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l. ean u 3a0a4u JMCUMILVIMHBI (MOYJIs1):

Hemn: pucuummHa «AHOcTpaHHBI sA3bIK B cdepe npodeccHoHaIbLHOU cdepe»
(aHrIMiicKMii) CTaBUT CBOCH 1ENbI0 POPMHUPOBAHUE Y CTYACHTOB YMEHHU MPOGECCHOHATBHO-
OPUEHTUPOBAHHON MEXKYJIbTYPHOH KOMMYHHKAIMM B €€ SI3BIKOBOW (opme, NpUHUMAS BO
BHUMAaHHUE CTEPEOTUIIBI MBIIIJIECHUSA U MOBEACHUS B KyJIbTYpPEe M3y4aeMoro s3bIka.. JlucuumuimHa
«HocTpaHHbIil A3bIK B cepe npodeccuoHaIbHON cepe» 3aHUMACT OJHO U3 BAXKHBIX MECT
B pealM3aluy 3a/a4 OCHOBHOH mpodeccHOHaNbHOW 00pa3oBaTeIbHONM MpOrpaMMbl H B
oOecrieyeHHH 00pa30BATENBHBIX HWHTEPECOB JIMYHOCTH CTYIEHTa, OOY4Yalomerocs 1o
HallpaBJICeHHOCTH <« KypHajMcTHKAa M HOBble Meaua». B paMkax H3ydeHMs IJUCLUILIUHBI
«AHocTpaHHblil f3bIK B NpogeccCHOHAIBLHOW cdepe», CTYICHT AODKEH HMETh 0Oa30oBBIC
3HAHUS 10 aHIJIMICKOMY SI3bIKY. B pe3ynbrare ocBO€HMs TUCHUIUIMHBI 00ydaromuiics o0s3aH
OBJIAJIETh 3HAHUSMH, YMEHUSIMU U HaBbIKaMU B LIEJSIX MPUOOPETEHUS CIEIYIOUUX KOMIIETEHIUN
YK 4, OIIK 1.

3apaum:

e BJAAeTh CTPATETHSIMH YCIEIIHOTO YCTAaHOBJICHHUS W TIOJUICPKaHHSI KOHTAKTa C
MIPEJICTAaBUTEISIMH PA3JIMYHBIX KYJIBTYP B TPOPECCHOHATBHOM OOIICHHH.

®  COBEpPIIEHCTBOBATH KOTHUTHUBHBIE U HCCIICIOBATCIILCKUE YMEHUS (CBOOOJIHO
YUTAaTh M TOHUMATh 3apyOC)KHBIC TEPBOMCTOYHHKH IO CBOCH CICIUATBHOCTH H
M3BJIEKATh U3 HUX HEOOXOIUMBIE CBEICHMS);

e BJaAeTh  S3BIKOBBIMH  cpeAcTBaMH  S((EKTHBHOW  KOMMYHUKAllMd B
npodeccnoHaNbHOW cdepe Ha HHOCTPAHHOM SI3BIKE. BEACHHUE KYPHAITHCTCKON
NesITeNIbHOCTH, TPOBEACHNUE TIPE3CHTALUM, IEPETOBOPOB C pa3pelleHneM TPYIHBIX U
CIOpHBIX CHUTyaluii, oOlIeHHe ¢ 3apyOeKHBIMH TapTHEpaMH B Ipoliecce
dhopmanbHOrOo/HE(GOPMANTBHOTO OOIIEHHUS, HCIOJB3YS CIEeNUaIbHbIE TEPMHUHBI B
00JacTH KYpHAJTUCTUKU U HOBBIX MEUA,

¢ [OHMMATb YCTHYIO peub HOCHTENeH H3y4yaeMoro s3blka Ha CIyX, BKIIOYas
BOCIIPUSITHE PEYH, NIepeaBaeMoi uepe3 Meana-HOCUTENH (BUIEO, ayanuo, KodepeHiy
CBS3b U T.JI.);

e BJAaJeTh TI'PaMMaTHUYECKUMU HOPMaMHU aHTJIMHCKOTO S3bIKa, HEOOXOAMMBIMHU IS
IPaMOTHOTO  OCYHIECTBJIGHHUS YCTHBIX M NUCHbMEHHBIX KOMMYHHUKalUid ¢
WHOCTpaHHBIMU MapTHEpPaMH, YMEHHE YWUTaTh U TMOHUMATh JOKYMEHTAIHI0 U
nH(pOpMaLMOHHBIE MaTepUabl HA AHTJIUHCKOM SI3bIKE;

Il. MECTO JUCIUIIJIMHBI B CTPYKTYPE OIIOII

2.1. YueOnas pucuuniuHa «MHocTpaHHBIH $I3bIK B mnpodeccHOHANBLHON cdepe»
(aHrnuiickui) (mamee — JTUCHUIUIMHA) OTHOCHTCS K 0O0S3aTeIbHOM YacTH MpOrpaMMbl U
OTHOCHUTCSI K 4aCTH MPOTpaMMbl, GOPMUPYEMON yuacTHUKaMU 00pa30BaTEIbHBIX OTHOIICHUH.

2.2. JlaHHas IUCIUILIMHA U3yvaeTcs Ha 3 Kypce (eTHsis ceccust), 4 Kype (3UMHSS ceccust)
U OmupaeTcs Ha JUCHUIUINHBL: «MHOCTpaHHBIM $3bIK», «OCHOBBI TEOPUU >KYPHATHCTUKH,
«Texunka wu TexHomormu CMHNy, «Cucrema cosBpemenHsix CMUM», «HoBocTHas
KypHanucTuka», «OopmaTupoBanue MmenuaTekcTay, «I[IpodeccnonanbHas STHKa )KypHATHCTa.

2.3. MucuuiuimHa «MHOCTPaHHBIA fA3bIK B HpodeccHOHAIbHON cdepe» sBiseTCS
NPEIIECTBYIOMIEH Ui MOCIeNYIOUMX Y4YeOHBIX JUCHMIUIMH, Ui KOTOPBIX HEOOXOIMMBbI
3HaHUS, YMEHUS W HaBBIKH, (opMHpyeMble JaHHOW y4eOHOW aucuuIuMHONW: «KOHTEHT u
npobnematuka 3MeKTpoHHbBIX CMMW», «®DopmaTtupoBaHHe MeEIUATEKCTa», «AKTyaJbHbIC
po0OsIeMbl COBPEMEHHON HAYKU U JKYPHAIUCTUKAY.
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Jucnunnuna «AHOCTpaHHBIN fA3BIK B NpogeccHoHAJBHON cdepe» BCcTpauBaercs B
ctpykrypy OIl u mocnenoBaTelbHOCTh NUCHUUILIMH B Y4E€OHOM IUIAHE) KaK C TOYKU 3PEHUS
IIPEEMCTBEHHOCTA COJACpXKAHUSA, TaK M C TOYKM 3PEHUS HEIPEPBIBHOCTH IIpolecca
dbopMupoBaHHS KOMIICTCHLMH BBITYCKHMKA. B pe3ynbrate OCBOSHHUS  JAUCIUILTAHBI
0Oy4Jaromuiicst TOJKEH OBIAJETh 3HAHUSAMHU, YMEHUSMHU M HABBIKAMU B IIENSAX MPUOOpETEHUS

cnenyromux komrerenunit YK 4, OIIK 1.

TPEBOBAHMUSA K PE3YJIbTATAM OCBOEHUSA JUCHUITJIMHBI
[Iponecc ocBoenus qucuuiuiiabl « AHOCTPaHHBINA A3BIK B IPO(ecCHOHAILHOI chepe»

HarpaBiieH Ha (¢opmupoBanue komneteHIui B coorBercTBuU ¢ ®I'OC BO u OIIOIT BO mo

HanpasieHuto noarotoBku 42.03.02 (Kypnamucruka), npoduns «OKypHanucTuka u HOBBIE

Meay:
Ilepeyens MIaHUpyeMbIX pe3yJIbTATOB 00yUYeHHS N0 JUCHHUILIMHE (MOIYJI10),
COOTHECEHHBIX C HHAMKATOPAMM JOCTHKEHHSI KOMIIeTeHIUH
Komn HNuauxaropsl Pe3yabTaTsl 00yyeHus
eTeHI U KOMIIETEeHIMii

YK-4. NKyk4.1 3HaTh: (doHOIOTHYECKHE, rpaMMaTHYICCKHE,
Cnocoben JleMOHCTpHpY | JTEKCUYECKHE, CTUJIUCTHYECKUE 0COOCHHOCTH
OCYILIECTBJIAT | €T YMEHHE BECTH | U3Y4aeMOro si3bIKa (B CPaBHEHHM C POJHBIM SI3BIKOM),
b  JIeJOBYIO | OOMEH NIeNIOBOM | peaiud, OCOOEHHOCTH  KYJIbTYpbl, HCTOPHH U
KOMMYHHKaI] | uH(popmanuen B | reorpaguu CTpaHbl H3y4yaeMoOTO S$3blKa; pedYeBbIE U
W0 B YCTHOW | YCTHOM U | IOBEICHYECKHE MO/IEINH, MIPUHSATHIE B

i
IMMCHbMEHHOM
dbopmax Ha
rocyJapcTBe
HHOM  SI3BIKE
Poccuiickoit
denepanuu u
WHOCTPaHHO
M(BIX)
s3bIKe(ax)

MUCbMEHHOUW (hopmMax
Ha TOCYIapCTBEHHOM

COOTBETCTBYIOIIEH KYJIBTYpE

YMeTb: aIeKkBaTHO BOCIHPUHUMATh M  KOPPEKTHO

S3BIKE  C  YYCTOM | MCIIOJIb30BAaTh CIMHHIIBI PEUYd HAa OCHOBE 3HAHUU O
ocobeHHoCTEH (DOHOJIOTHYECKHUX, TIpPaMMaTHYCCKUX, JICKCHYCCKUX,
CTUJIUCTHKH CTHJIMCTHYCCKMX OCOOCHHOCTSX H3ydyaeMOro s3bIka (B
O(HUITHATEHBIX U | CPABHEHHMH C  POJHBIM  s3BIKOM);  aJCKBATHO
HEOPHIMATEHBIX UCII0JIb30BaTh,  (DOHOBBIC  3HAHHWSA,  CHUTYaTHBHO
IIHCEM u | 00ycioBIcHHbIE (POPMBI OOIIECHUS; BCTYIAaTh B KOHTAKT
COILIMOKYJITYPHBIX C HOCHUTEIISIMU SI3bIKa; OCYIIECTBIIATH KOMMYHHKAITHIO C
pasIuYIni. YY4ETOM  HHOKYJIBTYPHOTO KOHTEKCTa; IMPUMECHSTH
pasHble CTpaTErvH JUIS TIOHMMaHUS YCTHBIX |
NUCHbMEHHBIX TEKCTOB, IMOJICPKAHUS  YCIICIIHOTO
B3aUMOJICHCTBHSI IIPH YCTHOM M MHMCHbMEHHOM JICJIOBOM
oO1eHnu
Bananernb: HaBbIKAMH M HEOOXOJUMBIMH CTPATETHSIMHM
JUIS B3aUMOJICHCTBUSA C MapTHEpaMU II0 OOIICHHIO;
MOHUMAaHMSI U TIOPOXKACHUSI WHOS3BIYHOTO JUCKYypca C
YUETOM KYJABTYPHO O0YCIIOBIEHHBIX Pa3IUUHid
NUIKyka.2 3HaTh: MNpoQecCHOHANILHO 3HAYUMYK0 YCTHYIO H
JleMoHCTpHpY | MUCBMEHHYIO (pOPMY KOMMYHUKAIIUU CHEIHATUCTOM B
er ymeHnue Bectu | obmactu CMMU Ha MHOCTpaHHOM SI3BIKE;
oOMeH JIeNOoBOM | YMeTh:  CBOOOJHO  TMOJIb30BAaThCS  WHOCTPAHHBIM
nHpopmanuen B | SI3BIKOM KaK CPEJICTBOM JIEJIOBOTO OOIICHUS;
YCTHOM u | BrageTsb: TUHTBUCTUYECKUMHU HABBIKAMU U MPUMEHSITh

MUCBMEHHOM (popmax
HE MEHee 4YeM Ha

ux i PCAaKTUPOBAaHUA, MNCPEBOAA U CO3TaHHUA
MEIUNHBIX TEKCTOB C 1eIbI0 JaJbHEHIIero
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OJIHOM HMHOCTPaHHOM
SI3BIKE;

nH(popManuu B CUTyalUsIX
oOIllEHUsT ¢  KOoJUIeraMH W3

UCIIOJIb30BAHUS
MCKKYJIbBTYPHOTO
3apyO0eXKHBIX CTPaH.

N AKyk4.3
Bribupaer

CTUIIb  OOINEHUS B
3aBHCUMOCTH OT I[EJIU
u YCIIOBHAM
apTHEPCTBA;
aJanTupyeT pedb,
CTUIIb  OOIIEHUS ©

3HaTh: cTHiM OOIICHUS B 3aBUCHMOCTH OT ICIU H
YCIJIOBUM IAPTHEPCTBA;

YMerb: aganTupoBaTh pedb, CTHJIb OOLIEHUS M S3BIK
JKECTOB K CUTYyaIUsIM B3aUMOJICHCTBUS,

Baagern: cTHIIIMU OOIICHHS B 3aBHCUMOCTH OT LICJIH U
YCIIOBHH  TAapTHEPCTBA, OBITh  CIOCOOHBIM u
aZanTUPOBaTh pedb, CTHJIb OOIICHHUS U SI3BIK KECTOB K
CUTYAIIMSIM B3aUMOJCUCTBUS .

SI3BIK  YKECTOB K

CUTYallUsSIM

B3anMMOJICHCTBYS

NAKyk4.4 3HaTh: COBpPEMEHHBIC UH(POPMAIMOHHO-

Hcnons3yer KOMMYHUKATUBHBIE CPEACTBA JJIS KOMMYHHKALINH;

COBpPEMEHHBIE YmMmern: HCIIOJIb30BaTh COBpPEMEHHBIE WH-

WH(POPMAITMOHHO- dbopMaIMoOHHO- KOMMYHUKAaTHBHBIE CpEICTBA IS

KOMMYHUKaTUBHbBIE KOMMYHUKAIlMd B paMKax  MpodhecCHOHATHHOU

cpencraa JUISl | 1€ TENbHOCTH;

KOMMYHUKaIUH Baanerb: HaBBIKAMH COBPEMEHHBIX MH(POPMAIIMOHHO-

KOMMYHUKATHUBHBIX CPEACTB JUIsI KOMMYHHUKAUU
OIIK-1. UK onki.1 3HaTh: TEHAGHUMH U  OCOOCHHOCTH  Pa3BUTHUS
BrisBnser COBPEMEHHOUN S3BIKOBOM CHUCTEMBI, 0a30BbIC THIIBI

OTJINYUTEIbHBIE COBPEMEHHBIX MEIUATEKCTOB (HOBOCTH, AaHAJUTHKA,
Crniocoben 0COOEHHOCTH MyOIUIIMCTHKA, pEeKjaMa), WX OCHOBHBIC CBOWCTBA H
Co3laBaThb MEIUAaTEKCTOB, U | XapaKTEPUCTUKHA Ha COIMOKYJIbTYPHOM, MEAUMHOM H
BOCTPEOOBAH | (win) BepOaJbHOM  YpPOBHSAX JUISL  CO3JIaHUS, OLICHKH,
HBIC MEIUANpPOIYyKTOB, U | PEIAKTUPOBAHUS ABTOPCKUX MATEPHAIOB, OCHOBBIBASChH
OOIECTBOM H | (usm) Ha  yrayOJeHHOM TIOHUMaHUU WX  CICUU(HUKH,
MH/YCTPUCH | KOMMYHMKALMOHHBIX | QYHKLMH, COJEpP/KAaHUS, ONTMMAIBHBIX MOJEJIEH,
MCIUATCKCTBI | IpOAYKTOB  Pa3HBIX | 3HAHUU TEXHOJOIMHM HUX CO3JaHUsS Ha HHOCTPAHHOM
u (nm) | MeamMacerMeHTOB U | SI3BIKE
MEIMApOAYK | matdopm YMerb: aHaIM3UpOBATh U KPUTHUYECKU OLICHUBATH
Thl, M (WIK) cojiep)KaHue, JIMHIBOCTHJIMCTHYECKHE OCOOCHHOCTH
KOMMYHHKar| MEAMATEeKCTOB,  HMX  COOTBETCTBUE  (POPMATHBIM
HOHHBIC tpeboBanussM CMU pasHbIX MEIMHHBIX TUIATPOPM H
IPOAYKTBI B pa3HbIX (OpPM KOMMYHHUKAIIUHN).
COOTBCTCTBU Baaagern: HaBBIKAMH

U C HOpMaMHU
pycckoro
WHOCTPAaHHOT
0 SI3BIKOB,
0COOEHHOCTS
MH MHBIX
3HAKOBBIX
CHUCTEM

CO31aHus, KPpUTHYCCKOI'O
aHalIn3a, pCAAKTHUPOBAHUSA U HAYYHOT'O HCCICHOBAHUA
COBPEMCHHBIX MCAHUATCKCTOB  PAa3HBIX THIIOB Ha
HHOCTPAHHOM A3BIKC




MK onk1.2
OcymiecTBisieT
HOJIFOTOBKY
KYPHAIUCTCKUX
TEKCTOB U (WJH)
IPOJIYKTOB
pa3IUYHbIX JKaHPOB U
¢dbopmaron B
COOTBETCTBUU c
HOPMaMH PYCCKOTO U
HMHOCTPaHHOTO
SI3BIKOB,

0COOEHHOCTSAMM MHBIX
3HAKOBBIX CUCTEM

3HATH: OCHOBHBIE MPUHITUTIBI CO3/IaHUS
KYPHAIIMCTCKUX TEKCTOB U MPOJAYKTOB PA3JIMUHbBIX
JKAHpPOB W (OpPMATOB B COOTBETCTBUU C HOpPMaMu
PYCCKOTO W HWHOCTPAHHOTO SI3BIKOB, OCOOCHHOCTSIMU
WHBIX 3HAKOBBIX CHCTEM

YMeTh: aHATU3UPOBATH MIPOLIECC PA3BUTHS
YKYPHAJIMCTUKH B COTIOCTABIIEHUU C PA3BUTHEM
oreuecTBeHHBIX CMMU, MCIT0JIb30BaTh HAKOILICHHBIN
IIO3UTHUBHBIN ONIBIT PEJAKLIUN U KYPHAIMCTOB KaK
IeHHeIee mpo(ecCHOHATLHOE HACICIUE B TIPAKTHUKE
CBOEH KYPHATUCTCKOMN JEATEIHHOCTH MOJATOTOBKE
KYPHAITUCTCKUX MyOJIUKAINH;

- CTPEMHUTBHCSI COOTBETCTBOBATH JTYUIITM
00pa3nam >XypHAJIUCTUKH (aKTYaJIbHOCTb U
00111eCTBEHHAs 3HAYUMOCTh U30paHHOM TEMBI,
JIOTUYHOCTh, ApTYMEHTHPOBAHHOCTD, IPKOCThH U
JTUTEPATYPHBIN SI3BIK €€ OCBEIEHUS, YMCHHE
MOJIEMU3UPOBATh, TIPOSBICHHOCTh aBTOPCKOU TIO3HITIH)
Ha WHOCTPAHHOM SI3BIKE.

