHOTO
SI3BIKOB,

0COOEHHOCTSAMM MHBIX
3HAKOBBIX CUCTEM

3HATD: OCHOBHBIE TPUHITUTIBI CO3/IaHUS
KYPHAIIMCTCKUX TEKCTOB U MPOAYKTOB Pa3JIMUHbBIX
JKAHPOB W (OpPMATOB B COOTBETCTBUU C HOpPMaMu
PYCCKOTO ¥ HWHOCTPAHHOTO SI3BIKOB, OCOOCHHOCTSIMU
WHBIX 3HAKOBBIX CHCTEM

YMeTh: aHATU3UPOBATH MIPOLIECC PA3BUTHS
JKYPHAJIMCTUKH B COTIOCTABIICHUM C PA3BUTHEM
oredecTBeHHEIX CMMU, MCIT0Ib30BaTh HAKOILICHHBIN
IIO3UTHUBHBIN ONIBIT PEJAKLIUN U KYPHAIMCTOB KaK
[eHHelIee MpoecCHOHAbHOE HACHEINEe B MMPAKTUKE
CBOEH KYPHATUCTCKOMN JEATEIHHOCTH MOJATOTOBKE
KYPHAITMCTCKUX MyOJIUKAINH;

- CTPEMHUTBHCSI COOTBETCTBOBATH JTYUIITNM
00pa3nam >KypHAJIUCTUKH (aKTyaJIbHOCTh U
00111eCTBEHHAs 3HAYUMOCTh U30paHHOM TEMBI,
JIOTUYHOCTh, ApTYMEHTHPOBAHHOCTD, IPKOCTh U
JTUTEPATYPHBIN SI3BIK €€ OCBEICHUS, YMCHHE
MOJIEMU3UPOBATh, TIPOSBICHHOCTh aBTOPCKOM TIO3HITIH)
Ha WHOCTPAHHOM SI3BIKE.

- OCYHIECTBJISTh pEKJIIaMHbIC, HWH(POPMAIIMOHHEIE
W TPOMAraHIMCTCKUEe KaMITAaHUM W MEpPOIPUSATUS Ha
MHOCTPaHHOM S3bIKE
BJIA/IeTh:
pa3IUYHBIMU ~ IpPUEMaMU TMOJIydeHUus HHpopmanuu,
yMETh BbICTpauBaTh dS()PEKTUBHBIC OTHOIICHUS C
UCTOYHUKAaMU WH(GOpMalUU, YMETb I'PAMOTHO MHUCATh
TekcThl 11t CMU Ha HHOCTpAaHHOM SI3BIKE.







. COAEPXAHHUE U CTPYKTYPA JUCIUIIJIMHBI

O0beM TUCHUILINHBI cocTaBiaser 4 3a4€eTHBIX eIUHMHII, 144 JacoB.
B TOM uncie 4 3a4ETHBIX €IUHHUII, YacoOB Ha 3a4eT
dopMa NPOMEKYTOUHON ATTeCTAIIUM: 3a4yeT

C UCIIOJB30BAHUEM JICKTPOHHOI'O 06yqe}mﬂ H JUCTAHIUOHHBIX 06pa30BaTeJ’lBHLIX TEXHOJIOTHi 6 (qac)

4.1 Conepma}me AUCHUIIJIMHBI, CTPYKTYPUPOBAHHO€ IO TeéMaM, ¢ YKaz3aHMEM BH/I0B y‘leﬁHbIX 3aHATHI M OTBEJEHHOI0 HAa HMX
KOJIM4YeCTBA AaKAACMHUICCKHUX YaCcoB

No Paznesa nucuunmInHbI/ TEMbI Buabl yueoHoii pa6oThl, DopmMbl TEKYLIETO
/T = BKJIIOYASI CAMOCTOSITEJIbHYI0 padoTy KOHTPOJIA
g ¥ oOyyammuxcsi , MPAKTHYECKYIO MOATOTOBKY H yCIeBaeMoCTH;
§ 5 TPYA0EMKOCTH ®opma
- ; (B yacax) NPOMEKYTOYHOI
al 8| %8 KonrakrHas pabota =85 aTTecTaluu
§ S| B¢ IpenoaBaTels ¢ 00yJaromuMHCs = E (no cemecmpam)
> = ] g g
[ o = o s &
Ol 2| E; =2 g
R | o .5
= : 5& £
5 e B1
g Jlexuuu| Cemunuapckue | Koncynpranum g Ez
. /npakTHueckue =g 2
/mabopatopHsie ©ax
3aHATUA
1. What Makes a Good Journalist? 1 10 JlenioBas urpa
Simple/Continuous form 1 p
2. Journalism as a Career 1 10 Koviisti cron
Past Simple/ Present Perfect 1 pyL
3. Journalism is Information 1 10 JlenioBas urpa
The definite article 1 p
4, What is News? 1 10 Postenas Hiba
Asking questions/ tag questions 1 p




5. Success in Interviewing 1 10
The Passive 1 Huckyceus
6. Press Conferences 1 10 Postesas Urpa
The Infinitive construction 1 p
7. Newspapers 2 2 10 KOHThOLHAS
Analyzing newspapers P
The Gerund construction padora
8. Radio 2 2 11
Understanding the language of radio Tncxycous
presenters
Infinitive/ Gerund
9. Magazines 2 2 11
Planning the cogt?nts gf a magazine Kpyrmerii cton
Modal verbs
10. Television 2 2 11 KOHThONLHAS
Understanding the pre-production process P
Conditionals pabora
11. New Media 2 2 11
Briefing a website designer JlenoBast urpa
Relative clauses
12. Advertising 2 2 10 KOHTOOLHAS
Selling your services to a potential client 5 p
Revision paboTa
Htoro yacoB 144 | 18 18 124 3a4er
4.2 Tl;an BHeayTUTOPHOI CaMOCTOSITEJIbHOM PadoThl 00yYAIOIIUXCS 10 JUCHUNINHE
CamocTosTenbHas pabota o0yJaronmxcs YuebHo-
3arpatsl OnenouHoe MCTORIHECKOE
Cemectp HazBanwue paszaena, Tembl B i 06 Cpoku obOecrieueHue 5
Ha CaMOCTOATCIIbHOU PpaOOThI e —— BpPCMCHHU CpCaACTBO CAMOCTOSTENLHOM
(uac.) paGoTHI




Cemectp

HaszBanue paszeina, Tembl

CamocrosiTenbHas paboTa 00yqaronIuxcst

Bun camoctosiTenbHOM paboThI

Cpoku
BEITIOTHCHHS

3arpatbl

BPEMEHHU

(dac.)

OneHovHoe
CPEICTBO

VYuebHo-
METOIHYECKOE
obecrneueHue
CaMOCTOSITEIILHOM
paboThHI

JICT.C

What Makes a Good Journalist?
Simple/Continuous form

New Age Media.
How is the Internet changing
Journalism

B TCY CEM

10

[enosas urpa

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

JICT.C

Journalism as a Career
Past Simple/ Present Perfect

Creating some key principles
of Journalism Ethics

B T€Y CEM

10

Kpyrasrii cron

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

JICT. C

Journalism is Information
The definite article

Read the story “The Yellow
Fever” of Journalism and share
the ideas

B T€Y CEM

10

Henosas urpa

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

JICT.C

What is News?
Asking guestions/ tag questions

Writing news for any magazine
or newspaper

B T€Y CEM

10

PosneBas urpa

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

10




Cemectp

HaszBanue paszeina, Tembl

CamocrosiTenbHas paboTa 00yqaronIuxcst

Bun camoctosiTenbHOM paboThI

Cpoku
BEITIOTHCHHS

3arpatbl
BpeMEHU
(dac.)

OneHovHoe
CPEICTBO

VYuebHo-
METOIHYECKOE
obecrneueHue
CaMOCTOSITEIILHOM
paboThHI

JICT.C

Success in Interviewing
The Passive

Role play an interview with a
filmstar

B TCY CEM

10

Huckyccns

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

JICT.C

Press Conferences
The Infinitive construction

Organising a press conference
Make a speech

B T€Y CEM

10

PoneBas urpa

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

3UM.C

Newspapers
Analyzing newspapers
The Gerund construction

Writing headlines
Planning and writing a
newspaper article

B T€Y CEM

10

KonTposbHas
paborta

Cambridge
English for “The
Media” by Nick

Ceramella,

p.112,2008

3UM.C

Radio
Understanding the language of radio presenters
Infinitive/ Gerund

Understanding the production
process
Planning a news list

B T€Y CEM

11

Huckyccus

Cambridge
English for “The
Media” by Nick

Ceramella,

p.112,2008

3UM.C

Magazines
Planning the contents of a magazine
Modal verbs

Composing magazine covers
Planning and writing a true life
story

B TCY CEM

11

Kpyrasiii cron

Cambridge
English for “The
Media” by Nick

Ceramella,

p.112,2008

11




CamocrosiTenbHas paboTa 00yqaronIuxcst

VuebHo-

3arpatsl OneHouHoe METOMITHECKOE

Cemectp Hassanwue pasnena, Tembl B — Cpoxku obecrieuenne

U CaMOCTOATCIIBHOU Pa0OThI T —— BpPCMCHU CpeacTBoO CAMOCTOSTEILHOM
(vac.) paboThI

11 Cambridge
Television Organising a filming schedule English for “The

. . oS . KonTposbHas - .
3UM.C Understanding the pre-production process Filming on location B TCY CEM aGota Media” by Nick

Conditionals Editing a TV documentary p Ceramella,

p.112,2008

_ 11 Cgmbridge
e New Me_dla . Planning and writing a blog Engh.s},l, for T.he
3UM.C Briefing a website designer . B T€Y CEM JenoBas urpa Media” by Nick

. Creating a podcast

Relative clauses Ceramella,

p.112,2008

10 Cambridge
Advertising Creating a print advert English for “The

. . . . . KonTposbHas . .
3UM.C Selling your services to a potential client Creating a screen advert B TCY CEM Media” by Nick

- . . paborta
Revision Presenting a finished advert Ceramella,
p.112,2008
OO611ast TpPYI0EMKOCTh CAaMOCTOSATEILHON paOOTHI 1O AUCIUILUIMHE (Yac) 124
N3 HuX 00beM caMOCTOSTEILHON pabOThl € UCIOJIb30BAHHEM YJIEKTPOHHOI0 00YUYEeHHUSs U 6

AMCTAHIMOHHBIX 00Pa30BaTeJbHBIX TEXHOJOTHH (Yac)
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4.3. Conepxxanue y4eOHOro MaTepuaJia

1.What Makes a Good Journalist? New Age Media.

How is the Internet changing Journalism

[Mpodeccus xypramucra. Onucanne npodeccuu, chepbl IesITEIBHOCTH, IUIIOCHI U MUHYCHI
npodeccun. Kakne ObIBAIOT KypHAIMCTHI U Y€M OHU 3aHUMAIOTCS.

BinusiHue uHTEpHETA HA )KYPHAIUCTHUKY.

Simple/Continuous form.

2.Journalism as a Career

Creating some key principles of Journalism Ethics

OCHOBBIKYpHAIMCTCKOMAEATEIbHOCTU. KapbepHBIPOCTBKYpHAIUCTUKE. MeXyHapoiHbIe
MPUHIMIBI TPO(ecCHOHANbHON ATUKUB KypHaIUCTKe. VHOCTpaHHBIN SI3bIK — KaK OCHOBa ycrexa
Kapbepbl KapbePHOTO POCTa.

Past Simple/ Present Perfect.

3.Journalism is Information

Pabora ¢ ucrounukamu wuHpopmanuu. CrocoObl monydeHus UHGOPMALUU. IDTHUECKHE
HOPMBI B paboTe ¢ ncTouHnKaMu nHopmanmu. Jlara- >xypHanuct - npodeccus Oyayuiero.

Thedefinitearticle.

4.WhatisNews?

OnpenenenvenonsaTusiHoBoctu.  KputepunordopanoBocrenysmyonukanuu. HoBocTHas
xypHanuctuka. [Tonstue derikoBas HOBOCTb.

Askingquestions/ tagquestions.

5.SuccessinInterviewing

HNuTepBbio B xKypHanucTuke. OnpeneneHue, BUIBI, CTPYKTypa, MOJATOTOBKA K MHTEPBBIO.
HNuTepBhrokakKaHpBxKypHanucTuke. [IpaBuna Beaenuss UHTEPBbIO. OCHOBBI ycrieXxa B HHTEPhBBIO.

The Passive.

6. Press Conferences
Organising a press conference
Cwmpicn u Ha3HaueHue mpecc-KoHpepeHnuidi. OCHOBHBIE MpaBWiIa UX opraHu3amnuii. OmnoBemeHne
CMMU u mnaH mpoBeneHus npecc-KoH(pepeHuy. DTarbl MOArOTOBKY U BbIOOP MecTa. [loaroroBka
JOKYMEHTOB: PETJIaMEHTBI, KOHIIEHITH, Ipecc- penu3. JlemoBoe obmenuecnpeccoinCMU.
The Infinitive construction.

7.Newspapers
Analyzingnewspapers
Writingheadlines

Planningandwritinganewspaperarticle

CtpykTypa W MNpPUHIUIBI OpraHu3aluud paboThl penakuuu. PaboTa KypHamucra B
razere.l'azeTHbIe JKaHPBI. PeHaKHHOHHBIﬁMeHe,H)KMeHT.

The Gerund construction

8.Radio

Understanding the language of radio presenters

Understanding the production process

Planning a news list

Pannoxypnanucruka. Oco6eHHOCTHPa0OTEIKYPHATIMCTaHAPAIHO. OyHKIN
PaanOXKYPHAIUCTHUKHU. BBIpa3I/ITeJ'IBHBIC cpeacrBa paauoOXypHaJIUCTUKH.
XKanpeipaanoxKypHaIUCTUKU. TeXHOIOTHApaOOTHIPAANOKYPHAINCTA.

Infinitive/ Gerund.

9.Magazines

Planningthecontentsofamagazine
Composing magazine covers

Planning and writing a true life story

13



CTpyKTypa ¥ IPUHIMITEI OPraHU3alUU PadOTHl B pelakiuy KypHana. Opranuzanus padoThl
KypHanucra B kypHaie. Kro takoi fashion-xypuanucr u fashion-6iorrep, u kak uM crath?!

Modal verbs.

10.Television

Understanding the pre-production process
Organising a filming schedule

Filming on location

Editing a TV documentary

[Mpodeccus Tenmexypuamuct. Onucanue, OOS3aHHOCTH, HABBIKM W 3HaHHs. MacTepcTBO
BCACHUA TCIICTIPOTPpaAMM U UHTCPHCT -KaHAJIOB.

Conditionals.

11.NewMedia

Briefingawebsitedesigner
Planningandwritingablog

Creatingapodcast.

Hoseiemenuasxypuanuctuke. CMHUunoBeiemMenua. TpeHabl HOBBIX Meaua.

Relative clauses.

1. Advertising

Selling your services to a potential client
Creating a print advert. Creating a screen advert

Presenting a finished advert

Pexnamamxypranuctuka. Pexiama
XKypHaimucTuke. SA3b1k pexkiaMmbl. KonupaiTusr.

Revision.

KakK BHUJT MapKeTI/IHFOBOI\/'I KOMMYHUKallUn B

4.3.1. IllepeyeHb CEMHUHAPCKHUX, MPAKTHYECKUX 3aAHSITHI

Ne paznena HaumenoBanue ceMuHapoBs, Tpynoemxocr [ QrieHouHble | Popmupyembie
n/n Y TEMBI IIPaKTHYECKUX M JIa00paTOpHBIX paboT b cpeicTBa KoMIETeHIH
JUCLMIIIIMHBI (qac.)
(Momyist)
2 3 4 5 6
1 5 VK-4
1 What' Makes a Gpod Journalist? JenoBast OIIK -1
Simple/Continuous form urpa
2 5 VK-4
) Journalism as a Career Kpyrasriii OIIK -1
Past Simple/ Present Perfect CTOJI
3 5 VK-4
3 Journalism is Information JenoBast OIK -1
The definite article urpa
4 5 VK-4
4 ~ What is News? Ponesas OIIK -1
Asking questions/ tag questions urpa
5 6 VK-4
Success in Interviewing OIIK -1
. HCKYCCHA
5 The Passive Hucky
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6 6 VK-4
6 Pre_ss_ C_:onferences _ PoseBas OIIK -1
The Infinitive construction urpa
! Newspapers ° KonTposiba o
7 Analyzing newspapers o agOTa OIIK -1
The Gerund construction p
8 Radio 6 YK-4
8 Understanglmg the language of Jlckyccus OIIK -1
radio presenters
Infinitive/ Gerund
9 Magazines 6 YK-4
9 Planning the contents of a Kpyrbrit OIIK -1
magazine CTOJ
Modal verbs
10 Television 6 YK-4
10 Understanding the pre-production KouTponsH | OIIK -1
process ast paborta
Conditionals
11 New Media 6 Jenosas yK-4
11 Briefing a website designer oa OINK -1
Relative clauses P
12 Advertising 6 YK-4
12 Selling your services to a potential KouTponsH | OIIK -1
client ast pabota
Revision

4.3.2. IlepeyeHb TeM (BONMPOCOB), BBHIHOCHMBIX HAa CaAMOCTOAITEJIbHOE H3yUYeHHe
CTYJIEHTAMM B paMKax camMocTosiTeabHoil padorsl (CPC)

Tema 3agaHue dopmupyemas NJAK
KOMIICTCHII U
n/n
VK-4 UIK  VK4.1
1 OIK -1 VK 4.2
What Makes_ a Good New Age Media. VK s
Journalist? . :
. . How is the Internet
Simple/Continuous . ) VK 4.4
form changing Journalism
WK OTIK 1.1
OIK 1.2
VK-4 UIK  VK4.1
2 OIK -1 VK 4.2
Journalism as a Career Creating some key VK 43
Past Simple/ Present principles of Journalism VK 44
Perfect Ethics '
WK OIIK 1.1
OIlK 1.2
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VK-4 UK  VK4.1
Journalism is Read the story “The OlK -1 vk4.2
Information Yellow Fever” of YK 4.3
. . Journalism and share the
The definite article id vK 44
Ideas WK OIIK 1.1
OIlK 1.2
VK-4 UK VK41
OIIK -1 YK 4.2
What is News? .
: . Writing news for any YK 4.3
Asking questions/ tag magazine or newspaper YK 4.4
questions '
WK OIIK 1.1
OIK 1.2
YK-4 UK VK41
OIIK -1 YK 4.2
Success in Interviewing | Role play an interview YK 4.3
The Passive with a filmstar VK 4.4
WJIK OIIK 1.1
OIIK 1.2
YK-4 UK  YK4.1
OIK -1 VK 4.2
Press Conferences Organising a press VK 43
The Infinitive conference VK 44
construction Make a speech '
WK OIIK 1.1
OIK 1.2
VK-4 UK VK41
Newspapers . . OlK -1 VK 4.2
; Writing headlines VK 43
Analyzing newspapers . . -
Planning and writing a
The Gerund . VK 4.4
truction newspaper article
cons WJIK OIIK 1.1
OIlK 1.2
VK-4 UK  VK4.1
Radio OIK -1 YK 4.2
Understanding t_he Underst.andmg the VK 43
language of radio production process VK 44
presenters Planning a news list '
Infinitive/ Gerund K OIIK 1.1
OIK 1.2
VK-4 UIK  VK4.1
Magazines Composing magazine OnK -1 vkaz2
Planning the contents of covers YK 4.3
a magazine Planning and writing a YK 4.4
Modal verbs true life story VK OIIK 1.1
OIlK 1.2
Television Organising a filming | YK-4 UIK VK41
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10 Understanding the pre- schedule OIK -1 YK 4.2
production process Filming on location VK 4.3
Conditionals Editinga TV VK 4.4
documentary
WJIK OIIK 1.1
OIIK 1.2
VK-4 WJIK VK41
11 New Media _ N OIK -1 VK 4.2
Briefing a website Planning Slr:)ogllwrltmg a YK 4.3
R Idt_a3|gn|er Creating a podcast vka4
elative clauses WK OIK 1.1
OIIK 1.2
VK-4 WJIK VK41
12 Advertising Creating a print advert | "¢ 1 vK42
Selling your services to | Creating a screen advert YK 4.3
a potential client Presenting a finished VK 4.4
Revision advert WK OIIK 1.1
OIIK 1.2

4.4, MeToan4yecKue yKa3aHHsl M0 OPraHU3alMi CAMOCTOSITE/IbHOI paGoThl CTYJIEHTOB

Juctunnmuaa «HOCTpaHHBINA SI3bIK B MPOQEeCcCHOHATBHON cepe» (aHTIMICKUN SI3bIK) B
M3y4aeTcs B paMKax 00pazoBaTeNIbHBIX MPOTrpaMM MO HAIMpPaBIIEHUIO MOATOTOBKH OakanaBpoB IO
Hanpasienuto 42.03.02 (OKypnamucruka), npodunb «KypHanucTuka W HOBble Meama». Kypc
paccuuTaH Ha roJ oOydeHUs B By3e M H3y4aercs Ha 3 Tody oOydeHHs 1O MporpaMMme.