- OCYIIECTBJISTh pEKJIIaMHbIC, HWH(POPMAIIMOHHBIE
W TPOMAraHIMCTCKUE KaMITAaHUM W MEpPOIPHUSATUS Ha
WHOCTPAHHOM SI3bIKE
BJIA/IeTh:
pa3IUYHBIMU ~ IpPUEMaMU TMOJIydyeHUus HHpopmanuu,
yMETh BbICTpauBaTh dS()PEKTUBHBIC OTHOIICHUS C
UCTOYHUKAaMU WH(GOpMalui, YMETb I'PAMOTHO MHUCATh
TekcThl 11 CMU Ha HHOCTpaHHOM SI3BIKE.




IV. COIEPKXAHHUE U CTPYKTYPA JTUCHUIIJIMHBI

O0beM TUCHMILIMHEI cocTaBjsger 4 3a4YeTHbIX eIUHMHII, 144 4acoB.

dopMa NPOMEKYTOUHON ATTeCTAIIUM: 3a4YeT

€ MCNOJIb30BAHHEM 3JIEKTPOHHOI0 00y4eHHs M TUCTAHIHMOHHBIX 00Pa30BaTeIbHBIX TEXHOJIOTHI 6 (4ac)

4.1 Conepkanue NUCHUIUIMHBI, CTPYKTYPHMPOBAHHOE MO TeMaM, ¢ yYKa3aHHEeM BH/IO0B Y4YeOHBIX 3aHAATMH WU OTBEJEHHOI0 Ha HHX
KOJIMYECTBA aKaJeMHYeCKHX YacoB

Ne Pa3nen nucuuninHbl/TeMbl Bunel yueGHOI paboTHI, @OpMBI TEKYILETO
n/m x| BKITIOYas CAMOCTOSATENbHYIO paboTy oOyJaronuxcst KOHTPOJIS
B , IPaKTUYECKYIO IOATOTOBKY U TPYIOEMKOCTD YCIIEBAEMOCTH,;
L (B yacax) dopma
o E g KonTakTHas paboTa IPOMEXYTOYHOM
g 2 8 npernojaBaTesis ¢ 00yJaromuMHcs = arTecTanuu
2 z o % (no cemecmpam)
SRE-E s g
£ 5@
; Jleknuu| Cemunapckue | Koncynpramuu % S
B /npakThueckue &
/nabopartopHsie ©
3aHATHA
1. What Makes a Good Journalist? 1 10
Simple/Continuous form 1 Jlenosas urpa
2. Journalism as a Career 1 10 K .
Past Simple/ Present Perfect 1 PYLIBIH CTOI
3. Journalism is Information 1 10
The definite article 1 Hlenosas urpa
4. What is News? 1 10
Asking questions/ tag questions 1 Ponesast urpa
5. Success in Interviewing 1 10
The Passive 1 Huckyccns
6. Press Conferences 1 10
The Infinitive construction 1 Ponesas urpa




7. Newspapers 1 1 10
- KontponsHas
Analyzing newspapers AGota
The Gerund construction P
8. Radio 1 1 11
Understanding the language of radio
Huckyccus
presenters
Infinitive/ Gerund
9. Magazines 2 2 11
Planning the contents of a magazine Kpyrmsrii cton
Modal verbs
10. Television 2 2 11 KOHTONLHAS
Understanding the pre-production process 6o TP;
Conditionals p
11. New Media 2 2 11
Briefing a website designer JenoBast urpa
Relative clauses
12. Advertising 2 2 10
. . . . KonTposbHas
Selling your services to a potential client aGota
Revision P
Hroro yacos 144 (16 16 124 3a4er
+4
K)
4.2 Tl1aH BHeayIMTOPHOI CAMOCTOSATEJIbHOI PadoThl 00YUYAIOIMXCS N0 JUCHHIJIMHE
CamocrosTenbHas paboTa 00yJaroImxcs Yu4ebHo-
3arpatsl Onenovnoe MCTOMITHECKOE
CeMeCTp HazBanue pasaciia, TEMBI B o 6 CpOKH obOecrieueHue
Ha CaMOCTOATCIIbHOU PpaOOThI BBITOMHEHIS BpPCMCHHU CpCaACTBO CAMOCTOSTIBHOM
(uac.) paboTHI




Cemectp

HaszBanue paszeina, Tembl

CamocrosiTenbHas paboTa 00yqaronIuxcst

Bun camoctosiTenbHOM paboThI

Cpoku
BEITIOTHCHHS

3arpatbl

BPEMEHHU

(dac.)

OneHovHoe
CPEICTBO

VYuebHo-
METOIHYECKOE
obecrneueHue
CaMOCTOSITEIILHOM
paboThHI

JICT.C

What Makes a Good Journalist?
Simple/Continuous form

New Age Media.
How is the Internet changing
Journalism

B TCY CEM

10

[enosas urpa

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

JICT.C

Journalism as a Career
Past Simple/ Present Perfect

Creating some key principles
of Journalism Ethics

B T€Y CEM

10

Kpyrasriit cTon

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

JIET. C

Journalism is Information
The definite article

Read the story “The Yellow
Fever” of Journalism and share
the ideas

B T€Y CEM

10

Henosas urpa

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

JICT.C

What is News?
Asking guestions/ tag questions

Writing news for any magazine
or newspaper

B T€Y CEM

10

PosneBas urpa

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009




Cemectp

HaszBanue paszeina, Tembl

CamocrosiTenbHas paboTa 00yqaronIuxcst

Bun camoctosiTenbHOM paboThI

Cpoku
BEITIOTHCHHS

3arpatbl
BpeMEHU
(dac.)

OneHovHoe
CPEICTBO

VYuebHo-
METOIHYECKOE
obecrneueHue
CaMOCTOSITEIILHOM
paboThHI

JICT.C

Success in Interviewing
The Passive

Role play an interview with a
filmstar

B TCY CEM

10

Huckyccns

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

JICT.C

Press Conferences
The Infinitive construction

Organising a press conference
Make a speech

B T€Y CEM

10

PoneBas urpa

“The Handbook
of Journalism
Studies” by
Karin Wahl-
Jorgensen, New
York, 2009

3UM.C

Newspapers
Analyzing newspapers
The Gerund construction

Writing headlines
Planning and writing a
newspaper article

B T€Y CEM

10

KonTposbHas
paborta

Cambridge
English for “The
Media” by Nick

Ceramella,

p.112,2008

3UM.C

Radio
Understanding the language of radio presenters
Infinitive/ Gerund

Understanding the production
process
Planning a news list

B T€Y CEM

11

Huckyccus

Cambridge
English for “The
Media” by Nick

Ceramella,

p.112,2008

3UM.C

Magazines
Planning the contents of a magazine
Modal verbs

Composing magazine covers
Planning and writing a true life
story

B TCY CEM

11

Kpyrasiii cron

Cambridge
English for “The
Media” by Nick

Ceramella,

p.112,2008

10




CamocrosiTenbHas paboTa 00yqaronIuxcst

VuebHo-

3arpatsl OneHouHoe METOMITHECKOE

Cemectp Hassanwue pasnena, Tembl B — Cpoxku obecrieuenne

U CaMOCTOATCIIBHOU Pa0OThI T —— BpPCMCHU CpeacTBoO CAMOCTOSTEILHOM
(vac.) paboThI

11 Cambridge
Television Organising a filming schedule English for “The

. . oS . KonTposbHas - .
3UM.C Understanding the pre-production process Filming on location B TCY CEM aGota Media” by Nick

Conditionals Editing a TV documentary p Ceramella,

p.112,2008

_ 11 Cgmbridge
e New Me_dla . Planning and writing a blog Engh.s},l, for T.he
3UM.C Briefing a website designer . B T€Y CEM JenoBas urpa Media” by Nick

. Creating a podcast

Relative clauses Ceramella,

p.112,2008

10 Cambridge
Advertising Creating a print advert English for “The

. . . . . KonTposbHas . .
3UM.C Selling your services to a potential client Creating a screen advert B TCY CEM Media” by Nick

- . . paborta
Revision Presenting a finished advert Ceramella,
p.112,2008
OO611ast TpPYI0EMKOCTh CAaMOCTOSATEILHON paOOTHI 1O AUCIUILUIMHE (Yac) 124
N3 HuX 00beM caMOCTOSTEILHON pabOThl € UCIOJIb30BAHHEM YJIEKTPOHHOI0 00YUYEeHHUSs U 6

AMCTAHIMOHHBIX 00Pa30BaTeJbHBIX TEXHOJOTHH (Yac)
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4.3. Conepxxanue y4eOHOro MaTepuaJia

1.What Makes a Good Journalist? New Age Media.

How is the Internet changing Journalism

IMpodeccus xypuamucta. Omnmcanue mpodeccuu, cepbl NEATEIBHOCTH, IUIIOCHI U
MuHYchI ipodeccun. Kakue ObIBatOT )KypHAIUCTHI U YEM OHH 3aHUMAIOTCS.

BinusiHue uHTEpHETA HA KYPHAIUCTUKY.

Simple/Continuous form.

2.Journalism as a Career

Creating some key principles of Journalism Ethics

OCHOBBI  )KYpPHaIMCTCKOW  JesITeNbHOCTH. KapbepHblii pocT B KYpHAIHCTHUKE.
MexayHapoaHbie TPUHIUIBI TPO(HECCUOHATBLHOM ATUKU B KypHAIUCTKE. THOCTpaHHBIN SI3BIK —
KaK OCHOBA yCIleXa Kapbepbl KAPbEPHOTO POCTA.

Past Simple/ Present Perfect.

3.Journalism is Information

Pabora ¢ ucrounukamu uHpopmanuu. CriocoObl MoJydeHUs] MHPOPMALUU. DTUUYECKUE
HOPMBI B paboTe ¢ ucTouHnkaMu nHopmanmu. Jlara- sxypHainuct - npodeccus Oyaymiero.

The definite article.

4.What is News?

Onpenenenve mnoHsATHS HOBOCTH. Kpurepunm otOopa HOBOCTEH s MyOJMKALIUU.
HoBoctHas xypHanuctuka. [Tonstue derikoBas HOBOCTb.

Asking questions/ tag questions.

5.Success in Interviewing

HNuTepBbio B )xypHanuctuke. Onpenenenue, BUAbl, CTPYKTYpa, MOJATOTOBKA K HHTEPBBIO.
HNuTepBpio Kak xaHp B KypHainuctuke. IIpaBuna BeneHuss mHTEpBBIO. OCHOBBI ycIiexa B
UHTEPBBIO.

The Passive.

6. Press Conferences
Organising a press conference
Cwmpicn 1 Ha3HaYeHHUE Tpecc-KoHpepeHuid. OCHOBHBIC MPaBHIIa MX Oopranu3aiuii. OnoBenieHue
CMHM w mraH mnpoBenaeHUs mpecc-KoH(epeHIuyu. OTambl MOATOTOBKA M BBHIOOp MecTa.
HO,Z[FOTOBKa JOKYMCHTOB: PCIJIaMCHTBI, KOHICHIIHA, IIPECC- PEIU3. I[eJ'IOBOG O6HICHI/IC C
npeccoit u CMU.
The Infinitive construction.

7.Newspapers
Analyzing newspapers
Writing headlines

Planning and writing a newspaper article

CprKTypa W IIPUHOUIIBI OpraHru3alinu pa6OTLI pCaaKIuu. Pabora KYpHAJIMCTA B I'a3€Te.
l"azeTHbIe s)xaHpbl. PegakiiMOHHBIN MEHEIKMEHT.

The Gerund construction

8.Radio

Understanding the language of radio presenters

Understanding the production process

Planning a news list

Pagnoxypnanuctuka. OcoOeHHOCTH palOOThl KypHanmucra Ha paauo. DyHkuun
pagMoOXYpPHAIMCTUKU. BplpasurenbHble CpeICTBAa paguOXypHAIUCTHUKU. JKaHpbl panuo
KYPHAIMUCTUKH. TexHomorus pa6OTBI pPaaruoOXKypHaJIMCTaA.

Infinitive/ Gerund.

9.Magazines

Planning the contents of a magazine
Composing magazine covers

12



Planning and writing a true life story

CTpykTypa ¥ TpUHIWIBI OpraHu3anuy paboThl B pemakiuu kypHana. OpraHusamnus
paboThl )XypHaIUCcTa B xypHase. Kro takoit fashion-xypuamucr u fashion-6morep, u kak um
cTath?!

Modal verbs.

10.Television

Understanding the pre-production process
Organising a filming schedule

Filming on location

Editing a TV documentary

[Mpodeccus Tenexypramuct. Onucanue, 00S3aHHOCTH, HABBIKA M 3HAHUSA. MacTepcTBO
BCACHUA TCJIICTIPOTpaMM U UHTCPHET -KaHAJIOB.

Conditionals.

11.New Media

Briefing a website designer
Planning and writing a blog

Creating a podcast.

Hossie menua B xxypHanuctuke. CMU u HoBbIe Menna. TpeH bl HOBBIX MEIHA.

Relative clauses.

1. Advertising

Selling your services to a potential client
Creating a print advert. Creating a screen advert

Presenting a finished advert

Pexnama u xypHanucTuka. Pekiiama Kak BHJ MapKETHHIOBOM KOMMYHHUKAallMd B
KypHAIUCTUKE. f3bIK peknambl. KonupalThHr.

Revision.

4.3.1. TlepeyeHb CEeMUHAPCKHUX, MPAKTHYECKUX 3aHATHH

Ne paznena HaumenoBanue ceMuHapoB, Tpynoemxocr [ QrieHouHble | Popmupyembie
/o U TEMBI HpaKTHYECKUX M J1a60paTopHBIX paboT b cpencTsa KoMHeTerin
JHUCLIMIUTMHEL (uac.)
(Momyisi)
2 3 4 5 6
1 1 VK-4
1 What_ Makes a G_ood Journalist? JenoBast OIIK -1
Simple/Continuous form urpa
2 1 VK-4
) Journalism as a Career Kpyrasriii OIIK -1
Past Simple/ Present Perfect CTOJ
3 1 VK-4
3 Journalism is Information Henosas OIIK -1
The definite article urpa
4 1 VK-4
4 ~ What is News? Ponesas OIIK -1
Asking questions/ tag questions urpa
5 Success in Interviewing 1 Jnekycens YK-4
The Passive Y OIIK -1
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5
6 1 VK-4
6 Pre_ss_(_:onferences _ PoseBast OIIK -1
The Infinitive construction urpa
! Newspapers 1 K yi-4
7 Analyzing newspapers OHTPOIIBH | OIIK -1
The Gerund construction a pabora
8 Radio 1 YK-4
Understanding the language of -
8 radio p?resenterg ) Huckyccus o
Infinitive/ Gerund
9 Magazines 2 YK-4
9 Planning the contents ofa Kpyrmsriii OIIK -1
magazine CTOJI
Modal verbs
10 Television 2 YK-4
10 Understanding the pre-production KoutponsH | oMK -1
process ast paborta
Conditionals
11 New Media 2 yK-4
11 Briefing a website designer Henosas OIK -1
Relative clauses Hrpa
12 Advertising 2 YK-4
12 Selling your ser\_/ices to a potential KoutponsH | oMK -1
client ast pabota
Revision
16

4.3.2. IlepeyeHb TeM (BONPOCOB), BHIHOCHMbBIX HAa CaMOCTOSITEJIbHOE W3y4YeHHe
CTYAEHTAMM B PAMKaX caMocTosTebHOoi padorsl (CPC)

Tema 3ananue dopmupyemas NJAK
KOMIICTCHII A
1/
YK-4 WJIK VK41
1 OIK -1 VK 4.2
What Makes_ a Good New Age Media. VK s
Journalist? . :
. . How is the Internet
Simple/Continuous hanai l VK 4.4
form changing Journalism
WJIK OIIK 1.1
OIIK 1.2
Journalism as a Career Creating some key yK-4 naKk - yK4l
2 Past Simple/ Present | principles of Journalism | OIIK -1 VK42
Perfect Ethics VK 4.3
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YK 4.4

WJIK OIIK 1.1
OIlK 1.2
YK-4 UK  VK4.1
Journalism is Read the story “The OfK -1 vKaz2
. Yellow Fever” of YK 4.3
Information Journalism and share the VK 4.4
The definite article id '
Ideas WJIK OIIK 1.1
OIlK 1.2
YK-4 UK VK41
OIIK -1 YK 4.2
What is News? .
: ) Writing news for an YK 4.3
Asking questions/ tag ma azir?e or newspa )ér YK 4.4
questions g pap '
WK OIK 1.1
OIK 1.2
YK-4 UK  YK4.1
OIIK -1 YK 4.2
Success in Interviewing | Role play an interview YK 4.3
The Passive with a filmstar VK 4.4
WK OIIK 1.1
OIK 1.2
VK-4 UK VK41
OIK -1 VK 4.2
Press Con'fe'rt?nces Organising a press VK 4.3
The Infinitive conference VK 44
construction Make a speech '
WK OIIK 1.1
OIK 1.2
VK-4 UK VK41
Newspapers . . OlK -1 VK 4.2
. Writing headlines VK 43
Analyzing newspapers . . -
Planning and writing a
The Gerund . VK 4.4
! newspaper article
construction VJIK OIIK 1.1
OIlK 1.2
VK-4 UIK  VK4.1
Radio OIK -1 VK 4.2
Understanding t.he Underst.andlng the VK 43
language of radio production process VK 44
presenters Planning a news list '
Infinitive/ Gerund WK OIIK 1.1
OIK 1.2
. . . VK-4 UIK  VK4.1
Magazines Composing magazine
Planning the contents of covers OIIK -1 YK42
a magazine Planning and writing a YK 43
Modal verbs true life story VK 4.4
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WJIK OIK 1.1
OIlK 1.2
VK-4 UK  YK4.1
10 Television Organising a filming OIIK -1 VK 4.2
: schedule
- VK 4.3
" roducion process. | Filming on focetion
P ConditioFr)laIs Editing a TV '
documentary WK OIIK 1.1
OIlK 1.2
YK-4 UK  YK4.1
11 New Media - it OIK -1 VK 4.2
Briefing a website | Ogi0 O VK43
R Id(_e3|gn|e ' Creating a podcast vK 4.4
elative clauses WIK OTIK 1.1
OIK 1.2
VK-4 UK  YK4.1
12 Advertising Creating a print advert | O yK4.2
Selling your services to | Creating a screen advert YK 4.3
a potential client Presenting a finished VK 4.4
Revision advert WIK OIIK 1.1
OIlK 1.2

4.4, MeToauyeckue YyKa3aHWsi MO0 OPraHu3aludM CaMOCTOSITEJbHOI PadoThl
CTY/IEeHTOB

JuctunmuHa « MHOCTpaHHBIN s3BIK B MPOGeCcCHOHAIBHON chepe» (aHTITMHCKUN S3bIK) B
U3y4aercss B pamMKkax oOpa3oBaTeNbHBIX MPOrpaMM IO HAMpaBICHHUIO MOATOTOBKU OakajIaBpoOB
no HanpasieHuto 42.03.02 (OKypranucruka), npoduis «KypHanucTrka 1 HOBbIe Meaua». Kype
paccuuTaH Ha ToJ 00ydeHus MO MporpamMMe B By3e U H3ydaercs Ha 3 Kypce (JieTHssa ceccus), 4
Kypc (3UMHSIS CecCHsl) U ONMUPAETCs Ha JUCHMIUIUHBL: «HOCTpaHHBIN A3b1K», «OCHOBBI TEOPHUH
KYpHATUCTUKNY, «TexHuka u TexHosorun CMNy, «Cucrema coBpeMeHHbiXx CMIMy,
«HoBoctHas xypHanmuctuka», «DopmatupoBanue meauarekcra», «lIpodeccronanbHas 3THKA
KYpPHAIIUCTA.