B xoxe oOyueHus CTYyIEHT MOJDKEH OBJIAACTh MPEAycMOTpeHHBIM [Iporpammoii o0bemMoM
o0uIeynoTpeOUTenbHOM U MPOPECCHOHANBHON JIEKCUKH, HAYYMTHCS CTUIIMCTHYECKU MPaBUIBHO
0opOpMIIITH CBOIO peyb (KaKk YCTHYIO, TaK U MUCbMEHHYI0), COOTBETCTBEHHO KOMMYHUKATHUBHBIM
HaMEPEeHUSIM U COJIEP’KaHUIO BHICKA3bIBAHUS.

YcnemHoe ocBOeHHE Y4eOHOM TUCIUIUIMHBI MPEANoaraeT aKTUBHYIO CaMOCTOSITENbHYIO
paboTy CTyIEeHTOB MO 0TpabOTKe y4eOHOro MaTepraa, M3y4eHHOTO Ha MPAKTUYECKUX 3aHATUSX.

CamocTodarenbHas paboTa Mo JaHHOW TUCIHUIUIMHE BKIIIOYAET B ceOs: TEKYILIyI0 paboTy Haj
y4eOHBIM MAaTepUAIOM, HU3JIO0KEHHBIM B y4eOHHMKaX, Y4E€OHBIX MOCOOMSX M JOIMOJHUTEIBHOMN
nuTeparype, a Takke 3adUKCHPOBAHHBIM Ha ayJAHOHOCHTENSAX, B T.4. BBINOJHEHUE Y4EOHBIX
3aJlaHu# ¥ YIpaXHEHUI; MOATOTOBKY K PyOS)KHOMY U TPOMEKYTOYHOMY KOHTPOJIIO.

B nensax 3(1)(1)CKTI/IBHOFO OBJIAZICHUA  KOMIICTCHUHUAMHU CTYACHTAM PCKOMCHAYCTCA:

- HCIPCPBIBHO IIOIIOJHATL CBOW 3HAHHA CII0CO00B KOMMYHUKATUBHO-IIPAIrMAaTHYCCKOI'0 U
KOMIIO3UITUOHHOTO MOCTPOCHUSA HpO(I)eCCI/IOHaJ'ILHO ~OPUCHTUPOBAHHBIX TCKCTOB HA 3THUX A3bIKAX;

- Pa3BUBATb OSHIUKIIONCANYCCKYHO SPYAULIUIO, IIOIIOJIHATH (((I)OHOBHC» 3HaHuA, CJICIUTH 3a
Pa3sBUTUEM  BHYTPHUIIOJIUTHYCCKHUX U  KYJIbTYPHBIX COOBITUHA W  BHCIIHCIIOJIUTHYCCKOM
ACATCIIbHOCTBIO CTPAHBI (CTpaH) HN3y49acMOTI'0 BTOPOTO HHOCTPAHHOT'O A3bIKA,

- BECTU COOCTBEHHBIC CJIOBApUKHU, KyJa CIICAYCT BHOCUTb HE3HAKOMBIC CJIOBA U BBIPAXKCHUA U UX
OKBUBAJICHTHI, BCTPCTUBIINUCCA KAK B y‘-IC6HI/IKe, TaK U B JOIIOJITHUTCIBbHBIX yLIC6HBIX Marepuruaiax
HJIM B KOMMCHTApUAX, MNpcAlaraCMbIX IPCHIOoAaBaATCICM BO BPEMA MPAKTUUYCCKUX SaHHTHﬁ;
NEPpUOAUYCCKU MMOBTOPATH JICKCUKY, COACPKALIYIOCA B CIIOBAPUKAX;
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- TIpU  BBIOJIHCHUU YIPAKHCHUA M3 y4EOHHMKOB TMOJIB30BATHCS OOJBIIMMH JIBYS3BIYHBIMH,
CHEIMATLHBIMA M TOJIKOBBIMU CJIOBapsIMHM, a TaKXKe CIPaBOYHHKAMH M HMHOU CIPaBOYHOUN
JTUTEPATypPO; TIIATEIHHO BBITIONHATH PAOOTY MO UCIPABICHUIO TOMYIIEHHBIX B YIMPAKHEHUSIX
CMBICTIOBBIX, CTHUJIMCTHYECKUX, JIEKCHYECKUX, T'paMMaTHYeCKHX, ophorpaduvyeckux W HWHBIX
OIMOOK U MOTPEIIHOCTEH.

Jlomamiaue 3aJaHus CIEAyeT BBINOJHATh K KaXAOMY YpOKY, pasjenss 3aJaHue Ha
HeOoJbIIe MOPIMHK, HAauWHAs CO [JHSA, Korja 3ajaHue Obuio naHo. He crnemyer oTkiagbIBaTh
BBINIOJIHEHHE 33/1aHUS HA HOYHbIE Yachl. B 1eHb niepes 3aHATHEM 3a1aHKE HEOOXO0UMO TOBTOPUTD.

3a/laHue CUMTAETCS BBIIIOJHEHHBIM, €CJIM CTYACHT MOXET CAeNaTh 3a/laHue, He MOATJISIbIBas
B INMCbMEHHBIA HCTOYHUK (TETPa/b € JOMAITHUM 33JaHUEM WJIN KIIOYHU B YUEOHUKE).

B mensax 3akperuieHus M3y4aeMOW JIEKCHKHM M PacIIMpPEHHUs CIOBAPHOIO 3amaca CTyAEHTOB
peKoMeHayeTCs B rporecce U3Y4ECHUS JUCLUTIIINHBI chopMupoBaTh CJI0Baph
00LIeyOTPEeOUTETBHBIX CJIOB U OCHOBHBIX MPO(ECCHOHANBHBIX TEPMHUHOB.

CryneHTsl JOJDKHBI UMETh NPEACTaBIeHHE 000 BCEX MHOSI3BIUHBIX PEaNusiX, YIOMSHYTHIX B
yueOHUKe, UAET M peub O MEepPCOHANMSX, IpeaMeTax MaTepUaabHOI/ AyXOBHOH KyIbTYphl WIH
SIBJICHUAX, OTHOCSALIMXCS K MCTOPHUU CTpaH H3y4aeMoro s3bika. Eciau uHOS3bIYHAS peanus
BCTPETHJIACh CTYJEHTaM B JIOMAIIHUX YIPAKHEHUSX, CTYIEHThl 00s3aHbl HaWTH KOPOTKYIO
nH(OpPMALIHIO O HE CaMOCTOSATENBHO.

[ToaroroBka K pyOeKHOMY KOHTPOJIFO HOCHUT XapakTep IMOBTOPEHHUS M CHUCTEMaTU3alluu
MOJIyYEHHBIX paHee 3HAHWW, YMEHUIN U HaBBIKOB U HE MpeArnojaraeT Kakux-i1u0o creunpuyeckux
¢dopm. OlHAKO CTYJIEHTaM PEKOMEH]IyeTCSl B KauecTBE JOIOJIHUTEIbHON BHEAyIUTOPHON pabOThI
MPOCTYIIMBAaHUE ayAHO3aNnuceld, MPOCMOTp (QUIBMOB Ha M3y4aeMOM S3bIKe, a TaKKe YTeHHUE
JOTOJIHUTEIBHOM JIUTEpaTyphl [0 U3Y4EHHBIM TEMaM, paboTa ¢ MHOSI3bIYHBIMU CaliTaMH.

4.5. TlpumepHasi TeMaTHKa KYPCOBbIX padoT (mpoekToB) KypcoBwsie pabOTHI MO JaHHON
JTMCIUIUIAHE YI€OHBIM TIAHOM HE TIPEIYCMOTPEHBI

IV. YYEBHO-METOJMYECKOE M TH®OPMAIIMOHHOE OBECIEYEHUE
TACIATITAHBI (MOYJIST)

a) nepevyeHb JUTEPATYPbI

1) Ywmponoa WM.U., Kysemuna E.B.Anrmmiickuii s3eik mas sxypHaaucroB (B1-B2) Mastering
English for Journalism[Teker] :yueGuuk mis akagemuueckoro Gaxkanaspuara /ML.U. Yepnosa, E.B.
Ky3pmuna, nzgarensctso: FOPAUT, 2016. —118 c.

2) Tenenp D. ®@. AHramiickuil s3BIK Ui KypHanucToB [Tekcr] : mocoOue s BY30B, TPEThE
m3nanue/ D. @. Tenens, uznarensctso: TEWC, 2006. -213 c.
3) Nick Ceramella, Cambridge English for “The Media”[Tekcr]: yuebnuk mis sxypaanuctoB Nick
Ceramella, uzpareascrBo:Cambridge, 2008.-p.112
4) Karin Wahl-Jorgensen, “The Handbook of Journalism Studies” ”[Tekct]: mocobue mis
xypuanucros, Karin Wahl-Jorgensenusmarenscteo: New York, 2009.- 113c.
5) Tlomxamennas E. B. Press Releases [Tekct]| :y4e6.-mMeToa. mocoOue 1O O0OyYEHHIO
npodeccuoHalbHO OpUEHTHPOBaHHON mucbMeHHOUM peun / E. B. [loakamennas, u3aaTeiabCTBO:
nrjy, 2011. — 89c.
0) meprnoaM4ecKHe M3AaHMs . ra3eThl ¥ KypHansl U3 Anriuu u CIITA
B) CIIMCOK ABTOPCKUX METOJAMYECKUX Pa3padoTok
r) 6a3bl JaHHBIX, HHGOPMAIHOHHO-CIPABOYHbIE H MOUCKOBbIE CHCTEMBI
1. Hayunas snextponHas 6ubianorexa eLIBRARY.RU
2. Dnexrponnas Oubmmoreka (http://ellib.library.isu.ru). JlocTym K TONHBIM TEKCTaM
yueOHBIX TOocoOmii, MOHOrpaduii W craTeli COTPYIHUKOB YHHMBEPCUTETA, OCYIIECTBISIEMBIA C
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http://ellib.library.isu.ru/

1060T0 KOMITbIOTEpa ceT MpKyTCKOTO TOCYAapCTBEHHOTO YHUBEPCUTETA
3.. https: www.bbc.com
4. caliThl ra3eT pa3JIM4YHbIX CTPAH MUpa
5. http://biblioclub.ru

VI. MATEPUAJIBHO-TEXHUYECKOE OBECIEYEHUE JUCHUIIJIMHBI
MOAYJIA)

6.1 1aGopaTopHoe 0G0pyI0BaHHE:

Cneyuanvuvie nomewjenus: YdeOHasi ayauTOpHs A MPOBEIACHUS 3aHITHH JIEKIUOHHOTO H
CEeMHHAPCKOTO THIIA.

Aymutopuss Uil JIGKIMOHHBIX 3aHATHH 00OpynoBaHa: creyuanuzuposannou (yueOHOMN)
mebenvro Ha 40 ToCcaIOYHBIX MECT; I0CKa MEJIOBas, Kadeapa HaloJIbHas;

Aymutopus i1 TPAKTUYECKUX 3aHATUN 00opymoBaHa: cneyuanruzuposarnou (y4eOHOM)
medenvio Ha 40 mMOCaZOUYHBIX MeECT, JOcKoW MmenoBoif; mpoekrop (1): ViewSonik; skpan (1);
noymoyk nepenocroti (1): ASUsX553Mxkononxu nepenocuoie (2): GeniusZJF109500080.

MEeXHUYECKUMU — CPeOCmBamu  0Oy4eHusi, CIYXKAIMAMHU Ui TPEACTaBICHUS  y4eOHOUH
nHpopmanuu OoJbpIION ayauTopuu To aucuuiinHe «CoBpeMeHHble peruoHanbHele CMMN»:
npoektop (1): ViewSonik; skxpan (1); roymbyx nepenocnoii (1): ASUSX553Mxononku nepenocnole
(2): Genius ZJF109500080

1. ToroBHOCTH yueOHBIX TaOOPATOPHIiL, Ay TUTOPUH, TUCIUIEWHBIX KJIACCOB, KAOMHETOB
KypCOBOT'O U IUIIJIOMHOTO MPOEKTUPOBAHUS, 3aKpEINIEHHBIX 3a Kadeapoit

NeNe ayauTOpHi, Konuuectso OCHaIIeHHOCTh
KJIaccOB, J1abopaTopuii HOCa0YHBIX MECT
b103 44 YyeOHast ayIUTOpHS,
00opynoBaHHas CrIeLUaT3UPOBaHHON

(y4e6HOIt) MeOeTbION TEXHUKOI:

1) oocxa szenenas menosas (1),
Kagedpa nuskas Hacmonvuas (1), cmonvi
nUCbMEHHbLe, CIYJIbsL;

2) npoexmop BENQ (1), sxpan (1),
noymoykAsus(1), kononxu SVEN(2).

30 KomrmbroTepHbIii KJ1acc,
b104 000py10BaHHBII CTeLHaTH3UPOBAHHON
(y4e6HOI) MeOeTbION TEXHUKOI:

1) Oocxa 3enemas menosas (1),
cmon  komnviomepwviti  (20),  cmonvl
HUCbMEHHbLE, CITYJIbsL,

2) KOMRbIomep (15),
npoexmopEpson(1),  kononxu  SVEN(2),
oxpanLumien(l).

40 VYueOnas ayuTopus,
B105 00opyaoBaHHAS CHeIIHAT3UPOBAHHON
(y4eOHOI) MeOEeTBION TEXHUKOM:

1) Oocka 3enenas  menogas
(1), wxag-cmexno (1), xaghedpa nuszkaa
HacmoavHas (1), cmoavl nuUCbMeHHbIE,
cmynbsi;

2)npoexmop ViewSonic(l), skpan
(1), komnvromep (1), xononxu Genius(2)

b108 18 VYuebnast  aymutopusi:  docka
3enenas menosas (1), cmonvl nucvmennvle,
Ccmyavs.

B200 9 Yyebnas ayauTopHus,
00opyoBaHHAs CIIeUATTM3HPOBaHHON

(y1eOHOM) MEeOETTbION TEXHUKOM:
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1) oocka 3enenas menosas (1),
docka mazHumno-mapkepras (1),  cmonvl
Komnviomeprvle (1), cmoavl nucomenmvie,
cmynvsi;

2) noymoyx Asus(l), npoexmop
Epson (1), sxpan (1).

Bb201 24 YueOnas ayauTopHs,
obopynoBaHHas CIIeIaTM3UPOBAHHOM
(y4eOHOM) MEOETBION TEXHUKOM:

1) docka 3enenas menosas (1),
kagheopa nuskas Hacmoavras (1), wxag-
cmekino (1), 0ocka maeHumHoO-MaprepHas
(1), wxag ons 6ymae (1), cmonwi
nUCbMeHHble, CIYJIbs,

2) noymbykAsus (1), npoexmop
Epson (1), sxpanLumien (1).
b204 70 YueOHast ayauTopHs,
obopynoBaHHas CrIeIaIu3UPOBAHHOMN
(y4eOHOM) MEOEThION TEXHUKOM:

1) docka 3enenas menosas (1),
kageopa nuskas nacmonvhas (1), wikag
ons 6ymae (2); naamenvrolil wikag (1),
CMObL NUCbMEHHbIE, CHYIbSL,

2) npoexmop Optoma X 312, sxpan
(1), xomnvromepAcer(1), koronxu
Genius(2).

B205 86 VuebOHas ayuTOopus,
00opynoBaHHas CIeMaTM3UPOBAHHON
(y4e6HOIt) MeOeTbION TEXHUKOI:

1) oocxa szenenas menosas (1),
Kagedpa nanonvhas (1), kapma nacmennas
(1), cmonvl nucbmenHvle, Cmynbs;

2)npoexmop Optoma X 312 (1),
okparn (1), komnviomep  Samsung(l),
xononxu Genius(2), kononxu Ave (2).

6.2. IlporpaMMHoe obecneyeHue:

«Kaspersky Endpoint Securitymnnsousneca - Crammaprasiii Russian Edition. 250-499 Node 1 year
Educational Renewal License». — ®opycKontpakt Ne04-114-16 ot 14 nosiops 2016 r. KES. Cuer Ne
PCII3-000147 u AKT ot 23 Hosi6ps 2016 r. JIum.Ne1B08161103014721370444. Cpok neicTBHS: OT
23.11.2016 mo 01.20.2017.

Drupal 7.5.4. Ycnosust npaBoobnanatensi(JIlunensus GPL-2.0 - warefree). VcinoBus ucnonb3oBanus
mo cceuike:  https://www.drupal.org/project/terms_of use. O6ecneunBaer paboty mopTaia
AIIEKTPOHHOr0 MOpTdhonno cTyaeHToB u acrmpantoB UI'Y http://eportfolio.isu.ru. Cpok meiicTBus:
OeccpodHoO.