B xone 00y4eHus cTyAeHT JOJKEH OBJIAJETh MPeaycMOTpeHHbIM [Iporpammoii 06beMom
oOuieynotpeouTensHoi U MpodeccCuoHaIbHON JTEKCUKU, HAYYUThCSI CTUIUCTHYECKU MPABUIIBHO
0pOpMIISITH CBOIO peub (KaK YCTHYIO, TaK M MUCbMEHHYIO), COOTBETCTBEHHO KOMMYHUKATUBHBIM
HaMEPEeHUSIM U COJICP’KaHUIO BHICKA3bIBAHUS.

YcnemHoe  ocBoeHHEe — yueOHOM JUCHUIUIMHBL ~ TPEIIoJaraeT  aKTHUBHYIO
CaMOCTOSITENIbHYIO pabOTy CTYIEHTOB IO OTpaboTKe y4eOHOTO Marepualia, M3y4eHHOrO Ha
MPAKTUYECKUX 3AHATHUSAX.

CamocTtosarenbHas paboTa 1Mo JaHHOW JWCHUIUIMHE BKIIOYAaeT B ceOs: TEKYIIYI0 padoTy
HaJ y4eOHBIM MaTepHalioM, U3JI0KEHHBIM B YUeOHUKaX, YIeOHBIX MOCOOUSIX U JOMOIHUTEIHHON
JTUTepaType, a Takke 3a(pUKCHPOBAHHBIM Ha ayJUOHOCUTENSIX, B T.4. BBIMIOJHEHUE Y4EOHBIX
3aJlaHUH ¥ YIpa)XXHEHUH; TIOJrOTOBKY K PyOSKHOMY U TPOMEKYTOUHOMY KOHTPOJIIO.

B nensx a¢¢dekTUBHOTO OBIAJICHUSI KOMIETSHIMSIMH CTYJEHTaM PEKOMEHIYETCs:
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- HENpPEpBIBHO MOTOJHATh CBOW 3HAHUS CIIOCOOOB KOMMYHHUKATHBHO-TIParMaTUYeCcKOro U
KOMITO3UITMOHHOTO TOCTPOCHHS MPOPECCHOHATBHO-OPUEHTUPOBAHHBIX TEKCTOB Ha JSTHX
SI3BIKAX;

- pa3BUBATh PHUMKIIONEANYECKYIO 3PYIHUINIO, MOTMONHATh «(POHOBBIC» 3HAHUS, CIEAUTH 3a
pa3BUTHEM BHYTPHIIOJIUTUYECKUX M KYJIBTYPHBIX COOBITHH ¥ BHEIIHETIOJUTHYECKOM
JeSITENIbHOCTBIO CTPaHbl (CTPaH) U3y4aeMOro BTOPOr0 HHOCTPAHHOTIO S3bIKA;

- BECTH COOCTBEHHBIE CIIOBAPUKH, Ky/Ia CIIEAyeT BHOCUTh HE3HAKOMBIE CJIOBA U BBIPAKCHUS U
UX SKBUBAJECHTHI, BCTPETUBLIMECS KaK B Y4eOHUKE, TaK M B JONOJHHUTEJbHBIX YYEOHBIX
MaTrepuagax Ui B KOMMEHTApUsX, MpeJlaraéMbIX PEnoiaBaTeleM BO BpeMsl IPAKTUUECKUX
3aHSTUI; IEPUOJUYECKH TIOBTOPATH JIEKCUKY, COJIEPIKALIYIOCS B CIOBapUKaXx;

- MPpU BBHITIOJIHEHUH YIPAKHEHUM U3 YYCOHHKOB TMOJIH30BATHCA OOJBIIUMHU JBYSI3bIYHBIMH,
CHEIMAJIFHBIMU M TOJIKOBBIMH CJIOBapsIMH, a TaKXKe CIPAaBOYHUKAMH U WHOM CIPABOYHOU
JUTEpaTypoil; TIIATEIBHO BBIMOJHATH PabOTy MO UCHPABICHUIO JIOMYIIEHHBIX B
YIPaOKHEHUSIX CMBICJIOBBIX,  CTHJIICTHYECKHX,  JIGKCHYECKUX, T'PAMMaTHYECKHUX,
opdorpadudecKux ¥ UHBIX OMMUOOK U MOTPEITHOCTEH.

JloMamHue 3agaHus CJlEAyeT BBINOJIHATh K KaXKIOMY YpPOKY, paslensisd 3aJaHue Ha
HeOoJbIIHe TOPIMH, HAYMHAS CO JHs, KOTJa 3aJaHue Obuto naHo. He ciemyer OTKiaabiBaTh
BBIIIOJIHCHUEC 3aJaHUS HA HOYHBIC YacChl. B ACHDb IIEPC] 3aHATUCM 3aJaHuC HeO6XO,Z[I/IMO
IIOBTOPUTb.

3a)1aH1/Ie CUHUTACTCAd BBINMMOJIHCHHBIM, €CJIM CTYACHT MOXET CACIaTh 3aJaHuC, HE
nmoarjsiapiBast B HHUCbMEHHBLIM HCTOYHHUK (TeTpa)IB C AOJOMallIHUM 3aJaHUEM WM KIKHYU B
y4eOHHKE).

B mensix 3akperuieHusl n3ydaeMoi JIGKCUKY M PACIIMPEHHsI CIIOBAPHOTO 3araca CTYACHTOB
pPEKOMEHIyeTcss B TpOIecce  M3YYeHUs  TUCHHMIUIMHBI  cOpPMHUpPOBATH  CJIOBaph
001IeyTOTPEOUTENBHBIX CIIOB M OCHOBHBIX MPO(ECCHOHAIBHBIX TEPMHUHOB.

CTyneHThI TOJDKHBI IMETh TIPE/ICTaBICHNE 000 BCEX HHOS3BIYHBIX PEATUsIX, YITOMSIHYTHIX B
yueOHHKe, UAET JIM pedb O MEPCOHATMIX, MPeAMEeTax MaTepHaIbHOM/ yXOBHON KYJIBTYpBI WJIH
SIBIICHUSIX, OTHOCSIIIUXCS K HCTOPHHM CTPaH HW3y4yaeMoro s3blka. EciyM WHOS3BIYHAs peasvst
BCTPETWJIACh CTYJCHTaM B JOMAallHUX YNPaXHEHUSX, CTYACHTHI OOS3aHbI HAWTH KOPOTKYIO
MHGOPMAIIHIO O HEH CAMOCTOSITEIIBHO.

[MoaroroBka K pyOeKHOMY KOHTPOJIIO HOCHUT XapaKTep TMOBTOPEHHSI M CHUCTEMAaTH3AIHH
MOJIydCHHBIX paHee 3HaHWK, YMEHUH M HABBIKOB W HE TPEANoJiaraeT KakKuxX-JIu0o
cnenupuveckux ¢opMm. OIHAKO CTyIEHTaM pPEKOMEHAYeTCs B KauyeCTBE JOTOJIHHTEIBHOM
BHEAYJAUTOPHOW pabOThl MPOCIYHIMBAHKE ayIUO3alKCed, TPOCMOTp (DUIBMOB Ha U3y4acMOM
S3bIKE, & TAKXKE UTCHHUE JOMOJHHUTEIBHON JIMTEpaTyphl 1O HM3YYEHHBIM Temam, pabota ¢
WHOSI3BIYHBIMH CalTaMu.

4.5. IlpumepHasi TeMaTHKa KypcoBbIX padoT (mpoekToB) KypcoBbie paboThl MO AaHHON

JUCHUITIIIMHE y‘Ie6HBIM IJIaHOM HEC IMPEAYCMOTPCHBI

V. YYEBHO-METOANYECKOE U UTHOOPMAIIMOHHOE OBECIIEYEHUE
JUCIHUIIVIMHBI (MO1Y JIS)
a) OCHOBHAasI JINTEpaTypa
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1) Yuponosa U.UN., Ky3pmuna E.B.Anrmumiickuii si3bIk i xypHanuctoB (B1-B2) Mastering
English for Journalism[Texcr] :yueGuuk st akapemudeckoro Gaxanaspuara /LY. Yepuosa,
E.B. Ky3pmuna, uznarensctso: OPAUT, 2016. —118 c.

2) Tenenp D. ®@. AHTIIMUCKHNA s3BIK I KypHAIHUCTOB [Tekcr]| : mocobue aiis BY30B,
tpethe uznanue/ D. @. Tenens, uznarenscreo: TEUC, 2006. 213 c.
0) 10MOJIHUTE/IbHAS JINTepaTypa
1) Nick Ceramella, Cambridge English for “The Media”’[Tekcr]: y4eOHHK st
xypHamucroB Nick Ceramella, uznarenscreo:Cambridge, 2008.-p.112
2) Karin Wahl-Jorgensen, “The Handbook of Journalism Studies” ”’[Tekcr]: mocooue mist
xypHamucros, Karin Wahl-Jorgensenusnarenscteo: New York, 2009.- 113c.
3) Toakamennass E. B. Press Releases [Tekcr] :yue0.-meTona. mocoOue 1O OOyUEHHIO
npodeccnoHaIbHO OpUEHTHpOBaHHOW nucbMeHHOW peun / E. B. IlogkameHHasi, U34aTeIbCTBO:
Uriy, 2011. — 89c.
B) NePUONYECKUE U3IaHMS . Ta3eThl U KypHaIbl u3 Aarnuu u CIIA
I) CIHUCOK ABTOPCKUX METOANYECKHX pa3padoTok
a) 6a3bl JaHHBIX, THPOPMALMOHHO-CIIPABOYHbBIE U MIOUCKOBbIE CHCTEMbI
1. Hayunas snexktponnast oubnuorexka eLIBRARY.RU
2. Dnextponnas Ooubmmorteka (http:/ellib.library.isu.ru). JlocTym K MOJHBIM TEKCTaM
y4eOHBIX MocoOui, MoHOrpaduil M cTaTeil COTPYTHHUKOB YHUBEPCHUTETA, OCYLIECTBIISIEMBIN C
J000r0 KOoMITbloTepa cetu MpKyTCKOoro rocy1apcTBEHHOTO YHUBEPCUTETA
3.. https: www.bbc.com
4. caliThl ra3eT pa3IMYHbIX CTPAH MUpa
5. http://biblioclub.ru

VI. MATEPUAJIBHO-TEXHUYECKOE OBECHEYEHUE JUCHHUIIJIMHBI
MOAYJIA)
JadbopaTopHoe 000pya0BaHMe:

Cneyuanvhvle nomewenus: YdeOHas ayqUTOPHS Il IPOBEACHUS 3aHATHIA JICKIIMOHHOTO H
CEMHHAPCKOTO THIIA.

Aynutopus s JICKIIMOHHBIX 3aHATHH 000pyIOBaHa: creyuanuzuposanHou (yaeOHOH)
Mmebenvio Ha 40 MOCATOYHBIX MECT; JIOCKA MEJIOBasi, Kadepa HaoIbHAS;

MEXHUYECKUMU Cpeocmeamu  00yYeHusi, CIYKaUlUMH JJIsl  TPEICTaBICHHUS Yy4eOHOU
uHpopmanuu OonbpIION ayauTopuu o auciuiuimHe «CoBpeMmeHHble peruoHanbHbie CMW»:
npoekrop (1): ViewSonik; oskpan (1); unoymbyx nepenocnoii (1): ASUSXS553Mxkononku
nepenocuvie (2): Genius

ZJF109500080

AynuTtopus IUIs TPaKTUYECKUX 3aHATHI 000pymoBaHA: chneyuanuzuposanHot (yaeOHOI)
mebenvio Ha 40 mOCaTOYHBIX MecCT, Jockoi MemnoBoii; mpoektop (1): ViewSonik; skpan (1);
Hoym6yk nepenocroti (1): ASUSX553Mxkononku nepenocnwvie (2): GeniusZJF109500080.

1. TotoBHOCTH yueOHBIX TaOOPATOPHIA, Ay TUTOPUH, TUCTUIEHHBIX KJIACCOB, KAOWHETOB

KYpPCOBOI'0O U JUINIOMHOTO ITPOCKTHUPOBAHNS, 3aKPCIUICHHBIX 3a Ka(be,upoﬁ

NeNe aynuropuid, KonuuectBo OCHAIIIEHHOCTD
KJIACCOB, JTabopaTopuid TOCaJ0YHBIX MECT
b103 44 YyebHas ayauropus,

000pyioBaHHAs CTIEIMANTN3UPOBAHHOMN
(yueOHOI) MEeOEeTTBION TEXHUKOM:

1) oocka 3enenasn menosas (1),
Kagheopa nuskas nacmonvras (1), cmonvl
RUCbMEHHbIE, CTIYIbsL,
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2) npoexmop BENQ (1), axpan (1),
noym6yxAsus(1), koronxu SVEN(2).

b104

30

KomnsroTepHslii kiacc,
000pYyIOBaHHBIHN CIICITUATU3NPOBAHHOMN
(y4eOHOI) MEOCTBION TEXHUKOM:

1) docka 3enenas menosas (1),
cmon komnwviomepuwiii (20), cmonvt
nUCbMeHHble, CIYIIbs,

2) komnwvromep (15),
npoexmopEpson(1), xononku SVEN(2),
sxpanLumien(l).

b105

40

VYuebHas ayauropus,
000pyI0BaHHAs CHICHATU3HPOBAHHOM
(y4eOHOM) MEOETBION TEXHUKOM:

1) 0ocka 3enenasn menogas
(1), wragh-cmexno (1), kagpeopa nuszkas
Hacmoavhas (1), cmonvl nucomenHble,
cmyavsi;

2)npoexmop ViewSonic(1), sxpan
(1), komnwvromep (1), xononxu Genius(2)

b108

18

YueOHast ayIuTOpus: 00CKd
3enenasn menosas (1), cmonvl nucbmennbie,
CMYTIbsi.

5200

YueOHast aynuTopus,
000pyI0BaHHAs CIIEIMANTN3UPOBAHHOM
(yueOHOI) MeOeNbION TEXHUKOI:

1) docka 3enenas menosas (1),
odocka maznumno-maprepuas (1), cmoavl
KomnvlomepHule (1), cmonvl nucbmenHule,
cmynbsi;

2) noymbyx Asus(1), npoexmop
Epson (1), axpan (1).

b201

24

YueOHast ayguTopus,
000pynoBaHHas CHELHAIU3UPOBAHHON
(y4eOHOI) MeOeNbION TEXHUKOIA:

1) odocka 3enenasn menogas (1),
Kagedpa nuzkas Hacmoavhas (1), wixagp-
cmekio (1), 0ocka maenumno-maprepHas
(1), wxagh onsa 6ymae (1), cmonet
RUCbMEHHbIe, CTNYIbSL,

2) noymoykAsUS (1), npoexmop
Epson (1), sxpanLumien (1).

b204

70

YueOHast ayquTopus,
000pynoBaHHas CHEHAIU3UPOBAHHOM
(y4e6HOI) MEOEThION TEXHUKOM:

1) docka 3enenas menosas (1),
Kkagedpa nuszkas nacmonvhas (1), wixag
ons bymae (2); nnamenvuwitl wikag (1),
CMOJIbl NUCbMEHHbIE, CHIYIbSA,

2) npoexmop Optoma X 312, sxpan
(1), komnvromepAcer(1), kononxu
Genius(2).

B205

86

YueOHast ayquTopus,
000pyoBaHHas CHICHAIU3UPOBAHHOM
(y4eOHOI) MEeOEeTTBION TEXHUKOI:

1) oocka 3enenasn menosas (1),
Kkagheopa nanonvhas (1), kapma nacmenuas
(1), cmonvl nucemennvie, cmyivs;

2)npoexmop Optoma X 312 (1),
okpan (1), komneromep Samsung(1),
xononxu Genius(2), kononxu Ave (2).
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10.

11.

12.

6.2. IIporpammHoe obecnieyeHnue:

«Kaspersky Endpoint Securityansousneca - Crangaprtaeii Russian Edition. 250-499 Node 1
year Educational Renewal License». — ®opycKontpakt Ne04-114-16 ot 14 nosiopst 2016 r. KES.
Cuer Ne PCII3-000147 u AKT ot 23 nosiOps 2016 1. JIu.Ne1B08161103014721370444. Cpoxk
nericteust: ot 23.11.2016 mo 01.20.2017.

Drupal 7.5.4. VYcmoBus mpaBoobiamatens(JIunensuss GPL-2.0 - warefree). VYcmosus
HCTONb30BaHMs Mo ccbutke: https://www.drupal.org/project/terms_of use. ObecneunBaer padory
mopTajga 3JIeKTpoHHOro moprdonno cryaeHToB u acmupanto MY http://eportfolio.isu.ru. Cpoxk
JIEHCTBHSL: OECCPOUHO.

Moodle 3.2.1. — VYcnoBus mpaBooOnanatens (warefree). YcaoBUs HCIOIb30BaHHS IO
cepuike:  https://ru.wikipedia.org/wiki/Moodle. O6ecnieunBaer paboTy MHPOPMAIIMOHHO-
obOpazoBatenbHOM cpeabl http://belca.isu.ru. Cpok aeicTBus: 6€CCpoUHO.

GoogleChrome 54.0.2840. bpay3ep — YcioBus mpaBooOmiamatens (warefree). Ycmopust
UCIONB30BaHus 1o  cchuike:  https://ru.wikipedia.org/wiki/Google_Chrome//  Cpok
neicTBUs: 6€CCPOUHO.

MoziliaFirefox 50.0.bpaysep — VYcnoBust mnpaBooOmamarenst (warefree). YcmoBus
MCIOJB30BaHusA 1o cchuike: https://www.mozilla.org/ru/about/legal/terms/firefox/. Cpox
neicTBUs: 6€CCPOUHO.

Opera 41. bpay3ep — YcnoBus nmpaBooOnanarens (warefree). YcimoBus uCnoyib30BaHUs
o ccelake: http://www.opera.com/ru/terms. Cpoxk aeicTBHs: 6ECCPOUHO.

PDF24Creator 8.0.2. IlpumoskeHue sl CO3JMaHUS M PEAAKTUPOBAHUS JTOKYMEHTOB B
dopmate PDF. —YcnoBus mpaBooOnamarens (warefree). VYcimoBus HCMOIB30BaHHS TIO
ccouike: https://en.pdf24.org/pdf/lizenz_en de.pdf . Cpok nelicTBusi: 6ecCpodHO.

VLC Player 2.2.4. CpoGoaublii KkpoccruiaTrhOpMEHHBIH Meauaruieep. Y CIOBHS
npaBooOnmamatenss  (warefree). —  YcmoBHA — HWCHOJIB30BaHUS 1O CCBUIKE:
http://www.videolan.org/legal.html. Cpox nefictBust: 6eccpodHO.

BigBlueButtom. OrtkpeiToe mnporpamMmHOe oOOecrieueHHe JUIs IPOBEACHHS BeO-
KoH(pepeHnuu. YcioBus mpaBooOnamarens (warefree). VYcinoBusi HCIONIB30BaHUS 10
ceputke:  https://ru.wikipedia.org/wiki/BigBlueButton. O6ecnieunBaeT paboTy OTACIBHOTO
Moayiast Moodle 3.2.1 ansa pa6oter MOC. Cpok nelicTBusi: 6€CCpOYHO.

Sumatra PDF. cBoGomgnasi mporpamma, mpeaHa3HAuY€HHAs I8 MPOCMOTpa M TeYaTu
nokymeHToB B hopmatax PDF, DjVu[4], FB2, ePub, MOBI, CHM, XPS, CBR/CBZ, nns
mwiarpopmel Windows. Ycnosust mpaBooGmagaresns (Jlunensuss GNU GPL 3-warefree).
YcnoBust ucnonb3oBaHus Mo ccblike: https://ru.wikipedia.org/wiki/Sumatra PDF. Cpoxk
JeUCTBUS: OECCPOYHO.

Mediaplayerhomeclassic. CBoGomHbIi TpOUTpHIBATEIb ayano- U BUACO(DAIIOB st
onepannonnoit cuctembr Windows. Ycimosus npaBoobOnamarens (JIunensus GNUGPL -
warefree). YcnoBus WCTIOJIb30BAHUS 1o CCBUIKE:
https://ru.wikipedia.org/wiki/Media_Player Classic. Cpok aeicTBus: OECCPOUHO.

AIMP. BbecnnaTHplliayTMOTPOUTPHIBATENh C 3aKPHITBIM HMCXOJHBIM KOJOM, HAIMHMCAHHBIN
Ha Delphi. Ycnosus npaBooOnanarens (warefree). YciaoBHsS MCHOIBb30BAaHUS MO CCBUIKE:
https://www.aimp.ru/. Cpox neicTBus: 6eccpodHO.

6.3. TexHnuyeckue U 3J1eKTPOHHbIE CPEACTBA:
HoytOyxk, mpoekrop.

VII.OBPA3OBATEJIBHBIE TEXHOJIOT'MHU
HucuurmunHa «MHOCTpaHHBIA SI3bIK B MPO(eEecCHOHATIBbHOM cdepe» BriIOYaeT B cels

MPAKTUYCCKUC 3aHATHUA 1[I0 HHOCTPAHHOMY A3BIKY, T'AC CTYACHTBI 3aKPCIUIAOT HU3YYaCMYIO
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npo(ecCHOHANBPHYIO JIEKCUKY UM pacIIUpsAIOT CIOBapHBIA 3amac U (OPMHUPYIOT CIOBaph
00HIeyTOTPEOUTENBHBIX CIIOB U OCHOBHBIX IPO(PECCHOHATBHBIX TEPMUHOB.

CTyneHThl TOJKHBI HIMETh TPEICTaBICHUE 000 BCEX MHOSM3BIYHBIX PEATHSIX, YIOMSHYTHIX B
yueOHUKe, UAET JIM pedb O MEPCOHATMIX, MPEAMETax MaTepPUaIbHOM/ TyXOBHOHM KyJIbTYphl WIH
SIBJICHUSAX, OTHOCAIIMXCS K UCTOPUHU CTPaH U3y4yaeMoOro SI3bIKa.

B pamxkax Kypca CTyI€HTBI HEMOCPEICTBEHHO BKIIIOYAIOTCS B OyIylIyto MpodeccHoHaNbHYIO
JEATeNbHOCTh ¥ MOJCTHPYIOT KOMMYHUKATHBHBIE CUTYallud TPO(ECCHOHATBLHON JeITeIbHOCTH
KypHanucta. llpu mnpoBeneHHM 3aHATHI PEKOMEHAYETCS HCIOJIb30BAaHWE  AaKTUBHBIX U
UHTEPAKTUBHBIX (OpPM 3aHATUN (KOMIBIOTEPHBIX CHUMYJISLUI, JAEJIOBBIX WU POJIEBBIX UID,
IIPOEKTHBIX METOAMK, MO3TOBOI0 IITYpMa, pa300pa KOHKPETHBIX CUTYyal[uil, KOMMYHHUKATHBHOIO
OKCTIEPUMEHTA, KOMMYHHKAaTUBHOTO TPEHHHTra, HWHBIX ()OPM) B COUETAHHU C BHEAYIUTOPHOU
paboToii.

Texnuueckue cpeacrBa OOydeHUS PEKOMEHIYETCS MCIOJIb30BaTh B KauecTBe
MHCTPYMEHTAa IOUCKAa U M3y4EHHs JONOJHUTENIbHON NpodeccuoHambHOM HHpoOpManuu Ha
MHOCTpPaHHOM si3bIKe. B TaHHOM citydae umeeTcsi B BUAY BO3MOKHOCTH ceTu MHTepHeT.

Hcnonb3oBaHMe TEXHUYECKHX CPEACTB OOYYEHHMs SBISETCS HEOTHEMIIEMOM YacTbiO
y4eOHOro npoiiecca.

Pabora co cpenacrBamu uHdpopmarnmonHoro obecrneuenus (CUO) nmpoBoauTcs Ha Bcex
stanax oOydeHus. OcHoBHbIe Lenu padboTsl ¢ CUO: pasBuTHe, mojaepKaHHe U KOPPEKIUs
MIPOM3HOCUTENBHBIX HABBIKOB; 3aKpPEIUJICHHE JIEKCUKO-TPaMMaTHUECKOro y4eOHOro Marepuala;
pa3BUTHE YMEHUH ayJUpOBaHus; 00ydeHHe 0COOEHHOCTSIM BE/ICHUS TeJIe(POHHBIX MEPErOBOPOB;
ofOecrieueHre CTYIEHTOB CTPAaHOBEIYECKOW, a Takke MpodecCHOHaIbHO peleBaHTHOMN
nHpopmanyen; IEMOHCTpAIMsl PEUeBbIX IOCTYNKOB B THUIHYHBIX CHUTyalUsX OOLICHUS;
MOJIrOTOBKA CTYZIEHTOB K Y4aCTHIO B POJIEBBIX UIpax.

Jns mpoBenenus pabotel ¢ CHUO TpeOyroTcss ayamo- U BHICOMATEPHAIBI-ITATIOHBI
(aymmo- W BHIEO3aIUCH, CICTAHHbIE HOCUTEIIIMU A3bIKA; YYEOHblE U XYA0KECTBEHHbBIE
(bUIBEMBI).

N3yueHne MHOCTPAHHOTO s3bIKAa B IMPO(QECCHOHATIBHOM C(epe HEMOCPEICTBEHHO CBS3aHO C
MHTEPaKTUBHBIMU  (popMaMu 0OydeHHMs Ha KaXJOM 3aHATHH, B BHJE ayquo- M BMJIEO3AIUCEH,
ClIelIaHHble HOCHUTEISIMM  sI3bIKA; YYEOHBIX M  XYAOXECTBEHHBIX (UIBMOB, KOMIIBIOTEPHBIX
CUMYJILIUH, JI€JIOBBIX U POJIEBBIX UT'P, YTO OTPAXKEHO B COJIEPKAHUU IIPOrPAMMBI.

VIII.OOEHOYHBIE MATEPHUAJIBI IJISI TEKYIIEI'O KOHTPOJISA U
MMPOMEXYTOYHOM ATTECTALIUA
@DOHJT OLIEHOYHBIX CPEJCTB MO AUCHMIUIMHE (MOIYII0) MPEACTaBIseT COOON KOMILIEKT
OIICHOYHBIX MaTepUasoB IJis MPOBEICHUS TEKYILIETO KOHTPOJIs, BKIItOYasi, P HEOOXOUMOCTH,
U BXOJHOM KOHTpPOJIb, U MPOMEXKYTOUHOM arTecTanuu obOydarommuxcs U oGopMisieTcss B BHUJE
OTJIEIbHOTO JOKYMEHTa (TpUIIOKEHHUs K paboueil mporpamme AMCUMILTUHBL (MOAYMs)) WM B
JAHHOM pa3zelie MPOTPaMMBbI.
Marepuanbl s NPOBEJCHUS] TEKyIIero M MNPOMEXKYTOYHOr0 KOHTPOJIA 3HAHMM
CTYJAEHTOB:

BI/IZ[ KOHTPOJIA KOHTpOHI/IpyeMLIe TCMBI KOMHeTeHLII/II/I,
(paznensbn) KOMIIOHEHTEI KOTOPBIX
\i KOHTPOJIUPYIOTCS
UK VK41
1 JlenoBas urpa What Makes a Good Journalist? VK 4.2
Simple/Continuous form VK43
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YK 4.4

WJIK OIIK 1.1
OIlK 1.2
UK VK41
YK 4.2
Koveisii cron Journalism as a Career YK 43
pyL Past Simple/ Present Perfect VK 4.4
WK OIIK 1.1
OIIK 1.2
UK VK41
YK 4.2
Tlenoas urpa Journalism is Information YK 4.3
p The definite article VK 4.4
WK OIIK 1.1
OIIK 1.2
UK  YK4.1
YK 4.2
What is News? YK 4.3
Ponesas nrpa . . .
Asking questions/ tag questions VK 4.4
WK OIIK 1.1
OIK 1.2
UK VK41
VK 4.2
) — Success in Interviewing YK 4.3
Y The Passive VK 4.4
WK OTIK 1.1
OIK 1.2
UIK VK41
VK 4.2
Posenas HIba Press Conferences YK 4.3
p The Infinitive construction VK 4.4
WK OTIK 1.1
OIK 1.2
UK VK41
VK 4.2
Ne_:wspapers VK 43
KonTtponsHas paborta Analyzing newspapers VK 44
The Gerund construction '
WJIK OIIK 1.1
OIlK 1.2
: UK VK41
Radio o
Jnekycens Understanding the language of radio VK42
y presenters VK 4.3
Infinitive/ Gerund VK 4.4
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WJIK OIIK 1.1
OIlK 1.2
UIK VK41
9 VK 4.2
} _ Magazines _ VK 43
Kpyrmnsriii cton Planning the contents of a magazine VK 4.4
Modal verbs '
WK OIIK 1.1
OIlK 1.2
UK VK41
10 Television vK42
Understanding the pre-production YK 4.3
KonTtponrHas pabora
process VK 4.4
Conditionals VJIK OIIK 1.1
OIlK 1.2
UK  YK4.1
11 VK 4.2
o New Mgdla _ VK 4.3
Jlenosas urpa Briefing a website designer VK 44
Relative clauses '
WJIK OIIK 1.1
OIIK 1.2
WJIK VK41
12 Advertising vKaz2
Selling your services to a potential YK 4.3
KonTtponbHas padoTa .
client VK 4.4
Revision WK OIIK 1.1
OIIK 1.2

Ouenounnie cpeacrsa (OC):

11.1. OneHounble cpeacTBa IS BXOJHOTO KOHTPOJISI (MOTYT OBITh B BHJIE TECTOB C

3aKPbITBIMU UJIKN OTKPBITBIMH BOHpOCﬂMI/I).

JleMOHCTPAUMOHHBIM BAPHAHT KOHTPOJIbHOI padoThl Nel
BxonHoe TectupoBanue

HNucTpyKkuus 1o BbINOJHEHHIO PadoThl

Ha Bemonnenue pabots! gaercs 1 yac 30 MUHYT.

Paborta coctout uz 60 3amanuii. [Ipu uX BBIMOTHEHUH HEOOXOIUMO 3amUcaTh HOMEP

3aJaHusd U 6YKBy MMPaBHUJILHOTO OTBCTA.

Section 1

Choose the best word or phrase (a, b, cord) tofilleachblank.
(@D) Roberta from The United States.

a) are

b) is

c) am

d) be
(2)  What’s name?
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a) -
b) his
¢) him
d) he
) My friend in London.
a) living
b) live
c) lives
d) is live
(4)  Where ?
a) works Tom
b) Tom works
c) Tom does work
d) does Tom work

5) I coffee.
a) no like
b) not like

c) like don’t
d) don’t like
(6) ‘ to Australia, Ginny?’ ‘Yes, two years ago.”
a) Did you ever go
b) Do you ever go
c) Have you ever been
d) Are you ever going
(7)  Tokyo is city I’ve ever lived in.
a) the most big
b) the bigger
c) the biggest
d) the more big
(8) A vegetarian is someone doesn’t eat meat.
a) who
b) what
c) which
d) whose
9 these days.
a) | never a newspaper buy
b) | never buy a newspaper
c) | buy never a newspaper
d) Never | buy a newspaper
(20) 1 watch TV tonight.
a) am
b) goto
c) goingto
d) am going to
(1) Twishl more money!
a) have
b) had
¢) would have
d) was having
(12) be famous one day?
a) Would you like
b) Would you like to
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c) Do you like
d) Do you like to

Section 2
Choose the best word or phrase (a, b, ¢ or d) to fill each blank.

(13) It’s my birthday Friday.
a) on
b) in
c) at
d) by
a4) 1 eighteen years old.
a) am
b) have
c) have got
a) -
(a5) 1 a headache.
a) am
b) do
c) have
d) got
(16) Do you a uniform at your school?
a) carry
b) wear
C) use
d) hold
(17) ‘What time is it?’ ‘I have no J
a) idea
b) opinion
C) answer
d) time
(18) The meal was very expensive. Look at the !
a) ticket
b) receipt
c) invoice
d) bill
(19) How many of trousers have you got?
a) items
b) pairs
c) sets
d) times
(20)  Joel came back from his holiday in Brazil looking really .
a) tanned
b) sunned
c) coloured
d) darkened

Section 3
Choose the best word or phrase (a, b, ¢ or d) to fill each blank.
(21) Harrycan____ English.
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(23)

a) to speak
b) speaking
c) speak
d) speaks
(22) I’m not interested sports.

a) for

b) about

c) in
d) to
She likes expensive clothes.
a) wearing
b) to wearing
c) wear
d) iswearing
(24) Harry his father’s car when the accident happened.
a) was driving
b) drove
c) had driven
d) has beendriving
(25) 1 was wondering tell me when the next plane from Chicago arrives?
a) could you
b) can you
c¢) ifyou could
d) ifcould you
(26) IfI him, I would have spoken to him, wouldn’t 1?
a) saw
b) had seen
c) have seen
d) would have seen
(27) 1 like your hair. Where ?
a) do you have cut
b) have you cut it
c) do you have cut it
d) do you have it cut
(28) I think Joey must late tonight. His office light is still on.
a) have worked
b) work
c) be working
d) towork
(29)  John tells me Jack’s going out with Helen, I find hard to believe.
a) which
b) who
c) whose
d) that
(30)  What this weekend, Lance?
a) will you do
b) are you doing
¢) will you have done
d) do you do
(31) The weather has been awful. We’ve had very sunshine this summer.
a) little
b) a little
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c) few

d) afew

(32) Did you hear what happened to Kate? She :
a) Isarrested

b) arrested

c) has been arrested

d) is being arrested

Section 4

(34)

(35)

Choose the best word or phrase (a, b, c or d) to fill each blank.

(33) lusually up at about 7.30.
a) go
b) be
c) do
d) get

I football every week.

a) play

b) go

c) do

d) have
My sister the cooking in our house.
a) does
b) makes
c) cooks
d) takes
(36) Don’t forget to the light when you leave the room.
a) turnup
b) turnin
c) turnoff
d) turnover
(37) Shewasin when she heard the tragic news.
a) crying
b) tears
c) cries
d) tearful
(38) He that he hadn’t stolen the computer, but no one believed him.
a) reassured
b) informed
c) insisted
d) persuaded
(39) Could you me that book for a couple of days, please?
a) lend
b) owe
c) borrow
d) rent
(40) Gregis a lot of time at Yvonne’s house these days!
a) taking
b) spending
¢) having
d) doing
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Section 5

Choose the best word or phrase (a, b, c or d) to fill each blank.
(41) Who in that house?

a) does live

b) lives

c) does he live

d) he lives

(42) TI’ll call you when I home.
a) get

b) ’11 get

c) ’ll have got

d) ’m getting

(43) Ifyou me, what would you do?

a) was

b) would be

C) were

d) have been

(44) 1don’t know where last night.

a) did he go

b) he did go

c) went he

d) he went

(45) John and Betty are coming to visit us tomorrow but | wish
a) they won’t

b) they hadn’t

c) they didn’t

d) they weren’t

(46) I’m so hungry! If only Bill all the food in the fridge!
a) wasn’t eating

b) didn’t eat

€) hadn’t eaten

d) hasn’t eaten

(47)  1regret harder in school.

a) not studying

b) not to study

c) to not study

d) not have studied

(48)  Surely Sue you if she was unhappy with your work.
a) will tell

b) would have told

c) must have told

d) had told

(49)  Our neighbours aren’t very polite, and particularly quiet!
a) neither they aren’t

b) either they aren’t

c) nor are they

d) neither did they be

(50)  We had expected that they fluent English, but in fact they didn’t.
a) were speaking

b) would speak

¢) had spoken
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(51)

d) spoke

I’d rather 1 next weekend, but I do!
a) don’t have to work

b) didn’t have to work

¢) wouldn’t work

d) wasn’t working

(52) Harriet is so knowledgeable. She can talk about subject that comes up.
a) whatever

b) whenever

c) wherever

d) whoever

Section 6

(56)

(57)

(59)

Choose the best word or phrase (a, b, ¢ or d) to fill each blank.