Moodle 3.2.1. — Ycnosus npaBoobnanarens (warefree). YcioBus UCIOIb30BaHUsI IO CChLIKE:
https://ru.wikipedia.org/wiki/Moodle. Ob6ecrieunBaer paboty nH(OPMAIIMOHHO-
oOpa3zoBaTenbHOM cpeabl http://belca.isu.ru. Cpok neicTBuUsA: GeCCpPOUHO.

GoogleChrome 54.0.2840. Bbpaysep — YcioBus mnpaBooOiamatesns (warefree). Ycmosus
UCroJb30BaHus mo ccwiike: https://ru.wikipedia.org/wiki/Google_Chrome// Cpok aeicTBHS:
6eccpouHo.

MoziliaFirefox 50.0.bpay3ep — VYcnoBuss mpaBoobOnamarens (warefree). YcmoBus
UCIIONb30BaHusl 1m0  ccbuike:  https://www.mozilla.org/ru/about/legal/terms/firefox/. Cpoxk
NecTBUs: 6ECCPOUHO.

Opera 41. Bpay3ep — Ycnous npaBooOnangatens (warefree). YCIoBHsI HCTIOIB30BAHUS 110
cebutke: http://www.opera.com/ru/terms. Cpok aeHcTBHs: OECCPOYHO.

PDF24Creator 8.0.2. IlpunoxeHnue Ui CO3JAaHUS M PENAKTUPOBAHMS JIOKYMEHTOB B
dopmare PDF. —VYcnoBusi mpaBooOmamatens (warefree). VYcimoBus HCHOIB30BaHUS T10
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ceoike: https://en.pdf24.org/pdf/lizenz_en de.pdf. Cpok melictBus: 6eccpodHo.

8. VLC Player 2.2.4. CBoboanbiii kpoccmiarOpMEHHbIH  Meauarieep. Y CIOBHUs
npaBooOiagaTens (wareftree). — YcnoBus WCIOJIb30BAHUS 1o CCBUIKE:
http://www.videolan.org/legal.html. Cpok nevicTBus: 6eccpouHo.

9. BigBlueButtom. OtkpsiToe porpaMMHOe 0OecIeYeHUE ISl IPOBEICHHUS BEO-KOH(EPEHITHUH.
VcnoBus mpaBooOmanarenst  (warefree). VYcnoBus  UCHOJIB30BAaHUS 1O  CCBUIKE:
https://ru.wikipedia.org/wiki/BigBlueButton. Oo6ecnieunBaetr pabOTy OTACABHOIO MOJIYJIS
Moodle 3.2.1 mst padoter MOC. Cpoxk neiicTBusi: 6€CCpOUHO.

10. Sumatra PDF. cBoGoanas mnporpamma, mnpenHazHau€HHas JIsI IPOCMOTpa W MEYaTH
nokymeHntoB B ¢opmarax PDF, DjVu[4], FB2, ePub, MOBI, CHM, XPS, CBR/CBZ, mis
mwiarpopmel Windows. Ycnosust mpaBoobOnamatens (JIumensus GNU GPL 3-warefree).
VYcnoBus wucnonb3oBaHUsT MO cchuike: https://ru.wikipedia.org/wiki/Sumatra PDF. Cpok
neicTBUs: 6€CCPOUHO.

11. Mediaplayerhomeclassic. CpoOomublii TpoWTrphIBaTeIb ayauo- W BHACODAWIOB UIs
omneparnonnoit cucrembl Windows. VYciosus mnpaBooOianarens (JIumensuss GNUGPL -
warefree). YcnoBus WCTIOJIb30BaHUS 1o CCBUIKE:
https://ru.wikipedia.org/wiki/Media_Player Classic. Cpok neficTBusi: 6eccpoyHo.

12.  AIMP. BecrnatHbIiayMONIPOUTPHIBATENb C 3aKPBITHIM MCXOJHBIM KOJIOM, HAITUCAHHBIA Ha
Delphi. VYcnoBus mnpaBooOGnanarens (warefree). YciaoBHSL HCHOJIB30BaHUS IO CCHUIKE:
https://www.aimp.ru/. Cpok ne#icTBus: 6ecCpOUHO.

6.3. Texunyeckue 1 3J1eKTPOHHbIE CPECTBA:
Hoyrbyxk, mpoekrop.

VII.OBPA3OBATEJIBHBIE TEXHOJIOT'UH

Juctunmuna «HOCTpaHHBIA s3BIK B MpOdeCCHOHANBHOU cdepe» BKIOYaeT B ceOs
MPAaKTUYECKUE 3aHATHS 10 HWHOCTPAHHOMY SI3BIKY, TJ€ CTYACHTHI 3aKPEIUISIOT H3Yy4aeMylo
npo(hecCHOHAPHYIO JICKCHKY W pacIIUpPSIOT CJIOBapHBI 3amac W (QOPMHUPYIOT CIIOBaph
001IeyTOTPEOUTENBHBIX CIIOB M OCHOBHBIX MPO(ECCHOHAITBHBIX TEPMHUHOB.

CTyneHThl JOJDKHBI MMETh MPEICTaBICHHE 000 BCEX WHOS3BIYHBIX PEATUSX, YIIOMSHYTHIX B
yueOHHKe, UAET JIM pedb O TEPCOHAIUAX, MPEIMETaX MaTepUANbHOW/ TyXOBHOW KYJIBTYPHl WIH
SIBIICHUSIX, OTHOCSIIIIUXCSL K UCTOPUU CTPAH U3y4aeMOro sI3bIKA.

B pamkax kypca CTyIeHTBl HEMOCPEACTBEHHO BKIIOYAOTCA B OyIylIyr0 nmpoecCHOHATBHYIO
JESTEIbHOCTh U MOJICIIUPYIOT KOMMYHHKATUBHBIC CUTYallMd MPO(ECCHOHAIBLHON ICSITEIbHOCTH
kKypHanucra. [lpum mnpoBeneHMM 3aHATHH PEKOMEHIYETCS HCIOJb30BAaHHE aKTHBHBIX |
WHTCPAKTUBHBIX (DOPM 3aHATHIA (KOMITBIOTEPHBIX CUMYJISIIIMI, JICTOBBIX U POJIEBBIX UT'P, POSKTHBIX
METOJIMK, MO3IOBOTO  IITypMa, pa30dopa KOHKPETHBIX  CHUTyallMid, KOMMYHHUKAaTHBHOTO
IKCTIIEPUMEHTa, KOMMYHUKATHBHOTO TPEHWHTa, WHBIX (OPM) B COUYCTAHWU C BHEAYAUTOPHOU
paboToii.

TexHuueckue cpelicTBa 00yIEeHUS] PEKOMEH TyETCs HCIIOJIb30BaTh B Ka4eCTBE MHCTPYMEHTA
MOKWCKA ¥ U3YUYCHHSI JIOTIOJHUTEILHON MPOo(ecCHOHAIbHOW MH(POPMAIIMU Ha HHOCTPAHHOM SI3BIKE.
B manHOM ciydae uMeeTcsi B BUIY BO3MOXKHOCTU ceTh VHTepHeT.

Hcnonb3oBaHMe TEXHUYECKUX CpPEICTB OOyuUeHHUs SBISETCS HEOTHEMIIEMON YacThiO
y4eOHOTO Tpolecca.

Pabora co cpenctBamu wuH(popmarmonHoro obecrnedenus (CHMO) mpoBoauTcs Ha Bcex
sTamax oOyueHus. OcHoBHble 1enu paboTel ¢ CHO: pa3BuTHe, MOANEPKAHUE M KOPPEKIIHS
MIPOU3HOCUTENBHBIX HAaBBIKOB; 3aKpelieHHE JIEKCHKO-TPaMMaTHYeCKOro Y4eOHOTO MarepHuala;
pa3BUTHE YMEHUU aydupOBaHUs; oOyueHHE OCOOEHHOCTSIM BeleHUs Tele(OHHBIX MEPErOBOPOB;
obOecrieueHHe CTYACHTOB CTPAaHOBEMUYECKOH, a Takke MpodecCHOHAIbHO  pelIeBaHTHON
nH(popManen; TEeMOHCTpAIHsI PEYEBBIX TOCTYNKOB B THITUYHBIX CUTYaIlUsAX OOIISHHS; TTOJITOTOBKA
CTYJCHTOB K Y4aCTHIO B POJIEBBIX UTPaX.
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s mpoBenenus padotsl ¢ CHO TpebyroTest ayiuo- ¥ BUACOMaTepHaIb-3TAIOHBI (ayauo-
Y BUJICO3AINCH, CIICIIAaHHBIC HOCUTEIISIMU S13bIKa; YU€OHbIE U XY/I0’KECTBEHHBIC (DUIIBMBI).

M3y4yeHne MHOCTPAaHHOTO s3bIKa B IPOQECCHOHAIBHON c(epe HENOCPENCTBEHHO CBA3aHO C
WHTEPAaKTUBHBIMH  (opMaMu OOy4deHHs Ha KaXKJIOM 3aHATHH, B BHUJAE ayIuo- W BHUICO3AIMUCEH,
ClIeNIaHHBIE HOCUTEIISIMU SI3bIKA; y4EOHBIX M XYH0KECTBEHHBIX (PUIBMOB, KOMITBIOTEPHBIX CHUMYJISIUH,
JIEJIOBBIX U POJIEBBIX UT'P, YTO OTPAXKEHO B COAEPIKAHUU MTPOrPAMMBI.

HaumeHoBaHMe TeM 3aHATHIL ¢ ykazaHueM (popM/ MeTOA0B/ TEXHOJIOTHH 00yUeHus

Ne Tema 3ansaTust Bun 3ansaTust dopma / KounuectBo
n/n MeTtobl//TeXHOIOTUN 4acoB
JUCTAHIIMOHHOTO,
UHTEPAKTHBHOTO
00yueHus
1 2 3 4 5
1 Journalism is a calling for PaKTUYIECKOE CIO)KETHO-POJIeBas 6
3aHSITHE urpa
2 New Media MTPaKTUIECKOE JTUCKYCCHSI 10
3aHSITHE
3 Success in Interviewing MPAKTUYIECKOE JIeTIOBast HTpa 6
3aHSITHE
HToro yacos: 22

VIII.OUEHOYHBIE MATEPHUAJIBI JJIs1 TEKYIIEIO KOHTPOJIA U
MMPOMEXYTOYHOMN ATTECTAIIUA
@oH/I OIEHOYHBIX CPEIACTB MO AWCIHUILIAHE (MOJYJI0) MPEACTAaBISET COOOH KOMIUIEKT
OIICHOYHBIX MAaTEPUAJIOB JIJISl TIPOBEJCHUS TEKYIIEro KOHTPOJISI, BKIIOYAs, IPU HEOOXOIUMOCTH, U
BXOJJHOW KOHTPOJIb, M MPOMEKYTOYHOW aTTECTalluu OOydaromuxcs ¥ OQOPMIISETCS B BHIC
OT/AEIBHOTO JOKyMEHTa (NMPUJIOKEHHUS K pabouell mporpamMme JUCHMIUIMHBI (MOJYJs)) WM B
JAHHOM pasesie MPOrpaMMBbl.
Marepuajbl JJsi TPOBedeHHS] TEKYIIero M MPOMEXKYTOYHOI0 KOHTPOJS 3HAHMIi
CTYI€HTOB:

BI/I,Z[ KOHTPOJIA KOHTpOJ'II/IpyeMLIe TEMBbI KOMHGTGHHI/II/I,
(pa3znensb) KOMIIOHEHTHI KOTOPBIX
\it KOHTPOJIUPYIOTCS
UIK  YK4.1
1 YK 4.2
Jlenosas urpa What Makes a Good Journalist? YK 4.3
Simple/Continuous form VK 4.4
MUJK OIIK 1.1
OIIK 1.2
UK  YK4.1
2 Kpyrtsiii cron Journalism as a Career VK42
Past Simple/ Present Perfect VK43
VK 4.4
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NJK OIIK 1.1

OIIK 1.2
UK VK41
VK 4.2
Jlenosas urpa Journalism is Information YK 4.3
p The definite article VK 4.4
HJIK OIIK 1.1
OIIK 1.2
UK VK41
YK 4.2
What is News? YK 4.3
Ponesas urpa . . .
Asking questions/ tag questions VK 4.4
HJIK OIIK 1.1
OIIK 1.2
UK  VK4.1
YK 4.2
Trckycens Success in Interviewing YK 4.3
Y The Passive VK 4.4
MJIK OIIK 1.1
OIIK 1.2
WJIK VK41
VK 4.2
Posenas HTba Press Conferences YK 4.3
p The Infinitive construction VK 4.4
WJIK OIIK 1.1
OIIK 1.2
WJIK VK41
VK 4.2
Ngwspapers VK 4.3
KontponbHas padoTa Analyzing newspapers VK 44
The Gerund construction '
HJIK OIIK 1.1
OIIK 1.2
WJIK VK41
Radio vK42
Understanding the language of radio YK 4.3
Huckyccus
presenters VK 4.4
Infinitive/ Gerund VJIK OIIK 1.1
OIIK 1.2
UJIK VK41
Magazines YK 4.2
Kpyrustit cron Planning the contents of a magazine YK 43
Modal verbs VK 4.4
HJIK OIIK 1.1
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OIlK 1.2
UK VK41
10 Television YK42
Understanding the pre-production YK4.3
KonTtponsHas pabora
process VK 4.4
Conditionals VK OIIK 1.1
OIlK 1.2
UK VK41
11 VK 4.2
o New Me:dla _ VK 4.3
Jlenosas urpa Briefing a website designer VK 44
Relative clauses '
HJIK OIIK 1.1
OIlK 1.2
UK VK41
12 Advertising vk42
Selling your services to a potential YK 4.3
KouTtponsHas paborta .
client VK 4.4
Revision WK OIIK 1.1
OIIK 1.2

Martepuaibl JIi TPOBeleHUs!

TeKylero M TMPOMeKYTOYHOI0 KOHTPOJS 3HAHUIA

CTY/A€HTOB:
Ne Bun konTpoJs KonTpoaupyembie KonTpoamnpyembie
TeMbl (pa3aebl) KoOMIleTeHIuu/
HHANKATOPbI
1 2 3 4
1 test 1-4 UK VK41
YK 4.2
YK 4.3
YK 4.4
UK OIIK 1.1
OIIK 1.2
2 test 5-8 UK VK41
YK 4.2
YK 4.3
YK 4.4
UK OIIK 1.1
OIIK 1.2
3 test 9-12 UIK  YK4.1
YK 4.2
YK 4.3
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YK 4.4

NJK OIIK 1.1
OIIK 1.2

Ouenounsle cpeacrna (0OC):

O1neHOYHBIE CpPENICTBA ISl BXOAHOTO KOHTPOJIS (MOTYT OBITH B BUE TECTOB C 3aKPBITHIMH HITH

OTKPBITBIMU BOIIPOCAMH).

JleMOHCTPALlMOHHBII BApDMAHT KOHTPOJIBLHOI padoThl Nel

Bxoanoe TECTUPOBAHUE

HNHcTpyKuMsA MO BHINOJTHEHUIO PA0OTHI
Ha Beimmonnenue pabots! gaercs 1 yac 30 MUHYT.
Pabora cocrout u3z 60 3amanuii. Ilpy uX BBIMONHEHMHM HEOOXOAMMO 3amucaTb HOMEpP

3alaHus 1 6yKBy IMPaBHUJILHOTO OTBECTA.

Section 1

Choose the best word or phrase (a, b, cord) tofilleachblank.

1)

(2)

©)

(4)

(%)

a) no like
b) not like
c) like don’t
d) don’t like

(6)

(7)

What’s name?

Where ?
a) works Tom

b) Tom works

c) Tom does work
d) does Tom work

Roberta from The United States.

My friend in London.

to Australia, Ginny?” ‘Yes, two years ago.”
a) Did you ever go

b) Do you ever go

c) Have you ever been

d) Are you ever going

Tokyo is city I’ve ever lived in.

a) the most big

b) the bigger

c) the biggest

25




d) the more big
(8) A vegetarian is someone doesn’t eat meat.
a) who
b) what
c) which
d) whose
9) these days.
a) | never a newspaper buy
b) 1 never buy a newspaper
c) | buy never a newspaper
d) Never | buy a newspaper
(20) 1 watch TV tonight.
a) am
b) goto
C) goingto
d) am going to
(11) Iwishl more money!
a) have
b) had
c) would have
d) was having
(12) be famous one day?
a) Would you like
b) Would you like to
c) Do you like
d) Do you like to

Section 2
Choose the best word or phrase (a, b, ¢ or d) to fill each blank.

(13) It’s my birthday Friday.
a) on
b) in
c) at
d) by
a4) 1 eighteen years old.
a) am
b) have
c) have got
a) -
(a5) |1 a headache.
a) am
b) do
c) have
d) got
(16) Do you a uniform at your school?
a) carry
b) wear
C) use
d) hold
(17) ‘What time is it?’ ‘I have no J
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a) idea

b) opinion

C) answer

d) time

(18)  The meal was very expensive. Look at the !
a) ticket

b) receipt

c) invoice

d) bill

(19) How many of trousers have you got?

a) items

b) pairs

C) sets

d) times

(20)  Joel came back from his holiday in Brazil looking really .
a) tanned

b) sunned

c) coloured

d) darkened

Section 3

(23)

Choose the best word or phrase (a, b, ¢ or d) to fill each blank.

(21) Harrycan English.
a) to speak
b) speaking
c) speak
d) speaks
(22) I’m not interested sports.
a) for
b) about
c) in
d) to
She likes expensive clothes.
a) wearing
b) to wearing
c) wear
d) is wearing
(24) Harry his father’s car when the accident happened.
a) was driving
b) drove
c) had driven
d) has been driving
(25) 1 was wondering tell me when the next plane from Chicago arrives?
a) could you
b) can you
c) ifyou could
d) if could you
(26) IfI him, I would have spoken to him, wouldn’t I?
a) saw
b) had seen
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c) have seen

d) would have seen

(27) 1 like your hair. Where ?
a) do you have cut

b) have you cut it

c) do you have cut it

d) do you have it cut

(28)
a) have worked
b) work

c) be working
d) towork
(29)
a) which
b) who
c) whose
d) that
(30)
a) will you do

b) are you doing

c) will you have done
d) doyou do

(31)
a) little
b) a little
c) few
d) afew
(32)
a) is arrested

b) arrested

c) has been arrested
d) is being arrested

Section 4

(34)

(35)

What this weekend, Lance?

| think Joey must late tonight. His office light is still on.

John tells me Jack’s going out with Helen, I find hard to believe.

The weather has been awful. We’ve had very sunshine this summer.

Did you hear what happened to Kate? She .

Choose the best word or phrase (a, b, ¢ or d) to fill each blank.

(33)

a) go
b) be
c) do
d) get

| usually up at about 7.30.