(53) I always milk in my coffee.

a) have

b) drink

C) mix

d) make

(54) | TV every evening.

a) watch

b) look at

C) see

d) hear

(55) Canyou give me a with my bag.

a) leg

b) back

¢) hand

d) head

Before you enter the triathlon, please bear in that you’re not as young as you used

to be!

a) thought

b) question

c) mind

d) opinion

The breath test showed he had consumed more than three times the legal limit of alcohol,

so the police arrested him for

a) trespassing

b) mugging

c) speeding

d) drunk driving

(58) The meeting was and not very interesting.

a) time-wasting

b) time-consuming

c) time-using

d) out of time

After the movie was released, the main point was its excessive use of violence.

a) discussion

b) speaking

C) conversation

d) talking

(60) There have been several big against the use of GM foods recently.
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a) campaigns
b) issues

c) boycotts
d) strikes

KpuTtepun onenkn:

OIIEHKA «5» cTaBUTCA 3a 55 — 60 MpaBUIIBHO BHITIOJHEHHBIX 3aJJaHUMH,
OIleHKa «4» cTtaBUTCA 3a 43 — 54 NpaBUILHO BHITIOJTHEHHBIX 3aJIaHHM,
oreHka «3» craBurcs 3a 30 — 42 npaBUIBHO BBINOJIHEHHOE 3aJJaHUH,
omeHka «2» menee 30 3amaHus.

Omanonvt omeemos

1) (13) (21) (33) (41) (53)
b a c d b a
(2) (14) (22) (34) (42) (54)
b a c a a a
3) (15) (23) (35) (43) (55)
c c a a c Cc
4) (16) (24) (36) (44) (56)
d b a c d c
) (17) (25) (37) (45) (57)
d a c b d d
(6) (18) (26) (38) (46) (58)
c d b c c b
(7 (19) (27) (39) (47) (59)
c b d a a d
(8) (20) (28) (40) (48) (60)
a a c b b a
9) (29) (49)

b a c

(10) (30) (50)

d b b

(11) (31) (51)

b a b

(12) (32) (52)

b c a

11.2. OueHounble cpeacTBa TEKYyHIEro KOHTpoJia dopMupyrorcs B coorBerctBuu ¢ JIHA
yHHUBepcUTeTa (MOTYT OBITh B BHUJIE TECTOB, CUTYAIlMOHHBIX 3aJad, JENOBBIX U POJIEBBIX HUT,
JUCNYTOB, TPEHUHIOB M Jp. Ha3HaueHWe OLIEHOYHBIX CpEICTB TK — BbIABUTH

chOpMUPOBAHHOCTh KOMIETEHITNI WM X COCTABIAIOMIUX YacTeHYK-4 MJIK1,2.3; OIK -1 UJIK 1.1,

1.2).

JleMOHCTPAIMOHHBIIBAPHAHTAEI0BOMUTPBI Nel
Twenty Greatest Ideas for Journalists’Effective Communication

Ideal -Adair's 15 key issues in communication
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It is self evident that written and spoken communication skills are of crucial importance in
business (and personal) life. Journalists and leaders must be effective communicators, good at
getting their message across and at drawing the best out of people. Communication skills in all
forms, including non-verbal, need to be worked at and improved to ensure you understand
people and they understand you.

1 You must be in social contact with the other person or people.

2 You must want to communicate.

3 Itis better to risk familiarity than be condemned to remoteness.

4 The best way to empower others is to impart information (along with the delegated
authority to make decisions and act on the information given).

5 Get out of your office - meet, listen, provide information and give people the context in
which they operate - to communicate and encourage.

6 Good communication is the core of customer care.

7 Remember customers (and suppliers) communicate with others about you.

8 To communicate with your customers you must handle complaints (as anorgan-isation)
as personally as possible - by a meeting or phone call in preference to letter or fax; you must
listen to what customers suggest and communicate product/ service changes/developments with
them in advance.

9 Presentation skills are important in communicating with colleagues as well as
customers/clients.

10 Meetings, internal and external are key indicators of a person's communication (including
listening) skills.

11 Communication is a business requirement: establish proper systems and ensure all use
them.

12 Remember the equation: size + geographical distance = communication problems.

13 Communicate with poor performers to improve their contribution and in appraisals be
truthful, helpful and tactful.

14 Help others to improve their communication skills.

15 Assess your own communication skills and strive to improve them bit by bit. (Also,
assess the communication skills of colleagues and identify areas for improvement.)

Management mantra

Don't assume that communication is actually happening.

Idea 2 - Personal communication skills checklist

» Do you understand the importance of communication in your personal and business life?

« Are you a good communicator? (Check with your partner at home, with friends and with
colleagues.)

« Can you write down your strengths and weaknesses as a communicator? And have you
listed them?

« Have you identified a need to improve your communication skills in any or all of these
areas within your organisation, and will you now set about doing so? (reading further books
and/or attending training seminars as needs be):

+ listening;
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 reading;

* writing;

+ one-to-one communication;

+ speaking and presentation; and

* managing meetings.

Are you motivated strongly to become an excellent communicator?

Idea 3 - Listening - a key element in communication

Listening has been called the forgotten skill in communication. It is more than just hearing, it
is the giving of thoughtful attention to another person whilst they are speaking.

The 'disease of not listening' - the 'l hear what you say' response - exhibits the following
symptoms:

*Selective listening which is habit forming, not wanting to know things and turning a deaf
ear to certain types of information does two things:

 you do not listen to important items; and

« people censor what they tell you and both can be damaging in business and in private life.

« The constant interrupter is not listening (but planning his/her own next inter-ruption) .

» The 'day-dreamer" is not a listener.

» The poor listener is easily distracted by external factors e.g. noise, heat/cold.

» The lazy listener makes no effort with difficult information.

« The poor listener overreacts to a speaker's delivery and/or quality of visual aids rather
than concentrating on what is being said.

The tell-tale signs of a good listener:

 paying close attention to others when they are talking;

« taking an interest in someone you meet for the first time, trying to find an area of mutual
interest;

« believing everyone has something of value to teach or impart to you;

« setting aside a person's personality/voice in order to concentrate on what they know;

 being curious in people, ideas and things;

 encouraging a speaker (with nods or eye contact);

« taking notes;

« knowing one's own prejudices and working at controlling them to ensure listening
continues;

 being patient with poor communicators;

 not being told you don't listen; and

 having an open mind in respect of other peoples' points of view.

Remind yourself

People have two eyes and two ears and only one tongue - which suggests that they ought to
look and also listen twice as much as they speak.

Idea 4 - Being a better listener - developing listening skills
Listening skills centre on the five following attributes:
1 being willing to listen;
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2 clearly hearing the message;

3 interpreting the meaning (the speaker's meaning, not only your interpretation);

4 evaluating carefully (suspending judgement at first but then assessing value and
usefulness); and

5 responding appropriately - remembering communication is a two-way street.

In active listening you must be prepared to:

ask questions;

weigh the evidence;

watch your assumptions; and

listen between the lines (at what is not said and for non-verbal elements such as facial

expressions, tone, posture, physical gestures etc.).

Idea 5 - Reading skills - must, should and might

Good reading is listening in action - giving time and thought and remaining alert to the
possibilities suggested. A good reader will try to work past:

poor structure and layout;

boring style;

off-putting tone;

too much or too little information;
content that is difficult to follow;
inordinate length; and

lack of illustrations/diagrams.

You should examine what materials you must read, should read or might read in the light of
your job/role/future ambitions and then decide accordingly how and when to handle a particular

item.

Speed reading is useful but only if it is accompanied by speed understanding, and reading
too fast (or too slowly) can impair understanding.

Read selectively (according to the 'must’, 'should’ or 'might' categorisation) from each item
that confronts you. In this, scanning can help decide what attention to give particular items, so
you should look at overall content (headings and sub-headings), sample the style and content of a
few paragraphs, scan (if still interested) selected parts and then read that which you decide you
are interested in. In reading carefully, you should be aware of the need to:

be clear about your purpose of reading any piece of writing;
have questions in mind;

keep the questions firmly in mind and seek answers to them;
read for main ideas;

test the evidence, explanations and conclusions critically;
make notes as you progress;

test the writer's experience against your own;

consider whether or not to re-read;

discuss the material with others if appropriate; and

reflect on what has been read.

Management mantra
Reading is to the mind what exercise is to the body.
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Idea 6 - Writing skills - talking to a person on paper
Communicating in writing is an essential part of your job. There are three key elements in
communicating on paper:

structure and layout;
content; and
style and tone.

Writing should be thought of as talking to a person on paper and the six principles of good
spoken communication apply - and they are:

1
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clarity;

planning and preparation;
simplicity;

vividness;

naturalness; and
conciseness.

In letters, reports and memos the quality improves if the appropriate amount of planning is
given to the points you wish to make and their order of importance. Further drafts can improve
on the initial effort.

In writing a business letter you should always test the draft to ensure that:
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the message is clear;

points are made in the best order;

it has the right style and tone;

the most appropriate words and phrases are being used;
the grammar/spelling is correct; and

the layout is attractive.

In writing reports that work, the following points should be borne in mind:

If the report is to stand alone and not to support a briefing or presentation it will need to

be more than an aide-memoire.

A report should:

have an introduction with background and objectives;
have a title which indicates its purpose;
be structured like a book with chapters, headings and sub-headings all clearly numbered

and signposted:;

ensure the main body of evidence is succinct and arranged in an easy-to-follow order;
end with conclusions and recommendations;

indicate assumptions made;

put complicated data into an appendix; and

use illustrations/diagrams to clarify points made.

Management mantra

Have something to say and say it or write it as clearly as you can.
Idea 7- Churchill's guidelines for report writing

Churchill's guidelines for report writing centred on:

setting out main points in a series of short, crisp paragraphs;
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+ putting complicated factors or statistics into an appendix;
 considering submitting headings only, to be expanded orally;
 avoiding woolly phrases, opting for conversational phrases; and
* setting out points concisely to aid clearer thinking.

Idea 8 - Test written reports for effectiveness

Reports can be tested for their effectiveness as follows:

Is the structure and layout clear and easy to follow?

Is the content complete and does it:

+ state the purpose?

+ say when, by whom, for whom and with what scope it was prepared?

+ identify and address the problem clearly?

+ ensure detail does not cloud the main issue?

* give sources for facts?

 use consistent symbols and abbreviations?

 use accurate figures?

* make clear statements?

* have conclusions which flow logically from facts and their interpretation?

» ensure other possible solutions are only abandoned with stated reasons?

* Ingeneral:

* is the report objective?

« are criticisms of its recommendations pre-empted?

* is it efficient and business-like?

 does it offend anyone?

 can it be understood by a non-technical person?

* is it positive and constructive?

 does it point up the decision to be made and by whom?

The style and tone of written communications is important to ensure the message is put over,
and received, clearly. Some rules are:

« keep it simple;

« strive for clarity above all things (even above brevity);

* be natural;

* be concise;

« let the tone reflect your true feelings but beware being terse, curt, sarcastic, peevish,
angry, suspicious, insulting, accusing, patronising or presumptuous; and

* be courteous (cordial and tactful).

Ask yourself

What would | make of this report if I received it?

Idea 9 - Adair's six principles of effective speaking

1 Be clear.

2 Be prepared.

3 Be simple.

4 Be vivid.
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5 Be natural.

6 Be concise.

Preparation is helped by asking the who/what/how/when/where/why? of the speaking
occasion to focus on the audience, the place, the time, the reasons giving rise to the occasion, the
information that needs to be covered and how best to put it across.

Idea 10 - Profile the occasion - the first element of a good presentation

When planning a presentation, there is one thing you should do before anything else: profile
the occasion, audience and location.

You should ask yourself the following questions.

The occasion

«  What kind is it?

* What are the aims of it?

*  What time is allowed?

* What else is happening?

The audience

« Do they know anything about you?

« Do you know its size?

« What do they expect?

*  Why are they there?

« What is their knowledge level?

» Do you know any personally/professionally?

» Do you expect friendliness, indifference or hostility?

»  Will they be able to use what they hear?

The location

« Do you know the room size, seating arrangements, lay-out/set-up and acoustics?

» Do you know the technical arrangements for use of microphones, audio-visuals, lighting,
and whether assistance is available (and have you notified in advance your requirements)?

« Do you know who will control room temperature, lighting and moving people in and out?

« Have you seen it/should you see it?

Ask yourself

When making a presentation, do I always check the occasion, the audience and the location?

Idea 11 - Plan and write the presentation

The key elements in planning and writing your presentation are these:

 Deciding your objective, which needs to be:

* clear;

« specific;

* measurable;

« achievable in the time available;

* realistic;

 challenging;

« worthwhile; and

* participative.

« Making a plan with a framework which has:
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 a beginning (including introductory remarks, statement of objectives and relevance and
an outline of the presentation (s));

+ a middle (divided into up to six sections maximum, ensuring main points are illustrated
and supported by examples or evidence, use summaries and consider time allocation carefully-
and test it); and

» anend (summarise, linking conclusions with objectives and end on a high note).

Remind yourself

Light a flame at the start of your presentation and keep it burning throughout.

Idea 12 - Use visual aids in presentations

As up to 50 per cent of information is taken in through the eyes, careful consideration should
be given to the clear, simple and vivid use of audio-visuals.

Useful tips are:

+ overhead/projector slides help make a point and keep eye contact with an audi-ence (look
at the people not the slides);

« only present essential information in this way (keep content to about 25 words or
equivalent if in figures);

 have them prepared with appropriate professionalism;

» know the order;

« use pictures and colour if possible; and

 do not leave a visual aid on for too long.

Some difficulties with the different types of audio-visual equipment are:

« Overhead projection. Ease of use and flexibility can be offset by poor quality images and
problems in using well.

« 35mm slide projection. Professional in appearance, good for large audience and easy to
use with a remote control can be offset by the need for dim lights (making note-taking difficult)
and lack of flexibility in changing order of viewing.

* Flipcharts. Are easy to use and informal but difficult to use successfully with large groups
and generally do not look professional and take up time to use.

« Computers, tape decks or videos. Can provide variety but difficult to set up and
synchronise, especially without technical support.

A picture is worth a thousand words.

Idea 13 - Prepare your talk - don't prepare to fail

In preparing your talk you need to decide whether you are to present with a full script, notes
or from memory. This depends on the occasion and purpose of the presentation but whichever
method is chosen, it is always acceptable to refer to your fuller notes if needs be during a
presentation. Notes on cards or on slides/flipcharts can be used as memory joggers if you present
without notes. If you are required to read a paper, at least be able to look up occasionally.
Remember that failing to prepare is preparing to fail.

Idea 14 - Rehearse a presentation

Rehearsal is important, but not so much that spontaneity is killed and naturalness suffers, to
ensure the presentation (and any audio-visual aid) is actually going to work in practice.

You should always visit the location if at all possible and check that everything works -
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knowing the location is as important as rehearsing the presentation, indeed it is an essential part
of the rehearsal.

Idea 15 - How best to deliver your presentation on the day

Overall you should ensure that your presentation's:

 beginning introduces yourself properly, captures the audience and gives the background,
objectives and outline of your talk;

» middle is kept moving along (indicating whether questions are to be asked as-you- go or
at the end) with eye contact over the whole audience, at a reasonable pace, with a varying voice
and obvious enjoyment on your part;

+ end is signalled clearly and then goes off with a memorised flourish;

+ (questions are audible to all (or repeated if not), answered with conciseness, stimu-lated
by yourself asking some questions, dealt with courteously and with the lights on; and

+ conclusion is a strong summary of talk and questions/discussions and closes with words
of thanks.

If you find you are nervous - and this is normal - experiencing fear and its physical
manifestations, remember to:

1 breathe deeply;
manage your hands;
look at your audience;
move well;
talk slowly;
compose and relax yourself;
remember that the audience is invariably on your side; and
project forward to the end of the presentation and picture the audience applauding at the
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end.

Remind yourself

Be clear, be simple, be vivid and be natural.

Idea 16 - One-to-one interviews

One-to-one meetings have common characteristics in that they are (usually) pre-arranged,
require preparation and have a definite purpose.

Unless it happens to be a dismissal, one-to-one interviews require that:

 both parties know the purpose of the meeting (notified in advance);

« information to be exchanged should be considered in advance and answers at the meeting
should be honest; and

 as interviewer you should keep control: stick to the point at the issue and the time
allocated and give the other party adequate time to talk (prompting by questions if necessary).

The structure of the interview should be as follows:

« the opening - setting the scene, the purpose and a relaxed atmosphere;

« the middle - stay with the purpose, listen, cover the agenda; and

+ the close - summary, agree action, end naturally not abruptly on a positive note.

Sometimes it is useful to ask the right questions to obtain the required information/
exchange. Questions to use are the open-ended, prompting, probing, or what-if questions, whilst
the ones to avoid (unless being used for specific reasons) are the yes/ no, closed, leading or
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loaded questions.

Ask yourself

Do | know the purpose of this interview? Does the other person?

idea 17 - Seven ways to give criticism

In performance-appraisal interviews the aim should be to give constructive criticism in the

following way:

be?

in private;

without preamble;

simply and accurately;

only of actions that can be changed;

without comparison with others;

with no reference to other people's motives; and

without apology if given in good faith.

Idea 18 - Seven ways to receive criticism

In receiving constructive criticism you should:

remain quiet and listen;

not find fault with the criticising person;

not manipulate the appraiser by your response (e.g. despair);

not try to change the subject;

not caricature the complaint;

not ascribe an ulterior motive to the appraiser; and

give the impression you understand the point.

In handling criticism you should accept it and not ignore, deny or deflect it.
Ask yourself

Can | take criticism myself?

Idea 19 - Communication and the management of meetings

Meetings are much maligned, but are they usually approached and handled as they should
In general terms, if it is to work, any meeting needs:

+ planning;

 informality;

* participation;

« purpose; and

« leadership.

That is the case, whether the meeting is in committee or conference format.
A meeting must have a purpose and this can be one (or all) of the following:
« to pool available information;

+ to make decisions;

* to let off steam/tension;

« to change attitudes; and

* to instruct/teach.

You should always be prepared before chairing any meeting:

1 Know in advance what information, reports, agenda, layout, technical data or equipment
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is required.
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2 Be clear about the purpose.

3 Inform other participants of the purpose and share, in advance, relevant information/
documents.

4 Have a timetable and agenda (and notify others in advance).

5 Identify main topics with each having an objective.

6 Make necessary housekeeping arrangements.

Chairing a meeting means that you should guide and control it having defined the purpose of
it, gatekeeping the discussions as appropriate (opening it to some, closing it when necessary),
summarising, interpreting and concluding it with agreed decisions, on time.

The chairman’s role in leading/refereeing effective meetings is to ensure that the following
elements are handled correctly:

1 Aim - after starting on time, to outline purpose clearly.

2 Plan - to prepare the agenda (and allocate time).

3 Guide - to ensure effective discussion.

4 Crystallise - to establish conclusions.

Act - to gain acceptance and commitment and then to end on time.

Ask yourself

In my meetings, do | know the purpose, have an agenda, canvas opinions, agree conclusions
and win acceptance of action needed?

Remember that meetings are groupings of people and can develop their own personality. It
can help to understand the personality of a particular grouping by reference to group:

 conformity;

+ values;

* attitude to change;

« prejudice; and

* power.

It follows that the method of running the meeting and making it effective depends on
understanding and overcoming problems posed by the group personality.

Idea 20-Communication within your organisation

Management mantra

Information should be treated as 'shareware".

Organisations have a degree of permanence, hierarchy and formal communication. Informal
communication supplements the formal communication that is needed in organisations.