I football every week.
a) play
b) go
c) do
d) have

My sister the cooking in our house.

a) does
b) makes
c) cooks
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d) takes

(36) Don’t forget to the light when you leave the room.
a) turnup

b) turnin

c) turn off

d) turnover

(37) Shewasin when she heard the tragic news.

a) crying

b) tears

C) cries

d) tearful

(38) He that he hadn’t stolen the computer, but no one believed him.
a) reassured

b) informed

c) insisted

d) persuaded

(39) Could you me that book for a couple of days, please?
a) lend

b) owe

c) borrow

d) rent

(40) Gregis a lot of time at Yvonne’s house these days!
a) taking

b) spending

c) having

d) doing

Section 5

Choose the best word or phrase (a, b, ¢ or d) to fill each blank.
(41) Who in that house?

a) does live

b) lives

c) does he live

d) he lives

(42) TI’ll call you when I home.

a) get

b) I get

c) ’ll have got

d) ’m getting

(43) Ifyou me, what would you do?
a) was

b) would be

c) were

d) have been

(44) 1don’t know where last night.
a) did he go

b) hedid go

c) went he

d) he went

(45) John and Betty are coming to visit us tomorrow but | wish
a) they won’t
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(51)

b) they hadn’t

c) they didn’t

d) they weren’t

(46) I’'m so hungry! If only Bill all the food in the fridge!
a) wasn’t eating

b) didn’t eat

€) hadn’t eaten

d) hasn’t eaten

(47)  Iregret harder in school.

a) not studying

b) not to study

c) to not study

d) not have studied

(48)  Surely Sue you if she was unhappy with your work.
a) will tell

b) would have told

c) must have told

d) had told

(49) Our neighbours aren’t very polite, and particularly quiet!
a) neither they aren’t

b) either they aren’t

c) nor are they

d) neither did they be

(50) We had expected that they fluent English, but in fact they didn’t.
a) were speaking

b) would speak

c) had spoken

d) spoke

I"d rather I next weekend, but I do!

a) don’t have to work

b) didn’t have to work

c) wouldn’t work

d) wasn’t working

(52) Harriet is so knowledgeable. She can talk about subject that comes up.
a) whatever

b) whenever

c) wherever

d) whoever

Section 6

Choose the best word or phrase (a, b, ¢ or d) to fill each blank.
(53) I always milk in my coffee.
a) have

b) drink

C) mix

d) make

(54) |1 TV every evening.

a) watch

b) look at

C) see

d) hear
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(56)

(57)

(59)

(55) Canyou give me a with my bag.

a) leg

b) back

¢) hand

d) head

Before you enter the triathlon, please bear in that you’re not as young as you used to
be!

a) thought

b) question

c) mind

d) opinion

The breath test showed he had consumed more than three times the legal limit of alcohol, so
the police arrested him for

a) trespassing

b) mugging

c) speeding

d) drunk driving

(58) The meeting was and not very interesting.

a) time-wasting

b) time-consuming

c) time-using

d) out of time

After the movie was released, the main point was its excessive use of violence.
a) discussion

b) speaking

C) conversation

d) talking

(60) There have been several big against the use of GM foods recently.
a) campaigns

b) issues

c) boycotts

d) strikes

Kputepun oueHkmu:

OIICHKA «5» cTaBUTCA 3a 55 — 60 MpaBUIILHO BHIIIOJIHEHHBIX 3aJIaHUM,
oleHKa «4» cTaBUTCA 3a 43 — 54 NpaBHIILHO BBHINOJHCHHBIX 3aJaHHM,
oneHka «3» crtaButcs 3a 30 — 42 npaBUIILHO BHITIOJIHEHHOE 3aJaHUM,
oreHka «2» meHee 30 3agaHusl.

Imanonvt omeemos
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[()1) (13) (21) (33) (41) (53)

a c d b a
(2) (14) (22) (34) (42) (54)
b a c a a a
3) (15) (23) (39) (43) (59)
c c a a Cc Cc
4) (16) (24) (36) (44) (56)
d b a c d Cc
) (17) (25) (37) (49) (57)
d a c b d d
(6) (18) (26) (38) (46) (58)
c d b c c b
(7 (19) (27) (39) (47) (59)
c b d a a d
8) (20) (28) (40) (43) (60)
a a c b b a
9) (29) (49)
b a c
(10) (30) (50)
d b b
(12) (31) (51)
b a b
(12) (32) (52)
b c a

11.2. OmeHouHbIE CpeACTBAa TEKYIIEro KOHTPoJs GopMHpyOTCs B cooTBeTcTBUU ¢ JIHA
yHHUBeEpcUTeTa (MOTYT OBITh B BHJE TECTOB, CHUTYallUOHHBIX 3ajay, JEJNOBBIX M POJIEBBIX WID,
JMCITYTOB, TpeHUHToB U Ap. Haznauenue onenounsix cpeacts TK — BbIABUTH C(HOPMUPOBAHHOCTD

KOMITIETSHITUM MJIH UX COCTaBJISIOMMX YacTeHYK-4 MK1,2.3; OTIK -1 UJIK 1.1, 1.2).

JdeMOHCTPAUMOHHBLIBAPUAHT/AEJ0BOMUTPBI Nel
Twenty Greatest Ideas for Journalists’Effective Communication

Ideal -Adair's 15 key issues in communication

It is self evident that written and spoken communication skills are of crucial importance in
business (and personal) life. Journalists and leaders must be effective communicators, good at
getting their message across and at drawing the best out of people. Communication skills in all
forms, including non-verbal, need to be worked at and improved to ensure you understand people
and they understand you.

1 You must be in social contact with the other person or people.

2 You must want to communicate.

3 Itis better to risk familiarity than be condemned to remoteness.

4 The best way to empower others is to impart information (along with the delegated authority
to make decisions and act on the information given).

5 Get out of your office - meet, listen, provide information and give people the context in
which they operate - to communicate and encourage.
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6 Good communication is the core of customer care.

7 Remember customers (and suppliers) communicate with others about you.

8 To communicate with your customers you must handle complaints (as anorgan-isation) as
personally as possible - by a meeting or phone call in preference to letter or fax; you must listen to
what customers suggest and communicate product/ service changes/developments with them in
advance.

9 Presentation skills are important in communicating with colleagues as well as
customers/clients.

10 Meetings, internal and external are key indicators of a person's communication (including
listening) skills.

11 Communication is a business requirement: establish proper systems and ensure all use them.

12 Remember the equation: size + geographical distance = communication problems.

13 Communicate with poor performers to improve their contribution and in appraisals be
truthful, helpful and tactful.

14 Help others to improve their communication skills.

15 Assess your own communication skills and strive to improve them bit by bit. (Also, assess
the communication skills of colleagues and identify areas for improvement.)

Management mantra

Don't assume that communication is actually happening.

Idea 2 - Personal communication skills checklist

» Do you understand the importance of communication in your personal and business life?

« Are you a good communicator? (Check with your partner at home, with friends and with
colleagues.)

« Can you write down your strengths and weaknesses as a communicator? And have you
listed them?

« Have you identified a need to improve your communication skills in any or all of these areas
within your organisation, and will you now set about doing so? (reading further books and/or
attending training seminars as needs be):

« listening;

« reading;

e writing;

+ one-to-one communication;

« speaking and presentation; and

¢ managing meetings.

Are you motivated strongly to become an excellent communicator?

Idea 3 - Listening - a key element in communication

Listening has been called the forgotten skill in communication. It is more than just hearing, it is
the giving of thoughtful attention to another person whilst they are speaking.

The 'disease of not listening' - the 'l hear what you say' response - exhibits the following
symptoms:

Selective listening which is habit forming, not wanting to know things and turning a deaf ear to
certain types of information does two things:
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you do not listen to important items; and
people censor what they tell you and both can be damaging in business and in private life.

The constant interrupter is not listening (but planning his/her own next inter-ruption) .

The 'day-dreamer’ is not a listener.

The poor listener is easily distracted by external factors e.g. noise, heat/cold.

The lazy listener makes no effort with difficult information.

The poor listener overreacts to a speaker's delivery and/or quality of visual aids rather than

concentrating on what is being said.
The tell-tale signs of a good listener:

paying close attention to others when they are talking;
taking an interest in someone you meet for the first time, trying to find an area of mutual

interest;

believing everyone has something of value to teach or impart to you;

setting aside a person's personality/voice in order to concentrate on what they know;

being curious in people, ideas and things;

encouraging a speaker (with nods or eye contact);

taking notes;

knowing one's own prejudices and working at controlling them to ensure listening continues;
being patient with poor communicators;

not being told you don't listen; and

having an open mind in respect of other peoples' points of view.

Remind yourself
People have two eyes and two ears and only one tongue - which suggests that they ought to
look and also listen twice as much as they speak.

Idea 4 - Being a better listener - developing listening skills
Listening skills centre on the five following attributes:

1

2

3

4
and

5

being willing to listen;

clearly hearing the message;

interpreting the meaning (the speaker's meaning, not only your interpretation);

evaluating carefully (suspending judgement at first but then assessing value and usefulness);

responding appropriately - remembering communication is a two-way street.

In active listening you must be prepared to:

ask questions;

weigh the evidence;

watch your assumptions; and

listen between the lines (at what is not said and for non-verbal elements such as facial

expressions, tone, posture, physical gestures etc.).

Idea 5 - Reading skills - must, should and might

Good reading is listening in action - giving time and thought and remaining alert to the
possibilities suggested. A good reader will try to work past:
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 poor structure and layout;

* boring style;

« off-putting tone;

e too much or too little information;

 content that is difficult to follow;

* inordinate length; and

* lack of illustrations/diagrams.

You should examine what materials you must read, should read or might read in the light of
your job/role/future ambitions and then decide accordingly how and when to handle a particular
item.

Speed reading is useful but only if it is accompanied by speed understanding, and reading too
fast (or too slowly) can impair understanding.

Read selectively (according to the 'must’, 'should’ or 'might' categorisation) from each item that
confronts you. In this, scanning can help decide what attention to give particular items, so you
should look at overall content (headings and sub-headings), sample the style and content of a few
paragraphs, scan (if still interested) selected parts and then read that which you decide you are
interested in. In reading carefully, you should be aware of the need to:

* Dbe clear about your purpose of reading any piece of writing;

 have questions in mind;

 keep the questions firmly in mind and seek answers to them;

+ read for main ideas;

« test the evidence, explanations and conclusions critically;

* make notes as you progress;

« test the writer's experience against your own;

» consider whether or not to re-read,

« discuss the material with others if appropriate; and

» reflect on what has been read.

Management mantra

Reading is to the mind what exercise is to the body.

Idea 6 - Writing skKills - talking to a person on paper

Communicating in writing is an essential part of your job. There are three key elements in
communicating on paper:

« structure and layout;

 content; and

« style and tone.

Writing should be thought of as talking to a person on paper and the six principles of good
spoken communication apply - and they are:

1 clarity;
planning and preparation;
simplicity;
vividness;
naturalness; and
conciseness.

o OB~ W N

35



In letters, reports and memos the quality improves if the appropriate amount of planning is
given to the points you wish to make and their order of importance. Further drafts can improve on
the initial effort.

In writing a business letter you should always test the draft to ensure that:

o Ol A W N P

the message is clear;

points are made in the best order;

it has the right style and tone;

the most appropriate words and phrases are being used;
the grammar/spelling is correct; and

the layout is attractive.

In writing reports that work, the following points should be borne in mind:

If the report is to stand alone and not to support a briefing or presentation it will need to be

more than an aide-memoire.

A report should:

have an introduction with background and objectives;
have a title which indicates its purpose;
be structured like a book with chapters, headings and sub-headings all clearly numbered and

signposted,;

ensure the main body of evidence is succinct and arranged in an easy-to-follow order;
end with conclusions and recommendations;

indicate assumptions made;

put complicated data into an appendix; and

use illustrations/diagrams to clarify points made.

Management mantra

Have something to say and say it or write it as clearly as you can.
Idea 7- Churchill's guidelines for report writing

Churchill's guidelines for report writing centred on:

setting out main points in a series of short, crisp paragraphs;
putting complicated factors or statistics into an appendix;
considering submitting headings only, to be expanded orally;
avoiding woolly phrases, opting for conversational phrases; and
setting out points concisely to aid clearer thinking.

Idea 8 - Test written reports for effectiveness
Reports can be tested for their effectiveness as follows:

Is the structure and layout clear and easy to follow?
Is the content complete and does it:

state the purpose?

say when, by whom, for whom and with what scope it was prepared?
identify and address the problem clearly?

ensure detail does not cloud the main issue?

give sources for facts?
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use consistent symbols and abbreviations?

use accurate figures?

make clear statements?

have conclusions which flow logically from facts and their interpretation?
ensure other possible solutions are only abandoned with stated reasons?
In general:

is the report objective?

are criticisms of its recommendations pre-empted?

is it efficient and business-like?

does it offend anyone?

can it be understood by a non-technical person?

is it positive and constructive?

does it point up the decision to be made and by whom?

The style and tone of written communications is important to ensure the message is put over,
and received, clearly. Some rules are:

keep it simple;

strive for clarity above all things (even above brevity);

be natural;

be concise;

let the tone reflect your true feelings but beware being terse, curt, sarcastic, peevish, angry,

suspicious, insulting, accusing, patronising or presumptuous; and

be courteous (cordial and tactful).

Ask yourself
What would | make of this report if | received it?
Idea 9 - Adair's six principles of effective speaking
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Be clear.

Be prepared.
Be simple.
Be vivid.

Be natural.
Be concise.

Preparation is helped by asking the who/what/how/when/where/why? of the speaking occasion
to focus on the audience, the place, the time, the reasons giving rise to the occasion, the information
that needs to be covered and how best to put it across.

Idea 10 - Profile the occasion - the first element of a good presentation

When planning a presentation, there is one thing you should do before anything else: profile the
occasion, audience and location.

You should ask yourself the following questions.

The occasion

What kind is it?

What are the aims of it?
What time is allowed?
What else is happening?
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The audience

» Do they know anything about you?

» Do you know its size?

» What do they expect?

* Why are they there?

*  What is their knowledge level?

» Do you know any personally/professionally?

» Do you expect friendliness, indifference or hostility?

»  Will they be able to use what they hear?

The location

» Do you know the room size, seating arrangements, lay-out/set-up and acoustics?

» Do you know the technical arrangements for use of microphones, audio-visuals, lighting,
and whether assistance is available (and have you notified in advance your requirements)?

» Do you know who will control room temperature, lighting and moving people in and out?

« Have you seen it/should you see it?

Ask yourself

When making a presentation, do | always check the occasion, the audience and the location?

Idea 11 - Plan and write the presentation

The key elements in planning and writing your presentation are these:

« Deciding your objective, which needs to be:

* Clear;

* specific;

* measurable;

» achievable in the time available;

* realistic;

« challenging;

+ worthwhile; and

 participative.

« Making a plan with a framework which has:

 a beginning (including introductory remarks, statement of objectives and relevance and an
outline of the presentation (s));

« a middle (divided into up to six sections maximum, ensuring main points are illustrated and
supported by examples or evidence, use summaries and consider time allocation carefully- and test
it); and

« anend (summarise, linking conclusions with objectives and end on a high note).

Remind yourself

Light a flame at the start of your presentation and keep it burning throughout.

Idea 12 - Use visual aids in presentations

As up to 50 per cent of information is taken in through the eyes, careful consideration should be
given to the clear, simple and vivid use of audio-visuals.

Useful tips are:

» overhead/projector slides help make a point and keep eye contact with an audi-ence (look at
the people not the slides);
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+ only present essential information in this way (keep content to about 25 words or equivalent
if in figures);

 have them prepared with appropriate professionalism;

e know the order;

* use pictures and colour if possible; and

+ do not leave a visual aid on for too long.

Some difficulties with the different types of audio-visual equipment are:

» Overhead projection. Ease of use and flexibility can be offset by poor quality images and
problems in using well.

« 35mm slide projection. Professional in appearance, good for large audience and easy to use
with a remote control can be offset by the need for dim lights (making note-taking difficult) and
lack of flexibility in changing order of viewing.

» Flipcharts. Are easy to use and informal but difficult to use successfully with large groups
and generally do not look professional and take up time to use.

« Computers, tape decks or videos. Can provide variety but difficult to set up and synchronise,
especially without technical support.

A picture is worth a thousand words.

Idea 13 - Prepare your talk - don't prepare to fail

In preparing your talk you need to decide whether you are to present with a full script, notes or
from memory. This depends on the occasion and purpose of the presentation but whichever method
is chosen, it is always acceptable to refer to your fuller notes if needs be during a presentation.
Notes on cards or on slides/flipcharts can be used as memory joggers if you present without notes.
If you are required to read a paper, at least be able to look up occasionally. Remember that failing to
prepare is preparing to fail.

Idea 14 - Rehearse a presentation

Rehearsal is important, but not so much that spontaneity is killed and naturalness suffers, to
ensure the presentation (and any audio-visual aid) is actually going to work in practice.

You should always visit the location if at all possible and check that everything works -
knowing the location is as important as rehearsing the presentation, indeed it is an essential part of
the rehearsal.

Idea 15 - How best to deliver your presentation on the day

Overall you should ensure that your presentation's:

 beginning introduces yourself properly, captures the audience and gives the background,
objectives and outline of your talk;

« middle is kept moving along (indicating whether questions are to be asked as-you- go or at
the end) with eye contact over the whole audience, at a reasonable pace, with a varying voice and
obvious enjoyment on your part;

 end is signalled clearly and then goes off with a memorised flourish;

« questions are audible to all (or repeated if not), answered with conciseness, stimu-lated by
yourself asking some questions, dealt with courteously and with the lights on; and

« conclusion is a strong summary of talk and questions/discussions and closes with words of
thanks.
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If you find you are nervous - and this is normal - experiencing fear and its physical
manifestations, remember to:

1 breathe deeply;
manage your hands;
look at your audience;
move well;
talk slowly;
compose and relax yourself;
remember that the audience is invariably on your side; and
project forward to the end of the presentation and picture the audience applauding at the end.

Remind yourself

Be clear, be simple, be vivid and be natural.

Idea 16 - One-to-one interviews

One-to-one meetings have common characteristics in that they are (usually) pre-arranged,
require preparation and have a definite purpose.

Unless it happens to be a dismissal, one-to-one interviews require that:

* both parties know the purpose of the meeting (notified in advance);

 information to be exchanged should be considered in advance and answers at the meeting
should be honest; and

« as interviewer you should keep control: stick to the point at the issue and the time allocated
and give the other party adequate time to talk (prompting by questions if necessary).

The structure of the interview should be as follows:

« the opening - setting the scene, the purpose and a relaxed atmosphere;

« the middle - stay with the purpose, listen, cover the agenda; and

« the close - summary, agree action, end naturally not abruptly on a positive note.

Sometimes it is useful to ask the right questions to obtain the required information/ exchange.
Questions to use are the open-ended, prompting, probing, or what-if questions, whilst the ones to
avoid (unless being used for specific reasons) are the yes/ no, closed, leading or loaded questions.

Ask yourself

Do | know the purpose of this interview? Does the other person?

idea 17 - Seven ways to give criticism

In performance-appraisal interviews the aim should be to give constructive criticism in the
following way:
in private;
without preamble;
simply and accurately;
only of actions that can be changed;
without comparison with others;
with no reference to other people's motives; and
without apology if given in good faith.