The content of communication in organisations should be (in relation to):

1 The task:

« the purpose, aims and objectives;

« plans; and

 progress and prospects.

2 The team:

» changes in structure and deployment;

« ways to improve team work; and

 ethos and values.

3 The individual:
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+ pay and conditions;

+ safety, health and welfare; and

* education and training.

The direction of flows of communication within an organisation must be downward, upward
and sideways.

When forming decisions on what to communicate, bear in mind the must-know priorities and
distinguish them from the should-know or could-know lower priorities. The best method for
must-know items is face-to-face backed by the written word.

Two-way communication should be used and encouraged to:

« communicate plans/changes/progress/prospects;

» give employees the opportunity to change/improve management decisions (before they
are made);

* use the experience and ideas of employees to the full; and

* understand the other side's point of view.

Ask yourself

Am 1 a good enough communicator? What do others think? Do | bother to find out, by
communicating with them?

Summary and fallow-up test

Summary

Personal reminders

Effective speaking-six key principles:
be clear;
be prepared;
be simple;
be vivid;
be natural; and
be concise.

Practical presentation skills require you to:

« profile the occasion, audience and location;
 plan and write the presentation;

« use visual aids (if appropriate);

« prepare your talk;

« rehearse (with others if necessary); and

* deliver on the day.

Good communicators are skilled at listening by:
 being willing to listen;

 hearing the message;

* interpreting the meaning;

« evaluating carefully; and

 responding appropriately.

Effective writing has three elements:

1 structure;

2 layout; and
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3 style.
It also needs the six key principles of:
clarity;
planning;
preparation;
simplicity;
vividness;
naturalness; and
conciseness.
Follow-up test
e Have you identified and addressed communication/presentation strengths/
weaknesses of yourself and key members of your team?
» Can you calmly plan for meetings?
» Have meetings (one-to-one and others) improved?
* Has written communication improved your organisation?
» Has your performance as a communicator improved and do you listen more?
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JeMOHCTpAMOHHBIA BapuaHT TecTa Nel
TEST. Career.
1. Describe what these different people do in their jobs.

e A plumber

A journalist

A traffic warden
A stock broker
A debt collector
A caretaker

A bookmaker

A locksmith

2. Paraphrase the following sentences, using your essential vocabulary
1. Ilost my work and now I couldn’t find it.

2. Jane works one week at six to two, the next week at nights.

3. 1think you are obsessed with work..

4. Mary isn’t working now because she has a baby.

5. ltis difficult to earn living as a bouncer.

6. He was taken to the job and when he was late he lost it .

7. Jane didn’t drop out a college course.

3. Say what we call:

1. a pattern of work in which you sometimes work during the day and sometimes during the night
2. a person who works a lot of the time and finds it difficult not to work

3. a period in which a woman is legally allowed to be absent from work in the weeks before and
after she gives birth

4. the period in someone's life after they have stopped working because they reached a particular
age

5. a system of working in which people work a set number of hours within a fixed period of time,
but can change the time they start or finish work

6. a fixed amount of money agreed every year as pay for an employee, usually paid directly into his
or her bank account every month

7. to receive money as payment for work that you do

8. a job, especially one which needs special skill and which involves working with your hands

4. Fill in the following words: work/job/profession/trade/occupation
1.When she left college, she got a ....as an editor in a publishing company.
2. I've got so much .....to do.

3. What time do you finish ....?

4. When she left college, she got a .....as an editor in a publishing company.
5. He's a doctor by ... .

6. He's a carpenter by ... .

7. State your name, age, and .... in the text below

dismissed, entering ,sick leave, applied for, in charge, salary ,made redundant, dealing,
earns, unemployed

1. Mark is not in the office today. He broke his leg yesterday, so he's on........

2. He has been...... from his job for incompetence.

3. To keep the company alive, half the workforce is being.......

4. The editor put me ........ of organizing the project.

5. She'sused to ....... with difficult customers.
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11.3. OueHouHble cpeAcTBa ISl MPOMEKYTOYHOUW arrectanmu (B (Gopme sK3aMeHa WU
3a4eTa).

JeMoHCcTpanuOHHBII BapuaHTNe3
1. Bompocsl u 3a1aHNS K 3a4eTy

What kind of people should a journalist be interested in?

How should a journalist write?

What quality is the most important in the make-up of a future journalist?

Make the list of qualities of journalist in the order of their importance as you see.
What is the news editor responsible for?

What news is usually place on the front page?

What is the main function of the newspaper today?

Why is it necessary for a journalist to be aware of social changes?

10 What is the advantage of the formal interview?

11. Can the government manipulate the press? How?
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2. Discuss the following

1. The nature of news.

2. The art of news-gathering

3. The collection of news

4. Journalism is information.

5. Journalism is communication.

6. Journalism is the television picture.
7. Journalism is about people.

8. Journalism is basically about news.
9. Successful interviewing is a highly skilled art.
10. Favorite Russian newspaper.

3. Translate the sentences into English using the vocabulary.

1.Ilepconan Haiel ra3eTsl HE CMOKET 00€CIICUNTh BBICOKHIA TUPAXK.

2. HaMm HyXHO HaHATbH €Ile PernopTepoB, YTOObI OXBATUTh BCE PYOPHKH, MHTEPECHbIE
Takoi pa3zHOOOpa3HOM ayIUTOPUH, U TIOBBICUTH TUPAXK.

3. Bce kpynHble rocyJapCTBEHHbIE Ia3eThl COOOIIAIOT O MOBBIIIEHUH KIOYEBOI CTaBKU.
Te1 yxxe unran?

4. Dta MecTHas rasera €XeJHEBHO MyOIMKYeT MEeXIyHapOIHbIE, TOCYAapCTBEHHbIE U
MECTHBIE HOBOCTH.

5. OcHOBHBIE HaIpaBJeHUs HallIel paboOThI- 00ECIICUNTh BCECTOPOHHEE H CBOEBPEMEHHOE
OCBELICHUE IOCYIapCTBEHHBIX U PEIMTHO3HBIX TEKYILIUX COOBITUH.

6. HMubopmannoHHbIE areHTCTBa coOMpaloT, TMepelalT M  PaclpoCTPAHSIIOT
MHGOPMALIHIO O COOBITUAX, IPOUCXOAIIUX B MUDE.

7. 51 omtatui rogoByro MOANUCKY yepe3 MHTepHeT.

8. I'a3eTa BBIXOUT KAKIYIO HEJEIIO -110 BTOPHUKAM.

9.KpynHble pagvoCTaHIMM BEUIAIOT KPYIJIOCYTOYHO, HO 3TO HE O3HAYaeT, YTO OHU
NPEJOCTAaBIIAIOT CB&XYIO HH(OPMAIHIO.

10. Bam crnenoBaso Obl MoCayIIaTh NOCaeIHUE HOBOCTH IO PaJivo.
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KontponpHas padora 3a 5 cemectp
Final Test Journalism department
Listening
Listen to the text and do the following tasks
How false information spreads
1.Read the questions and choose the correct answer.

It is the spread of true information.

It is when false information is validated by one other source only.
It only occurs with information on Wikipedia.

It may involve several publications.

2.Which statement is correct about journalists?

They are not permitted to copy information from Wikipedia.

They refuse to copy information from Wikipedia.

As soon as they include information in an article, they verify the information.
Many journalists may publish inaccuracies in several articles.

3.Which statement is correct?
Another name for a coati is a Brazilian aardvark.

The American student changed the information on Wikipedia to what he believed to be the truth.

Many people believed that a Brazilian aardvark was the same as a coati.
When writers wrote about the Brazilian aardvark they knew it was a joke.

4.Which statement is true about Wikipedia?

Some people add false content to a Wikipedia entry intentionally.
Updating information on Wikipedia is against the law.

There is hardly any true information on Wikipedia.

5.What is true about childhood vaccines and autism?

There is a clear connection between childhood vaccines and autism.

Circular reporting incited many parents not to vaccinate their children.

The claims that they were connected first appeared on Wikipedia.

The media proved early on that the claims about vaccines and autism were false.

6.Which statement is correct?

Generally speaking, it’s easy to identify false information.

If the original source is Wikipedia or the media, the information is almost always false.
Reflecting critically on information we read is something most people often do.

Lack of time to think and investigate can cause us to believe things that aren’t true.

2. Write your ideas in the table. Decide what is the best way to find out news.

advantages disadvantages

television

internet

newspapers

Radio
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3. Match the meanings with the expressions in Exercise
Look at some of the expressions used by the speakers. What do you think they mean?
a sound bite

broadsheets

chequebook journalism

circulation figures

libel laws

media coverage

ratings war

spin

the tabloids

viewing figures

a) the number of newspapers sold

b) the number of people who watch a broadcast

¢) popularity battles with rival channels / networks / programmes

d) official rules governing what you may say about people in print

e) present a positive view of something to influence people

f) paying people for information g) amount of time / space given to a subject
h) very short part of speech or statement

i) the ‘popular press’

j) quality newspapers / the ‘quality press’

4. Read the newspaper headlines.
What do you think the stories are about?
Which headlines refer to :
1 losing a job? 2 a rescue? 3 new rules / laws? 4 an investigation? 5 a planned reduction in something?
6 death? 7 a romance? 8 an argument / fighting?
Rewrite the headlines as full sentences .
GOVT TO CRACK DOWN ON NET CRIME
FLOODS TOLL RISES
MINISTER QUITS OVER COVER-UP
tv stars split to wed
MOVE TO CURB JUNK FOOD SALES
NATIONAL SPEED LIMITS SET TO CHANGE
PM PLEDGES TAX CUT
CAT SAVES OWNER FROM BLAZE
Olympic chief in vote rigging row
MURDER PROBE: POLICE QUIZ MODEL
FOOTBALL BOSS AXED
UN urged to act over new clashes
5. Read the text and decide which answer (A, B, C or D) best completes each collocation or fixed
phrase.
The history of the magazine
Look in any newsagents and you will see an enormous O _range_ of magazines catering to all tastes and
interests. The magazine industry has 1. since the 17th century and is still going from strength to strength. Our
appetite for these weekly or monthly publications 2. steadily. The word 'magazine’, which comes 3. the
French word 'magasin’, meaning 'storehouse’, first appeared on the cover of the Gentleman's Magazie, published in
London in 1731. This was not, 4., the first publication of this type. The French 'Journal des Scavans' is
generally considered to be the first actual magazine. There are two broad categories of magazine: those 5. at
the general public, and trade and technical magazines giving specialised information. The first magazines were not
widely read as low circulation and high production 6. kept them relatively expensive. Most early magazines
had short lives, and it wasn't until the late 19th century that technological advances in printing, together with a 7.
in advertising resulted in lower cover prices. The first half of the 20th century 8. _ the publication of
many magazines 9. ____ popular today, 10. as the weekly news magazine Time. A new type appeared in
1922 with the founding of the Reader's Digest, which reprinted shortened versions of articles from other magazines.
As the century progressed, new titles such as Playboy and Cosmopolitan mirrored the 11. social changes
taking 12. . There was also a massive growth in the number of magazines devoted to extremely 13.
areas of interest, particularly in scientific and technical fields. The result is that nowadays you can be overwhelmed
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by choice. Whether you are 14. in restoring old cars or playing computer games, there are magazines
competing for your custom. Other magazines are aimed at almost every stage of life, from adolescence, through
parenthood to retirement. If you 15.  to a large house in the country, a designer wardrobe or a luxury yacht,
there are magazines for you to dream over.

0. a) choose b) option c) range d) pick

. @) existed b) lived c) been d) stayed

. @) swells b) advances c) gains d) increases

. @) from b) to c) for d) of

. @) therefore b) however c) although d) so

. @) intended b) aimed c¢) meant d) designed

. @) costs b) prices c) fares d) charges

. @) increase b) flood c) rise d) advance

VN[OOI [(WIN|F-

. @) watched b) viewed c) saw d) looked

9. a) yet b) still ¢) even d) already

10. a) like b) as well c) for example d) such

11. a) rapid b) fast c) quick d) speedy

12. a) part b) up c) over d) place

13. a) thin b) narrow c) fine d) tight

14. a) keen b) amused c) interested d) fond

15. a) hope b) would like c) aspire d) want

6. Translate into English.

Mpecca, TenesugeHe N paauno urpatoT OonbLUyo ponb B XM3HW obliectBa. OHU BNUSIIOT Ha TO,
Kak mogu CMOTPSAT Ha OKPY»KaloLMA MUP W 3acTaBrsAloT UX MEHATb CBOM B3rnsabl. HekoTopble noam
rosopsAT: "HOBOCTU — 3TO He TO, YTO NPOUCXOAUT, @ TO, YTO Thbl BUAULLL UNKN YMTaellb B Macc-meaua.
MwnnuoHbl niogen B cBobogHoe Bpemss CMOTPAT TB m uuTaloT rasetbl. TeneBugeHue MoxeT
OOMUHMPOBATb B KM3HW, €CfM CeMbsi OOnbLUytd YacTb BPEMEHM NPOBOAUT 3a €ro MPOCMOTPOM.
TeneBngeHne mHoOpMUpyeT, obyyaeT M pasBnekaeT nogen. Tawkke 3TO BbI3biBAKOLWMIA NPUBbIKAHME
HapPKOTUK, KOTOPOMY HEBO3MOXHO COMPOTMBNATBCA. PasnumyHble urpbl no TB, Takme Kak KBECTbl, U
My3blkanbHbl€ MPOrpamMmMbl  MNPUBMEKAT BHUMaHWE OOMblIOK ayguTopun. Takke CyllecTByloT
eXe[HEBHbIE cepuarbl, N3BECTHbIE KaK "MbifibHble onepbl”. OgHM NN CYMTAOT UX CKYYHBIMW, TOrAa Kak
Opyrve roBopsT, YTO OHW OTNMYHbLI ANA pasBredeHnst U oTabixa. Kpome aToro, Ha TeneBMgeHMn MHOro
peknambil.

GOOD LUCK!

KonTtponbnas padora Ne 2

1. Match the English words with their Russian equivalents.

1.documentary a) OynbBapHas rasera

2. to subscribe b) kHUra B GyMasKHON 0OI0KKE
3. subscription C) TIOINHUCHIBATHCS (Ha TA3eTy | JIp.)
4. tabloid d) moxyMmeHTaNBHBIH QHITEM

5. choice €) IOJIICKa

6. paperbacks f) xoionka (B razere)

7. column 2) BBIOOp

8. channel h) TpaHCIsIHS, paqroBeIaHke
9. broadcast i) sxecToKmi

10. current j) ciyTHHK

11. TV listings K) 3purenn

12. satellite 1) mocrymbrit
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13. violent M) pa3BlicUYCHIE

14. viewers n) pekiiama

15. available 0) TeKyIIHEe COOBITHUS

16. weekly p) xanan (Ha TB)

17. entertainment q) mporpaMmMa (Trepeaay)
18. commercial I) eXKeHeAeNbHBIN

2. Choose the right word from the given above.

1) The.......... said that there had been an earthquake in Chile.

2) According to the TV ......... there’s a thrilling film on Channel five at ten o’clock.
3) Have you seen the new ........ for soap with that funny dog?

4) Some people pay for ........ TV and they have a kind of dish on their roof to receive the signal from
space.

7) TV companies ........ their programmes across the country or even across the world.
8) Books printed with soft covers are called ........ .
9) I’'m quite interested in ....... affairs and watch the news every day.

10) Could you pass me the ........ so I can see what time the film starts?

3. Choose the right word from the given above.
1) My grandmother always gets all the news over the .........
2) My favourite radio ....... plays non-stop dance music.

3) Where a sport match has spectators, and radio has listeners, television has.......

4) I don’t agree on having ....... films on in the early evening.

5) The ....... sent his two best reporters out to get the story.

6) You have to have a good voice and look serioustobea ...... . Most of them are also trained
journalists.

7) Wasn’t that actressin a ....... for a bank a year ago?

8) We are thinking of getting ....... TV to receive more programmes.

9) He has made his own ....... for people interested in collecting stamps.

10) There are many free local ....... which are put into your post-box whether you ask for it or not.

4. Choose the right word from the given above.

1) News is at regular intervals and there is discussion of both national and international.
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2) The channels of British television keep people informed about current events, the latest achievements in

science and culture and offer some programmes which are both informative and

3) Our family to some newspapers and the “Book review” magazine.

4) There is also serious concern about the negative effects of some TV shows in which scenes of

are presented.

5) In London people have a choice between a few TV : BBC1 , BBC2 and some commercial

6) There is a principal difference between the living theatre and the mass of films, radio and TV.

7) In future there will be some new kinds of much more interesting than TV, radio and

newspapers.

8) The companies just “buy time” to advertise their products and the have to watch advertisements for

soap, washing machines, petrol and many other items during the programmes.

9) He doesn’t like newspapers because they’re full of gossip and scandal. He prefers more serious

papers.

10) Books printed with soft covers are called

5 . Read text and match subjects 1-8 with paragraphs A-G. There is one extra heading.

1. Traditional delivery 5. Focus on different readers
2. Loss of popularity 6. The successful competitor
3. Money above privacy 7. Size make a difference

4. The best-known newspapers 8. Weekend reader

As in many other European countries, Britain’s main newspapers are losing their readers. Fewer and fewer
people are buying broadsheets and tabloids at the newsagent’s. In the last quarter of the twentieth century people
became richer and now they can choose other forms of leisure activity. Also, there is the Internet which is a
convenient and inexpensive alternative source of news.

The ‘Sunday papers’ are so called because that is the only day on which they are published. Sunday papers
are usually thicker than the dailies and many of them have six or more sections. Some of them are ‘sisters’ of the
daily newspapers. It means they are published by the same company but not on week days.

Another proof of the importance of ‘the papers’ is the morning ‘paper round’. Most newsagents organise
these. It has become common that more than half of the country’s readers get their morning paper brought to their
door by a teenager. The boy or girl usually gets up at around 5:30 a.m. every day including Sunday to earn a bit of
pocket money.

The quality papers or broadsheets are for the better educated readers. They devote much space to politics and
other ‘serious’ news. The popular papers, or tabloids, sell to a much larger readership. They contain less text and a lot
more pictures. They use bigger headlines and write in a simpler style of English. They concentrate on ‘human interest
stories’ which often means scandal.

Not so long ago in Britain if you saw someone reading a newspaper you could tell what kind it was without
even checking the name. It was because the quality papers were printed on very large pages called ‘broadsheet’. You
had to have expert turning skills to be able to read more than one page. The tabloids were printed on much smaller
pages which were much easier to turn.

The desire to attract more readers has meant that in the twentieth century sometimes even the broadsheets
in Britain look rather ‘popular’. They give a lot of coverage to scandal and details of people’s private lives. The
reason is simple. What matters most for all newspaper publishers is making a profit. They would do anything to sell
more copies.

If you go into any newsagent’s shop in Britain you will not find only newspapers. You will also see rows
and rows of magazines for almost every imaginable taste. There are specialist magazines for many popular pastimes.
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There are around 3,000 of them published in the country and they are widely read, especially by women. Magazines
usually list all the TV and radio programmes for the coming week and many British readers prefer them to
newspapers.

6. Read the text and do the following tasks:
Mind over mass media
New forms of media have always caused moral panic: the printing press, newspapers, and television were

all once denounced as threats to their consumers’ brainpower and moral fiber. So too with electronic technologies.
PowerPoint, we’re told, is reducing discourse to bullet points. Search engines lower our intelligence, encouraging us
to skim on the surface of knowledge rather than dive to its depths. Twitter is shrinking our attention spans.

But such panic often fails basic reality checks. When comic books were accused of turning juveniles into

criminals in the 1950s, crime was falling to record lows. The decades of television, transistor radios and rock videos
were also decades in which 1.Q. scores rose continuously.

For a reality check today, take the state of science, which demands high levels of brainwork. These days

scientists are never far from their e-mail, rarely touch paper and cannot lecture without PowerPoint. If electronic
media were hazardous to intelligence, the quality of science would be plummeting. Yet discoveries are multiplying
like fruit flies, and progress is dizzying.

Critics of new media sometimes use science itself to press their case, citing research that shows how

“experience can change the brain”. But cognitive neuroscientists roll their eyes at such talk. Experience does not
remake the basic information-processing capacities of the brain. Speed-reading programs have long claimed to do
just that, but the verdict was rendered by Woody Allen after he read “War and Peace” in one sitting: “It was about
Russia.”

Moreover, the effects of experience are highly specific to the experiences themselves. If you train people

to do one thing, they get better at doing that thing, but almost nothing else. Music doesn’t make you better at math.
Accomplished people immerse themselves in their fields. Novelists read lots of novels, scientists read lots of
science.

The effects of consuming electronic media are also likely to be far more limited than the panic

implies. Media critics write as if the brain takes on the qualities of whatever it consumes, the informational
equivalent of “you are what you eat”. As with primitive peoples who believe that eating fierce animals will make
them fierce, they assume that reading Twitter postings turns your thoughts into Twitter postings.

Yes, the continual arrival of information packets can be distracting or addictive. But distraction is not a new

phenomenon. The solution is to develop strategies of self-control. Turn off Twitter when you work and put away
your smartphone at dinner time.

And to encourage intellectual depth, don’t rail at PowerPoint or Google. It’s not as if habits of deep

reflection or thorough research ever came naturally to people. They must be acquired in universities, and maintained
with constant analysis, criticism and debate. They are not granted by propping a heavy encyclopedia on your lap,
nor are they taken away by efficient access to information on the Internet.

The new media have caught on for a reason. Knowledge is increasing exponentially; human brainpower

and waking hours are not. Fortunately, the Internet and information technologies are helping us manage and search
our collective intellectual output at different scales, from Twitter to e-books and online encyclopedias. Far from
making us stupid, these technologies are the only things that will keep us smart.

1. At the beginning of the article the author reminds that the new media technologies ...
A) could make people less intelligent.
B) turn our attention off morals.

C) used to frighten the majority of people.
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D) improve human brainpower.

2. What has life proved about electronic technologies according to the author?

A) They don’t disrupt brainwork.

B) They could increase the crime level.

C) Television influences intelligence.

D) Scientists can’t do without them.

3. According to the author, the arguments of the critics of new media make neuroscientists feel ...

A) surprised.

B) confused.

C) annoyed.

D) amused.

4. What does the example of Woody Allen’s reading of “War and Peace” illustrate?

A) Speed-reading programs improve information-processing.

B) Scientific research of brain supports critics of new media.

C) Experience with technology is significant for intellectual abilities.

D) Technology hardly influences the way brain deals with information.

5. The phrasal verb “takes on” in “Media critics write as if the brain takes on the qualities ...”
(paragraph 6) is closest in meaning to ...

A) changes.

B) acquires.

C) adapts.

D) rejects.

6. Which negative effect of information flood does the author recognise?

A) Shallow mindedness.

B) Inefficient access to data.

C) Lack of self-control.

D) Continuous distraction.

7. What idea is expressed in the last paragraph?

A) Human knowledge is developing too fast.

B) New media help us keep up with life.

C) New media are the result of collective brainwork.

D) There are different ways to manage knowledge.
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7) Translate the sentences using vocabulary

1) CMU craHOBSITCSI OUY€Hb BaXKHBIMH, ITOTOMY YTO Y MHOTHIX JIFOZIEH ¢ M300peTeHNeM HHTEPHETa MOSBHIICS
JIOCTYII K OTPOMHOMY KOJIMYECTBY MH(OpMaIny.

2) Dro 3aBHUCHT OT BO3pacTa. boiee M0i0/10€ MOKOJICHHE TIONY4YaeT HOBOCTH, TOJB3YSCh MHTEPHETOM.
Boree 3penble 101 y3HAIOT HOBOCTH I10 TEJIEBU30PY MIIH U3 Ta3eT.

3) 51 ObI mpeanoven BOCHONB30BATHCSI HHTEPHETOM, IIOTOMY YTO ATO OBICTpEE W JIeTde BCEro. DTO CaMbIi
YIOOHBIHN CITOCOO.

4) Taxkoe MHEHHE CYIIECTBYET, IIOTOMY 4YTO HMH(pOPMAIMIO B HMHTEPHET MOXKET IOMECTHTH 000
xenaroumid. OgHako ecnu Oparh MHPOPMAIMIO W3 JOCTOBEPHBIX HCTOYHHWKOB, BBl HE MOJYYUTE OIMIMOOYHBIC
CBEJICHUS).

5) Ceiiuac mroau MPEANIOYMTAIOT HE TPATUTh JEHBIM Ha OyMa)KHbIE HMCTOYHUKM WHQOpMaluy, a
TIOJTB30BATHCSI CMapTPOHAMU 1 YUTATH JIEKTPOHHBIE )KYPHAIIBI M Ta3€THI.

6) BonpmMHCTBO JTI0/IEH TIepecTaio crymarh paauo. Ceifyac MHOTHE CIYIIAIOT PaJIio TOIBKO 32 PyJIeM.

7) CMHM wmoryr pacnpocTpaHsiTh HEIOCTOBEPHYIO WH(OpPMAIMIO, YTO MOXKET IPUBECTH K CEPbE3HBIM
npobiieMaM MeXTy JIFOJbMHU WM TOCYyJapCTBaMH U T.JI.

8) CMU oueHb CHIIBHO BIMSIIOT Ha CO3HAHME JIIO/ICH, HO HENb3si BUHUTh UX BO BCEX Oe/ax.

9) S nymato, uro OymyT cosnanbl HOBble KaHasbl CMI. MbI cMoXeM monydath nH(OpMAIHMo B JTH000M
MecTe.

Marepuaibl AJs1 NPOBEJCHUS] TEKYyLIEro M INPOMEXKYTOYHOI0 KOHTPOJIA 3HAHMM
CTYJAEHTOB:

Bun xkonTpONS Kontponupyemsie Tembl Komnerenmumy,
(pa3nensbr) KOMIIOHEHTBI KOTOPBIX
\it KOHTPOJHUPYIOTCS
WJIK VK41
1 VK 4.2
Jlenosas urpa What Makes a Good Journalist? YK 4.3
Simple/Continuous form VK 4.4
WJIK OIIK 1.1
OIIK 1.2
WJIK VK41
2 VK 4.2
Kpyr i cron Journalism as a Career YK 4.3
Past Simple/ Present Perfect VK 4.4
HJIK OIIK 1.1
OIIK 1.2
WK  VK4.1
3 YK 4.2
Jlenosas urpa Journalism .is. Infor_mation YK 4.3
The definite article VK 4.4
HJIK OIIK 1.1
OIIK 1.2
UK VK41
4 PosieBas urpa _ What Is News? YK 4.2
Asking questions/ tag questions VK43
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YK 4.4

UJIK OIIK 1.1
OIIK 1.2
UK  VK4.1
5 VK 4.2
Tckycens Success in Interviewing YK 4.3
Y The Passive VK 4.4
UJIK OIIK 1.1
OIK 1.2
UK  VK4.1
6 VK 4.2
PoleBas Hrpa Press Conferences YK 4.3
p The Infinitive construction VK 4.4
UJIK OIIK 1.1
OIK 1.2
UIK VK41
7 VK 4.2
Ne_:wspapers VK 43
KoHTponsHas padora Analyzing newspapers VK 44
The Gerund construction '
UJIK OIIK 1.1
OIK 1.2
UK  VK4.1
8 Radio VK 4.2
Understanding the language of radio YK 4.3
Juckyccus
presenters VK 4.4
Infinitive/ Gerund VJIK OIIK 1.1
OIK 1.2
UIK  YK4.1
9 VK 4.2
} . Magazines . VK 43
Kpyribrit cton Planning the contents of a magazine VK 44
Modal verbs '
UK OIIK 1.1
OIK 1.2
UIK  VYK4.1
10 Television VK 4.2
Understanding the pre-production YK 4.3
KonTtponsHas pabota
process VK 4.4
Conditionals VJIK OIIK 1.1
OIK 1.2
UIK  VYK4.1
11 New Media VK 4.2
JlenoBas urpa Briefing a \_Neb5|te designer VK 43
Relative clauses
VK 4.4
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HNIK OIIK 1.1
OIIK 1.2
K YK 4.1
12 Advertising vK4.2
KomTposias padora Selling your services to a potential YK 4.3
client YK 4.4
Revision WJIK OIK 1.1
OIIK 1.2
Pazpaboruykn:
7 I /
& /¢ K.IL.H., JOLEHT FO.C. 3arpaiickas
(HOLL]’II/I&:) (3aHuMaeMas J10JKHOCTB) (vHUIMATBL, paMuIns)
(nmoarnuce) (3aHMMaeMast JOJHKHOCTD) (vHUIMATBL, hamMuus)

[IporpaMMa cOCTaBJIeHa B COOTBETCTBHH C TPEOOBAHMAMH ®I'OC BO u yyerom
pexomermarmit [TOOII 1o HapPaBIEHHUIO U NPO(HIO MOATOTOBKH «KypHamucTHKa U HOBBIE
Mequa» llporpaMma  paccMOTpeHa Ha  3acelaHMH  Kadelpsl OKYypHATACTHKM |
MeanamenexkmenTa 10 uronsa 2021 r. HpOTOKOJ‘I Ne 10.

3as. KaQ)e;:[pofri _— ,.4———= A.B. l'umenbluTeiin

Hacmoswas npozpamma He modcem 6bimb 60cnpoussedeHa Hu 6 Kaxoti opme bes

npedsapumenbHo20 NUCLMERHOZ0 PA3PeULeHUs KagheOpbl-paspabomiuKa npoepammbL.
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AHHOTAIINSA PABOYEN NPOTPAMMBI JINCHUILIWHBI

HanpasJjenue 42.03.02 XXypHaIMCTHKA

Hanpasjaennocth JKypHaIMCTHKA U HOBBIE MEJIHA

dopma o0vyeHus  3a0yYyHas

CornacoBano ¢ YMK ¢akynbrera PexomennoBano xadenpoit
¢dunonoruu u xxypHanuctuku UOUAM UTY JKYPHAUINCTUKA U MEIMAMEHEJDKMEHTA !
[IpoTokosmr Ne ot « » 2021. ITpotokoi Ne
[Ipencenarens Muxanesa O.JI. Or« » 2021.

3aB.xadenpoit
A.B. 'umenpuireiiua
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Heab 1 32124 IUCUUIVIHHBL:

aucuuiimHa  «MHocTpaHHbli s3Ik B chepe mnpodeccHOHANBHON  cepe»
(aHrIMHACKUE  SI3BIK) CTaBUT CBOEH 1Henbi0  (opMUpoBaHHE y CTYACHTOB YMEHHUH
po(heccHOHATFHO-OPUEHTUPOBAHHON MEXKYJIbTYPHOH KOMMYHHKAILIMU B €€ SI3bIKOBOH (opme,
IIPUHUMAsi BO BHUMAaHUE CTEPEOTHUIIBI MBIIIJICHUS U NOBEACHUSA B KYJIbTYype U3y4acMOTO S3bIKa.
Jucnunnuza «MHOCTpaHHBIN A3BIK B cepe npodeccuoHAIbLHOM cdepe» 3aHUMAET OAHO U3
BAYKHBIX MECT B peaM3allly 3a/1a4 OCHOBHOU IPpo(eCCUOHaIbHON 00pa30BaTeNIbHOM MPOrpaMMBbl
u B oOecredeHHMH OOpa30BATENBHBIX HMHTEPECOB JUYHOCTH CTYJACHTa, OOYyYaromerocs Io
HaIlpaBJICHHOCTH <«GKypHajJMcTHKAa M HOBble MeaMa». B pamkax H3ydeHUs IUCLUILIAHBI
«AHocTpaHHblil f3bIK B NpoeccCHOHAIBLHOW cdepe», CTYICHT AODKEH HMETh 0Oa30BBIC
3HAHUS 110 aHIJIMIICKOMY SI3bIKY. B pe3ynbrare ocBO€HMS TUMCUHUIUIMHBI 00ydaromuiics o0s3aH
OBJIAJIETh 3HAHUSMH, YMEHUSIMU U HAaBbIKaMU B LIEJSIX PUOOPETEHUS CIEIYIOUUX KOMIIETEHINN
YK 4, OIIK 1.

3apaum:

e BJAAeTh CTPATETHSMH YCIENIHOTO YCTAaHOBJICHHUS W TIOJUICPKaHHSI KOHTAKTa C
MIPEJICTAaBUTEISIMH PA3JIMYHBIX KYJIBTYP B TPOPECCHOHATBHOM OOIICHHH.

¢  COBEpPIIEHCTBOBATH KOTHUTHUBHBIE U HCCIICIOBATCILCKUE YMEHUS (CBOOOJIHO
YUTAaTh M TOHUMAaTh 3apyOC)KHBIC TECPBOMCTOYHHKH IO CBOCH CICIUAIILHOCTH W
M3BJIEKATh U3 HUX HEOOXOIUMBIC CBEICHMS);

e BJaAeTh  S3BIKOBBIMH  cpeAcTBaMH  A((EKTHBHOW  KOMMYHUKAllMd B
npodeccuoHaNbHOW cdepe Ha HHOCTPAHHOM SI3BIKE. BEACHHUE KYPHAITHCTCKON
JESTEILHOCTH, TTPOBEJACHHUE TIPE3CHTAINMN, IEPETOBOPOB C pa3pelICHHEM TPYIHBIX H
CIOpHBIX CHUTyalui, oOIIeHHe ¢ 3apyOeKHBIMH TapTHEpaMH B Ipoliecce
dhopmanbHOrOo/HEGOPMATHHOTO OOIIEHHUS, HWCIOJB3YS CIHElUadbHbIE TEPMHUHBI B
00JacTH KYpHATUCTUKU U HOBBIX MEUA,

¢ [OHMMATb YCTHYIO peYb HOCHTENEH M3y4aeMoro s3blka Ha CIyX, BKIIOYas
BOCIIPUSITHE PEUH, NepeaBaeMoi yepe3 MeAra-HOCUTENH (BUIEO, ayanuo, KodepeHiy
CBSI3b U T.JI.);

e BJAaJeTh TIPaMMaTHUYECKUMU HOPMaMHU aHTJIMHCKOTO $S3bIKa, HEOOXOAMMBIMHU IS
rPaMOTHOTO  OCYHIECTBJIIGHHUS YCTHBIX M NUCHbMEHHBIX KOMMYHHUKalUid ¢
WHOCTpaHHBIMU [apTHEpaMH, YMEHHE YWUTaTh U TMOHUMATh JOKYMEHTAIMIO U
nH(pOpMaLlMOHHBIE MAaTEpUaJIbl HA AHTJIUHCKOM SI3BIKE;

MECTO JUCIHMIIJIMHBI B CTPYKTYPE OITIOII

2.1. YueOnas pucuuninHa «MHocTpaHHBIH $I3bIK B mnpodeccHOHANBLHOH cdepe»
(aHrNMiickui) (mamee — OUCUUILIMHA) OTHOCHTCS K OO0S3aTeIbHOM YacTH MpOrpaMMbl U
OTHOCHUTCSI K 4aCTH MpOTpamMMbl, GOpMUPYEMOl ydacTHUKaMU 00pa30BaTEIbHBIX OTHOIICHHH.

2.2. JlaHHas TUCIUIUIMHA U3y4yaeTcs Ha 3 Kypce (JIeTHss ceccus), 4 Kypce (3UMHSS ceccust)
U OMUpaeTcs Ha JIUCHUIUIMHBL: «MHOCTpaHHBIA $3bIK», «OCHOBBI TEOPUU >KYPHATHCTUKH,
«Texunka wu TexHomormu CMINy, «Cucrema coBpemenHeix CMW», «HoBoctHas
KypHanucTuka», «OopmaTupoBanue MmenuaTekcTay, «I[IpodeccrnonanbHas STHKa )KypHATHCTa.

2.3. MucuuruimHa «MHOCTPaHHBIA sI3bIK B MpodeccHOHAIbHON cdepe» sBiseTCS
NPEIIECTBYIOMIEH I MOCHeNYIOUMX Y4YeOHBIX JUCHMIUIMH, Ui KOTOPBIX HEOOXOJIUMBI
3HaHUS, YMEHUS W HaBBIKH, (QOpMUpYyEMble JaHHOW y4eOHOW aucuuIUIMHONW: «KOHTEHT u
npobnematuka 3neKTpoHHbIX CMMW», «®DopmaTtupoBaHHe MeIUATEKCTa», «AKTyaJabHBIC
po0OsIeMbl COBPEMEHHON HAYKHU U KYypPHAIHCTUKAY.
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Jucnunnuna «AHOCTpaHHBIN fA3BIK B NpogeccHoHAJBHON cdepe» BCcTpauBaercs B
ctpykrypy OIl u mocnenoBaTelbHOCTh IUCHUUILIMH B Y4E€OHOM IUIAHE) KaK C TOYKH 3PEHUS

MpECMCTBCHHOCTHU
(dbopmMupoBaHus

CoJep KaHuUsl,
KOMIIETEHIIUN

TaKk H
BBIITYCKHUKA.

C TOYKHM 3pEHHUS HENPEPBIBHOCTH Ipolecca
B pe3ynprare OCBOEHUA  IMCLMUILIMHBI

0OyJaroNIuiiCcs JOKEH OBJIAJIETh 3HAHUSMHU, YMCHHSIMH M HaBBIKAMHU B IENSIX MPUOOPETCHHS
cnenyromux komrerenunit YK 4, OIIK 1.