Idea 18 - Seven ways to receive criticism
In receiving constructive criticism you should:
1 remain quiet and listen;

0O N O O & Wb
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not find fault with the criticising person;

not manipulate the appraiser by your response (e.g. despair);
not try to change the subject;

not caricature the complaint;

not ascribe an ulterior motive to the appraiser; and

give the impression you understand the point.

In handling criticism you should accept it and not ignore, deny or deflect it.

Ask yourself

Can | take criticism myself?

Idea 19 - Communication and the management of meetings

Meetings are much maligned, but are they usually approached and handled as they should be?
In general terms, if it is to work, any meeting needs:

* planning;

 informality;

* participation;

« purpose; and

« leadership.

That is the case, whether the meeting is in committee or conference format.

A meeting must have a purpose and this can be one (or all) of the following:

« to pool available information;

* to make decisions;

* to let off steam/tension;

« to change attitudes; and

* to instruct/teach.

You should always be prepared before chairing any meeting:

1 Know in advance what information, reports, agenda, layout, technical data or equipment is
required.

2 Be clear about the purpose.

3 Inform other participants of the purpose and share, in advance, relevant information/
documents.

4 Have a timetable and agenda (and notify others in advance).

5 Identify main topics with each having an objective.

6 Make necessary housekeeping arrangements.

Chairing a meeting means that you should guide and control it having defined the purpose of it,
gatekeeping the discussions as appropriate (opening it to some, closing it when necessary),
summarising, interpreting and concluding it with agreed decisions, on time.

The chairman's role in leading/refereeing effective meetings is to ensure that the following
elements are handled correctly:

1 Aim - after starting on time, to outline purpose clearly.

2 Plan - to prepare the agenda (and allocate time).

3 Guide - to ensure effective discussion.

4 Crystallise - to establish conclusions.

Act - to gain acceptance and commitment and then to end on time.
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Ask yourself

In my meetings, do | know the purpose, have an agenda, canvas opinions, agree conclusions
and win acceptance of action needed?

Remember that meetings are groupings of people and can develop their own personality. It can
help to understand the personality of a particular grouping by reference to group:

 conformity;

+ values;

* attitude to change;

+ prejudice; and

* power.

It follows that the method of running the meeting and making it effective depends on
understanding and overcoming problems posed by the group personality.

Idea 20-Communication within your organisation

Management mantra

Information should be treated as 'shareware".

Organisations have a degree of permanence, hierarchy and formal communication. Informal
communication supplements the formal communication that is needed in organisations.

The content of communication in organisations should be (in relation to):

1 The task:

« the purpose, aims and objectives;

+ plans; and

» progress and prospects.

2 The team:

 changes in structure and deployment;

« ways to improve team work; and

» ethos and values.

3 The individual:

« pay and conditions;

- safety, health and welfare; and

* education and training.

The direction of flows of communication within an organisation must be downward, upward
and sideways.

When forming decisions on what to communicate, bear in mind the must-know priorities and
distinguish them from the should-know or could-know lower priorities. The best method for must-
know items is face-to-face backed by the written word.

Two-way communication should be used and encouraged to:

« communicate plans/changes/progress/prospects;

« give employees the opportunity to change/improve management decisions (before they are
made);

 use the experience and ideas of employees to the full; and

« understand the other side's point of view.

Ask yourself

Am | a good enough communicator? What do others think? Do | bother to find out, by
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communicating with them?
Summary and fallow-up test
Summary
Personal reminders
Effective speaking-six key principles:
be clear;
be prepared;
be simple;
be vivid;
be natural; and
be concise.
Practical presentation skills require you to:
» profile the occasion, audience and location;
 plan and write the presentation;
« use visual aids (if appropriate);
« prepare your talk;
« rehearse (with others if necessary); and
* deliver on the day.
Good communicators are skilled at listening by:
 being willing to listen;
 hearing the message;
* interpreting the meaning;
« evaluating carefully; and
 responding appropriately.
Effective writing has three elements:
1 structure;
2 layout; and
3 style.
It also needs the six key principles of:
clarity;
planning;
preparation;
simplicity;
vividness;
naturalness; and
conciseness.
Follow-up test
e Have you identified and addressed communication/presentation strengths/ weaknesses
of yourself and key members of your team?
e Can you calmly plan for meetings?
e Have meetings (one-to-one and others) improved?
e Has written communication improved your organisation?
e Has your performance as a communicator improved and do you listen more?
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JeMoHCcTpanMOHHBII BapuaHTNe3
1. Bompocs! u 3a1aHNS K 324eTy

What kind of people should a journalist be interested in?

How should a journalist write?

What quality is the most important in the make-up of a future journalist?

Make the list of qualities of journalist in the order of their importance as you see.
What is the news editor responsible for?

What news is usually place on the front page?

What is the main function of the newspaper today?

Why is it necessary for a journalist to be aware of social changes?

10 What is the advantage of the formal interview?

11. Can the government manipulate the press? How?

CoNoORAWLN

2. Discuss the following

The nature of news.

The art of news-gathering

The collection of news

Journalism is information.
Journalism is communication.
Journalism is the television picture.
Journalism is about people.
Journalism is basically about news.
Successful interviewing is a highly skilled art.
10 Favorite Russian newspaper.

CONDO R WN R,

3. Translate the sentences into English using the vocabulary.

1.ITepconain Hamel ra3eThl HE CMOXKET 00€CTIeUNTh BRICOKHIA TUPAXK.

2. Ham HYXHO HaHSTH €Ille PeroPTEPOB, UTOOBI OXBATUTH BCE PYOPUKHU, HHTEPECHBIE TaKOU
pa3zHoo0Opa3HOM ayTUTOPUH, U MMOBBICUTH TUPAXK.

3. Bce kpymHbIe rOCyAapCTBEHHBIE Ta3eThl COOOIAIOT O MOBBIINICHUN KIIIOUeBOI cTaBKuU. Tl
yxKe yuTan’?

4. Dra MecTHas Ta3eTa €XKEIHEBHO MYOIMKYEeT MEXIyHapOJHbIE, TOCYJapCTBEHHbIE U
MECTHBIE HOBOCTH.

5. OcHOBHBbIE HampaBlieHUsl HalIeil paboThI- 00ECIEYUTh BCECTOPOHHEE U CBOEBPEMEHHOE
OCBEILIEHUE TOCYIAPCTBEHHBIX U PEIUTUO3HBIX TEKYIITUX COOBITHI.

6. npopmanmoHHbIe areHTCTBAa COOHMPAIOT, MEPEAlOT U PACIPOCTPAHSIIOT HH(OPMALIUIO O
COOBITHSIX, IPOUCXOAAIIUX B MUPE.

7. 51 onaTui roI0BYrO NOANMUCKY yepe3 HTepHeT.

8. ['azeTa BBIXOJUT KXKIYIO HEACIIO -110 BTOPHUKAM.

9.KpynHble pagMOCTaHIIMM BEMIAIOT KPYTJIOCYTOYHO, HO O3TO HE O3HA4YaeT, 4TO OHH
MIPEIOCTABIISIIOT CBEXKYIO HH(POPMAITHIO.

10. Bam crnenoBaio Obl MOCHyIIATH MOCIEIHIE HOBOCTHU TIO PAJUO.

KontponpHas pabdora 3a 5 cemectp
Final Test Journalism department

Listening
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Listen to the text and do the following tasks
How false information spreads
1.Read the questions and choose the correct answer.

It is the spread of true information.

It is when false information is validated by one other source only.
It only occurs with information on Wikipedia.

It may involve several publications.

2.Which statement is correct about journalists?

They are not permitted to copy information from Wikipedia.

They refuse to copy information from Wikipedia.

As soon as they include information in an article, they verify the information.
Many journalists may publish inaccuracies in several articles.

3.Which statement is correct?
Another name for a coati is a Brazilian aardvark.

The American student changed the information on Wikipedia to what he believed to be the truth.

Many people believed that a Brazilian aardvark was the same as a coati.
When writers wrote about the Brazilian aardvark they knew it was a joke.

4.Which statement is true about Wikipedia?

Some people add false content to a Wikipedia entry intentionally.
Updating information on Wikipedia is against the law.

There is hardly any true information on Wikipedia.

5.What is true about childhood vaccines and autism?

There is a clear connection between childhood vaccines and autism.

Circular reporting incited many parents not to vaccinate their children.

The claims that they were connected first appeared on Wikipedia.

The media proved early on that the claims about vaccines and autism were false.

6.Which statement is correct?

Generally speaking, it’s easy to identify false information.

If the original source is Wikipedia or the media, the information is almost always false.
Reflecting critically on information we read is something most people often do.

Lack of time to think and investigate can cause us to believe things that aren’t true.

2. Write your ideas in the table. Decide what is the best way to find out news.

advantages disadvantages

television

internet

newspapers

Radio

3. Match the meanings with the expressions in Exercise

Look at some of the expressions used by the speakers. What do you think they mean?

a sound bite
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broadsheets
chequebook journalism
circulation figures

libel laws

media coverage

ratings war

spin

the tabloids

viewing figures

a) the number of newspapers sold

b) the number of people who watch a broadcast

¢) popularity battles with rival channels / networks / programmes

d) official rules governing what you may say about people in print

e) present a positive view of something to influence people

f) paying people for information g) amount of time / space given to a subject
h) very short part of speech or statement

i) the ‘popular press’

j) quality newspapers / the ‘quality press’

4. Read the newspaper headlines.
What do you think the stories are about?
Which headlines refer to :
1 losing a job? 2 a rescue? 3 new rules / laws? 4 an investigation? 5 a planned reduction in something? 6
death? 7 a romance? 8 an argument / fighting?
Rewrite the headlines as full sentences .
GOVT TO CRACK DOWN ON NET CRIME
FLOODS TOLL RISES
MINISTER QUITS OVER COVER-UP
tv stars split to wed
MOVE TO CURB JUNK FOOD SALES
NATIONAL SPEED LIMITS SET TO CHANGE
PM PLEDGES TAX CUT
CAT SAVES OWNER FROM BLAZE
Olympic chief in vote rigging row
MURDER PROBE: POLICE QUIZ MODEL
FOOTBALL BOSS AXED
UN urged to act over new clashes
5. Read the text and decide which answer (A, B, C or D) best completes each collocation or fixed phrase.
The history of the magazine
Look in any newsagents and you will see an enormous O range of magazines catering to all tastes and
interests. The magazine industry has 1. since the 17th century and is still going from strength to strength. Our
appetite for these weekly or monthly publications 2. steadily. The word 'magazine', which comes 3. the
French word 'magasin’, meaning 'storehouse’, first appeared on the cover of the Gentleman's Magazie, published in
London in 1731. This was not, 4., the first publication of this type. The French 'Journal des Scavans' is generally
considered to be the first actual magazine. There are two broad categories of magazine: those 5. at the general
public, and trade and technical magazines giving specialised information. The first magazines were not widely read as
low circulation and high production 6. kept them relatively expensive. Most early magazines had short lives, and it
wasn't until the late 19th century that technological advances in printing, together with a 7. in advertising resulted
in lower cover prices. The first half of the 20th century 8. _ the publication of many magazines 9. popular
today, 10. as the weekly news magazine Time. A new type appeared in 1922 with the founding of the Reader's
Digest, which reprinted shortened versions of articles from other magazines. As the century progressed, new titles such
as Playboy and Cosmopolitan mirrored the 11. social changes taking 12. . There was also a massive growth
in the number of magazines devoted to extremely 13. areas of interest, particularly in scientific and technical
fields. The result is that nowadays you can be overwhelmed by choice. Whether you are 14. in restoring old cars
or playing computer games, there are magazines competing for your custom. Other magazines are aimed at almost
every stage of life, from adolescence, through parenthood to retirement. If you 15. _ to a large house in the country,
a designer wardrobe or a luxury yacht, there are magazines for you to dream over.

0. a) choose b) option c) range d) pick

1. a) existed b) lived c) been d) stayed

2. a) swells b) advances c) gains d) increases

3. a) from b) to c) for d) of
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. @) therefore b) however c) although d) so

. @) intended b) aimed c¢) meant d) designed

. @) costs b) prices c) fares d) charges

. ) increase b) flood c) rise d) advance

. @) watched b) viewed c) saw d) looked

. @) yet b) still c) even d) already

. ) like b) as well c) for example d) such

. @) rapid b) fast c) quick d) speedy

. @) part b) up c) over d) place

. @) thin b) narrow c) fine d) tight

. @) keen b) amused c) interested d) fond

. @) hope b) would like c) aspire d) want

6.

I'Ipecca, TenesnaeHne u pagnuo urparoT 6OJ'II:LLIyP0 ponb B XWU3HU O6I.I.I,eCTBa. OHn BNUSIIOT Ha TO, Kak
I0On CMOTPAT Ha 0|<py>|<arou.|,m71 MUP N 3acCTaBnAlT UX MEHATb CBOU B3rnsAabl. HeKOTOpre JIoOn roBopAT:
— 39TO He TO, 4YTO npoucxoguT, a TO, YTO Thl BMOULLL UMK YUTaELLb B macc-meguma". MunnmoHbl
niogen B CBOﬁOAHOG BpeMA CMOTPAT TB v untatoT raseTbl. TenesmgeHne Moxet OOMUHUPOBATb B XXKU3HMU,
eclninm cemMbs 6OJ'II:LLIyPO 4aCTb BpemMeHW npoBoAUT 3a €ro npoCMOTPOM. TeneBnaeHue I/IHCbOpMI/IpyeT,
06yqaeT N pasBnekaet nogen. Takke 9TO BbI3bIBAOLLUN NnpuBbIKaHNE HAPKOTUK, KOTOPOMY HEBO3MOXHO
PasnunyHble nrpbl no TB, Takue Kak KBecCTbl, U My3blKalibHbl€ NporpamMmbl NMpueiekaroT

"HoBocTu

Translate into English.

CONPOTUBASATHLCS.
BHMMaHWe Gonblion ayautopun. Takke CyLECTBYIOT eXefHEeBHble cepuarbl, U3BECTHbIE KaK "MblfbHblE
onepbl". OgHU NIOAN CUHNUTAKOT UX CKYYHbIMW, TOrga Kak Apyrue roBopsaT, YTO OHWM OTAWYHbI ANS passriedYeHns

N oTAablXa. Kpome 9TOro, Ha TeneBnaeHnn MHOIro peknambl.

KonTtposbshas padora Ne 2

GOOD LUCK!

1. Match the English words with their Russian equivalents.

1.documentary

a) OynpBapHas rasera

2. to subscribe

b) kHHMra B OyMakHOM 0OJIOKKE

3. subscription

C) MOJIHCHIBATHCS (HA Ta3eTy U 1Ip.)

4, tabloid

d) mokymeHTaNbHBIN (HIBM

5. choice

€) ImoArcKa

6. paperbacks

f) xonmoHka (B rasere)

7. column g) BBIOOD

8. channel h) TpaHCIsIIHS, paqroBeIaHie
9. broadcast i) »xecTokumit

10. current j) ciyTHEK

11. TV listings K) spurtenn

12. satellite 1) mocrymHbit

13. violent M) pa3BiieueHmne

14. viewers n) pexiama

15. available 0) TEKyIIHe COOBITHS

16. weekly p) xanai (ua TB)

17. entertainment q) mporpaMma (miepeaad)
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18. commercial I) eXKeHeAeNbHBIN

2. Choose the right word from the given above.

1) The......... said that there had been an earthquake in Chile.

2) According to the TV ......... there’s a thrilling film on Channel five at ten o’clock.

3) Have you seen the new ........ for soap with that funny dog?

4) Some people pay for ........ TV and they have a kind of dish on their roof to receive the signal from space.
5) You can receive hundreds of TV ......... ifyou havea........ dish.

6) Journalists can make mistakes, so don’t believe everything you read in the .......

7) TV companies ........ their programmes across the country or even across the world.

8) Books printed with soft covers are called ........ .

9) I’'m quite interested in ....... affairs and watch the news every day.

10) Could you pass me the ........ so I can see what time the film starts?

3. Choose the right word from the given above.
1) My grandmother always gets all the news over the .........
2) My favourite radio ....... plays non-stop dance music.

3) Where a sport match has spectators, and radio has listeners, television has.......

4) I don’t agree on having ....... films on in the early evening.

5)The ....... sent his two best reporters out to get the story.

6) You have to have a good voice and look serioustobe a ...... . Most of them are also trained
journalists.

7) Wasn’t that actress ina ....... for a bank a year ago?

8) We are thinking of getting ....... TV to receive more programmes.

9) He has made his own ....... for people interested in collecting stamps.

10) There are many free local ....... which are put into your post-box whether you ask for it or not.

4. Choose the right word from the given above.
1) News is at regular intervals and there is discussion of both national and international.

2) The channels of British television keep people informed about current events, the latest achievements in
science and culture and offer some programmes which are both informative and

3) Our family to some newspapers and the “Book review” magazine.

4) There is also serious concern about the negative effects of some TV shows in which scenes of are
presented.

5) In London people have a choice between a few TV : BBC1, BBC2 and some commercial

6) There is a principal difference between the living theatre and the mass of films, radio and TV.
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7) In future there will be some new kinds of much more interesting than TV, radio and newspapers.

8) The companies just “buy time” to advertise their products and the have to watch advertisements for
soap, washing machines, petrol and many other items during the programmes.

9) He doesn’t like newspapers because they’re full of gossip and scandal. He prefers more serious papers.

10) Books printed with soft covers are called

5. Read text and match subjects 1-8 with paragraphs A-G. There is one extra heading.

1. Traditional delivery 5. Focus on different readers
2. Loss of popularity 6. The successful competitor
3. Money above privacy 7. Size make a difference

4. The best-known newspapers 8. Weekend reader

As in many other European countries, Britain’s main newspapers are losing their readers. Fewer and fewer
people are buying broadsheets and tabloids at the newsagent’s. In the last quarter of the twentieth century people
became richer and now they can choose other forms of leisure activity. Also, there is the Internet which is a
convenient and inexpensive alternative source of news.

The ‘Sunday papers’ are so called because that is the only day on which they are published. Sunday papers
are usually thicker than the dailies and many of them have six or more sections. Some of them are ‘sisters’ of the
daily newspapers. It means they are published by the same company but not on week days.

Another proof of the importance of ‘the papers’ is the morning ‘paper round’. Most newsagents organise
these. It has become common that more than half of the country’s readers get their morning paper brought to their
door by a teenager. The boy or girl usually gets up at around 5:30 a.m. every day including Sunday to earn a bit of
pocket money.

The quality papers or broadsheets are for the better educated readers. They devote much space to politics and
other ‘serious’ news. The popular papers, or tabloids, sell to a much larger readership. They contain less text and a lot
more pictures. They use bigger headlines and write in a simpler style of English. They concentrate on ‘human interest
stories’ which often means scandal.

Not so long ago in Britain if you saw someone reading a newspaper you could tell what kind it was without
even checking the name. It was because the quality papers were printed on very large pages called ‘broadsheet’. You
had to have expert turning skills to be able to read more than one page. The tabloids were printed on much smaller
pages which were much easier to turn.

The desire to attract more readers has meant that in the twentieth century sometimes even the broadsheets
in Britain look rather ‘popular’. They give a lot of coverage to scandal and details of people’s private lives. The
reason is simple. What matters most for all newspaper publishers is making a profit. They would do anything to sell
more copies.

If you go into any newsagent’s shop in Britain you will not find only newspapers. You will also see rows
and rows of magazines for almost every imaginable taste. There are specialist magazines for many popular pastimes.
There are around 3,000 of them published in the country and they are widely read, especially by women. Magazines
usually list all the TV and radio programmes for the coming week and many British readers prefer them to
newspapers.

6. Read the text and do the following tasks:
Mind over mass media
New forms of media have always caused moral panic: the printing press, newspapers, and television were all
once denounced as threats to their consumers’ brainpower and moral fiber. So too with electronic technologies.
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PowerPoint, we’re told, is reducing discourse to bullet points. Search engines lower our intelligence, encouraging us to
skim on the surface of knowledge rather than dive to its depths. Twitter is shrinking our attention spans.

But such panic often fails basic reality checks. When comic books were accused of turning juveniles into
criminals in the 1950s, crime was falling to record lows. The decades of television, transistor radios and rock videos
were also decades in which 1.Q. scores rose continuously.

For a reality check today, take the state of science, which demands high levels of brainwork. These days
scientists are never far from their e-mail, rarely touch paper and cannot lecture without PowerPoint. If electronic media
were hazardous to intelligence, the quality of science would be plummeting. Yet discoveries are multiplying like fruit
flies, and progress is dizzying.

Critics of new media sometimes use science itself to press their case, citing research that shows how
“experience can change the brain”. But cognitive neuroscientists roll their eyes at such talk. Experience does not remake
the basic information-processing capacities of the brain. Speed-reading programs have long claimed to do just that, but
the verdict was rendered by Woody Allen after he read “War and Peace” in one sitting: “It was about Russia.”

Moreover, the effects of experience are highly specific to the experiences themselves. If you train people to do
one thing, they get better at doing that thing, but almost nothing else. Music doesn’t make you better at math.
Accomplished people immerse themselves in their fields. Novelists read lots of novels, scientists read lots of science.

The effects of consuming electronic media are also likely to be far more limited than the panic implies. Media
critics write as if the brain takes on the qualities of whatever it consumes, the informational equivalent of “you are
what you eat”. As with primitive peoples who believe that eating fierce animals will make them fierce, they assume that
reading Twitter postings turns your thoughts into Twitter postings.

Yes, the continual arrival of information packets can be distracting or addictive. But distraction is not a new
phenomenon. The solution is to develop strategies of self-control. Turn off Twitter when you work and put away your
smartphone at dinner time.

And to encourage intellectual depth, don’t rail at PowerPoint or Google. It’s not as if habits of deep reflection
or thorough research ever came naturally to people. They must be acquired in universities, and maintained with constant
analysis, criticism and debate. They are not granted by propping a heavy encyclopedia on your lap, nor are they taken
away by efficient access to information on the Internet.

The new media have caught on for a reason. Knowledge is increasing exponentially; human brainpower and
waking hours are not. Fortunately, the Internet and information technologies are helping us manage and search our
collective intellectual output at different scales, from Twitter to e-books and online encyclopedias. Far from making us
stupid, these technologies are the only things that will keep us smart.

1. At the beginning of the article the author reminds that the new media technologies ...

A) could make people less intelligent.

B) turn our attention off morals.

C) used to frighten the majority of people.

D) improve human brainpower.

2. What has life proved about electronic technologies according to the author?

A) They don’t disrupt brainwork.

B) They could increase the crime level.

C) Television influences intelligence.

D) Scientists can’t do without them.

3. According to the author, the arguments of the critics of new media make neuroscientists feel ...

A) surprised.
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B) confused.

C) annoyed.

D) amused.

4. What does the example of Woody Allen’s reading of “War and Peace” illustrate?

A) Speed-reading programs improve information-processing.

B) Scientific research of brain supports critics of new media.

C) Experience with technology is significant for intellectual abilities.

D) Technology hardly influences the way brain deals with information.

5. The phrasal verb “takes on” in “Media critics write as if the brain takes on the qualities...”
(paragraph 6) is closest in meaning to ...

A) changes.

B) acquires.

C) adapts.

D) rejects.

6. Which negative effect of information flood does the author recognise?

A) Shallow mindedness.

B) Inefficient access to data.

C) Lack of self-control.

D) Continuous distraction.

7. What idea is expressed in the last paragraph?

A) Human knowledge is developing too fast.

B) New media help us keep up with life.

C) New media are the result of collective brainwork.

D) There are different ways to manage knowledge.

7) Translate the sentences using vocabulary

1) CMU craHOBSTCSA OY€Hb BaKHBIMH, IOTOMY YTO Y MHOTHX IIFOAEH ¢ M300pEeTeHHEM WHTEPHETa IMOSBHIICS
JIOCTYI K O'POMHOMY KOJMYECTBY HH(POPMAIIUH.

2) D10 3aBHCHT OT Bo3pacra. boiee Monomoe MoKoJeH!e oaydaeT HOBOCTH, MONB3YsACh HHTepHETOM. bomee
3peJIble JIIOU Y3HAIOT HOBOCTH I10 TEJIEBU30PY HIIM U3 Ta3eT.

3) S OBl mpenarodyen BOCIOIB30BATHCS MHTEPHETOM, TOTOMY YTO ATO OBICTpee W Jierde BCero. DTO CaMbIi
YIOOHBIN CIOCO0.

4) Takoe MHEHHE CYIIECTBYET, TIOTOMY YTO MH()OPMAIIIO B MHTEPHET MOXET TIOMECTUTH JTFOO0M JKETarOIIIHiA.
Onnako ecau OpaTh HH(OOPMAITHIO U3 TOCTOBEPHBIX HCTOYHUKOB, BB HE TOMYIUTE OITMOOYHBIC CBEIICHNS).

5) Ceifyac mr0au IPEATIOYNUTAIOT HE TPATUTH JCHBIH Ha OyMa)KHbIE HCTOYHUKH MH()OPMAITUH, a TIOJIb30BAThCS
cMapT(OHAMH 1 YUTATH HIIEKTPOHHBIE )KYPHAJIBI M Ta3€ThI.

6) bonpmmHCTBO M0l TIepecTaio crymarh paauo. Ceifdac MHOTHE CIYIIAIOT PaIio TOIBKO 3a PYJIEM.

7) CMU wmoryr pachpocTpaHsITh HEIOCTOBEPHYIO HH(POpPMANWIO, YTO MOXKET IPHUBECTH K CEPbE3HBIM
mpobsieMaM MeX/1y JIIOJJbMU WJIH TOCYIapCTBAMU H T.7I.

8) CMMU oueHb CHIIbHO BIMSIIOT Ha CO3HAHME JIFO/ICH, HO HENNb3sl BUHUTH NX BO BCEX Oeax.

o1



9) 51 mymaro, uto OyayT co3nanbl HoBbIe KaHaiusl CMU. Mbl cMokeM moirydats HH(GOPMAIHIO B JIIOOOM MeECTe.

BO”pOCbl U 3a0aHus K 3auemy.

Final Test 4%t term

Journalism department
1. LISTEN TO THE TEXT

MATCH THE STATEMENTS TO THE ABSTRACTS . ONE IS EXTRA.

The speaker talks about saving money when she\ he goes out
The speaker explains how trying something new can be positive
The speaker describes thinking of his/ her appearance in public
The speaker describes working at a place where people meet
The speaker explains how going out helps to reduce stress

The speaker talks about going out to popular places

ogaswNE

A B C D E

2. Now you will learn basic facts about the history of television. Read the parts and
choose the most suitable heading out of the ones suggested below:
a) Electronic television;
b) Mechanical technology of TV picture transmission;
c) Modern television;
d) The beginning of television;
e) The etymology of the word television;
f) The Iconoscope and Kinescope invention.
TEXT

TEIEvision invEnTion

1.
Television is a way of sending and receiving moving images and sounds over wires
or through the air by electrical impulses. The big breakthrough in technology was the
ability to send sound and pictures over the air. The word television comes from the
Greek prefix tele and the Latin word vision or “seeing from a distance.” The TV camera
converts images into electrical impulses, which are sent along cables, or by radio waves,
or satellite to a television receiver where they are changed back into a picture.
2.
As with most inventions, television’s development depended upon previous
inventions, and more than one individual contributed to the development of television,
as we know it today. People started experimenting with television during the 19th century. When you ask the question —
who invented television, you may get a few
different answers.
3.
In England in 1878, John Loggie Baird, a Scottish amateur scientist, successfully
transmitted the first TV picture, after years of work, in 1926, with his mechanical
system. Baird’s system used a mechanical camera consisting of a large spinning disc,
with a spiral of holes that Paul Nipkow had developed in 1884. This old mechanical
technology was quickly replaced by superior electronic television.
4,
Philo Farnsworth successfully demonstrated electronic television in San Francisco,
in 1927. Farnsworth, at the age of fifteen, began imagining ways that electronic television
could work. One day while working in the fields among rows of vegetables, he was
inspired. He realized that a picture could be dissected by a simple television camera
into a series of lines of electricity. The lines would be transmitted so quickly that the eyes
would merge the lines. Then, a cathode ray tube television receiver would change those
lines back into a picture. Initially, television was available only in black and white, even
though experiments with color began in the 1920s; however, you could not buy a color
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television until 1953.

5.

Nobel laureate Ferdinand Braun invented the cathode ray tube. VIadimir

Zworykin improved television with the invention of a completely electric camera —

the Iconoscope, and a receiver — the Kinescope, which both used a cathode ray tube.
David Sarnoff, head of RCA (Radio Corporation of America) and founder of the NBC
(National Broadcasting Company) television network, backed his powerful belief in the
possibilities of television with financial backing by hiring Zworykin and purchasing the
rights to use Farnsworth’s image dissector in RCA products.

6.

We have come a long way and now, “The sky’s the limit.” We have regular television,
known as terrestrial (land), cable which brings signals through underground cable,
microwave signal transmission, and satellite. Today there are many satellites orbiting
the earth. Transmitters on the ground are beaming signals up to the satellite, and then
they are beamed back down to another receiver.

3.Match the words with their definitions.

1. Hyperlinking a) the involvement of users in the exchange of information
with computers and the degree to which this happens
2. Interactivity b) the fact that someone can be believed or trusted
3. Immediacy ¢) broadcasting video and sound of an event over the internet
as it happens
4. Multimedia d) a web page or screen that updates often to show the latest
news or information
5. Credibility e) the connection that allows you to move easily between two

computer documents or two pages on the internet
6. Live streaming ) the process or practice of using another person’s ideas or
work and pretending that it is your own

7. Newsfeed g) the use of a combination of moving and still pictures,

sound, music, and words, especially in computers or
entertainment

8. Plagiarism h) the fact that something seems real and important, which

causes the feeling of being directly involved

4. Fill in the gaps with the words from the box:
interactive A evolving A bloggers A struggles A newsrooms A
investigative journalism A encourages A bloggers A audiences
A media revolution is transforming the nature of journalism and its ethics. The means

to publish is now in the hands of citizens, while the internet (1) new forms
of journalism that are (2) and immediate.

Our media ecology is a chaotic landscape (3) at a furious pace.

Professional journalists share the journalistic sphere with tweeters, (4) , Citizen

journalists, and social media users.

Amid every revolution, new possibilities emerge while old practices are threatened.

Today is no exception. The economics of professional journalism (5) as

(6) migrate online. Shrinkage of (7) creates concern for the

future of journalism. Yet these fears also prompt experiments in journalism, such as nonprofit centers of (8)

5. World Web is so wide and contains so many things within it! Read the description of some web-outlets
and identify them.
1. Sites that collect and categorize links from news sources.
2. Sites without much original content but many links to existing sites, like Open
Directory Project, Yahoo!, AboutUs.org, etc.
3. Sites that facilitate the connection of people and involve them into discussion, like
Slashdot, etc.
4. Journals / diaries written on-line and accessible to users of the Internet.
5. Sites where people set up a personal page or profile to which they could post updates
on what they were doing, while also keeping track of the activities of family, friends
and colleagues, like Twitter, Facebook, LinkedIn, MySpace, Google Buzz, etc.
6. Interactive seminars conducted over the World Wide Web.
7. Broadcasts of events over the World Wide Web.
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a) Webinars
b) Share and discussion sites
c) Webcasts
d) News aggregators
e) Social network websites
f) Index and category sites
g) Blogs

6. Translate into English

1. OCHOBHBIMH J( 8209041 I/IH(l)OpMaHI/IOHHO- IICUXOJIOT'HYECCKOI'0 MIPOTUBOCTOAHUSA ABJIIOTCA
KOMMYHHUKAIlMOHHBIE M KOMIIBIOTEpHBIE CETH, BOeHHas uH(ppacTpykrypa, CMU, mepedopmaTupoBaHne CO3HAHUS
HACENICHUs U KOHTPOJIUPOBAHHUE JTIOJICH.

2. Metozap! MaHUITyIHpoBaHus nHPpopManueit B CMU BKITIOUaeT cieayromiee: JIOKD ¢ IeIbI0 Je3HH(OpMAaIiH
HacCeCJICHUs, COKPBITUEC Ba)KHOMH I/IH(bOpMaHI/II/I, 3aMC€Ha TCPMUHOJIOTMU U HOHHTHﬁ, HCTOpH‘leCKOﬁ IpaBabl.

3. KauectBamu, KOTOpBhIE HEOOXOIUMBI, YTOOBI CTATh XOPOIIMM KYPHAJIACTOM: IIMPOTa KPYro3opa, Xoporiee
3HAaHUC A3bIKa, CKDOMHOCTb, HO):[J'IPIHHLIﬁ HHTEPEC, COUYBCTBUEC, paSBPITI:.IfI YM " OTJIMYHBII HIOX Ha HOBOCTH.

4. OH OOUTUTEIBHBIN YEJIOBEK U TICPBOKIACCHBIA PEeIopTep.

Journalism
Cards for translation

1. OcHoBHas 1enb KypHaIUCTa - COOOIIATh O COOBITHAX B MPOCTOH (OPME, OXBAThIBAIOLIEH BCe HEOOXOIUMbIE
(axTbl. DakThl MOMKHBI OBITH MEpEnpoBepeHbl, YToObl M30exkath mnpens3stocth CMU. Hcropust MoxeT ObITh IUist
NCYaTHBIX CMI/I, TECJICBUACHUA, paanuo U T.A. Takue HOBOCTH 4acToO OCBCLIAIOT MOJIUTHKY U O6LH€CTB€HHI)IC JABWXCHUA.
I/ICTOpI/II/I, OCHOBAHHBIC Ha MNOJUTHUYECKOM IOAABJICHHH WJIM HAPYHICHHWU IIpaB 4Y€JIOBCKA, ChII'pajJii Ba)XXHYIO POJIb B
OCYIIECTBJICHUN MHOTHUX COLMAJIbHBIX.

2. )Ky'pHaJ'II/ICT CBA3aH C HOBOCTIMH U CO6I)ITI/I${MI/I, CBA3aHHBIMM C HW3BECTHBIMU JIIOJIbMU W3 MUpa
pasBiieueHHH, a TaKKe U3 MY3bIKH, CIOpTa, TAHIEB, WCKYCCTBA W MOJWUTHKH. JKypHaIMCTHKA - 3TO BCE HOBOCTH,
CBsI3aHHBIC C MPO(ECCHOHATBHOW M JHYHOW JKU3HBIO JIIOJCH. Pemoprak CIUICTeH - OOWH M3 ACHEKTOB 3TOro, Kormaa
KYPHAJIUCTOB YacTO OOBHHSIOT B IPEAHAMEPEHHOM HEIPAaBWIFHOM TOJIKOBAaHHUM HOBOCTEH MM LIUTAT.

3. Bee 310 Kacaercs craTeit win penopraxei, CBA3aHHBIX ¢ MUPOM MOJbI. JKypHAINCThI TaKXKE U3BECTHBI Kak
MOZHBIE IHCATeNH WIM MOAHBIE pemakTopsl. OCHOBHas paboTa 3aKJIIOYAEeTCSd B OCBELICHHM ITOCIEAHHX COOBITHH B
MOZHOM Ou3Hece Wi pa3paboTKe cTaTell 0 cTwiie XU3HU. CerofHs CylIecTBYeT MHOKECTBO TeJIEBU3HMOHHBIX KaHAJIOB,
KOTOpBIE 0OCITY)KUBAIOT TOJIBKO 3TOT BUJL )KYPHAIUCTUKH.

4. DTOT BUI JKYpHAJIHMCTUKHM 3aKIIOYAETCs B BBIABICHUH (JAKTOB M M3Yy4YEHHH CIIy4aeB, KOTOPbIE MOTYT
NOTpe0OBaTh  AONONHHUTENBHBIX YCHIIMHA, YTO MOXET 3aHATh MeCsAlbl WM Jake roipl. JKypHanmcTsl,
CIeMaM3UPYIOIIMecs B OITOH OTPACid, CO3JAIOT 3aroJIOBKM C HOBOCTSAMH, KOTOpPBIE pa300Ia4yarloT CKaHIAJIbL
ITocTostHHOE OTCIEKMBAHUE UCTOPUU OKAa3bIBAETCS MOJE3HBIM AJISI PACKPBITHSI HEKOTOPBIX IO CHX IOP HE PACKPBITHIX
Je.

5. XKypHamucTbl yacaMd MHUIIYT PEMOPTaXXHM O KOHKPETHOM CIIOPTMBHOM COOBITHH. VHTEpBBIO CO
3HAMEHHUTHIMU CIIOPTHBHBIMH 3BE37[aMH - €Ille OfHa MHTepecHas OCOOEHHOCTh. JIFOOMTENH CmopTa CMOTPAT MPSIMYIO
TpaHCIALMIO OJlarojaps CpeAcTBaM MaccoBOH HMH(OpMaLUH, €CThb MHOTO JIIOAEH, KOTOpBIE YWTAIOT WIM CMOTPST
COPEBHOBAHMSI.

6. XKypHanucTel, KOTOpbIe MPEIIOYUTAIOT OCBELIATh BONPOCHI, CBSI3aHHBIE C HEYEIOBEUECKUM MHUPOM. DTH
KYPHAJIUCTHl JO/DKHBI OOJIaZiaTh MOHMMAaHWEM HAYYHOTO SI3bIKa W TIPAKTUKH, 3HAHHEM O3KOJIOTMYECKHUX COOBITHH,
CIIOCOOHOCTBIO OBITh B KypCe PEeIICHUH B OOJACTH SKOIOTMYECKON MONUTHUKH M paOOTHl MOJOTIETHBHIX OpTraHU3aIlnH,
OOIIMM MOHMMAaHHEM TEKYIIHX SKOIOTHYECKHUX MTPOoOIeM.