TPEBOBAHMUSA K PE3YJIbTATAM OCBOEHUSA JUCHUITJIMHBI
[Iponecc ocBoenus qucuuiuiiabl « AHOCTPaHHBINA A3BIK B IPO(ecCHOHAIBLHOI chepe»
HarpaBJieH Ha (¢opmupoBanue komnetreHiui B cootBeTcTBUM ¢ ®I'OC BO u OIIOIT BO mo
HanpasieHuto noarotoBku 42.03.02 (Kypnamuctuka), npoduib «KypHaqucTuka U HOBBIC

Meay:
Ilepeuyens miIaHupyeMbIX pe3yJIbTATOB 00yUYeHHs M0 JMCHHUILIHHE (MOAYJIIO),
COOTHECEHHBIX C HHAMKATOPAMM JOCTHKEHHSI KOMIIeTeHIUH
Komn HNuauxaropsl Pe3yabTaTsl 00yyeHus
eTeHI U KOMIIETEeHIMii

YK-4. NKyk4.1 3HaTh: (doHOIOTHYECKHE, rpaMMaTHYECKHE,
Cnocoben JleMOHCTpHpY | JTEKCUYECKHE, CTUJIUCTHYECKUE 0COOEHHOCTH
OCYILIECTBIIAT | €T YMEHHE BECTU | U3Y4aeMOro si3bIKka (B CPaBHEHHH C POJHBIM SI3BIKOM),
b  JIeJOBYIO | OOMEH NIeNIOBOM | peaiud, OCOOEHHOCTH  KYJIbTYpbl, HCTOPHH U
KOMMYHHKaI] | uH(popmanuen B | reorpaguu CTpaHbl H3y4aeMOTroO S3bIKa; pEYEeBbIE U
W0 B YCTHOW | YCTHOM U | IOBEICHYECKHE MO/IEINH, MIPUHSATHIE B

i
IMMCHbMEHHOM
dbopmax Ha
rocyJapcTBe
HHOM  SI3BIKE
Poccuiickoit
denepanuu u
WHOCTPaHHO
M(BIX)
s3bIKe(ax)

MUCbMEHHOUW (hopmMax
Ha TOCYIapCTBEHHOM

COOTBETCTBYIOIIEH KYJIBTYpE

YMeTb: aJIeKkBaTHO BOCHPUHUMATh U  KOPPEKTHO

S3BIKE  C  YYCTOM | MCIIOJIb30BAaTh CIUHUIIBI PEUYM HAa OCHOBE 3HAHHHA O
ocobeHHoCTEH (DOHOJIOTHYECKHUX, TpPaMMATHUYCCKUX, JICKCHYCCKUX,
CTUJIUCTHKH CTHJIMCTUYECKHX OCOOCHHOCTSX H3y4aeMOro s3bika (B
O(HUITHATEHBIX U | CPABHEHHMH C  POJHBIM  S3BIKOM);  aJCKBATHO
HEOPHIMATEHBIX UCII0JIb30BaTh,  (DOHOBBIC  3HAHUWSA,  CHUTYaTHBHO
IIHCEM u | 00ycioBIcHHbBIE (POPMBI OOIEHUS; BCTYIaTh B KOHTAKT
COILIMOKYJITYPHBIX C HOCHUTEIISIMU SI3bIKa; OCYIIECTBIIATh KOMMYHHUKAIIHIO C
pasIuYIni. YY4ETOM  HHOKYJIBTYPHOTO KOHTEKCTa; IMPUMECHSTH
pasHble CTpaTErvH JUIS TIOHHUMaHUS YCTHBIX |
NUCHbMEHHBIX TEKCTOB, MOJICPKAHUS  YCICIIHOTO
B3aUMOJICHCTBHSI IIPH YCTHOM M IMHUCHMEHHOM JICJIOBOM
oO1eHnu
Bananernb: HaBbIKAMH M HEOOXOJHMMBIMH CTPATETHSAMHU
JUIS B3aUMOJICHCTBUSA C MapTHEpPaMU II0 OOIICHHIO;
NOHUMAaHMS U MOPOXKIACHUSI WHOS3BIYHOTO JTUCKypca C
YUETOM KYJABTYPHO O0YCIIOBIEHHBIX Pa3IUUHid
NUIKyka.2 3HaTh: MNpoQecCHOHAIbHO 3HAYUMYK0 YCTHYIO H
JleMoHCTpHpY | MUCBMEHHYIO (pOPMY KOMMYHUKAIIUU CHEIHATUCTOM B
er ymeHnue Bectu | obmactu CMMU Ha MHOCTpaHHOM SI3BIKE;
oOMeH JIeNOBOM | YMeTh:  CBOOOJHO  TOJIb30BAThCA ~ WHOCTPAHHBIM
nHpopmanuen B | SI3BIKOM KaK CPEJICTBOM JIEJIOBOTO OOIICHUS;
YCTHOM u | BrageTsb: TUHTBUCTUYECKUMU HABBIKAMU U MIPUMEHSITh

MUCBMEHHOM (popmax
HE MEHee 4YeM Ha

ux i PCAaKTUPOBAaHUA, MNCPEBOAA W CO3MAHUA
MEIUNHBIX TEKCTOB C 1LeNbl0 JaJdbHEHIIero
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OJIHOM HMHOCTPaHHOM
SI3BIKE;

nHpopManuu B CUTYyalUsIX
oO0IllEHUsT ¢  KoJulIeraMh W3

UCIIOJIb30BAHUS
MCKKYJIbBTYPHOTO
3apyO0eXKHBIX CTPaH.

N AKyk4.3
Bribupaer

CTUIIb  OOINEHUS B
3aBHCUMOCTH OT I[EJIU
u YCIIOBHAM
apTHEPCTBA;
aJanTupyeT pedb,
CTUIIb  OOIIEHUS ©

3HaTh: CcTHIM OOIICHUS B 3aBHCUMOCTH OT ICIU H
YCIJIOBUM IAPTHEPCTBA;

YMeTb: aganTUpOBaTh pedb, CTHJIb OOIIEHUS M SI3BIK
JKECTOB K CUTYyaIUsIM B3aUMOJICHCTBUS,

Baagern: cTHIIIMU OOIICHHS B 3aBHCUMOCTH OT LCJIH U
YCIIOBHM  TApTHEPCTBa, OBITh  CIIOCOOHBIM u
aZanTUPOBaTh pPedb, CTHJIb OOIICHHUS U SI3BIK KECTOB K
CUTYAIIMSIM B3aUMOJCUCTBUS .

SI3BIK  YKECTOB K

CUTYallUsSIM

B3anMMOJICHCTBYS

NAKyk4.4 3HaTh: COBpPEMEHHBIC UH(POPMAIIMOHHO-

Hcnons3yer KOMMYHUKATUBHBIE CPEACTBA JJIS KOMMYHHKALINH;

COBpPEMEHHBIE YmMmern: HCIIOJIb30BaTh COBpPEMEHHBIE WH-

WH(POPMAITMOHHO- dbopMaIMoOHHO- KOMMYHHUKAaTHBHBIE CpPEICTBA IS

KOMMYHUKaTUBHbBIE KOMMYHUKAIIMM B paMKax  MmpoeCcCHOHATHHOU

cpencraa JUISl | 1€ TENbHOCTH;

KOMMYHUKaIUH Baanerb: HaBRIKAMH COBPEMEHHBIX MH(POPMAIIMOHHO-

KOMMYHUKATHUBHBIX CPEACTB JUIsI KOMMYHHUKAUU
OIIK-1. UK onki.1 3HaTh: TEHAGHUMH U  OCOOCHHOCTH  Pa3BUTHUS
BrisBnser COBPEMEHHOUN S3BIKOBOM CHCTEMBI, 0a30BbIC THIIBI

OTJINYUTEIbHBIE COBPEMEHHBIX MEIUATEKCTOB (HOBOCTH, AaHAJUTHKA,
Crniocoben 0COOEHHOCTH MyOJIUITMCTHKA, pEeKamMa), UX OCHOBHBIE CBOWCTBA H
Co3laBaThb MEIUAaTEKCTOB, U | XapaKTEPUCTUKHA Ha COLMOKYJIbTYPHOM, MEIAUMNHOM H
BOCTPEOOBAH | (win) BepOaJIbHOM  YpPOBHSAX JUISI  CO3/aHUs,  OLECHKH,
HBIC MEIUANpPOAYyKTOB, U | PEAAKTUPOBAHUS aBTOPCKUX MaTE€pPUAIOB, OCHOBBIBASCH
OOIECTBOM H | (usm) Ha  yrayOJeHHOM TIOHUMaHUU WX  CICHU(PHUKH,
MH/YCTPUCH | KOMMYHMKALMOHHBIX | QYHKLMH, COJEpP/KAaHUS, ONTMMAIBHBIX MOJEJIEH,
MCIUATCKCTBI | IpOAYKTOB  PAa3HBIX | 3HAHUW TEXHOJOIMHM HUX CO3JaHUSI HAa HWHOCTPAHHOM
u (nm) | MeamMacerMeHTOB U | SI3BIKE
MEIMApOAYK | matdopm YMerb: aHaIM3UpOBATh U KPUTHYECKU OLICHUBATH
Thl, M (WIK) cojiep)KaHue, JIMHIBOCTUJIMCTHYECKHE OCOOCHHOCTH
KOMMYHHKar| MEAMATEeKCTOB,  HMX  COOTBETCTBUE  (POPMATHBIM
HOHHBIC tpeboBanussM CMU pasHbIX MEIMHHBIX TUIATPOPM H
IPOAYKTBI B pa3HbIX (OpPM KOMMYHHUKAIIUHN).
COOTBCTCTBU Baaagern: HaBBIKAMH

U C HOpMaMHU
pycckoro
WHOCTPAaHHOT
0 SI3BIKOB,
0COOEHHOCTS
MH MHBIX
3HAKOBBIX
CHUCTEM

CO31aHus, KPpUTHYCCKOI'O
aHalIn3a, pCAAKTHUPOBAHUSA U HAYYHOT'O HCCIICAOBAHUA
COBPEMCHHBIX MCAHUATCKCTOB  pPa3HbBIX THIIOB Ha
HHOCTPAHHOM A3BIKC
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MUK onxi.2
OcymiecTBisieT
HOJIFOTOBKY
KYPHAIUCTCKUX
TEKCTOB U (WJH)
IPOJIYKTOB
pa3IUYHbIX JKaHPOB U
¢dopmaToB B
COOTBETCTBUU c
HOPMaMH PYCCKOTO U
HMHOCTPaHHOTO
SI3BIKOB,

0COOEHHOCTSAMM MHBIX
3HAKOBBIX CUCTEM

3HATH: OCHOBHBIE MPUHIUTIBI CO3/IaHUS
KYPHAIIMCTCKUX TEKCTOB U MPOAYKTOB Pa3JIMUHbBIX
JKAHPOB M (OpPMATOB B COOTBETCTBUU C HOpPMaMu
PYCCKOTO ¥ HMHOCTPAHHOTO SI3BIKOB, OCOOEHHOCTSIMU
WHBIX 3HAKOBBIX CHCTEM

YMeTh: aHATU3UPOBATH MIPOLIECC PA3BUTHS
JKYPHAJIMCTUKH B COTIOCTABIICHUH C PA3BUTHEM
oreuecTBeHHBIX CMMU, MCIT0JIb30BaTh HAKOILICHHBIN
IIO3UTHUBHBIN ONIBIT PEJAKLIUN U KYPHAIMCTOB KaK
IeHHeIee mpo(ecCHOHATLHOE HACICIUE B TIPAKTHUKE
CBOEH KYPHATUCTCKOMN JEATEIHHOCTH MOJATOTOBKE
KYPHAITUCTCKUX MyOJIUKAINH;

- CTPEMHUTBHCSI COOTBETCTBOBATH JTYUIITM
00pa3nam >XypHAJIUCTUKH (aKTYaJIbHOCTb U
00111eCTBEHHAs 3HAYUMOCTh U30paHHOM TEMBI,
JIOTUYHOCTh, ApTYMEHTHPOBAHHOCTD, IPKOCThH U
JTUTEPATYPHBIN SI3BIK €€ OCBEIEHUS, YMCHHE
MOJIEMU3UPOBATh, TIPOSBICHHOCTh aBTOPCKOU TIO3HITIH)
Ha WHOCTPAHHOM SI3BIKE.

- OCYIIECTBJISTh pEKJIIaMHbIC, WH(POPMAIIMOHHbIE
W TPOMAraHJMCTCKUEe KaMITAaHWM W MEpPOIPHUSATUS Ha
WHOCTPAHHOM SI3bIKE
BJIA/IeTh:
pa3IUYHBIMU  IpPUEMaMU TMOJIydyeHUus HHpopmanuu,
yMETh BbICTpauBaTh dS()PEKTUBHBIC OTHOIICHUS C
UCTOYHUKaMU HHGOpMaIMU, YMETh I'PaMOTHO MHCATh
TekcThl 11t CMU Ha HHOCTpaHHOM SI3BIKE.

ConeprxaHue THCUUTLIAHBI

TpynoemkocTb 144 yaca (4 3.e.)
JUCUUIJIMHBI (3.€.)
HaumenoBanue 1.What Makes a Good Journalist?
oCcHOBHBIX pazaenoB | Simple/Continuous form
(Moy.eir) 2.Journalism as a Career

Past Simple/ Present Perfect
3.Journalism is Information
The definite article

4. What is News?

Asking questions/ tag questions
5.Success in Interviewing

The Passive

6.Press Conferences

The Infinitive construction
7.Newspapers

59




Analyzing newspapers

The Gerund construction

8.Radio

Understanding the language of radio presenters
Infinitive/ Gerund

9.Magazines

Planning the contents of a magazine
Modal verbs

10.Television

Understanding the pre-production process
Conditionals

11.New Media

Briefing a website designer

Relative clauses

12.Advertising

Selling your services to a potential client
Revision

D opMBbI TEKYLIET0
KOHTPOJIA

Henosas urpa
Kpyrusii cron
Henosas urpa
PoneBas urpa
Huckyccns

PoneBas urpa
KontposbHas padoTa
Hucckycus

. Kpyruslii cTon

10. KonTpoawsHas pabora
11. JlenoBas urpa

12. KonTpoawsHas pabora

CoNo~WNE

®opma 3a4eT
NMPOMEKYTOYHOM
arTecTaluu

Oobpa3oBaresibHBIE TeXHOJIOTHH: Hucuumninna «HoCcTpaHHbIN S3BbIK B
npodeccroHalbHOM cdepe» BKIIoUaeT B ceOs MPaKTUUECKUE 3aHATHS [0 NHOCTPAHHOMY SI3BIKY,
I/Ie CTYICHTHI 3aKPEIUISIOT U3y4aeMylo Mpo(GEeCCHOHANBHYIO JIGKCUKY M PACHIUPSIOT CIOBAPHBIN
3amac ¥ QOPMHUPYIOT CIOBapb OOIIEYNOTPEOUTENBHBIX CIOB M OCHOBHBIX MPO(}EeCCHOHATBHBIX
TEPMHUHOB.

CTyneHThI T0JKHBI UMETh TIPEJICTaBIeHHE 000 BCEX MHOSI3BIUHBIX pPealusiX, yIOMSHYTHIX B
yueOHHKe, UAET JIU peub O MEePCOHANMIX, IpeIMeTax MaTepUaabHOW/ TyXOBHOW KYIbTYpbI WU
SIBJICHUSX, OTHOCSIIUXCS K UCTOPUHU CTPaH U3y4aeMOT0 SI3bIKA.

B pamkax kypca CTyIeHTbl HETIOCPEICTBEHHO BKIIIOYAIOTCS B OyAyIIyIO TPO(ecCHOHAIbHYIO
JEeSITENFHOCTh M MOJICTUPYIOT KOMMYHUKATUBHBIE CUTYalluu MPOo(eccCHoHaNbHOM AeaTeIbHO CTH
xKypHanucta. [lpm mnpoBeneHMM 3aHATUNA PEKOMEHIYEeTCS MCHOJIb30BAaHUE  AKTUBHBIX H
WHTEPAKTUBHBIX (OpPM 3aHATUN (KOMIBIOTEPHBIX CHUMYJISIUI, JAEIOBBIX WU POJEBBIX WD,
MIPOEKTHBIX METOAMK, MO3TOBOTO MITYpMa, pa300opa KOHKPETHBIX CUTYaIil, KOMMYHHUKATUBHOTO
IKCMEPUMEHTa, KOMMYHUKAaTUBHOTO TPEHHMHIa, WHBIX (OpM) B COUETAaHUHM C BHEAYAUTOPHOU
paboToii.

Texuudeckne cpeacTBa OOyYeHUST PEKOMEHIYETCS HCIOIb30BaTh B KayecTBe
WHCTPYMEHTa TOUCKAa W M3y4EHHS JOMOJHUTENBbHON NpodeccHoHanbHOW WHGOpMAIUU Ha
WHOCTPaHHOM si3bIke. B TaHHOM cilydae uMeeTcst B By BO3MOXKHOCTH ceTu MHTepHeT.
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Hcnonp3oBaHWe TEXHUYECKUX CPEACTB OOYYEHHS SBISIETCS HEOTHEMJIEMOM 4YacThIO
y4eOHOTO Tporecca.

Pabora co cpencrBamu undpopmanmonHoro odecneuenus (CMO) mpoBoauTcs Ha Bcex
sranax oOydenus. OcHoBHble nenu padotel ¢ CHUO: pasButue, moajepKaHue M KOPPEKIHS
MIPOU3HOCUTENIFHBIX HABBIKOB; 3aKPEIUICHUE JIEKCHKO-TPaMMaTHYECKOro y4eOHOro Marepuana;
pa3BUTHE YMEHUH ayaupOBaHUs, 00ydeHHe 0COOCHHOCTSIM BeICHHS TeIe(QOHHBIX TIEPETOBOPOB;
o0ecrieyeHne CTYICHTOB CTPAaHOBEOUECKOW, a Takke MNPOPECCHOHATBHO pEIeBAHTHOM
nHpopManuen; IEMOHCTpAIMs PEUEBhIX IMOCTYNKOB B THUIHYHBIX CHUTYyallUsX OOIICHUS;
MOJATOTOBKA CTYJCHTOB K YUaCTHIO B POJIEBBIX UTpax.

Jns npoBenenuss pabotel ¢ CHUO TpeOyroTcss ayamo- U BHUIEOMATEPHAIBI-ITAIOHBI
(aymmo- W BHIEO3alUCH, CICTAHHBIE HOCHUTEISIMU S3bIKa; Y4eOHBIE M XYJO’KECTBEHHBIC
(GUIBMBI).

W3yueHne MHOCTPAHHOIO SA3bIKAa B IPO(PECCHOHANBHOM C(epe HEMOCPEICTBEHHO CBS3aHO C
MHTEPAKTUBHBIMU (opMaMu OOydeHHUS Ha KaXJOM 3aHATHH, B BUJE ayauo- U BHJICO3AIMCEH,
ClETaHHble HOCUTENIIMM SI3bIKa; YYEOHBIX U XYJI0)KECTBEHHBIX (PHIBMOB, KOMIIBIOTEPHBIX

CI/IMYJ’ISIIII/II\/’I, JACJIOBBIX U POJICBBIX UI'P, YTO OTPAKCHO B COACPIKAHUN IPOTPAMMBI.

PazpaboTumk: JoueHT,  3arparickas FO.C.
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