7. XypHanmucT WM pernopTep OCBEMIaeT MOAPOOHBIE PEMOPTaXK O MOCIEIHIX COOBITHAX B OM3HECe, 3aIycKe
NPOAYKTOB, CUTYallud Ha (OHAOBBIX PBIHKaX W T.X. [y paboThl B 3T0i 001acTH TpeOyeTcst JOCTaTOYHOE TOHUMAaHHe
KaK BHYTPEHHEH, TaK M MEXTyHapOIHOW MOJUTUKH W SKOHOMHKH, YTOOBI MMETh BO3MOXKHOCTH OCBEIIATH HIMPOKHH
KpYT BOIPOCOB, Kacaromuxcsi OnzHeca u (MHAHCOB.

8. KonBepreHmusi o3Ha4aeT HOBBIH CIOCOO MBIIUICHWS O HOBOCTSIX, NPOHM3BOJACTBA HOBOCTEH M JIOCTABKH
HOBOCTEH, WCIONB3ys BCE CPEACTBA MAaccoBOM HMH(OpPMAIM B TMOJHOHW Mepe, 4TOOBI OXBAaTWUTHh Pa3HOOOpasHyI W
paccessHHYIO TyOIInKY.

9. KonBepreHIMsI NEpEOPUEHTHPYET >KYPHAIHCTHKY Ha €€ OCHOBHYIO MHCCHIO — HAWIydIIUM 00pa3zoM
WHPOPMHUPOBATH OOIIECTBEHHOCTh O CBOeM Mmpe. Ho B HaImM AHM JIyYIINi CIOCO0 - 3TO HE MPOCTO OMUH CIOCO0:
razera, TeneBuaeHue win VuTepHet. Jlyammii croco0 - 3To UCIONB30BaTh HECKOIBKO CPENICTB MacCOBOM HH(OpMAITIH,
3aHUMASCh KYPHAIHCTUKOM IS MyOJIMKH, KOTOpasi MHOT/Ia TOMydaeT HOBOCTH M3 Ta3€T, B APYroe BpeMs MoiydaeT
HOBOCTH OT TEJIEBUACHHS U pajio, a B IPyroe BpeMs HIIEeT HOBOCTH B VIHTepHeTe.

10. KoHBepreHmwmsi >KypHaJIHCTCKOTO KOHTEHTa IPEIIONaraeT, 4ro >KypHAJIHCTHI, pabOTalolmye B PasHbIX
CpeAcTBaxX MaccoBod HWH(MOpManuy, OOBEAWHSIOTCSA, YTOOBI INMPEAOCTABIATh DA3IMYHBIA KOHTEHT JUIS PasHbIX
ayUTOpUil.
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11. KoHBepreHmus B JXypHAJTHCTUKE TpeOyeT M3MEHEHWH B TOM, KaK HOBOCTHBIC OpPTaHM3AlWU JTYMArOT O
HOBOCTSIX M OCBEIICHHU HOBOCTEH, KaK OHH CO3JAal0T HOBOCTM M KaK OHH JOCTaBJISIOT HOBOCTH. bojbmias
KOHBEPICHIIUS B JKYPHAIUCTHKE CETOIHS COCPEIOTOYCHA Ha TOCHCMHEH W3 3THX o0JacTedl - TpeaoCTaBIICHUH
HOBOCTEW. DTO BKIIFOYAET B ceOs pa3MENICHHE €KEIHEBHOTO BBITYCKA T'a3¢Thl WK CIICHAPHEB BEHITyCKa HOBOCTEH B
WuTepHeTe, MOSBIICHUE Ta3€THOTO PEIIOPTEpa Ha TEIEBUACHUH JUTS “00paTHOM CBSI3U’ WJIM UHTECPBBIO.

12. XKypHaiucThl NOMKHBI CIEIUTh 3a TE€M, YTO JOCTOMHO OCBEUICHMsI B Mpecce. XOPOLIUH KYpHAIUCT
JOJDKEH OBITh HAXOMYHMBBIM, YTOOBI HAXOAWUTHh BBIXOJ W3 CIOXHBIX CHUTYAIlMid, KOTOpbIC HHOTJAa MOTYT 3aXOIUTh B
TYIHK. BBITh MPEIaHHBIM JETy )KYPHAIHUCTOM TaK)Ke BaskHO.

13. HoBocTHoli Ou3Hec kpaiiHe HempezackazyeM. CKOpOCTh M TOYHOCTh TaKXKe MMEIOT pellarolee 3Ha4YCHUE,
0COOCHHO KOTJa peyb HIST O CpPOoKax. XOpOIIME >KYPHATUCTHI O0JIATar0T S3BIKOBBIMH HABBIKAMH, IIHPOKUM
KpYro30poM, 3HaHUSIMU KYJIbTYPbl U UCTOPHH, IOBEPUE, IMIATUIO U HIOX Ha HOBOCTH.

14. MHorue JItoi, KOTOPhIe XOTAT MUCATh MPOPECCHOHAIBHO, OOBIYHO CMOTPAT HA KYPHAIMCTHKY KaK Ha
croco0 HayaTh MUCATENBCKYIO Kapbepy. OHHU MPENCTaBISIOT ceOe, KaK eayT B K30THYCCKHE MECTa, YTOOBI OCBEIATh
penopTaku Wiu nony4ats [IynuTiuepoBCcKyto NPeMHUIO.

15. XypHanuct - 3TO TOT, KTO COOOIIAET O CBOEBPEMEHHBIX COOBITHSIX. BhIOOp BpeMeHH - 3TO Bce Ui
)KypHaiucra. He3aBUCHMO OT TOro, MUIIETE JIM BBI JJIS MEPHOAWYCCKOTO W3JAHMS WM Ta3eThl, BAM HEOOXOIUMO
yOeauThCs, YTO Ballld CTaThM CBOCBPEMCHHBI. Ballla 1eib - MaKCHMaJbHO HH()OPMHUPOBATH OOIICCTBEHHOCTH O
HOBOCTSIX M COOBITHSIX, KOTOPBIE MOT'YT IOBJIMATH HA HUX. DTO OCHOBHAS KOHIICTIIIUS TOTO, YTOOBI OBITh KYPHATUCTOM.

16. XXypHanuct 0o0bIYHO ycTpauBaeTcs Ha paboTy penoprepoM HOBocTeld. B To Bpemsi kak MHOTHE JIHOIU
JYMAIOT, YTO >KYPHAJIUCTHI IMHUIIYT O TJIABHBIX HOBOCTSIX BO BCEM MHUpE, 00pa3OBaHME, YTOOBI CTaTh Ta3eTHBIM
PErnopTepoOM U aBTOPOM JKypHaJla— CTENeHb B 00JIACTH JKYPHAJIUCTHUKH.

17. JIroOo#, KTO HIIET CTAaThIO, HOBOCTU MJIM OYEPKH, 3aHUMAETCS )KYPHAIUCTUKOW. Eciu BB pemure caenarth
Kapbepy B JKypHAJHCTHKE, BBl MOJIY4YMTE MHOTO pAa3lMYHBIX 3aJaHUi B cBoeld Kapbepe. OCHOBHBIE NpaBHIa
KYPHAITUCTHKH MPUMEHUMBI KO BCEMY, YTO BbI MHIIIETE.

18. Komekchl STHKM TOMOTalOT >KypHAJHCTaM pelIaTh 3THYECKHE IWIEMMBI, C KOTOPBIMH OHH MOTYT
CTOJKHYThCSI B CBoel Kapbepe. IIMcbMeHHbIE KOAEKCH M CTaHAApPThl MOTYT BapbUpPOBAThCA OT OpPraHM3ALUU K
OpraHHU3allMK U OT CTPAHBI K CTpaHe, HO OOBIYHO CYIIECTBYIOT ONpPEACICHHbIE PAMKH, B OTHOILIEHUH STHKH.

19. OCHOBHBIMHU LEISIMHA HMH(pOPMALIMOHHO-TICHX OJIOTUYECKOT 0 MPOTHUBOCTOSTHUS SIBJISIIOTCSL:
KOMMYHHUKAIIMOHHBIE M KOMIIBIOTEPHBIC CETH; BOCHHAs HH(OpMAlMOHHAs WHQPACTPYKTypa, aJIMHHHCTPATHBHbIC
CTPYKTYpPbI TPAHCIIOPTHBIX U POMBIIIICHHBIX PEIPHSTHIA; CPEACTBa MACCOBOW MH(POPMALIUH.

20. YroObl nobenuth B MHGOPMAIMOHHO-TICUXOJIOMMYECKOM MPOTHBOCTOSIHUM, BOIOIONIAsl CTOPOHA JOJIXKHA!
WU3MEHUTh TPaIULIMOHHbIE MOPAJIbHbBIC IEHHOCTH U "OPUEHTUPHI" TpaXkaaH, co3aTh 0e3/lyXOBHOCTh U KYJIbTUBUPOBATDH
HEraTUBHOE OTHOUICHHE K CBOEMY KYIbTYPHOMY HACIEIUIO; MAaHHUITYJIHUPOBATh CO3HAHHMEM COIMAJIBHBIX T'PYIII ITyTeM
OCYILIECTBIICHHS TaK HA3bIBAEMBIX ‘JIEMOKPATHYECKUX MPeoOpa30BaHUIl’; 1€30PTaHU30BATh CHCTEMBI TOCYIapCTBEHHOTO
YIPaBJICHUS; AECTAOMIM3UPOBATh IOJUTUYECKHE OTHOIICHHS MEXKIy MapTUSIMU M KOAIUIHUSIMH, IPOBOLUPYS
KOH()IMKTBI ¥ HEJTOBEPHE.

21. Merozpl MaHUITYIMPOBaHUsI UH(OpPMAIIKEl B CPEACTBAX MACcCOBOM MH(OpMAIMU BKIIOYAIOT CIEIYIOIIEe:
JIOXKb C LENbI0 Je3nHPOpMaIMU COOCTBEHHOTI'O HACENIEHHS; COKPBITHE KPUTHUECKH BXKHOW MH(OpPMAIIMH; TIOTPYKEHHE
LIEHHON MH(pOpMaIMy B UH(OOPMALMOHHBI MYCOp; 3aMeHa TEPMUHOJOIMU U MOHSATHH TakuM 00pa3oM, YTO TPYIAHO
MOCTPOUTH UCTUHHYIO KapTHHY COOBITHH.

Pa3zpaboTunku:
s
L Caf
g% JIOIIEHT IO. C. 3arpaiickas
(monmuck) (3aHMMaeMast TOJDKHOCTD) (MHHATIHATBI, (paMUITHS)

ITporpamma cocraBieHa B cootBeTcTBHU ¢ TpeboBanmsamu PI'OC BO no HampaBieHHIO
42.03.02 «KypHamucTrKay 1 MpoGIIIIO MOArOTOBKH « KypHaIMCTHKA ¥ HOBBIE MEIHAY.
[Tporpamma paccMOTpeHa Ha 3aceJaHUM OTAeNeHHs «BpIcInasg INKoja >XypPHAIUCTHKH H

Menuanpoun3Boacteay 11 mapra 2022 r. [Ipotokon Ne 7.

PykoBouTens oTeNeHUS - A. B. I'mmenbmreiin

Hacmoswas npozpamma He modcem 6blmb 60CHpou3ge0eHa Hu 6 Kaxoti popme 6es
npedsapumenbHo20 NUCLMEHHO20 paspeutenus Kagheopul-paspabomuuxa npo2pammot.
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AHHOTAIIAA PABOYEHN TPOT'PAMMBI JIJUCHUILIAHBI

b1.0.36 UnocTpanHblii A3bIK B MpodeccuoHabLHOI cdepe

Hanpagiienue 42.03.02 )KypHajaucTuka

HanpasiieHHocTs ZKYpHAJIUCTHKA M HOBbIE MeIHa

®opma o0yueHHus: 3a04HAs

CoriacoBaHO C YMK dakynpTeta PexomenmoBano Otnenennem UOUAM Bricmas
(mHCTHTYTA) IIKOoJa JKYPHAIUCTUKH W MEIUAIPOU3BOJICTBA
[IpoTokosr Ne ot «  » 20 . ury

[Ipencenarens

(@.4.0., noonucw)

ITpoTokoma Ne OT «__ » 20 r.

3aB. kadenpoii

(@.1.0., noonucw)
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Henu u 3a7a4u U3y4eHUs! JUCHUIIMHBI
1. Ilesn u 3aaa4u TUCHUIIMHBI (MOLYJIs):

Ileny nucuuninHbl «AHOCTpaHHBIH fA3BIK B cepe npodeccHoHaNbLHOH cdepe»
(aHrIMiicKMii) CTaBUT CBOCH 1ENbI0 POPMHUPOBAHUE Y CTYACHTOB YMEHHU MPOGECCHOHATBHO-
OPUEHTUPOBAHHON MEXKYJIbTYPHOH KOMMYHHKAIMM B €€ SI3BIKOBOW (hopme, NMpUHUMAs BO
BHMMAaHUE CTEPEOTHIIBI MBILIUICHHAS] U NIOBEACHUS B KYJIBTYPE M3y4aeMoOro sA3bIKa. JlMCIUIUIMHA
«HocTpaHHbI A3BIK B cepe npodeccuoHaIbHOM chepe» 3aHUMAECT OAHO U3 BAXKHBIX MECT
B pealM3aluu 3a/7a4 OCHOBHOW mpodeccHoHaNbHONW 00pa3oBaTeNbHONH MpOrpaMMbl H B
oOecrieyeHnH 00pa30BATENBHBIX HHTEPECOB JIMYHOCTH CTYAEHTa, OOyYaromerocs Io
HalpaBJICeHHOCTH <GKypHajMcTMKa M HOBble MeaMa». B pamkax u3ydeHMs IUCLUILIUHBI
«AHocTpaHHbIii s3bIK B mNpodeccHoHATBbHON cdepe», CTYyIEHT AOKEH HMETh 0a30BbIE
3HAHUS 10 aHIJIMICKOMY sI3bIKY. B pe3ynbrare 0CBOGHHS TUCIUILUIMHBI 00ydaroluiics o0s3aH
OBJIAJIETh 3HAHUSAMHU, YMEHUSMU U HaBbIKaMU B LIEJISX MPUOOPETEHUS CIAEAYIOIMINX KOMIIETEHIIUI
YK 4, OIIK 1.
3aoauu oucuyunaunvl:

e  BJIAJIETL CTPATETMSIMH YCIEIIHOTO YCTAHOBJIECHHS M MOAAEPKAHUS KOHTAKTA C
MPEACTABUTEISIMU PA3JIMYHBIX KYILTYP B MPO(YECCHOHAILHOM OOIIEHHH.

e  COBEPIIEHCTBOBATHh KOTHUTHBHBLIE M HCCIEIOBATENLCKHE YMeHHs (CBOOOIHO
YATATh M NOHHUMATEL 3apyOeKHBLIE IMEPBOMCTOYHHMKH 110 CBOEH CIENMAILHOCTH W
HM3BJIEKATL U3 HUX HEOOXOIMMBIE CBEACHHA);

e  BJIAJETDL SI3BIKOBBIMH CpeACTBAMU 3¢ HeKTUBHON KOMMYHHKAIIAU B
npobecCHOHATBHON chepe Ha HHOCTPAHHOM A3BIKE: BEACHHME JKYPHAIHMCTCKOM

JICATSIIBHOCTH, MTPOBEJICHUE MPE3CHTAIMN, IIEPETOBOPOB C Pa3pElICHUEM TPYAHBIX H
CHOPHBIX CUTYallMi, OOIIeHHWe ¢ 3apyOeKHBIMH _TApTHEpaMH B IIpoliecce
(opmanbHOTrO/HEHOPMATBLHOTO OOIICHUS, WCIIOIb3Yys CIEIUaTbHBIC TESPMHUHBI B

001aCTH KYPHAIMCTUKHA U HOBBLIX MEJINA;

L NOHUMATh VYCTHYIO p€Yb HOCHTEICH M3yJ4aeMOro s3bhIKa Ha CIYX, BKJIIOYas
BOCHPHUATHE PEUH, IIEpeJaBacMOM depe3 MeIra-HOCUTEIIN (BI/II[CO, ayJimo, KO(beDeHH
CBA3b U T.J.);

L4 BJaJeTh I'DAaMMAaTHYSCKMMHM HOPMAaMH aHIJIMACKOTO S3bIKa, HCO6XO,Z[I/IMBIMI/I JJIA
I'paMOTHOTI'O OCVIIIECTBJICHUS  VCTHBIX W IIMCHMEHHBIX  KOMMYHHKAITHI C
HHOCTPAHHBIMH MapTHEPaMH, VYMCHHE 4YHUTAThb H TIOHHMATh JOKYMCHTAIIUIO U
I/IH(bODMaHI/IOHHI)Ie MaTepHaJIbl Ha aHTITMHCKOM SI3BIKE;

Mecto qucnuniaunsbl B cTpykrype OIIOII

VYueOnas gucuumiuHa «HocTpaHHBIH f3bIK B Npo(ecCHOHANBLHOH cdepe»
(aHrnumiickuil) (manmee — JOUCHUUILIMHA) OTHOCHTCA K 00S3aTeIbHOHM YacTH MporpaMMbl U
OTHOCHUTCSI K YaCTH MPOTpamMMbl, GOPMUPYEMON ydacTHUKaMU 00pa30BaTEIbHBIX OTHOIICHHH.

JlaHHasi TUCHUITIMHA U3y4YaeTcs Ha 3 Kypce M OMMUPAETCs HAa TUCHUILIMHBL . «HOCTpaHHbII
sI3pIK», «TexHmka u TexHomoruun CMINy, «Cucrema coBpeMeHHbIx CMM», «OcHOBBI
K YPHAITUCTUKI.

HJucuuninuna «HocTpaHHBI  #A3BIK B HpogeccHoHAJIBHOUM cepe» ABIAETCA
MPEIIECTBYIOMEH sl TMOCIEAYIOUUX Y4eOHBIX AUCUUIUINH, OIS KOTOPBIX HEOOXOIMMBI
3HAHMS, YMEHHS U HaBbIKH, (OpPMUpYEMBbIE JNaHHOW Yy4eOHOW AUCHMIUIMHON: «3ammura
uH(MOpPMALUA OTPAHUYCHHOTO JIOCTyMa B MpOodEeCCHOHANbHOU aeaTenbHoCcTH», «MHTepHeT-
KYPHAJUCTUKA U COLMAIbHBIE CeTn», «KOHBEpPreHTHAsl )KYPHAIMCTUKAY.

Hucnuninuna «AHOCTpaHHBIA #A3BIK B IpogeccHoHAIBHOM cepe» BCTpauBaercs B
ctpyktypy OIl ¥ mocnemnoBaTenbHOCTh AMCHMIUIMH B y4eOHOM IIIaHE) KaK C TOYKU 3pEHUs
IIPEEMCTBEHHOCTH COJACPXKAHUA, TaK M C TOYKM 3pEHUs HENPEPBIBHOCTU IIpolecca
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(dbopmMupoBaHus

KOMIIETEHIIUN

BBIITYCKHUKA.

B pe3ynprare OCBOEHUA  IMCLMUILIIMHBI

OGW&IOHIHﬁCH JOJDKCH OBJIAJICTh 3HAHHUAMHU, YMCHUAMU M HABBIKAMH B LCIIAX an06peTeHH51
cnenyromux kommnerenuuit YK 4, OINK 1.

Ilepeyens muIaHNpyeMbIX pe3yJIbTATOB 00y4YeHHS 10 JMCHUILIHHE (MOAYJIIO),
COOTHECEHHBIX C HHAMKATOPAMM JOCTHKEHHS] KOMIIEeTeHIIUH

[Iponecc m3ydyenus aucuuniavHbl «AHOCTPAHHBINA fA3BLIK B NPodecCHOHANBLHOM chepe»
HaIlpaBJICH HA PA3BUTHE CIEAYIOIUX KOMIICTCHIIAN:

Ilepeuens mIaHupyeMbIX pe3yJIbTATOB 00yUYeHHS N0 JMCHHUILIHHE (MOAYJIIO),
COOTHECEHHBIX C HHAMKATOPAMM JOCTHKEHHS] KOMIIEeTeHIIUH

Komn HNuauxaropsl Pe3ynabTaTsl 00yyeHus
eTeHI A KOMIIeTeHIHii
YK-4. NKyk4.1 3HATh: (doHOIOTHYECKNE, rpaMMaTHICCKHE,
Crocoben JleMOHCTpHpY | JTEKCUYECKHE, CTUJIUCTHYECKUE 0COOEHHOCTH
OCYILIECTBIIAT | €T YMEHHE BECTH | U3Yy4aeMOro si3bIKa (B CPaBHEHHM C POJHBIM SI3BIKOM),
b  JIEJOBYIO | OOMEH NIeNIOBOM | peaiud, OCOOCHHOCTH  KYJIbTYpbl, HCTOPHH U
KOMMYHHKaI] | uH(popmanuei B | reorpauu CTpaHbl H3y4aeMOTO S3blKa; pEYeBbIE U
U0 B YCTHOM | YCTHOM U | IOBEICHYECKUE MOJIeNH, MIPUHSTHIE B

3| MUCHbMEHHON (opMax | COOTBETCTBYIOUIEH KYIbType
MMACBMEHHOM | HA TOCYAAPCTBEHHOM | YMeTh: aJCKBaTHO BOCIPUHUMATH U KOPPEKTHO
dbopMax Ha | A3bIKE C  YYETOM | MCIOJIb30BAaTh EIUHHIIBI PEUYd Ha OCHOBE 3HAHUU O
rocynapctse | ocoOeHHOcTel (OHOJOTHYECKUX, TpaMMaTHYECKUX, JIEKCUYECKUX,
HHOM SI3BIKE | CTHUIMCTHKH CTHJIUCTUYECKMX OCOOEHHOCTSIX M3Y4aeMoro si3blka (B
Poccuiickoit | odunnambHbIX U | CP)AaBHEHHM C  POJHBIM  SI3BIKOM);  aJIeKBATHO
Oenepaunu U | HeoDUIIUATBHBIX UCIOJIb30BaTh,  (DOHOBBIE  3HAHUS,  CUTYaTUBHO
WHOCTPaHHO | IIUCEM u | o0ycroBieHHbIE (POPMBI OOIIEHUS; BCTYNaTh B KOHTAKT
M(BIX) COLMOKYJIbTYPHBIX C HOCHUTEJISIMHU S13bIKA; OCYIIECTBIIATh KOMMYHHUKALIUIO C
sI3bIKe(ax) pa3Inyuil. Y4E€TOM HHOKYJIBTYPHOTO  KOHTEKCTa; IPUMEHATH
pa3Hble CTpaTeruu JUIsl TIOHUMAaHHUSI YCTHBIX H
MUCbMEHHBIX TEKCTOB, MOJJEPKAHUS  YCIIEIIHOTO
B3aUMOJICMCTBUSA MPU YCTHOM M IMUCBMEHHOM JIEJIOBOM
oO1eHnu
Bananersb: HaBbIKAMH M HEOOXOJIUMBIMH CTPATETHSIMHU
JUIS B3aUMOJICHCTBUSL C MapTHEpaMu MO OOIICHHIO;
MOHUMAaHHUSI U TIOPOXKACHUSI MHOSI3BIYHOTO AMCKYypCa C
YUETOM KYJABTYPHO O0YCIIOBIEHHBIX Pa3IUUHid
NAKyka.2 3HaTh: MNpoQeccCHOHANLHO 3HAYUMYI0 YCTHYIO H
JleMoHCTpHpY | MUCBMEHHYIO (POpMY KOMMYHUKAIIUU CHEIHATUCTOM B
er ymeHnue Bectu | obmactu CMMU Ha MHOCTpaHHOM SI3BIKE;
oOMeH NeNOBOM | YMeTh:  CBOOOJHO  TOJIb30BAaThCA ~ WHOCTPAHHBIM
nHpopmanuen B | SI3BIKOM KaK CPEJCTBOM JIEIOBOTO OOIICHUS;
YCTHOM u | Baaaers: IMHIBUCTUYECKUMH HABBIKAMU U MPUMEHSATH
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MMCBMEHHOW QopMax | UX M PEeNaKTUPOBAHMS, TEPEeBOJa M CO3JTAHUS
HE MeHee 4YeM Ha | MEOUMHBIX TEKCTOB C IeIbl0 JalbHEHUIIEro
OJIHOM HMHOCTPAHHOM | HUCIIOJIb30BaHUS uH(popManuu B CUTYaIUsIX
SI3BIKC; MEXKYIbTYpHOTO  OOIIEHUS ¢  KOJUIeTaMu U3
3apyOeKHBIX CTPaH.
NAKyka4.3 3HaTh: CTWIM OOIIEHWS B 3aBHCHUMOCTH OT LIEIH U
Boi6upaer YCIJIOBUM IAPTHEPCTBA;
CTHJIb OOIICHHS B | YMeTh: aJanTHPOBATh Pe4b, CTHIIb OOIICHUS H SI3BIK

3aBUCHMOCTH OT LCJIN

JKCCTOB K CUTyalluAIM B3aHMOH€ﬁCTBHﬂ;

u ycaoBuil | Baaaersb: ctunsiMu oOieHs B 3aBUCUMOCTH OT LEJIU U

MapTHEPCTBA; YCIIOBHH  TApTHEPCTBAa, OBITh  CIIOCOOHBIM u

aJanTupyer peyb, | amanTUPOBaTh pedb, CTHJIb OOIICHHS U S3BIK KECTOB K

CTUJIb OOINEHHS U | CUTYyallUsiIM B3aUMOJICHCTBUSA .

SI3BIK ~ JKECTOB K

CUTYaIUsIM

B3aUMOJICHCTBHS,

NKyk4.4 3HaTh: COBPEMEHHBIE nH(POPMaITMOHHO-

Ucnonb3yer KOMMYHUKATHBHBIE CPEJICTBA /I KOMMYHHUKAIIUH,

COBPEMEHHBIE YMmern: UCIOJIb30BaTh COBPEMEHHBIE UH-

nH(}OPMaLIMOHHO- dbopMallMOHHO- KOMMYHHMKAaTHBHBIE CpEACTBa  JUIf

KOMMYHHKATHBHBIE KOMMYHUKAallUM B paMKax  MpodeccrnoHaIbHOM

CpeacTBa Ui | IeSITEIbHOCTH;

KOMMYHHKAITIH Bananerb: HaBbIKAMU COBPEMEHHBIX MH(GOPMALMOHHO-

KOMMYHHUKATUBHBIX CPEACTB JUIsl KOMMYHHUKAIIUU
OIIK-1. MUK onk1.1 3HaTh: TEHAGHUMM U  OCOOCHHOCTH  Pa3BUTHSA
BrisiBnisier COBPEMEHHOH SI3BIKOBOM CHCTEMbI, ©0a30Bbl€ THUIIbI

OTJINYUTEIILHBIC COBPEMEHHBIX MEIUATEKCTOB (HOBOCTH, AaHAJUTHKA,
Cnocober 0COOEHHOCTHU nyOIMIMCTUKA, peKiiamMa), UX OCHOBHBIE CBOWCTBA H
cO3/aBath MEAMATEKCTOB, U | XapaKTepPUCTUKH Ha COLMOKYIbTYPHOM, MEIAUWHOM U
BocTpebosan () BepOaJbHOM  YPOBHAX JUISL  CO3JIaHUS, OILICHKH,
HbIC MEAMANPOAYKTOB, U | PEIAKTUPOBAHMS aBTOPCKUX MATEPHUaIOB, OCHOBBIBASICH
O6meCTBOMUH () Ha  yrayOJeHHOM TOHMMaHUUM HMX  clenudukw,
HHAYCTpHCeH KOMMYHUKAIIMOHHBIX | QYHKIMM, CcOAepKaHHs, ONTUMAalbHBIX  MOJEJEH,
MEAMATCRCTHI OPOAYKTOB  Pa3HBIX | 3HAHUU TEXHOJOTMH HMX CO3JaHHUS HAa HHOCTPAHHOM
1 () MEIUACEerMEHTOB U | S3BIKE
MEAMATIpOIyK wiathopm YMeTh: aHanu3UpoOBaTh M KPUTHUECKHU OIEHUBATh
THL, W (1) coJiep’)KaHue, JUHTBOCTHJIMCTUYECKHE OCOOCHHOCTH
KOMMYyHHKall MEAMATEeKCTOB,  HMX  COOTBETCTBHE  (POPMATHBIM
HOHHbIC tpeboBanusMm CMMU pa3HbIX MeAMHHBIX MIATPOPM U
TpOAYKTRL B pa3HbIX (HOPM KOMMYHHUKALIUH).
COOTBETCTBU

H C HOpMaMHu

PYCCKOTO

u

Baagern: HaBbIKaMH CO3aaHuA, KPHUTUYCCKOTO

aHalin3a, pCAAKTHUPOBAHUSA U HAYYHOT'O HCCICAOBAHUA

COBPCMCHHBIX MCAHUATCKCTOB  pPa3HbIX THUIIOB Ha
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MHOCTPAHHOT

0 SI3BIKOB,
0COOEHHOCTS

MU HNHBIX
3HAKOBBIX

CUCTEM

HHOCTPAHHOM A3BIKC

HNAK onk1.2
OcymecTBisieT
MOJITOTOBKY
KYPHATHCTCKUX
TEKCTOB |
MIPOIYKTOB
pa3IMYHBIX JKAaHPOB U

(nm)

dhopmaToB B
COOTBETCTBUHU c
HOPMaMH PYCCKOTO H
WHOCTPAaHHOTO
SI3BIKOB,
0COOEHHOCTSMHU HHBIX
3HAKOBBIX CHCTEM

3HATh: OCHOBHEIE TIPUHITUTIBI CO3JIaHHSA
KYPHAITUCTCKUX TEKCTOB M MPOJTYKTOB Pa3IMUHBIX
)KaHpOB U (OpMaTOB B COOTBETCTBUU C HOpPMaMHU
PYCCKOTO ¥ HMHOCTPAHHOTO S3BIKOB, OCOOEHHOCTSIMU
WHBIX 3HAKOBBLIX CHCTEM

yMeTh: aHATU3UPOBATH MPOLIECC PA3BUTHS
YKYPHAJIUCTUKH B COTIOCTABIICHUH C Pa3BUTHEM
otedecTBeHHBIX CMU, uCI01b30BaTh HAKOTLICHHBIN
MTO3UTUBHBIN OMBIT PEAAKIIMI U )KYPHAJIUCTOB KaK
IeHHelIee MpoecCHOHATEHOE HACIEINEe B TPAKTUKE
CBOEH )KYPHAJIMCTCKOMN JEATEIIbHOCTH MOATOTOBKE
JKYPHAJMCTCKHUX TTyOJIUKAIIHIA;

- CTPEMUTHCSI COOTBETCTBOBATH JTyUIIIUM
00pa3nam >XypHAJIUCTUKH (aKTyaJIbHOCTh H
001IecTBeHHAs! 3HAYUMOCTh U30paHHOM TEMBI,
JIOTUYHOCTh, apPTYMEHTUPOBAHHOCTD, SIPKOCTh U
JIUTEPATYPHBIN SA3BIK €€ OCBEILICHUS, YMEHUE
MOJIEMU3UPOBATh, TIPOSBICHHOCTh aBTOPCKOM TIO3HITHH )
Ha UHOCTPAHHOM SI3bIKE.

- OCYIICCTBJIATh pPEKJIaMHbIC, HH(POPMAIIMOHHBIE
YW TPONAraHJAMCTCKUE KaMIAHUM W MEpOIPHUATHS Ha
MHOCTPAHHOM SI3bIKE
BJIAJETh:
pa3IMYHBIMU  TIpUEMaMHu TOJy4eHHs WHGOpMaIUH,
yMeThb BbICTpauBaTh dS((EKTUBHBIE OTHOIICHUS C
UCTOYHUKaMU WHGOpMaIU, YMETh I'PaMOTHO MHCATh

TCKCTHBI 1JIA CMMU Ha HHOCTPAHHOM A3bIKC.

Conepxxanue TMCHUIINHBI

O0BLeM TUCHUILTHHBI 1444 (4 3.e)
(3.e.)
HaumeHnoBaHue 1.What Makes a Good Journalist? New Age Media.
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OCHOBHBIX pa3/iejioB
(Monxyeit)

How is the Internet changing Journalism

IIpodeccus sxypnamucra. Omnmcanue npodeccuu, chepsl
NEATeNbHOCTH, IUIIOCBI M MHUHYCHI mpodeccun. Kakue ObIBaroT
KYPHAIXUCTBI U UYCM OHH 3aHUMAKOTCA.

BinusiHue nHTEpHETA HA )KYPHAIUCTHUKY.

Simple/Continuous form.

2.Journalism as a Career

Creating some key principles of Journalism Ethics

OCHOBBIKYPHATHCTCKOUACATEIIHHOCTH.
KapbepHbIpOCTBKYpPHAIMCTHUKE. MexyHapoiHbIe MPAHIATIBI
npo(eCCHOHATBLHON STUKUB JKypHATUCTKE. HOCTpaHHBIN SI3BIK — KaK
OCHOBa YCII€Xa KapbCphbl KAPLEPHOI'0 poCTa.

Past Simple/ Present Perfect.

3.Journalism is Information

Pabora ¢ ucrounukamu uHpopmanuu. CrocoObl MOITY4YEHUS
uHpopmanuyu. ODTUYECKHE HOPMBI B paboTe ¢ MCTOYHHKAMHU
nnopmanuu. [lata- sxypHanuct - npodeccus Oyaymiero.

Thedefinitearticle.

4.WhatisNews?

OnpeneneHnenoHATUIHOBOCTH.
KputepunordopaHoBoCTeH IsITyOIUKaLIHH. HoBocTHas
xypHanuctuka. [Tonstue delikoBas HOBOCTb.

Askingquestions/ tagquestions.

5.Successinlnterviewing

HNuTtepBhio B xKypHanucthke. OnpeneseHue, BUbl, CTPYKTYpa,
MOJrOTOBKA K  HHTEPBBIO.  HTEpPBBIOKAKKAHPBKYPHAUIUCTHKE.
[IpaBuna Benenust UHTEPBHIO. OCHOBHI yCII€Xa B UHTEPHBBIO.

The Passive.

6. Press Conferences
Organising a press conference
Cwmpicn u HaszHaueHUe mpecc-kKoH(epeHnuuii. OCHOBHBIC MpaBWIIA MX
opranmzanuii. Onoemenne CMW w mnnaH npoBeieHUs Mpecc-
KOH(epeHnu. DTanbl MOATOTOBKM W BBIOOP Mecrta. IloarotoBka
JOKYMCEHTOB: PCIJIaMCHTBI, KOHICIIOHWA, IIPECC- PpeCIus3. J_ICJ'IOBOC
obmenuecnpeccotnCMMU.
The Infinitive construction.

7.Newspapers
Analyzingnewspapers
Writingheadlines

Planningandwritinganewspaperarticle

CTpykTypa ¥ NOPHUHIMIIBI OpPraHu3aluyd padoThl pPEAAKIIHH.
Pabora KYpHAJIMCTa B razere.l'azeTHBIC JKaHPBI.
PenakiinoHHBIIMEHE I)KMEHT.

The Gerund construction

8.Radio

Understanding the language of radio presenters

Understanding the production process

Planning a news list

PagunoxypHanucTHka.
Oco6eHHOCTHPA0OTEIKYPHATMCTAHAPAINO. OyHxuMn
PalnoKypHAIUCTUKH. BripasuTenbHble CpeICTBa
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panuoXKypHaIUCTUKH. JKaHpbIpainoKypHaIUCTUKH.
TexHoOrusApadboTHIPAIHOKYPHAINCTA.

Infinitive/ Gerund.

9.Magazines

Planningthecontentsofamagazine
Composing magazine covers

Planning and writing a true life story

CTpykTypa ¥ TPHUHIUIB OpraHU3aldu pabOThl B pPEIAKIIMU
xypHasa. Opranusanus paOoThl KypHaIucTa B xypHaie. KTo Takoii
fashion-xypuamucr u fashion-Giorrep, u kak um crats?!

Modal verbs.

10.Television

Understanding the pre-production process
Organising a filming schedule

Filming on location

Editing a TV documentary

[Ipodeccus renexypuanuct. Onucanue, 00s13aHHOCTH, HABBIKU
U 3HAHUS. MaCTepCTBO BCACHUA TCIICTIPOrpaMM U HHTCPHET -KaHAJIOB.

Conditionals.

11.NewMedia

Briefingawebsitedesigner
Planningandwritingablog

Creatingapodcast.

HossiemenuapxxypHanuctuke. CMUuHoBbieMenua. TpeHabl
HOBBIX ME€/1Ha.

Relative clauses.

1. Advertising

Selling your services to a potential client
Creating a print advert. Creating a screen advert

Presenting a finished advert

P CKIIaMan>XypHaJIUCTHKA. Peximama kak BU MapKeTHHFOBOﬁ
KOMMYHHUKAIUU B )KYpHAIUCTUKE. f3bIK pekinambl. KonmupalTuHT.

Revision.

DopMbI TEKYLIETO
KOHTPOJIs

I[eJ'IOBaH urpa, pojiesas urpa, JuCKyccust, ”HTCpBbIO, TCCT

®opma
NPOMEKYTOYHOM
arTecTaluu

3a4€T

Oﬁpa3OBaTe.J11>m>1e TEXHOJIOTHHU: ayJIM0- U BUACO3AIIUCH, CACTTAHHBIC HOCUTEIISIMU A3bIKA,
yLIe6HI>IC " XYOOXKCCTBCHHBIC (1)I/IJ'IBM]':>I, UT'POBBIC U pa3BUBAIOIHUEC TCXHOJIOTUH.

PazpaboTuuk:

(mouenr, k.1m.H, 3arpaiickas F0.C.)
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